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COMING TO AMERICA: CAN BRITISH MOSIC REGAIN LOST TORE? 



Small labels Cii/Me Ihe Hits U.K. Pspsters Han Tb Sfiak Heti laagmSB 

BY MELINDA NEWMAN 
and GORDON MASSON 

\\ liilc riuiiiy 1 '.K. acts ai'c still struggling; to tiiakc a 
(li'iU fin the r.S. charts, a number are experiencing 
gains via deals with smaller, left-of-center lalx>ls. for 

^ which siicce.ss isn't 

1 \3I measured (jnlv in ^fl^^n 

^ V 1 1)1' |r(>|(| ^^^^Kk 

^^t\j'' ^ These ^^^^L ^ 

^JK^ J companies — in- jE^B^ft' 

^Z^^ eluding .Astral- 
«^^^HH werks. Beggars HBt It 
WADSWOHTH Hanijuet. Nett- badly drawn boy 
werk. V2, and ATO 
— travel on the industry's hack street.s. often taking a 
more .scenic route to success than the cor|K)rate su|K'r- 
highway. .And among the acts enjoying the view are 
David (irti.v, C'oklpla.v, Doto-s. and Badly Drawn Boy. 

(('outiliui'd nif fififft' A.'J 



BY PAUL SEXTON 

l.UNl)()N— A select cadre of l .K. 
acts is smoothing the Atlantic 
crossing, and it is not only drawn 
from the cixil modern rock infantr.v. 
British |)op. too. wants 
to prove that it can fight 
and w'in on the I'.S. 
battleground. 

By most accounts, 
the two leading I'.K. 
boy/girl hands are S 
Club 7 and .Steps, 
signed to I'olydor and s 
.live, respectively. F'oly- 
dor estimates that its act has sold 
!) million units worldwide, divided 
eiiually between albums and sin- 
gles, while .live puts Steps' global 
.sales at 11 million, .some li million 



ut' tlieni single.-. Vet buih groups 
have Iwen able to assume nothing 
when it comes to translating their 
succe.ss to the equally pop-saturat- 
ed U.S. market. 

A study of the acts' 
American case histories 
rewals some clues aUmt 
Ihe initial resistance to 
both, shedding light on 
the market's curivnt atti- 
tude toward modern 
British |Kip and on .S Club 
s 7s recent breakthrough 

with the A&.M, Inter- 
scope single "Nevi'r Had a Dream 
I 'onH' Tnie." w hich is at No. 10 on this 
issue's IJilllxiard Hot 100. 
When UillhiHinl spoke to some txvo 
t('<iutiuiied on fxit/f tl5) 



n 



Touring Acts Can Reap Rewards 



BY RAY WAODELL 

A group of up-and-coming British acts are making 
iniiKuls in the lUS. louring market, thanks li 1 1 ingi ling com- 
mitments of time in .America. Coldplay. Daviti (Ji-ay, Dido, 
Beth ( hv m. and Biidly Di-.iwn Boy are among those .start- 
ing d()wn a road 
pi ev iously tr.iveliHl 
with much succe.ss 
by such hanl-toiu'- 
ing titans as the 
Rolling Stones. 
Pink Floyd. Led 
Zeppelin. Kllon 
GRAY .lohn, Kric Clapton. diamond 

and ihe Whn — acts 
that rank among the top I '.S. concert dniws of all time. 

"There is a mil conmiilinent by the.se acts to lie mvr 
heiv more fitfiuentl.v." saj's agent Marty Diiuiioml of N™- 
York-lnused Little Big Man, the agency for such acts a-s 
iCoiitinual till imtje S'Jt 




Ceremony Lights A New Fire 
Under Country Performers 

BY DEBORAH EVANS PRICE 

1,1 IS AM;1:1,KS — Lee Ann Womack, Toby Keith. Dixie 
Chicks, and newcomers .lamie O'Neal and Keith Trban are 
among those who picketl up trophies at the 3fith annual Acad- 
emy of Country Music .\wards. 
"Tlie Dixie Chicks won enteilainer of the year as \rell as vocal 

group and \itleoofthej'ear for their "G<x)dhv« 

J "liT luirl" clip. After lajit .war's to|>gros.sing "Kly" 
jB ^ tour, the trio is taking time off in Te.xas. but 

T '/ * ^'•'rtie Scirlel w;us on hand to pick up the 

^ ^ U-opliii's. .Seidel .sa.vs of winning, "It's nice that 

i J* things aiv still luip|ii<ning for us." 

^ ^B/ Womack's multi-format hit "I Hope You 
I WKr Dance." penned by Tia Sillers and Mark 

WOMACK I). .Sanders, was named both song anil sin- 
gle record of the year. It also won vocal 
event for Womack and MCA lahelmate.s Sons of the Desert, 
who contribute vocals. 

"When a song really connects with .so many people, it 's lKH-au.s<> 

'('niiliititi il ini fUlflf Wl 



RIAA, HARM Promise 
Advisory-Label Actioo 

BY BILL HOLLAND 

WASlllNKTON. D.C— The Recording Industry A.ssn. 
of America IRLAA) and the National Assn. of Recoi'ding 
Merchandisers (N.ARM) have pledged to make jiarental 
advisory labels more consistently visible. But federal 
lawmakers, children's health profession- 
als, and officials at the Federal Trade 
Commission (FTC) say these efforts 
don't go far enough. 

The RIAA anil NARM announced 
May 3 that a task force will l>e formed 
to ensure that the Rl.AA's parental ad\-i- 
sory lal>el will lie clearly displa.ved and vis- 
ible lioth in print ads and on online ix-tail sites. 
The annoimcement is in response to heavy criticism of the 
industry in an FTC study ii'leased last Novemljer on mar- 
tCuutiiiiifd nil t»un' m 




BMC May Deny Sliare Of 
Damages To Some Artists 

BY BILL HOLLAND 

WASI1INi;Ti ).\. D.C. — Artists' representatives are upset 
over a statement made by BMC! concerning the millions of 
dollars the company was awarded in last year's .MP3.com 
lawsuit settlement. 

A BMG spoke.sman told Billboard May 9 that the company 
stood by a statement indicating it would not 
share this Ixninty with infringed-uixin BMt; 
artists unless they haw contract stipulations 
requiring the label to split .settlement-s. 

According to industry professionals 
familiar with artists' contracts, as many as 20%-30% of record 
contracts lack such a provision. 

BMG. EMI. Warner Music, and Sony Music all settled with 
MP3.com last year before the lawsuit went to trial. I'nder 
the terms of the settlements, damages were not disclosed. 
Yet. acc<iriling to sources close to the suit, damages — set by 
the court at .$2.5,000 \kt infringement — totaled an estimated 
.$20 million per label. 

(Contivued on jHige li) 
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Michael Franti & Spearhead's 'Stay Human' 



Of all the sins against humanity, surel.v the greatest is sOence. If one 
claims to believe in human rights, then one amnot et^cape the lone- 
some, fundamental accountability in fostering those right.s. In the end, 
each of us must find the courage to be the la.st good person. 

"What makes popular music important is that it can reach into peo- 
ple on an emotional level and bring out feelings that don't alwa.vs have 
a chance to breathe and exist in the real world," says .Michael Franti 
leader of seminal hip-hop/soul act Spem'head. The group's Slay 
Himmn (Six Degrees/Ryko Di.';trihution, due May 15) is a landmark 
listening experience likely to be deemed one of the best releases of 
2001 — if not the entire uncertain decade looming before us. 

A spellbinding alloy of the artistic tenderness and topical intensity 
that made Spearhead'seariierrecords(//o»//'. IJJfW.and Chftrf)latfi Sn/xi 
Higliimy, li)97. both on Capitol) in<lfai)eas;ible dofes of sbmimin' street 
science, Stni/ Hiiiimii o|»as with the chiming acou.slic guitar of "Oh My 
(Jod,"a bold ballad of lament and di.scontent unlike an.v- 
thing currently aimed at the scruples of mainstre;ira 
America: "Still belie\Tng the system Ls workin'/While 
half my people are still outta workin'/Anon\'mous notes 
left in the pockets and coaWOf judges and juries from 
'f'ri.sco to Jerse.v/rhreiUs and protft*te, pjliticiiuis' mob 
debtsT^iim|)ed-up charges and phony iUTesLs/Stage a 
lethal injection, the night before tlie electioi/Caase he 
got itonations from the prison guanLs' union." 

In a richly magnetic voice, sometimes lulling in its 
charm, sometimes electrizing in its .sudden snarls Fran- 
ti embodies the credibte sound of Everj'dtizen. the .striv- 
ing but .sincerely perplexed average cat who never gets 
invitetl to the Big Party but always winds up footing its 
apgialling biU. As the lovely but disturbing "Oh My God" 
fades, aisp biick-iuinouncing from a DJ Ls heanl, and the 
listener fe liuwl into what proves to he the programming 
evening of a Kstener-spoasored community raftio station. 

The mellow but purposeful repartee of male imd 
female DJ duo Brother Soul.shine and the Nubian 
Poetess flows along as they host ;<nother session of Stay 
Human Radio ("What the others w'on't say, and what the others won't 
play"), but this night's proceedings coincide with gravely ominous local 
matters. The pro-death-penalty governor of the state from which the 
Stay Human station beams its signal is fiicing a tough re-election race, 
and this official ha-s scheduled the e.xecution of a female activist named 
Sister Fatima on the eve of Election Day. Widely deemed to be wrong- 
fiilly convicted, Fatima is among the between-song phone gue-sts on 
Soulshine and the Poetess' popular music and call-in show, along «ith 
the governor and several regular listeners. 

Without gi%Tng away the climax of the subplot ingeniously inter- 
woven through the station playlist that makes up the ll{-track Stay 
Human, Franti has created a thoughtfiil, [jathfinding aural experi- 
ence that ranks with some of the best musical calls to conscience and 
.■urns of the pasi 30 years. As one who dislikes soundtrack iilbums 
that incorjjorate film dialogue as well as records that salt their 
sequencing with between-cut-commentarj- (whether it be the .sensu- 
al banter on Janet releases or the .sometimes sluiU braggadocio on 
many a rap coUection), this columnist ui*ges the merest measure of 
patience on the part of thase first encounteiing Stay Human. Indeed, 
fellow Billlxxird fans were .struck by how soon one gets absorbe<l by 
the unique construction of this album, not to mention the music's 
unshakable grip once each melody gets ahold of one's frontal lobe. 




Prior personal fiivorites of a similarly ambitioas dass indiKie the 1-a.st 
Poets' litis Is Madness, Van Morrison's A'^tral Weeks, Manin Ga.ye's 
Wluit's Going On, Bob Mariey & the Wallers' Exudm, and the Fugees' 
The Score. For his part, Franti says his own inspiration was Orson 
Welles' ISW radio adaptation of an H.R. Wells sckjnce-fiction novel, the 
broadcast that sparked a nationwide upheaval when much of the home 
audience mistook the staged event for a genuine news report. 

"My goal wiis to make it come offlike \\iir<ifllu- Whiiik." I'"r.mti .says, 
"where you're listening to what's being unveiletl ;uid piftty soon .vou're 
so wrapped up in a horrific thing taking place, .you dont even realize how- 
you got there. I wanted the -songs to go from ob\ious anger and sorrow' 
h) also being uplifting and hopefiil — if I wrote every song about the death 
penalty, it would be overt)earing. And I w^ted people who had thoughts 
other than I did about the death pentilty to be able to listen to the songs, 
eryoy the music, and be drawn into hearing a tliffeiing opinion." 

Highlights the composer himself cites on Stay 
Hu nmn are the fierj' first single, "Rock the Nation," in 
whfch I'Vanti frets unforgettably about "li\in' in a mean 
time and aggressive time," plus the affecting "We Don't 
Mind," "Every Single Soul," and the elflf|uent conclud- 
ing cut, "Skin on the Drum." Having livetl w ith this 
album for .six nM)ntKs, this critic can't find a w'eak link 
in the set, but the title track, "Do Ya Love," the old- 
school R& B-.styled "Soulshine," and the edg>', impre.s- 
sionistic "Speaking of Tbngues" and "Listener Sup- 
ported" also seep into the seases like iwychic ink. 

Outstanding in its nmsiczd sup[X)rt are the Spearhead 
band (guitarist Dave Sliul, has.slst'ke.vhoiirdist/hfim ijlay- 
er Young, (biimmer Roberto (^lintana). 'llie proj- 
ect jJso features s]x-ciiil contiibutore like voaibsts Majy 
Harris and Zap Mama's Marie Daulne, as weD as former 
Black I*anther Kiilu Nya.sha (who jxirtraj-s Sister Fati- 
ma) and actor Woody Harrelson (Gov. FnmkMn Shane). 
"li w-as all ad-libbed!" saj-s Franti of the tight dramatic 
interludes. "And they all did greiit jobs. As for the differ- 
ent callers, I hatl peopk.' just call my stiKlio and picked the 
best ones. In each case, I just sakl. "Here's the story, the context." 

Bom April 21, 1966, in Oakland. Calif., Franti k the adopted son of 
(Charles and Carole (maiden name Wksti) FYanti a white couple. Fiiintfs 
birth parents, whom he met when he was 2}, are Tbm Hopkins, a black 
man, and Maiy Rodrick, who is white. Michael learned the imson his 
natural f jarents gave him up was because of their feaiv i vgarding racism 
on his mother's sifle of the family. These iasights have ever .since sjHirred 
Franti, who formeriy fal pioneering acts the Beatnigs arel Disposable 
Heroes of Hiphoprisj', ' to fight for people who don't hive a voice." I n this 
case, the unsung underdogs are the often falsel.v acaised inmates on 
America's death rows, the (usually African- American) fofkler of capital 
punishment in a worid where corporate prison con-stiuction and man- 
agement of such institutions Is a lucrative multinational business, while 
such measures as the death penalty hiive been .showTi in multiple stud- 
ies to be the more costly and k«ist effective method of deterrence. 

Franti says he feels Stay Huimin and his other i-ecoixls are "con- 
scious music for the masses," adding that when he attendol Wood- 
stock *99, "It made me realize that music in itself is not a beautifii] 
thing. It's a decision made by the artist to either iaspire a \ision like 
Santana, or just go for the lowest common denominator and tiy to 
sell as mimy records as possible. Is our end goid to become iuliX'mU- 
ized by conflict or to improve the lives of people aroumi us?" 





LETTERS 









NOT BUYING TW SMGLES SCENE 

We at Top Hits would like to thank 
Michael ElUs for his commentarj' ("How To 
Re\ive The Singles Market," Billboard, April 
14). It was right on target. An additional 
means to persuade the labels to support sin- 
gles would be a BiUlxxinl move towanl giv- 
ing .sales more weight in the chaits. As the 
singles chiuis now e.xist, they seem merely 
another reflection of ratlin play. 

Tbp Hits' rady obbing services supply more 
than 10,000 nontraditional mu.sic retailers with 
both singles and full-length albums. Our cas- 
tomers seU singles for fijH price and have found 
that consumer demand is sti\>ng when good 
product i< made available. It's time for label 
heatls to t)elieve in their product. Singles will 
expand the consumer base. ^\llHength albums 
;Jonc will not do that ITie labels dte falling sin- 
gles sales, when in fact they have fallen 



beciuse they are not available. Our retailers 
tell us that customers are searching the sin- 
gles displays and leaving without making a 
purchase. They are not going to a record store 
to buy an album — they are simply buying 
nothing. We thank you for .your insights and 
hope your words were read and understood. 

Caff Ftosentaim, CEO 
Top Hits 
Scodsdale. Ariz. 

TALMN- BOUT A DEV0UIT10N 

Alleluia! Finally, someone has taken a 
stiuid to pronounce that the future of the 
music industry Is not to be found .solely in new 
technologies ("Deciphering Music's Digital 
Devolution," Music to My Ears, April 28). 
Rather than the GraiHike quest many have 
embarketl on over the last five years, all of us 
who make a living in this busine.ss would be 



well-servetl to get Ijack to basics and realize 
it is new music and artistic ideas that are the 
best antidote to huiKlreds of non-music enter- 
tainment options coasumers see ever>' day. 

As most new comptuiies founded to liip the 
"gokl rush" thought to e.xist in digital down- 
loads go beUy up, the players best positioned 
to partner with musiciaas and recortl compa- 
nies in expanding our music market will he for- 
wanl-looking brick-and-mortar retailers and 
the few communications and Internet sur- 
vivors. AT&T, AOL, and other firms of their 
.size and stature bring the hiLsic bulk and cus- 
tomer t)ase to support profitable music deliv- 
ery as one of a .suite of entertainment senices 
with movies, gaming, education, etc. Tlumks 
for offering a realistic, sobering point of \iew. 

Keith Hatscbek, president 
Keith Hatsctiek & Associates 
San Francisco 



Letters ftppcarijig on this page serve «s a fonun for the expression of views of general Interest. The opinions offered here are not neressarUy those 
of Billboard or its management. Letters should be submitted to the Letters Editor. Billboard. 770 Broadway, New York. N.Y. 1000.*). 
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IIP If Tk Wan 

8 The Assn tor Independent 
Music is contemplating an 
alliance wilt) anoltier trode stiow 
in ttie lace of steeply declining 
attendance at its annual 
convention 

AiTini a MBiit 

a Executive Turntoble: Andrew 
Bed(ovntz is named VP, artist 
relations, tor J Records. 
n Tlie Bent: Slipknot ond 
System ol a Down team to co- 
heodline ttie lirst Pledge ot 
Allegiance Festival. 

1 1 Depectie Mode returns witti 
its first new release in tour years. 
Exciter, for Mule/Reprise. 

1 2 Boxscore: U2 ond PJ Hor - 
vey gross more Itmn $4 million in 
Anotieim, Calif 

1 A Snundlrncln nnil film 
Scores: Mcrius de Vries pulls 
double-duty as musical director 
and soundtrack producer lor 
Moulin Rouge 



Columbia Records 
39 Words > Deads: KRS nna'?! 
Temple of Hip-Hop launches Inter- 
nalionol Conference for Peace 
43 Ponce: Sondy Rivera 
receives recognilior vio the soul- 
ful "Finally, ' 

46 Country: Tee Roy Pomell 
gets personal on his Vonguard 
debut. Tell the Trutti 
SI Higher Ground: Spring 
Hill's Scott Krippoyne returns 
with "What Breaks Your Heart,' 
the lead single from his 
sophomore effort 

51 In tlie Spirit: Mark Bollard s 
Marxan Records makes ils mark 
on gospel with the Chrislianoires' 
Ttionk You 

52 Closslcol/Keeplng Score: 

German violinist Thomas Zehet- 
moir signs on to ECM s "New 
Series ' 

53 .InrT/ Blue Notes: Tsranrp 
Blanchord revisits the songs ol 
Jimmy McHugh on Sony Clossi- 
col's Lefs Gel Lost 




1 7 Populor Uprisings: Brook - 
lyn, N.Y's Condirio thrashes on 
Three Hundred Percent Density 

1 8 Reviews * Previews: 

Albums from Depeche Mode, 
Robert Cray and the Go-Go's ore 
in the spotlight, 

38 R>B: Aflonlic's Roy-J gels 
serious on his sophomore set, 
This Ain 't a Gon^e. 

39 Rtiyltim Section: Sun/Ivor 
ochieves o retail milestone tor 



54 Pro Audio: Triatf)lnn dncu - 
mentary allows composer Peter 
Bultett to create the first sound- 
trock written specifically for Ihe 
DVD Audio formal 

56 Songwriters > Publishers: 
LicenseMusic.com offers 
ollernatives for nontraditionol 
music users. 

57 Lirtln Holns: CrwrBnl Mnnn 
executives mop moves to secure 
Ihe label's internationol presence. 



IKI EWI&WEYIt WS 



iNItMHWIlM 

61 Auslrolion retailer Sonity 
looks to expand into the Asian 
morkefplcce 

62 Hits ol the world: 

Sumvor, the latest from Des- 
tiny's Child, tops six internation- 
al album charts 

63 BInhni Miisli: PiiIm- Irp - 

lond's Relish makes an impoct on 
ils home country's chart with its 
debul, Wildllowers 

MMEIMTI a MMHIIIIt 

66 Dusty Groove America 
moves offline to open o bricks- 
ond-mortar complement to its 
E-toil store. 

68 Retoll Trocic Former Abbey 
Rood Disfnbufors owner Bruce 
Ogilvie ocquires Super Oiscount 
CDs & DVD 

69 Child's Ploy: The l^oss 
Brothers feom with former Met- 
ollica bassist Jason Newsted on 
Etectrilication. 

70 Declorotlons ot Indepen - 
dents: Boyside Enlertoinment Dis- 
tribution announces unexpected 
layoffs in its soles deportment. 

71 Sites + Sounds: Distributors 
of peer-to-peer softwore Aimster 
try to vrard oft the Recording 
Industry Assn ol America 

72 Home Video: Cnlilnmin's 
power crisis could altect the 
stole's DVD replication business. 



78 Cleor Channel oHempts to 
build better relationships with 



lobels by developing new busi- 
ness strategies 

80 The Modem Age: Sum 4 1 s 

Deryck Whibley talks about the 
youth-inspired lyrics of "Fat Lip.' 

81 Music Video: CMT ptans 
new longlorm programming. 

fiATim 

75 Clossllleds 

77 Updoie/Goodworta: Epic 

Records, VH 1 , and Tommy 
Hiltiger team tor a charity 
concert ond CD to benelit the 
Nancy Davis Foundation for 
Multiple Sclerosis. 
85 Hot 100 Spotlight: Jonet 
maintains her position atop The 
Billboard Hal 100 for Ihe sixth 
straight week with "All lor You ' 

88 Between the gullets: Dfi.'! - 
tiny's Child quadruples ils lormer 
biggest-week tally with the debut 
ot Sun/Ivor. 

89 Btllbon rd.coni: VWiots 
online this week 

90 Market Wotch 

90 Chan Bent: Alter Ihe dust 
hos cleared on their chart show- 
down, Janet and Destiny's Child 
con cloim one victory each 
90 Homefrnnt: Riiitmnrrt 
prepares lor the eighth annual 
Dance Music Summit 




Asylum Alumnae Fnrm Label, Production Co. 



BY PHYLLIS STARK 

NASHVILLE— Former Asylum 
Records president Evelyn Shrivcr and 
senior VP of A&R Susan Nadler have 
formed a new Music Row-based label. 
Bandit Records, and a production 
company, Giriz in the 'Hood. 

The label is a joint venture with 
RCA Label Group (RLG), which has 
the right of first refusal on all Bandit 
projects. "Joint ventures arc fairly rare 
in countrj' music." Shriver says, "and I 
think it gives us a slight edge over a 
straight-ahead independent in this 
changing world of consolidation" (Bill- 
bo&rdBulletin, May 8). 

The first Bandit release will be a 
new George Jones album, produced 
by Emory Gordy Jr. The lead single 
is due in July and will be promoted 
and marketed by the staff of RLG 



label BNA Records. 

Shriver says Jones himself came up 
OTth a slogan to fit Bandit's name: "We're 
going to steal back country music." 

On the production side, Nadler says 
she and Slirivi'r are working with Bill 
Curtisofthe A&ETV 
fi ^h i 'SlL— nttwork to develop a 
• series pilot based on 

Nadler's book, (j'oorf 
Girls Gone Bad, about 
women who commit 
white-collar crimes. 
They are also devel- 
SHRivEn oping concepts for 
environmental spe- 
cials, as well as music specials shot in 
high-definition TV. 

Shriver and Nadler une.xpectedly 
resigned from Asylum earlier this 
year and announced plans to launch an 




independent label. They took former 
Asylum artist Jones with them and 
are also expected to sign former Asy- 
lum acts Jamie O'Hara. Macky Hoop- 
er, and Chad Austin to Bandit, as well 
as hire former Asylum pi'omotion VP 
Stan Kyrd and regional promoter Lee 
Durham. Among Shriver and Nadler's 
biggest successes at Asylum was help- 
ing stage Jones' comeback with his 
Colli Hani Triilli album. 

At the time of her resignation, 
Shriver told Hillbonrd she wanted to 
launch "the best boutique label in 
country music that has really credible 
music but that is also successful." 

Now Shriver says. "After having 
three or four months off, it feels 
great to be back in the game. It will 
be the first time we're well-rested, so 
people better be careful." 
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Son By Four In Eoort Over Name 

BIHboanI LaOn Award Winners Dispute With Ex-Managers 



BY LEILA COBO 

MIAMI — The future of award-win- 
ning vocal <)uartet Son by Four — 
winners of seven Billboard Latin 
Music awards (Billboard, April 
27) — lies in limbo following a spate 
of legal actions concerning owner- 
shij) of the gi'oujj's name. 

In the latest ctHirt procedure, three 
gnmp membei's — Pe<lro Quiles and 
brothers Carlos Javier Monies and 
.lorge Montes — filed a counterclaim 
May 7 in the U.S. District Court in 
F'uertn Rico iigjiinst former managers 
Roberto Sueiro and .Jo.se Vallenilla, 
alleging bre;ich of contract imd fraud 
and itK|uesting a Si million judgment 

The filing al.so contained a respoase 
to a wmplaint piv,sente<l in the .same 
court Mai-ch i) by R.J(), the corixH-dtion 
Son by Koui' signed with. IlIO's mem- 
bers inchuie .Sueim and Vallenilla :ls 
well its songwiiter ( )miir AlfaniK), who 
"discovered" the group and came up 
«ith the name Son by Four with his 
wife, ('armen. At the crux of K.i()'s 
complaint, fifcid by Sueiro, Ls ownership 
of the name .Son by Four 

Membei's of the quartet registered 
the name in the U.S. TVademark Office 
last December, but, according to 
Sueiro's complaint, RJO had already 
regi.steiied the name in ["uerto Kico's 
trailemai'k office. "My [xisition is they 
u.se<l fraud and deceit in regi.stering 
the brand in the U.S.," Sueiro says. 
"We own the Son by Four name and 



concept IQuiles and the Montes broth- 
ers] can do whatever they like with 
their indi\idual careers. But they cant 
conduct business as Son by Four." 

Alfiiedo CastellanoR, legal oouasel for 
the Montes brothers and Quiles, dis- 
agrees. 'His is not a Menudo .situation, 
wheiv .someone came up with a c<)niv|)t 
and you employ kids to come and play 
for your concept. They were a group 
before this happened. All they did was 
sign a management deal and a record- 
ing deal. And since when are the man- 
agers the owners of your career?" 

Beyond the name issue — which 
could be .settled at a hearing scheduled 
for June X — lies the laiiger question of 
whether Son by Four's members vnH 
remain together "As far as I'm con- 
ceme<i. Son by Four is no longer [made 
up of the same members]," .says 
Sueiro. "|The Montes brothers and 
Quites ] are not part of the group. We're 
about to finalize an agreement with 
Angel Lopez." 

It's been rumorefl for months that 
LcijKz, the group's lea<l .singer, wants to 
branch out on his o»ti. l/ipez't^ manag- 
er ttxildnt be reached for comment But 
Riifo Mimiz, who h;Ls recently begun to 
handle Quiles and the Mont»« bnithers, 
say's he'll stick with his boys, no matter 
the outcome. "TTiese are talented kids," 
says Miiniz, a « ell-known TV piwluc- 
er who also handles Olga Taridn. "They 
write gi-eat .songs. The one thing you 
cant .substitute is talent." 




Van Peebles' French Connection. Legendary recording artist, author, play- 
wright, and fitmmal^ef Melvin Van Peebles was awarded the Chevalier in the 
Legion D'Honneur. France's highest honor. April 24 at a ceremony at Gramer- 
cy House in New York. Conferred upon Van Peebles, right, by the Hon. 
Richard Duqoe. left, the consul general of the Republic of France in New 
York, the distinguished order was originally created by Napoleon I in 1802 as 
a reward for service in ttie military, the arts, or public life. Best known for his 
pioneering 1968 A&M album Srer Soul, a forerunner of modern rap and hip- 
hop (Music to My Ears. Billboard, July 11 . 1 992). as well as his groundbreak- 
ing 1971 independent film Sweef Sweetbac^'s Baadasssss Song. Van Pee- 
bles is a native of Chicago whose career first blossomed during his nearfy 
10-year residence in France as a working journalist, novelist, and filmmaker. 
He made his feature film debut in 1968 with La Permission: The Story of a 3- 
Day Pass (just rereleased along with Sweetback by Xenon Pictures Home 
Video), which was produced on a grant from the French government and 
won the Critics' Choice Award at the 1967 San Francisco Film Festival. As a 
result. Pass became the first major film by a black director to be released in 
the U.S. Van Peebles' subsequent works include the acclaimed Broadway 
musicals Ain't Supposed to Die a Natural Death and Don'f Play Us Cheap: 
numerous TV specials, including the drama Sophisticated Gents and the 
Emmy Award-winning anti-censorship documentary The Day They Came to 
Arrest the Book: and his highly praised 1995 altxjm Ghetto Gothic, just reis- 
sued by Shodown Records. Guests at the Legion D'Honneur event included 
actors Ossie Davis and Avery Brooks, author and jazz critic Stanley Crouch, 
and comedian Nipsy Russell. At the invitation of Van Peebles and the French 
government, Billboard editor in chief Timothy White spoke at the ceremony 
regarding the Impact of the artist's wori< in music, film, TV. theater, and litera- 
ture. Van Peebles is currently completing A Bellyful, a new film he wrote, 
directed, and shot in France. 



Ghetto YoDths Label inks Motown Deal 



BY GAIL MITCHELL 

LOS ANGELES— On the heels of 
the 20th anniversary of Bob Mar- 
ley's death (May 11, 1981), Motown 
has signed a worldwide distribu- 
tion deal with Jamaica-based 
Ghetto Youths International, an 
entertainment company operated 
by the reggae pioneer's son, CEO 
Stephen Marley. Overseeing Ghet- 
to Youths International as head of 
label operations is outgoing Tuff 
Gong president Maxine Stowe. 

Under the terms of the exclu- 
sive pact, reggae-based Ghetto 
Youths International will bring 
artists to Motown for multi-album 
deals. In turn, Motown will dis- 
tribute the albums in all markets 
except the Caiibbean and Jamaica, 
where Marley-operatetl label TXiff 
Gong will continue to represent 
the family's musical interests. 
Ghetto Youths and Motown will 
also work together in developing 
each project's marketing and pro- 
motions strateg}'. 

"It's important for Motown's 
growth to reflect the multicul- 
tural changes of today's music." 
says Motown president/CEO 



Kedar Massenburg. "Adding 
Ghetto Youths and the talent of 
Stephen and (younger brother] 
Damian to the Motown family 
solidifies that objective." 

The new partnership's first 
album will be Halfivay Ti-ee by 
Damian "Jr. Gong" Marley. It's 
scheduled for an Aug. 21 release. 

Stephen Marle.v, 
^^^^F who 
^^^El , be reached for 
^^Hp* * comment at 
^^^Lfthr press time, co- 
^^^M^^ wrote and pro- 
^^^^k; duced the 
^^^^^^^^ songs on Dami- 
MASSENBURG au's project. 

Stephen is slat- 
ed to have a solo effort released in 
the first quiuter of 2002. 

"Kedar had been focusing on 
Stephen in terms of signing him 
to Motown," says Stowe about the 
impetus for the union. "But 
Stephen — who's a producer as 
well as an artist — had a vision of 
building a whole division, which 
tied into Kedar's multicultural 
outlook. And becau.se of the Bob 
Marley catalog [on Island], we 



wanted to stay in the same fami- 
ly environment and be in the Uni- 
versal system." 

Created in 1993 by brothers 
Stephen and Ziggy Marley, Ghetto 
Youths International is.sued Dami- 
an's first album, Mr. Marley, in 
199(). Ghetto Youths has also 
relea.sed albums by younger Mar- 
ley .sibling Julian and Bob Marle/s 
mother, Cedella Booker 

Stowe, a former VP of A& R at 
Columbia and later at Island, was 
appointed Tuff Gong's president 
la-st year. In addition to overseeing 
Tuff Gong International via dis- 
tributor LightyearAVEA (which 
also distributed Ghetto Youths' 
earlier releases), she guided the 
Tuff Gong/Island relationship, 
through which she also oversaw 
the Bob Marley catalog reissue 
campaign, including the expanded 
edition of Catch a Fire. 

Stowe notes that Tuff Gong 
International has ended its deal 
with LightyearAVEA and is re- 
structuring its management and 
distribution setup. Ghetto Youths 
International will have offices in 
Jamaica, Miami, and New York. 



Zydeco Hero Ghavls Mourned 



r 



BY WES ORSHOSKI 

Zydeco fans have lost one of the 
gemv's pioneei-s and one of its most- 
belove(l stars with the passing of 
Boozoo Chavis. a man credited with 
scoring the genre's first hit single 
and breathing new life into zydeco 
music in the 'SOs and '90s, 

Chavis died May 5 in Austin, 
Texas, six days iifter suffering both 
a heart attack and slmke. He was 70. 
Born Wilson Anthony Chavis, he 
reconled what is con-sidered the first 
zydeco hit with 1954's "Pa^wr in My 
Shoe" on Gold- 
band Record.s. »^ ^ 

The Lake 
Charles, La., na- 
tive has been 
(juoted as .saying 
that he "got gyp- 
ped" out of the 
proceeds from 
the .song; in fact, 

he was so frustrated over the 
alleged mishandling of royalties 
that he boycotted the record indus- 
try fur 30 years, during which time 
he trained race horses. 

In 1984, Chavis returned to 
music, recording albums for the 
Miiison de Soul and Rounder labels. 
"When he came back, he complete- 
ly jump-started the zydeco scene in 
Southern Louisiana and East 
Texas," says Scott Billington, VP of 
A&R for Rounder Records. "People 
started coming back in droves to the 
dance halls to dance to Boozoo. 
Young musicians started to emulate 
Boozoo. And, really, the sound of 
zydeco in today's dance halls is the 
sound of Boozoo Chavis." 

Known for a raw, rural, and 
unconventional diatonic accordion 
style and his sweat.v, often raunchy 
joke-filled performances, the hard- 
touring Chavis is considered by 
manv to be one of the three most 



infiuential zydeco musicians ever — 
the others being Clifton Chenier 
and John Delafonse, both of whom 
are also deceased. 

"Boozoo woke us up to zydeco — 
and he woke up zydeco," says Todd 
Ortcgo, zydeco festival organizer and 
owner of the Music Machine record 
shop in Eunice, La. "Jast about every 
zydeco band owes a lot to Boozoo, 
whether or not they know it." 

Chavis "just had that danceable 
beat that just kept zydeco going 
and the dance-hall fioors jumping," 
attests Houston-based J. Paul Jn, 
leader of the Zy<leco Nu-Breedz. 
Paul covered Chavis' "Boozoo's 
Breakdown" on his independently 
i.ssueil Who !)<} Vim Lore album. 

Step Rideau, leader of the Hous- 
ton-ba.sed Zydeco Outlaws, says, "I 
know I wouldn't be playing if it 
wasnt for his style." 

Chavis and his band. Magic 
Sounds, wrapped sessions on his 
sixth Rounder album just three 
weeks ago. Billington, who signed 
Chavis to Rounder and played 
harmonica on the as-yet-untitled 
album, says this new material is 
bluesier than some of his past re- 
cordings. He adds that Chavis 
"was as vibrant as I've ever seen 
him during these sessions," with 
the artist excited to be playing 
with such guests as guitarist 
Sonny Landreth and fiddler 
David Greely. 

Despite regular touring, Chavis 
was not a well-off musician. A 
note on the artist's official Web 
site requests "anyone interested 
in supporting Boozoo's family to 
offset high medical bills and funer- 
al expenses . . . send donations 
payable to Leona Chavis, Boozoo's 
wife of .50 years." Donations can 
be sent to" 115 Petah St., Lake 
Charles, La., 70607. 





All, Onstage And Off 

BY STEVE SMITH 

As the jazz w orld mourns the 
loss of drumming great Billy Hig- 
gins, the quality of his earthly 
tenure is summed up by one of his 
key colleagues, saxophonist 
Charles Lloyd: "The world is a 
better place for Master Higgins 
having been here." 

One of the foremost |)ercu.ssion- 
ists in jazz for nearly half a century, 
Higgins succumbed to Kver and kid- 
ney failun; May 
:i. The ()4-year- 
old Higgins 
(ftm pa.ssed away in 
■ a Los Angeles 
hospital, where 
he was await- 
*J ing a third liver 
HIGGINS transplant 
qjeratioa 
Known as "Smiling Billy" for 
the ebullience he displayed both 
onstage and off, Higgins was best 
known for the graceful flow with 
which he drove the music of many 
of the foremost leaders in modem 
jazz. His lightly propulsive style 
played a ke.v role in the break- 
through of the avant-g-arde saxo- 
j)honist Ornette Coleman, with 
w hom he came to national promi- 
nence, a.s w ell as countless others 
in subsequent years. The generos- 
ity of spirit inherent in his playing 
was matched by a readiness to 
give of him.self through teaching 
and community work. 

As a young man growing up in 
Ix)S Angeles, Higgins played a role 
in the local R&B scene, working 
(Cotitinited tm jxtffe 12) 
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AFIM May Change Focus 



BY CHRIS MORRIS 

LOS ANGELES— In the face of 
steeply declining attendance at it^ 
annual convention, the Assn. foi' Inde- 
pendent Music (AFIM) is contem- 
plating an alli;uicc with another tratle 
organization or show. 

Speaking for AFIM's 12-member 
board, 404 Music Group president 
Nina EiLslon s;i.vs, "We stsirttKl look- 
ing at what the a.s.sociiition should be 
a year ago [and asking ourselves), 
Does it even have any relevance? . . . 

The association 
will totally re- 
vamp itself to 
meet the times." 
It appeal's al- 
most certain that the Whitesburg, 
Ky.-ba.sed indie trade oi-gjuiEation will 
not go on its a .stand-alone opeiiition. 
Easton sjiys, "We weiv a])pni;iche<l by 
some associations and some trade 
shows that were, I a.s.sume, thinking 
in the same terms." 

Easton declines to say which oi-gan- 
izations have met with the indie ti-ade 
grou|). Indu.stiy sources imlicate, how- 
ever, that among those .^FIM has 
been in contact with about possible 
alliances me the Retail Music Expo 
(RM-X) and the National Assn. of 
Recording Merchandisers (NARM). 

RMX, which took a booth at AFLM 
in L.A.. is a new tr.ule show mounted 
by the Reed E.xhibition Cos., which 
produces the annual Miflem music 
conference in Cimnes; the show bows 
at Mc<'oi-mick Place in Chicago -lune 
lAi (.■iee stoiy, Kige 14). AFIM e.\ecu- 
tive dii-ector Pat Bradley is giving a 
keynote ■ukbx'ss Jime 2 at RMX. 

NARM holds a fall Wholesalers 
Conference, which has also been 
iTX'ked by slkling attendance on the 
piul of indies in ix*cent years. 

Aecoixling to Bradley, attendance 
at AF'IM's 2U01 convention plummet- 
ed between 157r and 2(y7c from last 
yejir's confab in CleveUmd. 

Around (i(Kl people paid to attend 
this yeai's conference, held May 2--") at 
tile Biltmore Hotel, an ornate land- 
rreu-k in the heait of downtown L.A. 
The move this ye;U' to a Uu-ger city — 
which is also a huh of the music bu.si- 



ne.ss — h;wi been calculated to gener- 
ate excitement and boost traffic at the 
AFIM Convention, which most 
re'cently had been held in such loades 
;is Cleveland, AtUmta. and Denver. 

Bradley sjiys attendiuice remained 
steady at the AFIM trade show, 
which drew 35 paid companies 
(though few labels took booths this 
year). The o|x'ning-ilay cr<ish courses 
enlisted between In and SO new indie 
labels, w hich is also tiTJiciU. "I don't 
think anyh<Kly shouki have been sur- 
prised [by the 
drop in atten- 
dance[," Bradley 
says. "It's a diffi- 
cult time for a lot 
of people right now. We a.s iin oi-gani- 
zation are examining our rea.son for 
being, imd I'm sm* that we ;ux' gomg 
to have tt> shift our fwus." 

Bradley acknowledges that the 
function of AFIM — which was found- 
ed in Chicago in early 1972 as the 
National Assn. of Independent 
ReconI DisUibutors (NAIRD)— has 
changed dramati«illy over the years, 
a-s intiie distribution has movetl fi-om a 
i-egioniU fwiLs to a national thmst. 

Several attendees at AJ'IM in L.A. 
noted that .some have now deekletl not 
to attend the convention, since it is no 
longer necessary for most companies 
to meet with sevenil regioreil distrib- 
(Contimied on jmyf li) 



BMG Still Bullish Despite Lnsses 

CEO MkMelhoff Says There An 'Different Avenues For Growth' 




BY WOLFGANG SPAHR 

HAMBURG— Bertelsmann CEO 
Thomas Middelhoff expects a .sub- 
stantial improvement in the prof- 
itability of the Bertelsmann Music 
Group (BMC!) after incuning heavy 
los.ses during the fii'st half of the fis- 
cal year, sources close to the compa- 
ny tell HiHhnartt. 

According to 
rejx)rLs, for the .sue 
months that end- 
ed Dec. 2(K)0, 
BMG missed its J* 
earnings target by ^ ^ 
about 180 million t^t^ ^ 
deutsche marks middelhoff 
($81 million) large- 
ly as a result of the underperfor- 
mance of some labels, investment 
losses, and hefty severance pay- 
ments to executives a.\ed in recent 
BMG restructuring plans. 

Middelhoff says he wsmts to frex' 
BMG of unwante<l balla.st, although 
he has not mentioned any specific 
pi-ojects in this resix?ct. Despite the 
f;iilure of the BM(i/EMI merger, he 
believes in expaii-sion imd says there- 
are different avenues for growth. He 
includes the possibility of buying suc- 
cessful independent-s. 

"There are no plans to sell 
BMG," Middelhoff stresses. He 




adds that the deals with Najister 
and MusicNet have made Bertels- 
mann a market leader in digital 
music distribution. 

Rolf Sehmidt-HoltE, BMC.'s CEO, 
tells Billlxxml: "We iu^e in a veiy solid 
position to compete with all of the 
other music majors. Not only does 
BMG have some 
of the best music 
professionals in 
the world, but we 
have .strong local 
and regional rep- 
ertoire centers in 
,")4 countries that 
provide the en- schmidtholtz 
gine for a power- 
ful worklw ide A&R network. We ai'e 
always interested in growing our 
business. This is a dynamic time in 
our industi-y, .md w e remain open to 
future possibilities." 

BMC; Entertainment's results for 
fiscal 2(M)1 ( which ends .June SO) will 
include large non-recurring charges 
— for restructuring and manage- 
ment changes — that will affect the 
bottom line, according to sources 
close to the company. Forecasts for 
the fiscal year vary, although the 
sources .say that operating earnings 
should be reasonably strong. 

Last year, Bertelsmann took a 



stake in foi-mer .Aiista president ('live 
Davis' new kibel J Records and part- 
ed ways with former BMG chaiiTnan 
Michael Dornemann and CEO 
Strauiis Zelnick. Middelhoff appoint- 
ed Rudi Gassner as BMG's CEO, but 
Ga-ssner died suddenly last Decem- 
ber, days before- he w ;is due to begin 
his new role. Since Jan. 1 Schmidt- 
Holtz has been CEO. With Thomas 
M. Stein, executive VP, worldwide 
.A&R and marketing, Schmidt-Holtz 
has been implementing the new 
stractui'esforglolMl n|)erations. Lon- 
don-ba-sed RichanI (iiiffiths Is respon- 
sible for Euinix-jm o|)eration.s. 

The national BMG companies 
i-e|x)rt that restructuring activities 
are in full swing. Germany, the 
workl's third-lai*ge.st i-ecord market, 
hius been iKUticulaiiy affectc<l. Under 
management of the new CEO, 
Christoph Schmidt, smaller units, 
such as online, have ah-eady been re- 
integrated into the repertoire com- 
panies. ISillbimrd has learned that 
talks concerning layoffs have been 
conducted with emjiloyee repre.sen- 
tatives, and decisions will be an- 
nounced over the next few weeks. 

Asuistaitce in prt^paring ihix arti- 
cle was provided by Gordon Mas- 
son ill lAtmloii. 



Sony Touts SAEB Releases Along With Its Mew Plsj/ers 



BY CHRISTOPHER WALSH 

NEW YORK— .Sony Music Enter- 
tainment has entered the .5.1-channel 
niasic domain with the ;innouncement 
that it will Ls.sue its first multichannel 
Super Audio CD (SACD) titles in the 
coming weeks, in conjunction w ith 
Sony Electronics' introduction of it.s 
new multichannel SACI) playei's. 

Though the SACD itself is not 
new — the fii'st 2-channel titles were 
issuetl in liKO — multichannel re-leas- 
es in the forniat begim (mly in Feb- 
niarv 2001 with Virgin's relea.se of 
Mike Oklfiekl's Tidmlnr Bells. 



Sony Music Entertainment has 
announced 1(1 initial multichannel 
SACDs. Nine are catalog titles: ,Jeff 
Beck's Bliiii! hij Bliiir; Miles Davis' 
Kind of Blue; Celine Dion's All the 
Wa ff . . . A Decade 
of Song; Earth 
Wind, & Fire's 
Grnlitnde; Billy 
Joel's S-lnd Stivet and The Stmnger, 
•lames Homer's A/ H.vK*fmH; Utanic; 
Jiunes Taylor's Hoiuylass; and Sony 
Clas.sical violinist Jashua Bell's Beni- 
slein: West Side Stonj Suite. 

The loth title is Sonv Musdc's first 
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RECORD COMPANIES, Andrew 
Berkowit2 is named VP, aitist ivla- 
tions, for J Records in New York. 
He w as senior director of promo- 
tion at Arista Reconls. 

Neil Levine is named VP of 
urban marketing and artist devel- 
opment for TVT Records in New 
Y'ork. He w as president/CEO of 
Penalty Recordings. 

Seth RothHteiii is promoted to 
VP, jazz marketing, for Legacy 
Recordings in New York. He was 
senior director, jazz marketing. 

Holly^vcMHl Reconls names Melis- 
sa Langer national dii'ector of college 
promotion and Jay Scavo director of 
iutisl development in Bm-bimk, Ciilif. 
They w ere. res|)ectively, director of 
top 40 and hot AC promotion for 
Howard Rosen IVomotion and pre.s- 
ident/ownerof SelloutI Msmagement. 

Carmen Cruz is named nation- 
al director of promotions and mar- 
keting for Seven Rivers Music in 
San Antonio. She was promotions 



representative, central region, for 
Balboa Kecorels. 

Jonathan Caron is promoted to 
director, copyright systems admin- 
istration, for Universal Music 
Group (UMCt) in Universal City, 
Calif. He w as associate director, 
copyright systems, and label man- 
ager for UMG's department of 
cop.vright administration. 

Eve Marsan is promoted to 
product manager for Universal 
Records in New York. She was 
marketing manager. 

Jordyn Thomas is promoted to 




A&R manager for Essential 
Records in Nashville. She was 
A&R coordinator. 

PUBLISHERS. Katherine Blas- 

singame is promoted to creative 
manager for Jody Williams Music 
in Nashville. She was staff admin- 
istrative assistant. 

RELATED FIELDS. Cara Kleinhant 

is named senior event producer 
for Caraevents in IjOS Angeles. 
She was event producer for Sony 
Music Entertainment. 



original Direct Stream Digital 
(DSD) multichannel SACD reconl- 
ing, featuring .Sony Classical violin- 
ist Midori and pianist/conductor 
Christoph Eschenbach (H-rfonning 
Mozart, profluced 
by Steven Epstein 
and recorded by 
RichanI King. 
With this announcement, Sony 
Music's stereo and multichannel 
SACD catalog collectively includes 
i:« titles. In all, 241 have been an- 
nounee<l. Additional labels releasing 
SACDs include Chesky, Gnxive Note, 
TVlarc International, Vanguaixl Cla.s- 
sics, and the ;iforc-mentioned Vii-gin. 

Develo|)ed jointly by Sony and 
Philips, the SACD format is based on 
the DSD reconiing system. DSD is a 
1-bit reconiing process that uses a 
s:impling rate of 2>S24 megaheilz to 
achieve a frequency resjmn.se of 100 
kilohertz and a dynamic range of 
more than 120 decibels. 

W\ Sony SACD jilayers ship|)ing 
.since April are- multichimnel-caiKible. 
Though the first four models inti-o- 
duced were 2-channel only, multi- 
channel SACDs will play on any 
SACD player, as the discs include a 
stereo pair for playback on earlier 
models. All SA(!'D players will also 
play standard l(>-bit CDs. 

Despite the announcement, Sony 
Music Entertainment has not dis- 
closed piwLse release dates, given the 
unique nature of the project. "Since 
these are the fii'st multichannel titles 
that Sony Music has put out," says 
David Kawakami, director. Super 
Audio project, Sony Corporation of 
America, "we're doing a lot of things 
for the first time — authoring in the 
studio here [Sony Mu.sic Studios, New 
Yorkl, and al.so replicating at the fac- 



tory in Terre Haute [Ind.]. Every- 
thing seems to he going .smoothly, but 
we're on a le;u'ning ciuTe, .so they kept 
it le.ss .six-cific thiin is u.su;illy the case." 

Kawakami is to offer a preview of 
u|>coming titles at the Home Enter- 
t;iinment 2001 Show, May ll-13at the 
Hilton New York. Sony's first multi- 
channel-capable SACD player, the 
SCD-C.5.5.5ES, will also Ix- e.xhibite<l. 

The SACD fomiat has been prai.sed 
by audiophiles for its advanced re-.so- 
lution; the multichannel SACDs slat- 
ed for imminent ix-lease are- |)articu- 
larly distinguished by attention to 
i-ealism. The Stiruigermvl 5.ind Street, 
for example, wci-e remi.xed at Sony 
Music Studios by Phil Ramone, the 
iUbums' original jii'oducer, ami Fi'ank 
Filipetti, one of the profeswional audio 
industry's mo.st experienced multi- 
channel mLx engineers. Filipetti also 
remixed ffonrglnss, since he had 
reconle<l, co-pi-oduced, and mixed the 
original li>97 2-channel release. 

In the case of Kind of Blue, care 
was taken to remain true to the 
atmosphere of the original recording: 
Beciiuse it was re-conled and moni- 
toml on a if-track tiijie machine, the 
audio information on the SACD is dis- 
tiibute<l to the left, center, and right 
channels of a .5.1 -channel speaker 
array. Only ambient information is 
added to the real' channels. 

"They did that very carefully," 
Kawakami .says, "by looking at pic- 
tiu-es of the studio and the musicians 
taken duiing the sessions." Recorded 
in a converted church on East ',iOth 
Street in New York in spring 1959, 
Kind of Blue is widely held to be the 
zenith not ju-st of Davis' oeuvxe, but of 
jazz itself Kawakiuni explains, "The 
goal was to ci^ate the sound as if you 
were .sitting in the .studio that day." 
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Basement Jaxx Shakes Up Dancef loors 

British DJ Duo Aiming For The Fresh But Funky With Sophomore XL Release 



BY MICHAEL PAOLETTA 

Since foiTning in the mid-'90s, the 
photogenic British duo Basement 
Jaxx — Felix Buxton and Simon Rat- 
cliffe — has prided itself on bucking 
the status quo of contemporary club- 
land. Whether producing/remixing 
for others, manning the turntables in 
clubs around the world, or creating 
its own sonic blasts. Basement Jaxx 
has never relied on one sound or 
genre to make its case. 

"Ibo many people simply do what's 
been done before," Ratdiffe explains. 
"We like to shake things up. Isn't that 
what pop music's supposed to be 
about? For us, it's always been about 
doing something fresh." 

And "fiinky," Buxton interjects. 
"Dance music has become so linear — 
which is why we make the kind of 
mu.sic we do. It should be about open- 
ing your mind, not closing it" 

On its sophomore album — the sdn- 
tillatingly sassy Rooty, which follows 
in the feisty footwork of 1999's Rem- 
edy — Basement Jaxx continues to 
reinvent house music as it redefines 
its own sound. Due June 26 on XL 
Recordings/AstrdJwerks, Rooty over- 
flows with elements of soul, dancehall, 
liink, hip-hop, gospel, disco, '80s pop, 
punk, 2^tep, electro, and Latin. 

On such infectious tracks as 
"Breakaway," "Jus 1 Kiss," "Broken 
Dreams," "Where's Your Head At," 
and "Do Your Thing," the duo seam- 
lessly nicks bits and pieces from such 
far-flung sources as Chic; Earth, 
Wind & Fire; Felix de Ypacarai y Sus 
Paiaguayos; Gary Numan; and jazzer 
Kenny Barron, respectively. 

Though decidedly more pop and a 
tad le.ss influenced by Latin rhythms 
than its predecessor, Rooty is also 
grittier and more experimental. 
"When we made the first album, we 
were questioning every part of the 
process," Buxton recalls. "This time, 
we did less questioning. We were 
confident with who we are and what 
we wanted to express musically." 



Another key difference between 
the two albums was the recording 
process, .s|)ecifically the hours kept in 
their Brixton-basetl recording studio 
in London. "The new album found us 
woi'king during daylight hours, as 
oppo.sed to pulling all-nighters like 
we did for Remedy," Ralcliffc notes 




BASEMEMT JAXX 

with a laugh. Buxton adds, "Creating 
music during the daytime definitely 
affects the overall outcome, with the 
music alone holding your imagination 
and feeding your mind." 

The critically praised Remedy 
spawned a trio of No. 1 hits on the 
Billboard Hot Dance Music/Club 
Play chart — "Red Alert," "Ren- 
dez-Vu," and "Bingo Bango" — on 
its way to selling 13.'),0()0 units, ac- 
cording to SoundScan. 

"I still have customers who are 
just discovering Basement Jaxx's 
first album," says David Shebiro, 
owner of New York specialty retail- 
er Rebel Rebel, who adds that such 
pre-Renwdy tracks as "Flylife" and 
"Samba Magic" — issued via the duo's 
own boutique label Atlantic Jaxx — 
continue to sell (that is, "when I can 
get them in stock," he complains). 
Shebiro also confirms that "hardcore 
Jaxx fanatics can't wait until the 
release of Rooty. Its success seems 
pretty much guaranteed." 

Astralwerks product manager 
LawTence Lui notes that Basement 
Jaxx has delivered Rooty closely on 
the heels of the last single ("Bingo 



Bango") from Remedy — that way, he 
says, "the band's name is still rela- 
tively fresh in people's minds." 

Beyond utilizing the press, the 
Internet, retail, and lifestyle market- 
ing, Asti-alwerks plans to expand the 
act's fan base with an aggressive 
radio and club campaign focusing on 
the album's first single, "Romeo." On 
May 22 the label will service the 
R&B/pop-hiced club jam to club DJs 
and record |)ooLs, as well as specialty 
mix shows and college radio. 

The "Romeo" commercial single, 
complete with remixes and two non- 
album bonus tracks ("Bongoloid" and 
"Camberwell Skies"), is scheduled to 
arrive June 12. TTie video for "Romeo" 
was recently shot in Bombay, India, 
by director Andy Hutch; it will be sent 
to MTV, MTV2,'local \ideo shows, and 
Internet outlets later thus month. 

Touring »nll be a vital part of the 
label's campaign, according to Lui. 
Throughout June and July, Buxton 
and Ratcliffe will DJ at clubs and out- 
door festivals in the U.S. and Europe. 
Lui says to e.\pect a proper U.S. tour 
in the fall, with a "full-on band, audio- 
visual extravaganzas, and dancers." 
These shows should be a treat, he 
adds, "since the Jaxx have never 
done their full, pull-all-the-stops live 
show in the U.S. before." 

Promotion on the Internet will 
emanate from XLrecordings.com and 
Astralwerks.com, both of which will 
offer exclusive Basement Jaxx con- 
tent, news updates, and music 
.streaming. In addition, Lui says, the 
label will launch pre-release visibih- 
ty campaigns on third-party Web 
sites. "Because the act's hardcore 
fans are quite Net-savvy," he adds, 
"we plan to explore every opportuni- 
ty for viral online marketing." 

Basement Jaxx is managed by 
Ix)ndon-based Andrew Mansi; Sam 
Kirby of New York-biLsed Evolution 
TVIent Agency handles the act's book- 
ings. The group's tracks are pub- 
lished by Universal Music. 



TV Exposure Propels 
Band, Tenor Up The 2BB 



Maverick Act UtttriB 
TrBttScettdsOajfsPBSt 

BY CARLA HAY 

NEW YORK— In 1998, three 
members of the platinum-selling 
act Days of the New were fired. 
But instead of slinking off into 
obscurity, the ousted members 
turned lemons into lemonade: 
They recruited a new singer, cre- 
ated a new band, and are now 




experiencing commercial success 
as Tantric, with an eponymous 
debut album on Maverick/Wamer 
Bros (Billboard, Jan. 20). 

Tantric lead singer 
Hugo Ferreira says, "It's 
taken a while for people 
to associate our music 
with the Tantric name, but 
we've been working our 
asses off with touring. Radio 
and MTV have also helped us." 

Tantric — managed by Dan 
Colucci of Lucci Entertainment — 
embarked on a tour of radio sta- 
tions last November. The single 
"Breakdown" was serviced to rock 
radio in January, and it has since 
become a top five hit on the Main- 
stream Rock TVacks chart and the 
Modem Rock Tracks chart. 

Released Feb. 13, the album 
Tantric debuted at No. 14 on the 
(Contivued on pope 50) 



Beeea'sVaperB' Singer 
Watsae CBBteaaiis Critics 

BY CARLA HAY 

NEW YORK— For self-styled 
operatic singer Russell Watson, 
"jx)p" isn't a dirty word. The British 
tenor has been getting attention in 
the U.S. for his debut album, Tlif 
Voice (Decca Records), even though 
music enthusiasts remain divided 
over the record's merits. 
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In some quarters, Watson has 
been prai.sed for bringing a unique 
twist to opera and classical music. 
But many purists have 
harshly criticized Watson 
for his pop stylings. 

Watson says that what 
matters most is the opin- 
ions of those who buy his 
music. "I like to think of 
myself as the people's tenor. 
That's the legacy I would like to 
leave for myself." 

The Voice, released last Sep- 
tember in Europe, has already 
topped the U.K. classical album 
charts and reached the top 10 on 
the U.K. pop album charts. The 
album, released April 17 in the 
U.S., bowed on the Heatseekers 
chart at No. 2 in the May .5 issue. 
The album reached Heatseekers 
Impact status in the May 12 issue, 
(Continued on ftage 50} 
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In A Relaxed Mode For 'Exciter' 

Depeche Mode In Classic Form With Mute/Reprise Disc 



BY LARRY FLICK 

Depeche Mode's Martin Gore, 
Dave Gahan. and Andrew f^letcher 
are laughing. The tension of a long 
day of glad-handing on behalf of their 
new disc, Exciter 
(Mute/Reprise, 
May 15), has 
been broken by a 
spate of playful 
jibes and jokes. 

Ensconced 
within the sun- 
ny, plush setting 
of L.A.'s Four 
Seasons Hotel, 
the band exudes 
a warm, almost 
familial air that 

seems uncharacteristic for an act 
that has amassed a 20-year catalog 
of songs about life's darker edges. 

"We've seen each other through 
enough twists and turns over the 
past 20 years that we are a fami- 
ly," Gore says, referring to a head- 
line-grabbing history that in- 
cludes various band members' 
bouts of drug addiction, alco- 
holism, and near-suicidal depres- 
sion. "We've invested as much in 




DEPECHE MODE 



each other as blood relations." 

The laughter that fills their hotel 
suite indicates that they've come 
out on the healing side of the per- 
sonal drama. "There were days in 
the not-so-dis- 
tant past when 
I wondered if I 
was going to be 
able to proceed 
with this band," 
Gahan admits. 
"To be in a place 
where we're sit- 
ting here — feel- 
ing happy and 
healthy — antl 
talking about a 
new record is 
extraordinary, it's quite hum- 
bling, actually." 

The members of Depeche Mode 
may be happier in their personal 
lives, but Exciter shows the band 
in classic musical form. Their first 
collection of new tunes since 19i)7's 
Ultra (between sets, they issued 
1998's The Singles: '86-'98, a best- 
of compilation) is typically moody, 
always introspective, and often lit- 
erate. Gahan continues to be the 



Wylde's Black Label Cooks Up 
Poteot Brew Bn Spitfire BIsc 



BY CLAY MARSHALL 

LOS ANGELES— Venerable gui- 
tarist Zakk Wylde has one goal for 
Alcohol-Fueled, Breictalili/ Live + 
Fire (Spitfire, May 22): To capture 
his band. Black Label Society, live 
and totally raw. 

"If I want to hear it exactly like 
the studio album, I'll just listen to 
the record," the one-time Ozzy 
Osboume axeman says. "I wanna 
hear the mistakes — not 
a Pro Tools fix-up." 

Recorded last year, the 
set culls material from 
Black Label Society's 
fm^t two albums, Sonic 
Brew and Stronger Than 
Death. Also included is a 
rendition of "No More 
Tears," an Osboume hit 
co-written by Wylde. w 

In addition, Alcnhol- 
F ueled, Brewtality Live + Five con- 
tains a bonus CD featuring five large- 
ly acoustic tracks in the vein of 
Wylde's 1996 Gcffen solo release, 
Bix>k of Shadmm — a set reissued by 
Spitfire in 1999. The new tunes hap- 
pened spontaneously during the mix- 
down of the live cuts. 

Among the new tracks are covers 
of Black Sabbath's "Snowblind" and 
Neil Yoimg's "Heart of Gold." Also 
featured is an acoustic re\Tsion of the 
Sonic Brew tunc "The Beginning . . . 
at La-st," as well as two new Wylde 
originals, "Like a Bird" and "Blood in 
the Well." Wylde likes the juxtaposi- 
tion of the noisy live material against 
the .sweeter studio cuts. 




"You li.st«n to the live stuff to get 
up in the morning, and then at the 
end of the night you listen to the 
acoustic shit," says the arti.st (whose 
compositions are published by Hell- 
bottoms & Beer Music, BMI.) 

According to Dennis Clapp, senior 
VP at Spitfire, "Like a Bird" will be 
shipped to mainstream rock radio and 
.spedalty shows later this month. Tb 
promote the project. Black Label 
Society will embai-k on a 
Japanese tour in late 
May. Tlie band will iil.so 
play Holland's Dynamo 
Open Air Festival be- 
fore joining this sum- 
mer's Ozzfest, during 
which it will jjerform on 
the main stage. 

Wylde is iiLso working 
)£ with ba.ssist Robert Tm- 

jillo (Suicidal Tenden- 
cies) and drummer Mike Bordin 
(Faith No More) on Osboume's up- 
coming solo set. He says, "We're gon- 
na make it as hea\n,' as possible." 

Managed by Bob Ringe. Wylde will 
also turn up onscreen in the Warner 
Bros, film Rock Star, due for a fall 
release. Inspired by the story of Judas 
Priest hrmt man Tim "Ripper*' Owens, 
the Stephen Herek-directed feature 
stars Mark Wahlberg as an unknown 
singer who's Uipjx'd to join his favorite 
band. Steel Dragon. Wylde's character 
plays guitar for the band. 

Wykle saj's he relates to the film; "It 
could be my .stor>'. I'm a Sabbath fhsik. 
and I love Ozzj' doing his .solo stuff, and 
then I end up in the band. Pretty wild." 



compelling vocal embodiment of 
Gore's hypersensitive, often 
haunting words. 

If there's any significant sign of 
growth within Depeche Mode's 
music, it's in the instrumentation. 
Although the band is wisely con- 
tinuing to mine the searing .synth- 
pop .sound that sparked a string of 
hits ("Just Can't Get Enough." 
"People Are People," and "Per- 
sonal Jesus") and helped to shape 
the electronica movement, it is 
now adding elements of tradition- 
(Contiuiied on fmge 1.1) 




Johnson Hits New York. Jive artist Syleena Johnson recently showcased 
material from her debut. Cl)apter I; Love, Pain S Forgiveness, at New York's 
famed Studio 54. The project's first single. "1 Am 'i^our Woman," is currently 
garnering an audience at pop and R&B radio. Pictured, from left, are David 
Passick. Johnson's co-manager; Barry Weiss, president of Jive; Larry Khan, 
senior VP of R&B promotion at Jive; Johnson; Tom Carrabba, GM of Jive; 
Janet Smith, director of marketing at Jive; Wayne Williams. VP of A&R at 
Jive; and Michelle Myers, Johnson's co-manager. 



Slipknot, System Of A Down's Pledge 
Will Compete With Family Values Fest 

Justice for all: The Pledge of Allegiance A MAVERICK MOVES ON': As Raul Male 
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Festival, which features Slipknot and System 
of a Down, may have had one of the easiest 
births of any such gathering. 

"I own part of the Tattoo the Earth Festival, 
and it wasn't really going the way I wanted it 
to," says Steve Richards, who manages Slip- 
knot. "(Immortal Entertainment Group CEO] 
Happy Walters is partnered with Kevin 
Lyman |of Immortal Touring and Events], who 
does the Warped tour. He kind of proposed it to 
Happy. We had breakfast 
and talked about it, and the 
next thing I knew, Happy is 
saying, "Let's do it.' " Sys- 
tem manager David Ben- 
veniste and the Agency 
Group's Dave Kirby are also 
partners in the festival. 

The tour kicks off Oct. 1 at 
Las Vegas' Thomas & Mack 
Center. The final ticket price 
has yet to be set, but Walters 
says it will be between $30 
and $35. The second stage will primarily be non- 
musical attractions. The main stage will high- 
light five acts. 

Pledge is taking the Family Values tour head 
on, although its organizers don't like to look at it 
that way. "This is a much harder [music] tour," 
Walters says. "There's plenty for everybody to 
be successful. [Family Values partner] Korn's 
on my label. It's not supposed to be adversari- 
al." Family Values also starts in October. 

For Slipknot's Shawn, otherwise known as 
#6, co-owning the festival is a sure-fire w'ay to 
do things the band's way. "We don't like head- 
lining other festivals," he says. "The reason why 
is generally we don't like anybody, except for 
our fans. We don't like other bands. We just like 
to play and don't like all the other standards of 
who should play first or having to adhere to cur- 
fews when other bands go over their running 
time. With this, we have our own agenda and 
don't have to stray from that." 

Slipknot is making an exception by co-head- 
lining this year's Ozzfest, which ends Aug. 12. 
Saying no wasn't an option. "Our very first tour 
as a band was Ozzfest," Shawn explains, "and 
we played for next to nothing. Our whole goal 
was to go out and destroy, and that's what we 
did. It feels really good to come back on our sec- 
ond album [Iowa will be out in July on Road- 
runner]. We love Black Sabbath. Who better 
to tour with than the makers of metal? We feel 
honored." 



m 



by Melinda Neimtian 



embarks on recording his first solo album since 
the Mavericks went on hiatus, he's feeling 
that first blush of freedom that such a venture 
can bring. "The Mavericks were so associated 
with country music that when we ever tried to 
venture out of it, it was always very frustrat- 
ing," he says. "The band was more than that, 
antl I certainly wanted to be more than that. 
Also, when you're in a band, there are always 
strings being pulled. There are all these other 
interests: the band mem- 

bers' interests, the record 

^ Jt company that wants you to 

Tjfj^jf^ keep playing county fairs . . . 

Now, all I've got to do is 
answer to myself." 

Male's album will come out 
this fall on OmTow-n, Higher 
Octave's vocal label. "I was 
looking for a label that's not 
so big that you'll be lost in 
the roster," he says. "I also 
wanted a label that had fig- 
ured out different ways to sell records than the 
typical means we're all so used to." 

Malo — who wrote all the material for the new 
set either by himself or with co-writers, includ- 
ing Alan Miller, Jaime Hanna, and Dennis 
Britt — is recording the album in Los Angeles 
.starting Monday (14). Steve Berlin is produc- 
ing the project, which will include three songs 
in Spanish. Malo says, "We're trying to record 
everything live in one week. I've never had to 
use Pro Tools, and I hoije I don't need to. It may 
not be perfect, but it keeps the humanity in it." 

While there have been press reports that 
the Mavericks have broken up, Malo says 
rumors of the group's demise have been 
greatly exaggerated. "1 w^as surprised to 
hear [we split). Dormant is more like it. Real- 
ly, we're not broken up. We're not going to 
be doing business over the next couple of 
years, but I don't think our doing another 
album is out of the question. I'd hate for that 
to be the case." 

StUFF: Lit is wrapping up its second album 
for Dirty Martini/RCA Records, which is slat- 
ed for a Sept. 2.5 release. The album is being 
produced by Don Gilmore and Glen Ballard. 
The group has also signed its first band to its 
Dirty Martini imprint — Handsome Devil, 
whose debut. Love and Kii<iiei< Front the 
Vndei'ground, is due Aug. H. Jeremy Popoff 
and Ed Stasium are producing the album. 
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WOMACK, DIXIE CHICKS PICK UP TROPHIES AT AWARDS CEREMONY 



(Conti)iui'd fnmi int(H' 11 

they felt sometliing when they heard 
it." Womack says. "'ITiis song makes 
you think about imd feel for the |)eo- 
plc you really love in your life. Who 
doesn't have someone like that in 
their life?" 

In somewhat of a sunnlse, Keith 
took home the trojihy for m;Ue vocal- 
ist and album of the yeiU' with How 
IJi> You Like Me Nmcf Keith attrib- 
utes his wins to "a lot of jjeople work- 
ing in the right direction." "My reconl 
label. DreamWorks, unchained me." 
he says. "When good people work 
together, and you make givat miLsic. 
iuid you're not handcuflftfl by a bunch 
of uiiots, this is what hapiwns." 

Artists from Down Under .stnick 
pay dirt as Au.stnilian Jiunie O'Neal 
won the top new female V( icalLst awanl. 
:md New Zejiland-hmi I trixui t<K)k the 
piTze for top new male voailist 



Faith Hill took home her third con- 
secutive awanl f(tr top female vocalist 

After <lominating the vcxal duo cat- 
egoiy diuing much of the '!)()s. Bnxiks 
& Dunn lost last year to upstarts 
Montgomeiy Oentrj'. This year the 
ixiir recl;iinie<l the piize. "It feels great 
to have it back." Kix Brooks says. 
"We've got a new fire lit unrler us." 

Lyric Slixt't's Rascal FlatLs won the 
top new voaU duet/gixmp awanl. Bai - 
bai"a Mandrell expressed .sm*pri.se at 
i-ecei\ing the IMoneer Awaiii. Kenny 
Rogers, who received the Career 
.'VchievenK'nt Awtutl, says, "I've won a 
lot of awaixis. but nothing recently. 
There's nothing more stifling to cre- 
ativity than a lack of outlet, to think no 
one's fotening. So all of a siKklen when 
you ivjilize ])e<)pk' iuv listening, it allows 
you to do a Ix'tti'r qiuility pnxluct and 
take m< HI' priiic in what ynn do." 



Hoste<l by LeAnn Rimes, the show 
took place May 9 at the Universal 
Amphithcatrx'. It was produced by 
dick claik pnxluctions. 

Geoffrey Stoltz. senior music 
buver for the Torrance, Calif.-bastHi 
Wheivhoase chiiin. sa.vs winning acts 
now .stand to benefit fi"om the usual 
.sales bump that follows the CBS-tel- 
evised ceivmony. "Generally, we see 
a real good spike from the show. It's 
gi'eat to have that kind of national 
exposure for country music, to be 
right in prime time." 

Special promotional efforts help 
link retail sales to the ceremon,v, 
Stoltz iulds. "We alwa.vs have pretty 
aggi-essive marketing campaigns to 
capitalize on that. This year, we're 
doing the entiix' country section on 
sale for 2(fk off. We're looking for 
some pretty hig spikes." 



JAZZ DRUMMER BILLY HIGGINS GAVE HIS ALL, ONSTAGE AND OFF 

(Ciintitnte<l fnun [icn/e fit 



with guitari.st Bo Uicklle.v. iunong oth- 
ei's. He befriended tnmii>eter Don 
Cherrj". jwiforming with him an<l SiL\- 
ophoni.st .James ( 'lay in an unrecorded 
biind called the .Jazz Messi;ilis. Higgins 
anil Cheny met Coleman in the mid- 
'.5*Js. juid the thn-e weiv wton |x'rform- 
ing along with bjLssLst ChiU'lie Haden 
in a biuid led by |)ianLst Paul Bley. 

Higgins ii'conle<l the 1958 Contem- 
|)or<uy album Soimiliiiig Klxe.'!.' with 
Colemjui in I /OS Angeles ;md accompa- 
nie<l the siL\ophoni.st to New York for 
an extended nm at the Kive Spot that 
is now- widely regarde<l ils a ])ivotal 
event in jazz liistor>'. Higgins nuule fiu-- 
ther iwoniings with Coleman, includ- 
ing the .seminal Atlantic album The 
S/w/jc u/'Juzz lij Come. He was .soon in 
deniiind by other leadei's. performing 
withThekmHHis Monk in 1959-«l. 

During the '(Uls, Higgins became 
one of the most ubi(|uitous of jazz 
drummers, working alongside Sonny 
Rollins. Lee Morgan, Hank Moblev. 
Jackie McLean, Steve Lac.v, and 
Ce<lar Walton. In the '7()s. he pla.yeil 
with Milt.Jack.son. Htuik. Jones. Etklie 
Hiuiis, and Jimmy Heath, iuul he ix'- 
iinited with Colenum for the Colum- 
bia album Science Fiction. He began 



to lead his own recordings as well, 
ivlea-sing Sineeto (Red) and The Sol- 
(/icr(Titneles.s)in 1979. 

Higgins returned to the West 
Coa.st in the 'fSOs. He joine<l the jazz 
studies faculty at the University of 
California- Los Angeles, and he co- 
founded Wciiid Stage, a pmgi-,uii for 
young musicians. He aLsti continuetl 
high-profile performance, working 
Jilongside.loe Henderson, Pat Methe- 
nv, imd David Munay. In 'Kfi, Higgins 
apjK'iU'ed in the all-star hand behind 
saxophonist Dexter Gordon in 
Bertrand Tavernier's film Round 
Mitlii iylit. He followed his '84 .solo ,set 
Mr. Billji Higgim (Evidence) with 
for /We (Red) in '9S. 

Higgias iie<|uiml his first liver trans- 
phuit in Miux'h UHKi. imd he face<l .sur- 
gery iigiun a day later when the first 
transplant faile<l. But Higgins willi-d 
himself to recui)erate, and within a 
,veai", he w;is jK-ifonning in New York 
again with Chiu-les Lloyd at the Texa- 
co New York Jazz Festival and at a 
Lincoln Center Festival multi-evening 
celebraticjn of Coleman's music. 

In ivwnt months. Higgins' health 
beg;m to fail again. When it become 
apparent that yet another liver tnui.s- 



plant oix'i-.ition would Ix' neces.sary, 
the jazz community ivsponded with 
an out|xiuring of support. Lloyd and 
Harold Land le<l a mid-Januitt>' con- 
ceit at L.A.'s Bones & Blues — which 
featiuvd Higgins' final peifurmimec. 
GnLs.s-nK)Ls acti\i.sts sent w'oni of Hig- 
gins' neeiis out over the Internet. 

"Billy Higgins Love-In" concerts 
held on both coa.sLs drew u|X)n top tal- 
ents in jazz. In late Miutih. Herbie Han- 
cix'k iUid Kenny Biurell v/eve among 
the iierformers at the Masidan's I Fnion 
in Los Angeles, while Lloyd joined 
Pharoah Sanders and Bobby Hutcher- 
son for a benefit at Yoshi's in Oakland, 
Calif. A final event in April at St. 
Peter's Church in New York included 
Ron Caiterand Don Braden. 

Accoixlingto Dorothy DiUT. Lloyd's 
wife and the leader of many of the 
fimd-raising efforts, all donations re- 
ceived prior to Higgins' passing will 
go to outstanding medical bills, the 
World Stage, imd Higgins' family. A 
private funeral was held May 7 in In- 
glewood. Calif A memorial concert is 
planned for May 17 at New York's 
Knitting Factory, the proceeds of 
w hich will benefit "Billy Smiles," a 
foundation that Darr is e.stablishing. 
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Child's Play. During a New York launch party for the new Destiny's Child 
album. Survivor. Sony Music Entertainment executives gave the Columbia 
act a plaque commemorating worldwide sales of 10 million units of its soph- 
omore album. Tfte Writing's on the Wail. Pictured, from left, are Destiny's 
Child manager Matthew Knowles; Columbia Records Group VP of A&R Tere- 
sa LaBarbera- Whites: Columbia Records Group executive VP of promotion 
Charlie Walk; Destiny's Child's Michelle Williams. Beyonce Knowles. and 
Kelly Rowland: Columbia Records president Don tenner: Columbia Records 
executive VP/GM Will Botwin; Columbia Records senior VP of urban promo- 
tion Cynthia Hams; Sony Music Entertainment chairman/CEO Thomas D. 
Mottola: and Destiny's Child's stylist. Tina Knowles. 
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IN A RELAXED MODE FOR 

(Continued from page 11) 

al blues, retro-funk, progressive- 
rock, and orchestral pop to its 
arrangements. 

Kor example, "Dream On," the 
first single, is distinguished by 
nicely detailed guitar work as well 
as skittling, staccato beats, while 
"The Sweetest Condition," a 
strong single option, layers lan- 
guid slide-guitar lines into a mix of 
industrialized keyboards and 
swaying rhjthms. 

Produced by Mark Bell. Kj - 
cili'r also benefits from such 
potent tracks as "When the Body 
Speaks," on which a quietly rum- 
bling beat supports delicate gui- 
tar lines and an intimate, almost 
whispered vocal by Gahan; "I 
Am You," wherein futuristic 
instrumentation is offset by a 
hypnotic chorus chant of the 
words, "1 am you/And you are 
me" and further enhanced by a 
sweet midsong .symphonic inter- 
lude; and "Goodnight Lovers," a 
gospel-spiked ballad that closes 
the album on a ]>ensive, medita- 
tive note. 

"After 20 years, making a De- 
peche Mode record can he quite a 
challenge," Fletcher says. "You 
have to feed the monster, if you 
will, that demands very specific 
sounds and stylistic elements. 
But you also have to feed your- 



'EXCITER' 

self You have to feel like you're 
doing more than merely painting 
by numbers." 

Gore, who remains the band's 
primary tunesmith, agrees. Yet 
growth didn't come easily this 
time, as he admits to hitting a 
dry spell while writing material 
for Exciter. "I started working 
on songs about a year and a half 
ago, and I struggled. I spent the 
first six months doing nothing. I 
couldn't get motivated. I could- 
n't come up with an idea that 
worked for me. It was actually 
quite frightening." 

Then Gore decided to break his 
typically solitary writing param- 
eters and invited Bell and the 
other band members into his 
process "just to bounce ideas off," 
he says. "Having people there 
provided the pressure I needed to 
get rolling. It also pushed me to 
consider different ideas as I was 
writing, which was great — if not 
a little tension-inducing at times. 
I'm a naturally shy person about 
my music, so it was a challenge to 
let my ideas flow freely in such a 
raw state." 

In the end, though. Gore notes 
that this batch of songs has great- 
ly revitalized his interest in 
Depeche Mode. "Some of my 
favorite songs of the past 10 years 



are on this album. I'm extremely 
proud of what we've accomplished 
this time." 

For Gahan, Exciter is a chance 
to prove that he's still "got the 
goods." He says, "Let's face it, 
when you've reached the unfor- 
tunate point where you've near- 
ly ended your life — and the 

'Making a Depeche 
Mode record can he 
quite a challenge. ' 

-ANDREW FlMTCHtR, 



world's been watching the entire 
time — there comes a minor need 
to establish and affirm, if only to 
yourself, that you can still get the 
job done." 

If anything, Gahan says he is 
at a point where he's "never felt 
stronger or more creatively 
alive." And, after years of per- 
forming Gore's material, he feels 
that it's "just about time to write 
and record some of my own 
songs." He adds that the forum 
for his creative expression is 
still being formulated and that 
it's not likely to surface until 



after Depeche Mode has put its 
latest project to bed. 

And Exciter is not likely to be 
put to bed anytime in the near 
future. "Dream On" is building a 
solid radio audience in the 
States — pailicularly at KROQ Los 
Angeles, which recently held a 
ticket pre-sale for a forthcoming 
local gig. 

The track is also a bona fide 
smash in Europe, where it's 
already topped the charts in Italy, 
Spain. Denmark, and Germany. 
It's also reached the top 10 charts 
in the U.K., Finland, Sweden, Nor- 
wa.v, and Austria. 

Among the choice bits of inter- 
national promotion for the project 
is a special two-hour radio docu- 
mentary on the band for HliC 
London Live. The show aired May 
7, and it's now available in stream- 
ing form on the band's Web site 
(depechcmodc.com). 

All of this activity is whetting 
appetites at retail, where the band 
remains popular "Word-of-mouth 
has been steadily building on this 
record for several months." says 
Marlon Creaton, manager of 
Record Kitchen, an indie outlet in 
San Francisco. "This band has one 
of the most loyal followings I've 
ever seen." 

Those die-hard fans should be 



pleased that Dei>eche Mode is hit- 
ting the road for a five-month, 24- 
country tour this summer. The 
trek will begin June loin Montre- 
al and finish Oct. :50 in Istanbul, 
Turkey. Tickets for the tour went 
on sale in late March, and sales 
have been brisk. 

This is the band's first road 
jaunt since 19!)8's The Singles tour, 
where it played to more than 1 
million fans in 18 countries, ac- 
cording to the label. "That was a 
scary tour for me." Gahan notes. 
"The pressure was high. But this 
one is going to be great." 

Fans can expect a typically 
elaborate show, with longtime 
artistic collaborator Anton C'orbi- 
jn on board to provide stage de- 
signs. "Anton is almost like a 
member of the band," Fletcher 
.says. "He interprets and dissects 
our music in a way that is stag- 
gering. He's full of brilliant sur- 
prises and lots of fun." 

Right now, a round of brilliant 
surprises and a lot of fun is pre- 
cisely what the members of 
Depeche Mode are hankering for. 
"We're ready for anything," Gore 
says with a smile. "This time, 
we're all going to remember 
every moment, every step of the 
way — and that's the most brilliant 
part of it all." 
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Reed's Hew Retail Music Expo Seelts Mtendees sif ^^r'""^'' 



BY ED CHRISTMAN 

NEW YORK— Executives at 
Reed Exhibition Cos., which is 
staging the Retail Music Expo 
(RMX) in Chicago June l-.'i, say 
that, with 2,000 people signed up 
by press time, the convention's 
debut will be a success. 

But most senior music distribu- 
tion and retail executives contacted 
by BiUhoard say they are not 
attending the show and will take a 
wait-and-see attitude toward it. 

RMX will be held at the same 
time as Book Expo, the largest book 
industry trade show, which is also 
mounted by Nonvalk, Conn.-ha.sed 
Reed, the same firm that stages the 
Midem convention in Cannes. The 
4Hth annual Book Expo, as usual, is 
sponsored by the A.ssn. of American 
Publishers and the American Book- 
sellers Assn. It is expected to draw 
more than 20,0(K) attendees. 

The music and book industries 
"are similar in the issues they are 
facing." notes .Jamie Swanson, Reetl 
event director of RMX. "It is appro- 
priate for us to do the two conven- 
tions together, because the music 
buyei-s and b(«)k buyers are becom- 
ing the same." 

Svvan.son reixiils that employees 
from 1,325 companies have signed 
up to attend the K.MX; 900 of these 
are sending employees only to the 
music c-onvention, while repi'esenta- 
tives of 42.5 are attending both the 
h(H)k and music shows. 

Tlie head of one of the major dis- 
tribution comi>anies, however, .says 
he hasn't seen a "compelling reason" 
tu attend the convention. "Some of 
our local people may attend, and I 
will get a rejxirt" on whether this is 
a worthwhile convention to attend 
next year 

Duncan Browne, GM at music 
retailer Newbury Comics in Brigh- 
ton, Mass., .says that while people 
from his chain are attending the 
book fair, "we ;u-e not going there for 
the music convention, although we 
may walk acro.ss the ball and check 
out the exhibit. We do not think the 
music industry needs anothei- con- 
vention." 

Indeed, the main problem for 
RMX appeal's^ to be its proximity to 
the National Assn. of Kecoi'ding 
Merchandisers (NAHM) Conven- 
tion, which was held in March. In 
fact. Reed apparently approacheti 
NARM about working together. 

Pam Horovitz, NARM pre.siilent, 
says, "W^e had ciuiversations with 
Reed jteojile about .some .sort of joint 
effort, but with the timing of their 
event coming relatively close to 
ours, we felt we had to cont-entr.ite 
on our event and couldn't afford to 
have our attention divei'ted." 

N.ARM alloweil Reed to jn-omote 
RMX at the NARM Con\ention, as 
did the A.ssn. for IndeiK'ndent Music 
(AFIM) at its convention, held May 
2-5 in Los Angeles (seesUnT, iwigeS). 

In general, Horovitz says, 
NARM is "inclined to he suppoi-t- 
ive to anybotly else's venture which 
supp(n'ts the retail industry." She 
says she will wait and see if the 
Reed event "turns out to be com- 



plementary and/or competition," 
noting that if it turns out to be the 
latter, it still would be good for 
NARM, because it will make the 
trade gi'oup better. 

Music retail attendees to RMX 
appear to be mainly from companies 
that also have stakes in the book 
industries, like Borders and the 
Musicland Group. Also, the chains 
that are attending seem to be send- 
ing people fram the fiekl, rather than 
headquarters personnel. 

Len Cosimano, VP of music and 
video merchandising at Borders, 
says the Bonlers staff will not attend 
RMX, although some of his associ- 
ates fn)m the book side of the com- 
pany's busine.ss may ci-oss the hall to 
check out the music convention. 

On the other hand, Danny Yar- 
brough, chairman of Sony Music Di.s- 
tribution, which has boycotted the 
last two NARM Conventions due to 



a lawsuit the trade association filed 
against Sony, says he is interested in 
RMX but has not decided if his com- 
pany will attend. 

RMX kicks off June 1 — a day 
devoted to Internet topics, fol- 
lowed the next day by a keynote 
address from Pat Martin Bradley, 
who heads AFIM, and another 
keynote address from Clive Davis, 
founder of J Records, on June 3. On 
June 2 and 3 there will be artist 
showcases and exhibitor booths. 
Swanson says that 85 companies 
are setting up booths. 

"We have nine labels showciismg 
acts, evei7 hoiu- on the hour," Swan- 
son reports — Dominant Impulse, 
Masana, Baltimore, Meek, Big 
Chicago, Captain Music, Shut Em 
Down, Black Market, and Psalm. 
She adds that Mu.sic Video Distrib- 
utors is spon.soring video play on the 
show monitors. 



The BMG statement, announced 
by Keith Estabrook, VP of corporate 
affairs, says that artists would be 
paid in the MP3.com settlement "in 
accordance with their agreements." 

Estabrook held to the wording of 
the statement when Billboard 
asked whether the phrasing meant 
that artists without .such provisions 
in their contracts would be excluded 
from their share of the award. He 
said only, "We stand by our state- 
ment" and declined to elaborate. 

Rcpresentativts of remrding artists' 
groups were displeased. "It is unfortu- 
nate if it is true," sal's Ntiah Stone, exec- 
utive director of the Recording Artist 
Coalition (RACX "BMG has an obligation 
to pay artists a fair share of this aw-drd 
whether the contract sijedfically edls for 
it or not It Is the spirit (rfthe contract that 
everything the label earns fmm the labor 
of the retxjrding artist should be shared 
with the reconling artist. It simplj- would 
not be fiiir to ait any artists out" 

Ann Chaitovitz, director of sound 



all cases, payments will be applied to 
iirtists' recoupable accounts, includ- 
ing accounts for royalty payments 
and miscellaneous income. Most say 
they are still identifying their own 
recordings and artists from the data- 
biisc provided by MF3.eom; Warner 
has completed the task and says the 
infringement money will appear on 
artists' statements in the next roy- 
alty period, within three months. 

Universal Music Group (UMG) did 
not settle with MP3.com and took the 
music service to court. Last Novem- 
ber, MB3.com came to an agreement 
with UMG for an announced $,5^1.4 
million. At that time, UMG annotm- 
ced it would split the settlement 
money with its arti.sts. A spokesman 
says the company hiis ab^ady identi- 
fied infringed artists and infringed 
recordings and has begun to apply 
those calculations to artists' accounts. 
The first monies were applied on 
March 1, a UMG spokesman says. 

UMG maintains that most of its 
arti.sts' contracts do not call for a .split 
of infringement damages, but .sa.ys it 
decided to pay the money to all of its 
artists regjuilless of agreements. In 
addition, the company is not deduct- 
ing legal costs. After a .share to UMG 
publishing, the compimies' infringed 
artists will receive $22 million. Per- 
artist amounts will depend on the 
number of reconhngs infringed. 

RAC"s Stone says the companies' 
decision to apply the infringement 
bounty to ;utists' recouijable accounts 
meiuis most iutists wiio have to re|«y 
advances will not see the money. "It 
also underscores the importance of 
du^ect payment to artists from inter- 
active senices such as My.MR.com." 

RAC brought the subject of inter- 
active service direct payment to 
artists to the attention of Senate 
lawmakers in hearings last month. 



The RLVA withdrew a pledge to do 
so when concerns arose that the 
industrj' might be subject to lawsuits 
if com|)liimct» were not complete. 

The trade groups' announced up- 
< lates do not include modifying stickers 
to include age (jualificatiuns. "We are 
not going U) ;«l(li\'ss thjit collectively," 
Rosen tells Billhxml. "Oiu' s,vstem is 
not an age-base<l .s>'stem, and if retailei^ 
Wiuit to have their own |xilicies biiseil 
on Lheii' own lociil ci)mmunities, that's 
theii-ilitision." NARM president Piim 
Hon)\it7- says, "We're not going there." 

The pledges also do not address 
obtaining assurances fi-om retailei-s 
that "clean" or e<lite<i versions of al- 
bums with violent or .sexually ex|)lic- 
it lyrics w ill be widely available at 
stores. "Retailei-s resjMmd to the miu*- 
ketiilace," Rosen .says, "and they're 
going to order what they perceive 
their cu.stomei-s ■,w buying." 

Wliile the plu-asc^ "tJisk foree" indi- 
cates :m organization-wide effoit on 
the pait of tnule groups, Rosen ;uwl 
Horeivitz will be the only point iier- 
sons for the imjilementation of the 
changes. "We only have 13 jxHij)le (m 
our whole staff," Hoiri\itz expliuas. 



AFIM MAY CHANGE FOCUS 

(('n)ltiiiin'it frtiiii piiiff S) 

utors. The head of sales for a long- 
time AFIM member label, which 
formerly utilized multiple distribu- 
toi-s, sa.vs, "I have one distributor 
now. What am I doing here'?" 

The head of one national distri- 
bution company who did not attend 
the convention due to |)ei"sonal com- 
mitments says his firm sent no rep- 
resentatives because just one of his 
labels — an L. A. -based company — 
was registered for the event. 

The presidents of some national 
distribution firms ojited to stay 
home this year and sent regional 
Siiles tlirectors or other middle man- 
agei-s to represent their companie.s. 
The top men at other companies 
came to L.A. foi- a single day of 
meetings, then made a hasty retreat. 

Though companies sjiecializing 
in rap. hip-hop, and rock still take 
up a large number of the slots on 
Hit (litiard'tt Top Independent 
Albums chart, attendance at 
AFIM this year, as in other recent 
years, was predominantly niche- 
genre labels. With the exception of 
Tommy Boy Records, whose chair- 
man, Tom Silverman, has long 
been a linchpin of the trade group, 
lop rap labels have not been jtromi- 
nent at the convention for year's. 

.Alicia Hose. ()i'esident of Port- 
land, Ore. -based indie-rcx'k distrib- 
utor Northeast .Alliance of Inde- 
pen<lent Labels, remarked during 
one panel, "The j public! profile jof 
AFIM I is ci-ucial to getting people 
likens to join." She noted that some 
15 indie-rock distribvition fii-ms ai'e 
not .A?"IM members and added, 
"There are so few [high-profile 
labels] that come." 

Though .Ann .Arbor, Mich.- 
based Borders Books & Music 
sent a sizable contingent to the 
coin'ention, most other large 
retail chains sent token I'epresen- 
tation or none at all. The majori- 
ty of registered retailers wei'e 
members of the Coalition of Infle- 
petulent Music Stores, which was 
i'ounried at a .N'.AIRI) Convention 



in San Francisco in 1995. 

For the first time this year, the 
future of AFIM was addressed as 
the topic of a convention panel — a 
"town hall meeting" mo<lerated by 
outgoing board member Susan 
Browne and attended by about half 
of the trade oi^iniziition's 12-pei'son 
board. Browne herself confessed at 
the outset of the panel, "Our re;ison 
for existing has shifted." 

While many of the indie labels on 
hand at the panel said they found 
the annual convention invaluable, 
others bemoaned the high cost of 
attending the confab, the plethora 
of competing conferences, and the 
continuing absence of most major 
retailer's. 



recordings for the American Feder- 
ation of 'Television and Radio Artists 
(AFTRA), adds, "If it is true that 
BMG is not .splitting its receipts with 
all of its arti.sts as the other labels 
are, AFTRA is quite concerned and 
disappointed with BMG's position. 
In Iheu- lawsuits with Napster and 
MP3.com, the record companies 
claime<l that artists were losing com- 
pensation and that 'absent .such com- 
peasiUion, profits and motivation iU"e 
siphoneii away fi'om :ulists.' " 

Chiutovitz sajn AFTRA, which rv\>- 
r-esents featured singers and back- 
grouiKl musicians in collective biuy.un- 
ing, ■% prx>piux'»l to piuTsue this matter 
through any and all available me;uis." 

EMI, Warner, and Sony have 
announced that they will split set- 
tlement mone.vs with their artists 
regariUess of contr-act wording. In 



RIAA, NARM PROMISE ADVISORY-LABEL ACTION 



((^(tutinut'd tltiHI /Klfff t) 

ketinp: violent media to children, iis 
well a;; in a slinginjr April 24 follow- 
up that found the in<lustr>' hail done 
little to initiate refonns. 

RLVA i)i"ei;ident Hilary Kosen has 
saifi — iraist recently on ABC's NUfht- 
that the imliislrj^ neetLs to tlo a 
bettor job in the implementing it.s owti 
iniidelines. She told Vi^A Thdaif, "The 
place where I thought the I'TC w:ls 
fight in slapping us was in the two 
;uvjis wheiv we sjud we were going to 
implement niir own i vgiiLitions iuid we 
f lidn't. AiK I there's no excvLse for that." 
Yet Kosen h;us consistently ignored 
suggi'stions by lawmakers ami the 
FTX ' to initiate a wider-ninge pn^-.im. 

The announcement from the KI AA 
and NAHM conies iifter the intrwiuc- 
t i(jn this mtjnth of S. 792^, i\ bill co-sjxjn- 
soml by Sens, .htseph LietxTman, D- 
C'onn., Hillary Kodham Clinton, 
D-N.Y.. and Hei-bert Kohl. D-\Vk, that 
would authoiTze the FTC to monitor 
iind s<^'k ci\'il |x'n;ilties from compjuiitw 
and ix'tiiilei-s that detrptively market 
adult-i-ated pnxluct to children. 

Hut Dan Gerstein, a Lieberman 
s[K)kesm:m. sjiys the industiy pletlges 
don't addix'ss the coii- problem. "On 



the one hand, it's enctxiraging that the 
RIAA has acknowledged that its 
r(>sjK>nse to the oiiginal V\X rei>(>rt 
was less than satLsfactorj^ But it's dis- 
appointing that the KIAA is missing 
the jwint, which is tluit the cjuestion is 
not just about the disclosure of the 
label but the targeting of S(tund 
recordings with exti-emely violent iukI 
sexuiUlj' explicit Umguage to kids." 

Dr. Michael Hich of the American 
Academy of Pediatrics says the 
iuinouncement'i.s consistent with the 
RliVA's view that it is not interested 
in reforms, because they feel that 
ju-tistic fnttlom is jibow tliis concern 
and that there's no purpose to be 
ser\'ed by reacting to consumer or 
legislative demands." Kicb says the 
ix'luctance "might force a showdown 
with i);irenL'i in the fomi of a boyctttt." 

FTC study spokeswoman Mary 
Engle calls the announcement "a fii-st 
step," but adds that "even with c4>m- 
piete Ilabel disclasure] compliance on 
their iKUt. we still will have concerns, 
beciiuse t hey lia\'e not tiiken our sug- 
gestion about withdrawing advertis- 
ing stickeretl product in media w ith 
moi-e than a iVJO; under- 1 7 audienct^." 
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ARTIST lllllll TITLE 

IMPPiNT IL NUMBER mT»IBU'l^*C lABfl. ■■iUC LI^I Pfiin ■ ■ ■ ■ 


1 




1 


NO. 1 

STAINO A 

FdF' -.L.-;-' - , ■ - SB 


DYSFUNCTION 
3<MCfcialN0L 1 




2 




BOB MARLEV AND THE WAILERS ♦ 


LEGEND 


619 


3 


1 


METALLICA* 

ELtKIKA6m3*/UGai 9ai798l 


METALLICA 


508 


4 


4 


CREED A 


MY OWN PRISON 


188 


5 


2 


BEE GEES • 

■ ■, .iitSAH12-9*18981 


ONE NIGHT ONLY 


45 


e 


3 


JANET JACKSONA DESIGN OF A DECADE 1986/1996 
Ai'.i ■:OPtlIZ9»l898) 


37 


7 


S 


KID ROCK A 


DEVIL WITHOUT A CAUSE 


123 


1 


9 


DIXIE CHICKS* 

f.'"', ■ M ;NASHVILLEH1D98 EQ' 


WIDE OPEN SPACES 

7 98:B 


171 


> 


6 


JOURNEY* 

r.;ii , ,11 98 EUl 7,981 


JOURNEY'S GREATEST HITS 


492 


10 


11 


BON JOVI A 

MU , Vr, (10 9*17 981 


CROSS ROAD 


94 


11 


10 


SHANIA TWAIN* ■ 

Mil-, —i ■•■ .H. :t ^i6003(129»l8,98l 


COME ON OVER 


183 


12 


12 


GODSMACK A 

fi,:-'j- , M'.tRSAL I129818 981B 


GODSMACK 


122 


13 


13 


BOB SEGER 8. THE SILVER BULLET BAND A' GREATEST HITS 

CArr , ,, -. , ! ^*159B^ 


341 


14 


14 


U2a 

tSUWO &246ia.1DiMG(12.9&tS-9ei 


THE BEST OF 1980- 1990 


64 


Ii 


17 


ENYA A' PAINT THE SKY WITH STARS - THE BEST OF ENYA 

REPRrSf -It-B^^WARNER 8R0S (!19a'l7981 


60 


It 


15 


JAMES TAYLOR* 

V.AKM w bl'US j; :-) '7 9871 1 98; 


GREATEST HITS 


545 


11 


Ir 


AC'OC* 

4181EGI1I 98'17981 


BACK IN BLACK 


351 


18 


20 


SUBLIME A' 

.A..L_ciL AatY iiuiiMCAdzgaiie-gai 


SUBLIME 


231 


19 


26 


DMXA' 

HUfI RTOER&DEF JAM 55e227MDJMC 112 9&18 


IT'S DARK AND HELL IS HOT 

981 


132 


20 


25 


2PACA GREATEST HITS 
AV- ! , .■. 1 ":301MNTEIISC0P£(19,9»24.98) 


95 


71 


23 


PINK FLOYD* 

CAPii,-, If, ■ .,■ ^17981 


DARK SIDE OF THE MOON 


1257 


22 


IS 


BEE GEES A 

POirOOH 8OO07i,UNlVERSAL (13 9&?2 98) 


BEE GEES GREATEST 


8S 


23 


33 


TOOL A 

v-nir'.-.,, ■ I ; ^.s,'179e) 


AENIMA 


180 


24 


24 


DEFLEPPARDA VAULT 

Mill, i 1 iM(i(l0 9a'17 98) 


- GREATEST HFTS 1980-1995 


230 


2i 


22 


AEROSMITH* 

C01UUB(A 57367OTG 17 9BEQI11 981 


AEROSMITH'S GREATEST HITS 


33/ 


20 


21 


SADEA' 

EP!L ■ .: ^- EU1H98' 


THE BEST OF SADE 


172 


27 


19 


EVA CASSIDY 

Bin ■-.-■^ir ]''' 1- 1 : ; 9ai6 98) 


SONGBIRD 


1 


21 


27 


AEROSMITH A' 

liE-TEN 4247I&1NrERSCOPE -12 9818 981 


BIG ONES 


160 


29 


29 


AC/DC A' 

(A'^lV.t ,1 ,) ■ K) ,11 9817 98) 


LIVE 


155 


30 


31 


BROOKS i DUNN A THE GREATEST HITS COLLECTION 

7.1- ■ '. ■ . 1 ■ -^-,2.'REC(1098'179B) 


153 


31 




KENNY ROGERS 

( ■■. . --li'b Sgl 


WITH LOVE 


8 


32 


34 


QUEEN A 

HL,_L17..-JL .r_,..,.. il 9ai79ei 


GREATEST HITS 


404 


33 


32 


SUBLIME A 

(GASOLINE ALLEY 1 I U74;M(X12 98(18 9e)H 


40 OZ. TO FREEDOM 


130 


34 


28 


MILES DAVIS A 

LE;:A(^t;OLUMB(A6493M;RG(798EQ'll 98) 


KIND OF BLUE 


107 


35 




TOOL A 

70f>\,)),:-A*(n 11,--7*,)IVE (11 9817 98) B 


UNDERTOW 


63 


30 


47 


FLEETWOOD MAC A" 

Y.Ai ,. 1098 17 98) 


GREATEST HITS 


420 


37 




WEEZERA 

, ,<)'( 110 98'11 98) B 


WEEZER 


81 


30 


MATCHBOX 20 ♦ YOURSELF OR SOMEONE LIKE YOU 


214 


39 




JIMI HENDRIX • EXPERIENCE HENDRIX: THE BEST OF JIMI HENDRIX 

EXPERIENCE MErJDR)HllI671','MCA(12981898l 


55 


40 


37 


ABBA A' 

POLYOOR 517C»7,TJN1VERSAL 112 9818 98) 


GOLD 


210 


41 


40 


TOM PEm AND THE HEART8REAKERS A- GREATEST HITS 

MCA 1 10813(1? 9a'isqe) 


363 


42 




THE BEACH BOYS THE GREATEST HITS VOLUME L 20 GOOD VIBRATIONS 


12 


43 


45 


CREEDENCE CLEARWATER REVIVAL A' 


:HR0NICL£ THE 20 GREATEST HITS 


380 


44 


EAGLES* THEIR GREATEST HIIS 1971-1975 

'1.' - TtGdi 98-17981 


315 


4S 


49 


PHIL COLLINSA 

f AtE VALUt ATLANTIC 6313^^ (10.9817 98) 


...HITS 


124 


40 




POISON A 

CAO'C 1 ,■ '*&!) 98) 


GREATEST HITS 1986—1996 


52 


47 




GUNS N- ROSES*' 

I.-- ■ ■ "'OPE 112 9818 98) 


APPETITE FOR DESTRUCTION 


4S2 


40 


39 


ANDREA BOCELLI A 

PHI. , - •- B 


ROMANZA 


178 


49 


43 


DAVE MATTHEWS BAND A 

RL7, ■ ■ : .. ." 


CRASH 


2i2 




46 


VAN MORRISON A 


THE BEST OF VAN MORRISON 


492 


M 
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Green linnet's lunasa Boosts The Bass Bn Celtic nines 



BY JILL PESSELNICK 

LOS ANGELES— Each August 
at the festival honoring the Irish 
god Lugh, ancient Celts would 
toil in the field to obtain the com- 
ing year's food supply and would 
express thanks for what the 
earth had provided. 

The traditional Irish quintet 
Lunasa, which takes its name 
from this festival, is similarly 
grateful for the opportunity to 
play music and understands the 
nece9.sity of hard work when it 
comes to attracting listeners to 
its ,June 3 Green Linnet relea.se. 
The Merry Sistera of Fate. 

To promote Merry Sisters, an 
11-track album featuring new 
and traditional bass-driven in- 
strumental tunes, the group is 
embarking on an extensive world- 
wide tour through March 2002. 
The tour launches in the U.K. at 
the end of May to .support the 
album's release there on May 21. 
Afterdates in Ireland and Israel, 
the group will open for Mary 
Chapin Carpenter this summer 
at northeastern and Midwest 
U.S. venues. 

Lunasa, which is booked by 
the New York-based firm Sheila- 
Na-Gig Music, will also perform 



in Holland and Japan before 
returning to North America next 
year. 

While on tour in support of its 
last album, 1999's Otherworld, 
Lunasa continuously tested out 




new tunes in front of live audi- 
ences. Sean Smyth, the band's 
fiddle player and founder, says 
that as a result, the music on 
Merry Sisters "is music that we 
lived with more. It's great when 
something stands up in the live 
context, because that's what the 
band is really about." 

The group, which is managed 
by LonEion's SGO Music Manage- 
ment and published by SGO 
Music, ended up choosing a .set of 
material that audiences respond- 
ed to and that flowed in an album 



format. But neither Smyth nor 
Lunasa guitarist Donogh Hen- 
nessy can relate the meanings of 
the.se tunes. 

"It's easier with worsls to por- 
tray what you're saying. With just 
instrumental music, it's all about 
feelings. We've incorporated a lot 
of feelings with some very slow, 
very melancholy music and with 
some very up music," explains 
Hennessy, who wrote two tracks 
on the album. All he siiys of his 
emotive guitar and whistle-based 
air "Ini'on Ni Scannlain," for exam- 
ple, is that he wrote the tune for 
his girlfriend. 

The members of Lunasa, which 
also includes flute player Kevin 
Crawford, bassi.st TVevor Hutch- 
ins(m, and touring uileann pipist 
Cillian Vallely, feel privileged 
that they get to collectively con- 
vey these emotions to audiences 
worldwide. "It is kind of mind- 
blowing," Smyth says. "Coming 
from a solo start, I get the big- 
gest thrill out of playing music as 
a band." 

Smyth, whose solo album The 
nine Fiddle was released in 
1998, first formed the group with 
Hennessy and Hutchinson, both 
iContinned an next page) 
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GREEN LINNET'S LUNASA BOOSTS THE BASS ON CELTIC TUNES 

(Couliuued frtmi preceding fxigt'} 

past members of the Sharon 
Shannon Band, anil played a 
short Scandinavian tour in 1996. 
Crawford, also a current member 
of the instrumental band Moving 
Cloud, joined the band in early 
1997 on a tour of Australia. 

When Liinasa returned to Ire- 
land, it began attracting ever- 
increasing audiences with its use 
of upright acoustic bass and per- 
cussive guitar. The group re- 
leased a mixture of concert and 
studio tracks on its first self- 
titled disc in late 1997. 

Liinasa soon earned the atten- 
tion of Wendy Newton, owner of 
Danburj', Conn.-base<i Green Lin- 
net Records, and the group's U.S. 
debut, Othenvorld. was released 
in 1999. (The album has sold 
16,000 units, according to Sound- 
Scan.) "I'll always remember 
what I was wearing and where I 
was the first time I heard them," 
Newton says. "There are few 
hands whose sound I've so in- 
stantly hooked into." 

Newton is just as excited 
about the band's newest release. 
Though she says that the market 
for Irish traditional music is not 
massive, she points out that "it's 
fiercely loyal." She adds that 
Lunasa's upcoming dates with 
Carpenter should expose the 



group "to a very different kind 
of audience that is not necessar- 
ily Irish-oriented. Anybody who 
listens can't help but find them 
contagious." 

Green Linnet will try to bank 
on this contagion through a 
grass-roots marketing campaign. 

'It's easier tmth words 

to portray what 
you're saying. With 
just instrumental 
music, it's all about 
feelings. ' 

-DOHOOH HCNNtSSr, LUNASA 

The label will particularly focus 
on a micro-marketing strategy 
surrounding the group's tour 
dates. At each stop, local retail- 
ers and weekly print media will 
be targeted. 

The label will also promote the 
album via a mailing to 160,000 
past customers, and a variety of 
Liinasa contests will take place 
at the label's Web site, greenlin- 
net.com. Further, the CD. which 
lists for $16.98 and will be dis- 
tributed by Kyko Distribution, 



will be serviced to world and folk 
radio stations. 

Brian O'Donovan, who hosts 
and produces WGBH Boston's 
Saturday-afternoon program A 
Celtic Sojouni, is confident that 
the album will interest both core 
Celtic fans and new listeners. He 
says, "I'm as impressed with this 
album as I have been with their 
previous material. Their ren- 
dition of 'The Merry SLsters of 
Fate' is a terrific version. They've 
also got a great version of the 
slow air 'PAisti'n Fionn.' " 

Customers will have the chance 
to hear these Lunasa tracks at 
the Thistle & Shairtrock listening 
posts at the Ann Arbor, Mich.- 
based Borders chain. [Thistle, a 
weekly Celtic program on NPR, 
is sponsored by Green Linnet 
and Borders.) 

At Tower Records' Sunset 
Boulevard location in Los Ange- 
les, product manager Larry King 
will also feature the album in his 
store's listening stations. With 
visibility. King thinks the group 
could become widely successful. 
He says, "If you hear them, you'll 
like them and want to buy the 
album. If people only knew about 
them, they'd be blown awa.v. I 
think these guys have that break- 
through potential." 
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BY CHARLES KAREL BOULEY 



TES, BUT CAN SHE SING: "This is bi-utal, this is the hardest thing 
I've ever done." says Man us de Vries. one of music's busiest hyphenates 
producer/song\mter/com|)(>ser/musical director 

What has been the toughest tjtsk? Musically dii-ectinga period piece in 
which the principals are required to sing throughout the film yet are not 
.singers by profession. 

"I got the job as musical director iind soundtrack producer because I was 
the only one that would take Baz .seriously at lirst." he says with a laugh. 

De '^'ries is referring to filmmaker Baz Luhrmann, who helmed the 
forthcoming Moulin Rouge. It's Luhrmann whom de Vries credits for his 
entrj' into the world of film music. 

"I was working with [pmlucer j Nellie Hooper 
and artists like BJork luid Massive Attack," he 
e.xplains. "Baz wa.s working on Romeo + Juliet, and 
he was already incor|X)rating the music from these 
artists into the film. He figured. Why not ring up 
the people doing that music to do the film? He was 
my and [composer/electronic artiit] Craig Arm- 
strong^ chiunpion. |20th C«ntuiy FoxJ wasn't as 
enthu.sia.stic about us coming on board." 
Acconling to de Vries, the final product has con- 
D£ VBiES vinced execs at Fox thiit Luhrmann made the right 

creative decision. I.ssued on Interscoiw. the sound- 
track to Moulin Rouge features covcre of prominent songs from the 20th 
century. It's an odd twist for a film that depicts a glamorous Montmartre 
nightclub jwpular in Paris in 1899. 

"Many of us [loretl over song lists for days, trying to find songs that 
were high jioints in some way of the 20th centiuT,'." de Vries says. "Ewan 
McGregor belting out [Nin'ima'sl "Smells Like Teen Spirit' or Jim Broad- 
bent, Richanl Roxlmrgli, :md AntJiony Weigh doing a version of [Madon- 
na's] 'Like a Virgin' is quite a spectacle, to say the least." 

It's not the first time de Vries has made a Madonna connection. His 
work on her landmark Rny nf Light album gained him a Grammy nomi- 
nation, but it wasn't Grammy-winning artists that proved the biggest 
challenge with this film and soundtrack: It wa.s that much of the mu.sic is 
Iierfomiwl by the lead actoiv, Nicole Kidman iu«l Mc<3regor. 

"Baz cast this film bom a (h-amatic standpoint. He got the actors he need- 
ef I to bring the story to life. The fact that they hjwl to sing was not secondaiy, 
but was not catered to in any great \ray." de Vries recalls. "NKole had never 
been in a i)rofes.sional recoiriing situation in her life. We had a very short time 
to get her up to sijeed. and .she worked incredibly hard at it. Ewan hati some 
singing experience, so it wa.sn't as foreign to him at all It was a challenge." 

Kidman does a commendable job on the soundtrack, crooning the pop 
standanl "Come What May" with McGregor and belting out Queen^ 
"The Show Must Go On." 

The .stand-out of the soundtrack is the quartet of Mya. Cliristina 
Aguilera. Li'l Kim. and Pink taking on LaBelle's classic "Lady Mar- 
malade." Already a commercial success, the song has a completely dif- 
ferent feel from the origimil veinsion. 

"We trie<l to live up to the sixKter cast by each of the original songs when 
working on the covers," de Vries says. "This was a great way to merge the 
best of what's new with a classic song that works dramatically for the film." 

Happy about the inch: if you were lucky enough to see the off- 
Broatiway sen-sation Hedwiij a ml the Angry Inch luid even luckier to own 
the soundtrack, do yourself a favor imd see the new film and get that 
soundtrack as well 'The morie has alreiidy won the Audience Award and 
direction prizes at this year's Sundance Film Festival. It's due to hit the- 
aters in June, totally redefining the HoUj'wockI mu.sical as only a Germim, 
6-foot-tiill transsexual rwk singer-gone-wrong could. 

The soundti-ack (Hybrid Recordings) keejxs the best of the music from 
the pla.v. the music that i.< both the play imd the movie, but it softens the 
edges a bit. The giittier feel of the music fi*om the stiige production has 
been replace<i by [xilisheil rm-k for the film, hut the jMilish neither hulls 
nor diminishes Stephen IVaskVi mu.sic iuul l.vrics. Fronitlie i i|X'rang vei-ve 
of "Tfear Me Down" to the tragic and sullen "Wicked Little Tbwn." this 
soundtrack rejuvenates ex])ectations for not only what new miLsic from 
movies .shouUI soumi like but how it should be incorjwrated into a film. 

One thing the film soundtrack does through its new songs, such as 
"Freaks" and "In Your Alms Tonight." is remove the tragic sexual ambi- 
guity of Hedwig. 

Jotm Cameron Mitchell, stai' of the play and the film (and the direc- 
tor), has done an impressive job. and this film will laimch him into the 
stratosphere as a new Hollywood media darling. 
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ARTIST MAY 19. 2001 TITLE 
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CD 


5 


22 


COLD FLIP GEFFEN -1«726,INTERSCOPE (B 9a'12 981 13 WAYS TO BUEED ON STAGE 


2 


1 


4 


DJSKRIBBLEp: '-i.iONOONE'REiiawcol ESSENTIAL SPRING BREAK - SUMMER 2001 


(JJ> 


NEW > 


REMEDY t ( IH AN'JLL /COl (1 1 98-16 98) 


THE GENUINE ARTICLE 


4 


2 


23 


NEW FOUND GLORY drive thru 11233&MCA(8 9ai't2 98) 


NEW FOUND GLORY 


5 


6 


9 


ALIEN ANT FARM MW NOIZCDREAMWORKS 450293,'INTERSCOPE 18 9*12 98( ANTHOLOGY 


CD 


17 


IB 


BLUE MAN GROUP bljl man group JaeilVIRGIN U7 98 CD) 


AUDIO 


7 


9 


19 


PAULINA RUBIO • universal latino 543319 (9 98/16 98) 


PAULINA 


CD 


15 


4 


SONICFLOOO GOTEE 72827 (15.98 CD) 


SONICPRAISE 


9 


7 


2 


LON BALLINGER WEBSTER hall HTC 22 (17 98 CO) 


WEBSTER HALL TRANZWORLD 4 


10 


4 


2 


G. LOVE & SPECIAL SAUCE okeh 6U2a<'EPic (17 9S eqcd) 


ELECTRIC MILE 


11 


3 


5 


BOND WBO ■5b7091;DECCA ( 1 7.98 CD) 


BORN 


12 


10 


7 


MR. SHORT KMOP heavyweight 2150*/TVT ii0 9ai6 98) 


DA KHOP SHOP 


13 


8 


14 


NICKEL CREEK SUGAR hill 3909 116 98 CDl 


NICKEL CREEK 


14 


16 


53 


KEITH URBAN • CAPITOI INASHV1LL£I 97591 (10 98/16 98) 


KEITH URBAN 


IS 


11 


6 


CONJUNTO PRIMAVERA FONOVISA 6104 (8 9812 98) 


ANSIA OE AMAR 




29 


12 


LUPILLO RIVERA SONV OrSCOS B4276 (8.98 Eai3 98) 


DESPRECIADO 


17 


13 


23 


GOOD CHARLOTTE DAVLIGHT 61452>'EPIC ill 98 EU'l? 981 


GOOD CHARLOTTE 


11 


19 


4« 


RASCAL FLATTS lyric STREET 16501 I;MOUVWOOO ll 1 9»I7 9f 


1 RASCAL FLATTS 


CS) 


33 


3« 


ZOEGIRL 5f>ARK0W 51734 115 98 CO) 


ZOEGIRL 


ca) 


22 


8 


NONPOINT MCA 112364 I8 9a'12 9ai 


STATEMENT 




n 


36 


STACIE ORRICO TOREFRONT 25253 (11 9&15 98) 


GENUINE 


OD 


21 


27 


JAMIE O'NEAL MtRCURY INASHVILIX) 170132 dl 9a'17 981 


SHIVER 


C2D 


38 


2 


IMMHWWKiMMPPireBWIgOOH against the now 60B?.'Diamante servant ;io9a. !6 98i FRIENDS 


24 


25 


24 


VICENTE FERNANDEZ SONr DISCOS 84185 (9 98 EQ' 15 981 


HISTORIA DE UN IDOLO VOL. 1 


25 


23 


2 


KEOKI MOONSHINE 80 1 46* ( 1 7.98 CDl 


JEALOUSY 



The HMlseekcfs ctiart lists the best idling lille* by new and develaping aflistv defined as tfKJw who have nevef appeared in ihe 
top 100 (A The Billtxurd 200 ch*l, When ah album readies thes level, the album and the arlisfs subsequent albums are immedi 
alely ineligible to appear on ttie Heatseekcfs chart. All albums are available on cassette and CD. 'Astefisk indicates vinyl LP is 
available. Albums with tt>e greatest sates gams, a 2001, Billtxiard/BPI Communications. 



26 


21 


9 


KIM BURRELL TOMMV BOY GOSPtL U5(yTOMMVBOVI]0 9eil6 9BI 


LIVE IN CONCERT 


27 


32 


12 


AZUL AZUL A Sony discos 83W I uo.98 Eaa6.98> 


EL SAPO 


28 


12 


6 


ANASTACIA daylight b994aEPIC (12 98 EQ 17 98) 


NOT THAT KIND 


29 


14 


7 


SKRAPE HCA h 7935 (1.3 98 CD) 


NEW KILLER AMERICA 


30 


30 


7 


BANDA EL RECODO FONOVISA 6102 (8.98.12.98) 


CONTIGO POR SIEMPRE... 


CS) 


40 


26 


RACHAEL LAMPAW0fiD6106e/tPlc<ll-98E(^l6 98) 


LIVE FOR YOU 




RE-ENTIir 


MARK SCHULTZ MYRRF^WOfiD &3839>-EPK; 1 1 1 98 E(^16 98) 


MARK SCHULTZ 


33 


35 


S 


PETE YORN COLUMBIA 6221&CRG (12.98 EQCD) MUSICFORTHEMORNINGAFTER 


34 


18 


4 


MARK LOWRY spring HOOSE 42270 (1 1 9a'15.98) 


ON BROADWAY 


QD 


RE'EMTIIT 


PRU CAPITOL 23120(69879981 


PRU 


?SSv 

KjaJ 


49 


4 


SUM 41 BIG RIG'ISIANO S424191D)MG (17.98 CO) 


HALF HOUR OF POWER 


(3D 


NEW» 


TAMMY COCHRAN epiC(NashvillE) 6973&so«y(f«shvillei(7 98 EQll 98) TAMMY COCHRAN 


38 


41 


9 


BAD BOY JOE what if 36M LASIIK 11598 CO) THE BEST OF FREESTYLE MEGAMIX 


39 


34 


3 


STEREOPHONICS V2 27092 113 98 CD) JUST ENOUGH EDUCATION TO PERFORM 


40 


39 


17 


ST. GERMAIN BIDE NOTE 2S1 14</CAP(TOL(t6 98 CO) 


TOURIST 


41 


U 


91 


BRAD PAISLEYA arista NASHVILLE 18871/RLG(10.9&17.98I 


WHO NEEDS PICTURES 


42 


45 


2 


THE BLIND BOYS OF AUBAMA REAl world 50918 (16 98 CO) 


SPIRIT OF THE CENTURY 


43 


36 


3 


5TH WARD WEEBIE MOST wanted empire 0006- (1 1 9*16 98) 


GHEnO PLATINUM 


44 


31 


37 


SOULDECISION MCA 1)2361 (11 981798) 


NO ONE DOES IT BETTER 


45 


37 


5 


THE DAYTON FAMILY PRESENTS SHOESTRING OTEHCOBt 219iyiVT do 9»16 981 CROSS ADDICTED 


46 


20 


2 


MOGWAI PIASSOUTHPAW 490VMATADOR {15,98 COl 


ROCK ACTION 


GD 


HE EKTBl 


NICOLE C. MULLEN WORD 6354aiEPIC (11 98 £0(16.98) 


NICOLE C. MULLEN 


QD 




WAYMAN T1SDALE Atlantic 8339e/AG (17 98 COl 


FACE TO FACE 


C49; 


RE-EHniY 


PAUL OAKENFOLO draiotfly loeimPRonc (16 98 COl DRAGONFLY PRESENTS. A VOYAGE INTO TRANCE 


so 


42 


30 


AT THE DRIVE-IN grand royal 49999*,VIRGIN (9 98 CD) 


RELATIONSHIP OF COMMAND 
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rURE 'DENSITY': Heavj- 
metal band Candiria may be 

the act 1(1 watch as a jxiten- 
tial newcomer to the Heat- 
seekers chart. The group's 
current album, Three Hioi- 
dred Percent Denxity (Cen- 




Creeping Up. San Fran- 
cisco-based pop/rock 
band Creeper Lagoon has 
returned with Take Back 
the Universe (And Give Me 
Yesterday), released last 
month on DreamWorks 
Records. As guitarist 
Sharky Laguana says. 
"We're trying to be artistic, 
but we want [people] to be 
singing along." Creeper 
Lagoon is currently on a 
U.S. tour. 



tuiy Media Records), is bub- 
bling under the chart this 
issue on the strength of 
nearly 2,600 units .«old, 
according to SoundScan. 

The Brooklyn, N.Y.-based 
band is ex|ieriencing its 
.strongest sales for the al- 



bum in the Middle Atlantic 
region, as Deusily debuts at 
No. 4 this issue on that 
regional chart. SoundScan 
.says that more than half of 
the album's .sales are in that 
region alone. 

f'lmdiria is cuirently on a 
U.S. tour. Upcoming dates 
include May 2\y in New 
Haven, Conn.; May 2() in 
Portland, Maine; May 27 in 
Cambridge, Mass.; June 1 in 
Burlington. \'t.; June 2 in 
S>Tacu.se, N.Y.; and 
June 3 in Spring- 
field, Mass. Begin- 
ning June o. the 
band goes on tour 
with Cro-Mags and 
Soulbrains. 

Walk IN THE 

PARK: Hip-hop act 
Donsen Park is 

getting a push for 
its album Emotion 
Sirkuest< through 

an ad campaign on 

TV and in such 
magazines as The 
Source and XXL. 
Emotion Sickueks 
is set for relea.se 
May 29 on Lightyear Enter- 
tainment. Donsen Park, 
who.se membei-s are mostly 
fi om Chicago, is led by pro- 
ducer Seneca Zaphanef, 
who has been making a 
name for himself in the Mid- 
west hi|>hop scene. The fu-st 
single from Emotion Sick- 




Eii's Word. Contemporary 
Christian singer Eli calls his 
new album, Noiv ttie News 
(ForeFront Records), a "musi- 
cal newspaper" because it 
tackles current issues in socie- 
ty. He is currently on a U.S. 
tour, which includes stops May 
20 in Visalia, Calif., and June 
23 in Shreveport. La. 



REGIONAL HEATSEEKERS NO. Is 



MOUNTAIN 
Blu* Man Group, Audio 



NORTHEAST 
Remedy, The Genuine ArMcJe 




EAST NORTH CENTRAL 
Remedy, The Oenuftie 




WEST NORTH CENTRAL 
Cold, UWoy»re»««<)On»iig» 



PACIFIC 
Mr.ShoitKhop.DoKhopawp 



u 



MIDDLEAIUNTIC 



SOUTH ATLANTIC 

Cold, l3Wjy»feW»««Onaii9» 



SOUTH CENTRAL 

Big Moe, Cffy Ot Syrup 



THE REGIONAL ROUNDUP 



Rotating top 10 lists of best-selling titles by new and developing artists. 


MOUNTAIN 

1 . 8'u« Mmi GfOup AlkIiO 

2. Conjunto Prtmrnwi Ansia Oe Amar 

3. Found Clory Mm Found Ghxy 

4. Drtd 1 ^ W.iy, Td BkMd On Stage 

5. Rssul FUtU Rjicsl FMti 
6 lupallo RhiMi nesptctado 

7. G. Lwc & Special Swn Cicclnc Mile 

8. Allen Ant Farm ANTtiotogy 

9 0JSIiiW*tiaena(Spftng8re* - SimmffSlXl! 
10. 8vid> El Ft«codo Cwit-eo Por Sieniore 


MORTMEAST 

1. RemMly i ' i 

2. DJSMtie' 

3. BumpT Ki'iii.ile= 
4 Cow 1 ' -'. ., 1 

5- Mandn rtVum AnJ Trw FWt«t« P>»0* Oor ■ ■ Ji 

6. Mt. Short Khop r.< ■>'ii,j ''if-.i! 

7. MoMt Tywn. Jr. M,.ml 

9. NonpoWil S'lttentiil 

10. Ol Ed (MontlRRMiy noMb ALC i Sill Bhxw 



Hcss is "Don't Want No," 
which hiLs been released to 
R&B and college radio. 

Chart motivation: 

Punk band No Motiv is 
making strides with its new 
album, Difujmm for Healing 
(TVT Records'), which is 
bubbling under the Heat- 
.seekers chart. According to 
SoundScan, about ,57% of the 
album's sales are in the 
Pacific region, which isn't too 
surprising, since 
the band hails from 
O.xnai-d, Calif. 

No Motiv has de- 
veloped a stning fol- 
lowing among ex- 
treme-sports 
enthusia.sts, as its 
music has been fea- 
tured on .skating iind 
snowboarding vi- 
deos. The band will 
play select cities in 
' the coming weeks. 
Concert dates in- 
clude .June .5 in Ana- 
heim, Calif., and 
Aug. 9 in Boston. 

Jack's JAZZ: 

Jazz guitarist Jack Jezzro 
has produced several in- 
strumental albums that 
have been released on 
Green Hill Records, such a.s 
the compilation Dixieland 
Jazz and the Beegie Adair 
Trio's tribute album The 
Frank Sinatra Collection. 



Jezzro is also a solo record- 
ing artist, and his latest 
album, Jazz Elegance, was 
released May S on the 
newly formed Hillsboro 
Records, a division of EMI- 
distributed Spring Hill 
Music Group (Blue Notes, 
Billboard, Feb. 17). 

According to the label, 
marketing for the album 
will include a direct-mail 




Musical Overtones. The 

music o( Rustic Overtones 
combines rock, R&B. and 
funk. The band's album 
Viva Nueva (due June 5 on 
Tommy Boy Records) viras 
produced by David Bowie 
collaborator Tony Visconti. 
Bowie sings background 
vocals on two of the 
tracks. Rustic Overtones 
are currently on a U.S. tour 
Lead singer Dave Gutter 
says the band tries to stay 
"immune from trends." 



campaign to more than 
20,000 consumei-s. 
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IITID BY MICHAEL PAOinTA 






POP 



ALEJANDRO ESCOVEDO 
A Man Under the Infljence 

Ksc(»vc(lo did his first four albums 
withiiut producer Chris Stamey ami 
his last two with Stamey, and it mat- 
ters. Stamey knows what to tlo with 
FIscovedo's songs; he is a producer who 
will reacquaint a singer/songwriter with 
the heart of the music. This has never 
been clearer than with A Afaii Cmier 
the Influence, the best studio perform- 
ance Escovedo has ever delivere<l — and 
it unfolds via the most mo\-ing collection 
of rooUi-rock tunes he has ever written. 
The clarity of Stamey's pi-oduction is the 
equal of Escovedo's material: "Rosalie," 
"Wave," "Wedding Day", and "Follow 
You Down" are deftly reaiized pieces 
that articulate love and loss that time 
and distance only ser\'e to nmgnify. 
There's no clutter here, no misdirect- 
ed energy or gratuitous moments. 
Escovedo hits the sweet sj)Ot with every 
.song, cimnecting with his audience on an 
emotional level that endows the album 
with an uniuual resonance. — PW 

RUBY 

Short-Staffnl at Oia C«nt Pool 

PRODlin WS Viirk >V.!lk A\-<a it^siey Ranh.rw 
Thirsty Ear 57101 

With Short -Sf It (thi (it the Getie Paul. 
the long-awaited follow-up to 1995's fine 
debut Salt Peter, former Silverfish 
front woman Lesley Kankine revives 
her Ruby persona. Like last time, 
Rankine teams up with producer Mark 
Walk; unlike last time, she's now signed 
to Thirsty Ear (as opposed to Creation/ 
Work). Following the trip-ho]>-fueIe«l 
foundation of its predecessor. Short- 
Staffed delves further into the com- 
pelling eleclrtmic left field with a vis- 
ceral, diverse collection of songs. 
Highlights include the mechanistic 
seductions of "Beefheart," the funky 
soui-pop grooves of first single "Grace." 
the sly "Waterside." and the hazy, jazz- 
inflected "Lamplight." Throughout, 
Rankine has created an enveloping and 
intentionally minimalist album poised to 
delight fans of artists like Hoover- 
phonic. Moloko. and Recoil (aka formiM- 
Depeche iMode keyboardist Alan 
Wilder).— CR 



R&B/HIP-HOP 



► OLIVIA 
Olivia 

PRODUCERS vv<ous 
J RKonlt 2001 

An im])re.*sive combination of beauty 
and bravado, .1 Recortis' debutant Olivia 
makes recording a debut album seem 
easy on this ej>onymous set. The first 
arti-st signed to Clivc Davis' J Records, 
native New Yorker Olivia offers a mix- 
ture of rap, R&B, and pop. The first sin- 
gle. "Biznunce" — a no-holds-barred, syn- 



SPOTLIGHT 




KPECttf MOOE 
EKciter 

I'HOOUttR M*k Bell 
Mtrtftfispriu 2-47960 

Depeche ^!ode get* back on track with 
Kxciter, full of the dark synthesizer 
riffs and foreboiling vocals that first 
made the group a modem rock phe- 
nomenon in the "Klls. Tlie songs are 
diverse: the undersUited "AVhen the 
Body Speaks" soimds like U2 as inter- 
pi-eteil by This Mortal Coil, while the 
grinding "Dead of Night" is reminis- 
cent of Nine Inch Nails. TVo things 
hold the set together Mark Bell's 
quirky, other-worldly production anil 
Dave Gahan's still-haunting voice, 
which has never been more agile. 
Exciter isn't consistently satisfjing, 
lacking the thematic coherence of 
19S(i's Black Celebration or the melo<i- 
ic simplicity of 199()'s Vxolator. But 
afler a couple of less-than-stellar stu- 
dio albums, fans who ".lust Can't Get 
Enough" Depeche Mode will be happy 
to sec the band taking a step in the 
right direction. Thanks to such stand- 
owXs as the danceable "I Feel I-oved" 
and the first single "Dream On," 
Exciter is the liesi [)ei>eche Mode 
album in a decade. — WH 



the<l-up statement to an unfaithful 
lover whose time has come — has quickly 
gained the 2<l-year-old singer a strong 
following at radio, [leaking at No. 4 on 
the Hot R&B/Hi|)-Hop Singles & Tracks 
Chart. Proving that she is more than 
just a pretty face, OUvia does double- 
duty, both rapping and singing on "Are 
Vou Capable." The jwp nuances of "You 
Got the Damn Thing" make for a great 
[>arty anthem, as well as a future sin- 
gle — it's the type of track that could 
nicely introduce the artist to top -lO 
railio. Of course, if it's heal you're after, 
go directly to such sen.'^ual nuggets 
as "It's on Again" and "Lower i Mv 
Heart."— ifW 



SPOTLIGHT 

ROBERT CRAY 
Shoulda Been Hone 

CRODUCER Sieve Jordan 
Ryko 1061 1 

liolM-rt Cray continues to distance 
him.'telf from his guitar-hero past on 
Shoiilda Been Home, the artist's 
second consecutive set helmed by 
producer/drummer Steve Jordan. 
Following in the footsteps of 1999's 
Grammy-winning Take YourShoeti 
Off, this album focuses less on 
Cray's bluesy fretwork than on his 
honey-sweet voice. But where Thke 
Your Shoes Off was more of a feel- 



RABER7 CRAY 

U10U.DA MEN nont - 




good, horn-heavy party record, 
Cray, Jordan, and the boys here 
deliver a much more mature, seri- 
ous, and reflective collection. Vocal- 
ly, Cray spen4ls much more time 
truly testifying the blues on these 
smart. Southern soul numbers, And 
the gap between his playing on this 
record and that featured on his early 
efforts seems to be widening; when 
Cray solos here, it's because the 
song seems to demand one. In the 
end, his pla>ing is much more inter- 
esting and enjoyable for it, especial- 
ly on such ballads as "Anytime" anil 
"No One Special."— ITO 



ir SYLEENA iOHNSON 

Chapter 1 : Love, Pain L Foriiveneu 

PRODUCERS var-ous 
live 4 1700 

With a seasoned sound that belies her 
2i years, Syleena Johnson comes by her 
chops naturally: Dad is '70s R&B/blues 
singer Syl John.son. But unlike many 
contemporary singer/songwriters in her 
age bracket, Johnson knows how to 
work what she's got to full effect. Her 
bluesy, gut-wrencheil vocals— reminis- 
cent of such full-throttle singers as 
Aretha Franklin, F'atti LaBelle, Belly 
Wright, and Millie Jackson — provide the 
perfect narration for this concept album, 
which retraces her personal stoiy of 



SPOTLIGHT 




THE GO^S 

God Slen \ht Go-Ao's 

PRODUCERS PauIQ Kotdcrif and Sean Slack. 
BiyoHdAMG 78182 

Has it really been 17 years since the 
Go-Go's' last full studio offering? The 
calendar says yes, but the fab five has 
more than made up for lost lime with 
the deliriously buo^vimt God Bless the 
Gd'Go'h. The set's firvt single, the 
energetic "Unforgiven," proves that 
band members (lina Schock. Jane 
Wieiilin. Belinda Carlisle, Chariotte 
Caffey, and Kathy Valentine have still 
got the beat. Co-penned by Caffey, 
Wiedlin, and Green Day's Billie Joe 
Armstrong, "Unforgiven" is one of 
those much-missed rock rave-ups that 
is finding a home at radio. thanki\illy. 
As for a potential next single, the label 
should seriously consider the euphoric 
"Stuck in My Car," a lour de force that 
recalls such classic Go-Co's moments 
as ""TbHight." Other gems include the 
melancholic "Here You Are," the 
punk-inflected "Throw Me a Cur\'e." 
and the convertible-ready "l^lking 
Myself Down." TTiose in search of un- 
adulterate<I adult-made pop need Icwk 
no further.— jW 



romance gone bad. Armed with 1-feel- 
you lyrics ("i can't find the strength to 
tell you we're through/And 1 can't find 
the hate to fool around on you"), plus 
anthem single "I Am Your Woman" by 
fellow Chicagoan R. Kelly. Johnson is a 
formidable R4B force field. Let's hope 
she gets the chance to be heard. — GM 



DANCE 



> RAY MUNNS 
Ray*! HouM 

PRODUCERS .a-ious 

KhwUc/BM emntiiiNNnl 67728-54679 

With ihe beat-mixed Raii'x House. MTV 
VJ Ray Munns makes his debut as a 



DJ — and make no mistake, this guy is 
not fotiling around. Seamlessly mixed* 
Munns proves himself to be a deft DJ. 
one who has apparently been seriously 
studying the turntable wizardr>' of such 
international jocks as Danny Tenaglia, 
Paul Oakenfold, Carl Cox, and Sasha & 
Digweed. Opening with the No. 1 U.K. 
smash, "Touch Me" by Rui da Silva Fea- 
turing Cassandra. Hay'it House inter- 
twines pnfgressive house and trance 
beats. By incorporating many chart -top- 
ping dancefioor hits into the mix — 
"Silence" by Delerium Featuring Sarah 
McLachlan, Dido's "Here With You," 
Danide's "Sandstorm." "Castles in the 
Sky" by Ian Van Daht Featuring Mar- 
sha — Munns has crealei) a compilation 
[irimed for the club-savvy mainstream 
market. But the inclusion of tracks like 
Kosheen's "Hide You" and Azzido Da 
Ba.ss' "Doom's Night" is proof positive 
that he hasn't forgotten about the 
underground — that place where tho»e 
other track.< got their start . — MP 

MOUSE ON MARS 

Mtology 

PRODUCERS: AixJi loma and Jan St. Wem« 

Thrill Jockey 098 

Uiiologij, the seventh album from Ger- 
man electronica duo Mouse On Mars, 
finds this innovative act squaring off 
against all that is rote in contemporary 
electronica- Though many of the act's 
."fongs won't be refused admission to 
dance clubs for lack of floor-shaking 
beats or fashionably distorted synthet- 
ics, an intriguing laminate of orchestral 
arrangements and frame-precise editing 
sets this collection apart. An iconoclastic 
spirit prevails throughout, evident in 
vocals reminiscent of English art -rocker 
Robert Wyatt or the drowsy slide guitar 
and trombone of "Catching Butterflies 
With Hands," suggestive of the more 
grandiose Shi [7f -era studio experimen- 
tation of the Beach Boys. Much lip serv- 
ice has been paid to the pioneers of elec- 
tronic music on recent compilations such 
as Ellipsis Arts' Ohm and Caipirinha's 
Early Modulations; Mouse On Mars is 
the one group willing to put the Ies«uns 
of the past to use in the present day. 
Their frenetic sound montages evoke 
memories of '60s greats Richard Max- 
field or Pierre Henri, enhanced with the 
humor of Carl Stalling's soundtracks for 
Warner Bros, cartoons.— J?Bff 



COUNTRY 



SILLY CILMAN 
Dare to Drean 

PR0DUCE:RS. Don Cook and Blahe Clwncey 
Epic 62097 

Already into his second album before 
(Continued on next page) 



JOHN PHILLIPS 
Pay. Pick li Fallow 

PKOGUCERS M'ck Jaggei and Ketth RichanH 
EJtlaAIED Ink WXIB475 

The late John Phillips put forth Johu, 
The mffKivg of LA in 1970 as his solo 
ilebut. Presumably he would have fol- 
lowed it with the harder- rocking Pay, 
Pack iX: F oUotv had the tapes, which 
were recoi-de»I around 1977. not been 
misplace<i. This was a real shame, since 
these nine tuneful tracks — marked by 
production from none other than GUm- 
mer TVins Jagger and Richai*ds as well 
as such stellar hacking musicians as 
Ron Wood, Chris Spedding, and Mick 
Taylor — suggest an intriguing direc- 
tion for the L.A. folk/rock pioneer. 
"She's Just 14." which features 
Richards' slide guitar, sounds like a 
duet between two Jaggers: Phillips' 



VITAL R 




Jagger-esque lead and the real Jag- 
geKs backup. The rootsy "Oh Virginia," 
with Jagger's and Richards' backup 
vocals and Taylor's terrific blues guitar 



E I s s u E s * 

solo, inevitably evokes the Stones' own 
"Sweet Virginia." Augmenting "Zulu 
Warrior" are backing vocalists Mi- 
chelle Phillips and Laura MacKenzie 
Phillips, along with the dual guitar 
attiick of Richanis and Taykir. — JB 

CASS ELUOT, DENNY DOHERTY, JOHN PHILLIPS, 
MICHEUi PHILUPS 

The Matic Circle— Oetore They Were the Mamas 
and tke Ptpat 

COLLECTION PflOOUCERS: Gary E. Mansfield. Paul 
Surratl. Richard CaitiptMill. and GrtRory Rice 

ORIGINAL PROOUCERSr wnoos 

VartM SMabHMlt 5996 

Cass Elliot, John Philliiw. Michelle 
Phillips, and Denny Doherty considererl 
calling themselves the Magic Circle 
before settling on the Mamas and the 
Papas. This delightful disc — essentially 
a 16-cut prequel to the Mamas and the 



Papas, bookended by two M£P hits — 
shows the magic circle of early-'60s 
Greenwich Milage folk groups, from 
which evolved the logendar>' California 
folk-rock quartet. Both the Smoothies (a 
male quartet featuring John Phillips and 
Scott McKenzie) and the Halifax 'Three 
(with Doherty) rival the Kingston 1>io 
in style, while the Big 3 (with Elliot ) 
scores on "Rider," later a (jrateflil Dead 
concert fave. Other surprises include 
"Mr. Titmbourine Man" by the New 
Journejuven (featuring Doherty aiwl the 
Phillips pair) and the cover of the Coast- 
ers' "Searchin' " by the Mugwumps 
(with Elliot, Doherty, and the Lovin' 
S[)oonfurs Zal Yanofsky). T^e Mamas 
and the Papas' autobiographical 
"Cre(?que Alley" and debut hit "Califor- 
nia Dreamin'," respectively, open and 
close the set perfectly.— JJJ 



pBUTa|D||Tnn> Bradley Bambarger, Jim Bes&man, Leila Cobo, Steve Graybow, Rashuan Hall, Richard B. Henderson, Wayne Hoffman. Gall Mitchell, Wes Orshoski, Michael Paotetta, Craig Rosebeny, Ptiilip Van VIeck. 

■■niHIBVIHIIB* |{2y VVaddell. spotlight; Releases deemed by the review editors to deserve special atlenlioo on Ihe Iwsis ot musical merit and/w Billboard chart potential. VITAL REISSUES; Refeleased albums of special artistic, arrhival, and commefcta) 
mterest, and outstanding collections ol works by one or more artists. PICKS (►): New releases predicted to hit Ihe top halt of the chart m the correspooding format. CRITICS' CHOICES {*): New releases, regardless of chart potential, highly recorrmended because of their 
musical merit, MUSIC TO MY EARS [S~i): New releases deemed Picks that were featured m the Music to My Ears column as being anwng Ihe most significant records of Ihe /ear All albums commercial'y available m the U.S. are eligible. Send revww copies to Michael Pao- 
letta (Billboard. 770 Broadway. 6th floor. New York, N.Y. 10003). or to the writers m the appropriate bureaus. 
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must kids are into their second molars, 
Hilly Gilman is now a seasoned veter- 
an. With Dare to Dream, however, he 
sounds more like a rookie Jo Dee Mesis- 
ina than the second coming of Johnny 
Cash, with pep, pop. sugar, and very 
little spice. The cliche-ridden "She's 
My Girl" is downright sticky. "Our 
First Kiss" has about all the soul a pre- 
teen can muster, and the ballad "I've 
Got to Make It to Summer" recalls 
"Puppy Love"-era Donny Osmond, 
Gilman shifts into world -wearj'-observ- 
er mode with the maudlin "My Time on 
Earth" and waxes Cab Calloway on the 
bluesy "Shamey. Shamey, Shame." The 
(|uasi-funky "She's Everything You 
Want" should go over big at the skat- 
ing rink. Oilman's big-time pipes and 
personality can't help but impress, and 
producers Cook and Chancey make it 
all sound just great. The songs are 
mostly age-appropriate — whether it's 
country radio-appropriate is for all 
those consultants to decide. — J^H' 

MARK McBUINN 

PRODUCERS. Mark McGumn aM Shane Decker 
Vffl 734757 

Mark McGuinn must have tossed his 
copy of How to Be a Country Mit^ic 
Star out the window, and country music 
is better off for it. Definitely not cookie- 
cutter, berets, banjos, and bravado 
make this debut project hum, from the 
clever "Mrs. Steven Rudy" to the gen- 
tly thrumming "Heaven Must Be 
Missin' You." Production is crisp and 
creative, and the songwriting takes 
risks. "No Way" is "She's in Love With 
the Boy" on steroids, and McGuinn 
shows his st)ul and .-^ense of countrj' 
irony with the barroom ballad "She 
Doesn't Dance" and the nifty midtempo 
"Busy Signal." As a vocalist, McGuinn 
eschews note-bending gymnastics for an 
accessible, conversational tone, bring- 
ing a cretiible quality to such songs as 
"That's a Plan." "AH About the Ride." 
and the syncopated percussion of "One 
of Their Own." With "Mrs. Steven 
Rudy," McGuinn has achieved that rare 
prize — a country radio hit for an indie 
label. The rest of this album shows 
"Rudy" is no (luke. Distributed by RED 
Distribution.— 



JAZZ 



•k KENNY BARRON & REGIHA CARTER 
Fie«fall 

PRODUCERS^ Karen Kennedy and Michelle Taylcv 
Mm 548706 

In the pairing of the elegant young vio- 
linist Regina Carter and the etjually sub- 
lime veteran pianist Kenny Barron, what 
you see is what you get — and that's a 
good thing here. Although duets between 
viulin an<l piano in a jazz setting are 
uncommon, the kinship between these 
classically influenced musicians is inime- 
diately apparent. Navigating a set of 
extended works — the shortest track 
comes in at just under five minutes, the 
longest more than 1 1 — Carter and Bar- 
ron match each other at ever>' turn, voic- 
ing melodies with aching meUmcholy 
while improvising freely around the 
sparse arrangements. Although the 
music is a bit laid-back at times, many 
passages build slowly into sections that 
sizzle and yet maintain an undeniable 
grace — as on Sting's "Fragile," whore 
statements of the original song's melody 
give way to inventions wholly Bam)n 
and Carter'.e own. — SG 



LATIN 



CARLOS MANUEL 
Malo Cantidad 

PROOUCCR Jiwn Antonio Lcvia 
Pain Pitiwd 2064 

On his second album. Cuban singer/ 
songwriter Carlos Manuel — considered 
one of the hottest new nonenttt on the 
island — strikes a balance between the 
often unbearable repetitiousness of new 



Cuban timba and the sappiness of much 
of the salsa being done in the U.S. On 
some tracks, including the opening title 
track, the results are exceptional. "Malo 
Cantidad" mixes timba with touches of 
reggae, and, aided by Carlos Manuel's 
cajoling, rough voice and a catchy hook, 
it becomes a stand-out in the current 
cookie-cutter salsa world. The same 
holds true for an edgy Spanish cover of 
"Matilda, Matilda" and the aggressive 
"Acabando," a counterpoint of chants 
and piano/percussion vamps. But as the 
album progresses, the material grows 
weaker and the songs less memorable — 
a per\asive problem with new Cuban 
son, which relies more on raw feel than 
melody or lyrics. Songs like "Melon," 
whose title alludes to both the fruit and 
breasts, don't help either. Still, Carlos 
Manuel does grab your ear and your 
senses and opens up the possibilities of 
a currently lackluster genre. — LC 



WORLD MUSIC 



•k NUSRAT FAUH AU KHAN 
ThB Final Racordings 

American RecoriNnis C2X 8S331 

Pakistani devotees of qawwali music 
refer to Nusrat Kateh Ali Khan as "the 
voice of heaven." This double-CD 
release — featuring the last tracks he 
recorded before his death in li>97 — is a 
stirring testimony to the truth of his 
nickname. To the sparse accompaniment 
of tabla and harmonium. Khan leads a 
brilliant group of vocalists as they sing 
poetrj' that praises Allah and the 
prophets of Islam. Khan's nephew and 
chosen successor, Rabat Fateh Ali 
Khan, figures prominently on disc two 
and proves to be a d>'namic foil for his 
elder. The album consists of eight songs, 
with each track averaging 16 minutes. 
Qawwali scmgs spring from a contndled 
improvisatitm and tend to stretch out 
when the singers find their groove, and 
on this album, the master definitely 
achieves a highly refined state of musi- 
cality between trance and rapturous 
vocalization. His voice is the golden 
thread in this e.\otic tapestry of 
sound.The performance is as pure a 
qawHA ali experience as any listener is 
likely to encounter. — PW 

RAVI SHANKAR 

Bdd|«: Ths Best of Ravi Shankar 

PRODUCERS, va-iciin 
Private Minic/BIK 01934 1 1S82 
Not content with renown ;is either the 
world's foremo«tt sitarist, India's most 
famous musician, or musical guru to the 
Beatles' lead guitarist, Kavi Shankar has 
forged a resolutely singular path in his 
search for artistic fulfillment since 
ascending to celebrityhood during the 
psychedelic 'GOs. Bridgen compiles the 
best of his three albums recordetJ for Pri- 
vate Music during that label's early 'SOs 
creative zenith. Indian and Russian musi- 
cians pair successfully on selections from 
IvHide the Kreniliv. Shankar's most 
famous pupil, George Harrison, appears 
on the star-studded Tana Maim sessions, 
playing alongside Western talents like Al 
Kooper and a phalanx of Indian \irtu- 
osai. Three tracks from PnxnageH — an 
ethereal collaboration with composer 
Philip Gla.'is' group — blend Hindustani 
and Camatic traiiitions of Indian classical 
I»crformance with the minimalism of 
downtown Manhattan. Testament to the 
ongoing influence of the first true "world 
musicijm." Bridgen encapsulates a crucial 
era in the career of Ravi Shankar, whose 
fingers still blaze as he enters his eighth 
decade.— J?BH 



BLUES 



-A- JOHN MAYAU & FRCNDS 
Alonf tor tht Ride 

PRODUCER David Z 
Easle RKorA I50P 

Blues veteran -John Mayall can now 
claim that his dream project has been 
captured on CD for the ages. He has 



gathered a stellar group of guest art- 
ists and scattered them throughout 13 
tracks — and the result is a muscle car 
of a blues album. Mayall has always 
been a player who fancied a propulsive, 
weighty blues/rock sound, and song 
after song on Along for the Ride hits 
that fat groove and shows no mercy. 
Highlights have to begin with Billy Gib- 
bons' lead guitar (buzzing like a hornet) 
()n "I'ut It Right Back." Gary Mo«>re 
adds another emphatic lead guitar 
statement on the slow blues of "If I 
Don't Gel Home," and the Eric Bibb 
song "World War Blues," featuring Billy 
Preston, is simply a great version of a 
great tune. Other major contributors 
include Mick Fleetwood, John McVie, 
Steve Miller, Reese Wynans, Otis Rush, 
Buiidy Whitlington, Red Holloway. 
Shannon Curfman, Jeff Healey, Mick 
Taylor, anil JiUiny Lang.— P^T 



CLASSICAL 



KURT WEILL: Ltle. Love, and Laushler-Dance 
Afrantanenls (1927-50) 

Mai Raabt, tmor; Bsrlin Palast Orc)iester/HK Gnitier 

PRODUCERS. Rflirirr M-iHafd. TjUM O-f . s..iJ 

Ma> Raabe 

RCA Vkctn 09026-635 1 3 

Such was the demand for the hit songs 
from Kurt Weill's theater works that his 
publishei-s commissioned arrangements 
of the works for pseudo-jazz dance 
bands, starting in 1927 with tunes from 
the iconic Brechl collaboration The 
Threej>enny Opera ami on to 1950 with 
numbers from the Broadway opera Lout 
in Ike Stars. Particularly with the early, 
etigy European works, these arrange- 
ments sacrifice the wonderfully pun- 
gent character of the original scoring in 
favor of » high-gloss sheen fit for pop 
entertainment (although the Three- 
Itenny "Blues Potpourri" is still pretty 
hip). With the later, more populist 
American material, stickness isn't as 
much of a concern. Regardless, Weill's 
melodies remain indelible in whatever 
guise, and there is perhaps no one bet- 
ter qualifietl to realize such a project 
than \lennese conductor/composer/ 
chansonnier HK Gruber, who is hardly a 
rank nostalgist. Here, he conducts 
Berlin's super-smooth Pala.st Orchester 
with style, and Max Raabe is the suave 
vocal soloist on a handful of songs, in 
German and English. Even as such 
obvious oldies, these performances are 
goldies.— BB 



NEW AGE 



^KITARO 

Ancient 

PRQOUCfR. Kilafo 
OOM 7 9401-73000 

On his follow-up to last year's Grammy- 
winning Thinking of You, Kitaro 
returns to the ilays when it was just 
him and a roomful of synthesizers. 
Except for the London Philharmonic on 
two tracks, it's all Kilaro. Yet even in 
sounding like earlier Kitaro records. 
Ancient sounds not so different from 
just about every Kitaro record. Ostensi- 
bly inspired by ancient civilizations 
from around the world, you would never 
know Kitaro had traveled anywhere 
other than to his Colorado studio. He 
has always employed world-music influ- 
ences, but there is little to set Ancient 
apart from any of his other grandiose 
space operas. All the Kitaro trademarks 
are here: weeping synthesizer melodies, 
swooping keybturd orchestrations, 
space- warp sound effects, meandering 
sitar, and bombastic wadaiko drum 
orche.strations. Ancient is a typical 
Kitaro album, and that's the problem. 
He ha<l a great idea 2.'! years ago. Now 
it's time for another one. — JD 



FOR THE RECORD 



S>elena's Selena Lire — The iMst Concert 
(Billboarfl, April 14) was produced by 
A.B. Quintanilla III; Abraham Quin- 
tanilla was the set's executive producer. 



. BY MEL BROOKS 
• .ind ThomK Mwfian 
' E'aptwd by Suun Strtuman 

..i-n ivey Long 
Lighlintt Of Paltt K«C70rO«nhi 
Sound by Stnc C. Kcmwly 
Siamng Nathan Lane and Ustltww Broderick 



Nathan Lane should be de- 
clared a national monument. 
Broadway u.sed to have plenty <»t' 
comedians who could carry a 
show — Bert Lahr. Kay Bolper, 
Zero Mostel — but today's he the 
only one left. And Lane proves 
he i.s every bit as jrood as his 
predecessors the moment he 
walks onstage in Mel Brooks' 
new musical. The PnHiucers. 

The show is the certified 
smash of the sea.son, earning a 
record 15 Tony Award nomina- 
tions for everything.' fi-oni 



Madeleine Doherty. left, and Nathan 
Lane in The Producers. 

music, acting, and directing to 
clioi eograph.v, costumes, and 
lighting. Ancl the cast album, 
on Sony Classical, enjo.ved the 
strongest debut by a Broad- 
way record in five years (Bill- 
board, May 12). 

You remember the plot of the 
19(»S movie — a producer and ac- 
countant figiux' out that they can 
make more money with a flop than 
a hit, so they mount a masical about 
Adolf Hitler (The White Paper, 
Billboard, April 21), ml). The part 
of down-on-his-luck piixlucer Ma.\ 
Bial.v.stwk, writ bu-ge for Mo.'stel in 
the movie version, fits Lane like a 
glove. Hamming it up is Lane's 
forte, and that is e.xactly what is 
calle<l for here. He challenges you 
not to laugh at the comy jokes, imd 
he wins almost every time. And 
iuiyone lucky enough to have seen 
him in A Fiiiini/ Tiling Happened 
(III III!' Wiiji to the Fonini a few .sea- 
sons back knows that this guy 
knows how to .sell a song. In his big 
number in the second act. "Be- 
trayed," he speeds through the 
entire plot and every song in three 
breathless minutes. Well, at lea-st 
the audience is breathless. Lane 
hiuilly breaks a .sweat. 

But it would be wrong to say 
that Lane singlehandedly car- 
ries the show. He is aide<l and 
abetted by Matthew Broderick 
as the nebbishy accountant Leo 
Bloom. Broderick was a bit .stiff 
in the recent revival of How to 



Stircicii m liiimneHS Without 
Really Trying, but since then, 
he has become a loose-limbed 
S(mg-and-<lance man. He's amaz- 
ingly light on his feet, sailing 
through the air and over the fur- 
niture. His voice isn't great, but 
his eager-to-please delivery dis- 
arms completel.v. 

Neither man is onstage for 
the show's second-act tour de 
force, "Springtime for Hitler,** 
so the rest of the cast has their 
turn in the spotlight. (Jary 
Beach, as the flamboyantly gay 
director forced to take over the 
lead at the last minute, is spec- 
tacular. His Hitler prances 
around singing "Heil myseir" 
before sitting on the edge of the 
stage, k la Judy Garland, 
mouthing "I love you" to the 
audience. Those who saw the 
film will wonder how anyone 




could possibly re-create the 
Busby Berkley-style produc- 
tion number. Director/choreog- 
rapher Susan Stroman has 
more than a few tricks up her 
sleeve, such as having her 
storm troopers doing a swasti- 
ka-shaped kick line. 

The rest of the ca.st is just as 
fine. The beautiful Cady Huff- 
man reveals her flair for comedy 
as lllla. the statuesque Swede 
who becomes the object of desire 
for both Max and Leo. Brad 
Oscar, as the (iennan playw right 
who has written the homage to 
Hitler, briefly upstages Lane imd 
Broderick in the hilarious "Der 
CJuten TVg Hop Clop," 

Which brings us to the music. 
The melodies aren't particularly 
memorable, the lyrics are lack- 
luster, and the jokes have been 
around since the earliest days of 
Vaudeville. So why does nearly 
even,' number in The Pmdiicers 
stop the show? Brooks, who has 
written for Broadway .since New 
Fucen of 19.")2, knows that people 
come to a .show like thi.s to have 
fun. He delivers the goods, giv- 
ing us everything from little old 
ladies tap-dancing with their 
walkers in "Along Came Bialy" to 
a choiTJs of Nazi pigeons cooing 
through "In Old Bavaria." Who 
could sit stony-faced through 
material like this'/ The Vrmiitcern 
has more laughs than anything 
Broadwa.v has produced in years. 

HARK SULUVAN 
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► COiDPLAY Shiver (4 b9) 

PRODUCERS Ken Nelvin and Cotdplay 
WRITERS- B«rrvman. BucKlanij. Chimpion. Mvtin 
PUBLISHER BUG Music Publishing Ltd 
MKhwIi AMtriciA:a|illol RMwd« 1SS3S (CO piomol 
It's been a <lifficult ta,sk for British rock/ 
I>op act-s to worm their way into the 
hearts of Americans content with 
omniprttsent R&B/[K>p. But Cnldplay 
(frahbeci the hniss ring with iL« first sin- 
gle. "Yellow" (included on the instantly 
platinum Son- a compilation). "Shiver" is 
the follow-up. full of lush, meloiHc jfui- 
tars and a confessional Ij-rie. The mid- 
tempo tune tells of a do-any thing-for- 
love kind of guy who gets only the cold 
shoulder for his efforts: "So I look in 
your direction/But you pay me no atten- 
tion, do you?" Lead vocalist Chris Mar- 
tin's heartfelt falsetto, along with the 
guitars and drums, unite in a tremen- 
doujt crt'rtcondu each time the ch<)niH 
asks, "Don't you shiver?" This is the kind 
of song that vnW have instant rapport 
with rock radio audiences and could 
quite likely find a cozy spot on top 40 
playlists. If it's not careftil, Coldplay 
could become a household name,— KA' 

9B' ThiWayYouWM(M*To (3 29) 

PRODUCERS BAG & Ainlhty 

WRITERS A Bagg«. A Birgiswn. N LKh«y, A Lxchey 
PUBLISHERS Alt ChrysaltS S»ndin*<riVWt>ryln Songv 
Umvenal Music Pul>li4)>n^98° & R<s<ne/EMI Apnl 
Musk, ASCAP 

Unlvirul 20513 (CD promol 

Things were looking a little tentative for 
9H' when i)revious single, the fonnulaic 
ballad "Everj-thing You Want." more or 
less tanked at top 40. But alreaily "Tlie 
Way You Want Me To" is sc<Kiping up adds 
at radio and looking to reignite the quar- 
tet's career. Perhaps that's btfcause, more 
than iiny previous effort, this one is as 
R&B-davored as these guys iire ever 
going to get. There's a skittling beat, some 
pn)cesse*l vocals, and a Ijxic about cheat- 
ing that tries to position these guys as 
ho|K*ful duct ijartnei-s with Destiny's 
Chiki. The song may up the art's hip quo- 
tient with its core anil .-ictjre on the charts, 
but in terms of being a persuasive change 
of direction, hearing leaxi Nick Lachey 
sing a line like "Won't throw no shade on 
you" i& akin to Doris Day singing 
"Respect": No go.— CT 



R & B 



► SISQd FEATURING LOVHER Can I Uve ^u, 

PRODUCER T*dtly Riley 
WRITERS T Ril«y, R Staturd 
PUBLISHER: nol listed 
DttSaHl 19303 ICQ promo) 

Sisqo looks pciise<i to pack dancefloon* 
again with the first single fi-om his 
upcoming sophomore effort, ftetiini of 
the Dntgott, due June 19. "Can I Live" is 
a ratchy tune, with up-to-the-minute 
staccato production courtesy of Teddy 
Riley — who shape<) the hip-ho|>-influ- 
enceil K&B iwund he coined as "new jack 
swing*' in the early '90s. Riley shows 
here that he can compete uilh today's 
more prolific prwiucers. Lyrically, Sisqrt 
keepii things pretty light, reljing on his 



signature flow to carr>' the track. While 
his star jtower will fuel the success of 
"Can I Live" at both R&B and lop 40 
radio, it may leave fans longing for 
Sisq6"s more substantial days with the 
group Dru Hill. Look for Kvlitni of Drag- 
on late this summer — RH 

-At LUTHER VANDROSS Tafc* You Out 

inc timne ii^lpdi 

PRODUCER: Warryn Campbell 

WRITERS W. Campttell, H, Ldly 

f^UBl iSHERSt Nyrraw MuvaEUI April WusiC, ASCAP; 

;;rir'c RiiliLiy Mutto'EMI Blackwood Music 

J RKOrd) 21024 (CD cxomol 

King of R&B crooners Luther Vandross 
marks his return with a debut on Clive 
Da\is' .1 Reconls. The ob\ious hope bi that 
the legendarj' music executive's Midas 
touch for breathing life into veteran 
arti-sts (Aretha Franklin. Dionne War- 
wick, Carlos Santana) will work once 
ag:tin, as Vandross has struggled to main- 
tain his foothokl in a hit)-ho|>-dominatecl 
\i&H arena. "Take You Out" is a lilting 
dose of jazzy, m4'llii\v mhiI. toppeii with 
those richly distinctive pijM's. Despite the 
guiding hand of pnnlucer Warrj'n Cam]>- 
bt-ll (n^cently of Man,' Mar>' acclaim), the 
track wisely aims not to appease the 
younger generation, but rather to quietly 
an<l assuredly re-establish V^andross at 
mainstream R&B and AC stations. It's 
hardly an out-of-the-box smash in the tra- 
dition of .such cla.ssic Vantlniss foot-s(«m- 
pers as "Never Tix> Much" and "It's Over 
Now," but it's go<Kl to have this timeless 
presence hack, all the ssime.— 

PRINCE WITH AN6IE $TOHE U Make My Sun Shine 

15:53) 

PROOUCER Prir*c8 
WRITER Prince 
PUBLISHER: nol Ksled 
WiNKSpM 00102 (CD fyanvi) 

Ever the musical ic^jnfK-lx'Jt. Prince re- 
leased \m latest single iis an MPS on his 
official W'eh site, welcoming fans to distrib- 
ute it iunong themseh'es. Now "U Make My 
Sun Shine" l-f being relea>«?d commercially 
via the efforts of inde|tendent rap label 
\Vmgs|ian, and it becomes Prince's first 
single since he reclaimed his given name. 
"Sun." a teniier R&B hidlad <m which the 
Pwrjtle One trades \'erses with soulful 
songstress Angie Stone. Ls reflective of 
much of Prince's work with the New Power 
Generation — rhythmically precise, with 
lovingly placed wah-wah guitar and key- 
board flourisht*. Ai^kle from the sui'pri.'^ing- 
ly staccato middle-eight, the tune's sultiT.' 
IKicing brings to mimi D'AngeloV "Unti- 
tled." with \xt{h I'rinceand Stone using the 
space to stretch out. While he once heM 
dominion across multiple formats, Printv 
Ls a radio enignut at this point. "Sim" should 
find itit most welcome home at adult KiB 
nwlio. while the single's conifianion track, a 
fiinky a»ver of the Stiiple Singers' "\Mien 
Will We Be Paid," could surface on main- 
stream R&B. In Printt's mid-'«Os salail 
(lays. "Sim" probably woiilil have shone on 
top 40 as well, but the miin's ix»tentiai as a 
ci-osaover master — or even hitmaker — 
may well be a thing of the past — TC 



KJtYSTAl HARRIS Supeislrll (3 35) 

PfiOOuCERS: J>mmy Ha^. Patrick Leonard 
WRITERS: K Harris, J, Morant. J, Harry 
PUBLISHtRS^ Kiyst * Mmic/J Poriod MuVC. 8MI; 
EUl Virgin Uintc. ASCAP 
nmM/BtMea 10317 (CO tmrno) 
The next generation of promMng \xi\i 
princesses Ls coming out of the gjtte w ilh 
an edgier, more attitiKle-ludcn. ami often 
nwire li&B-grrHintled :**»und lluin thiit of 
Britney or ( 'hristina. One oftlw.se is 
singer/sonp^riter Kr> stal. who sings of 
female empowerment in her debut singl*-. 
"Sup»?rgirll." a fiinky, liook-l)eav>' 
midU'miJo j«ip jam. The ll>-year-okl Indi- 
ana native — who plaj-s pijuio. flute, 
drums. aiHl guitar— was discovered by 
Backstreet Boys while woridng up her 



SPOTLIGHT 




SUGAR RAY Whan K't Over mo; 

PRODUCER DMitl Katn« 

WRITERS S Fraz>«r, R Sriep(tard. M. UcCrath, 

C Bulloch. D Kahne 

PUBLISHERS: Wanw/ClMppell. WB MutK. 

[ rqua)^ M.»ic. BUI 
Atlantic 300463 'CO i>>on<ol 
Sugar Kay w;ih first crowned king of 
thi' summertinM? hook with its 1997 
debut .smash, the now-uhiquitouti 
"Kly." Sinw then, the Southem-Cah 
band has gaineil a fwlid foothold with 
such tenacious hits as "Kver>' Morn- 
ing" and "Sftmeday." With the first sin- 
gle from its upcoming fourth albuni. 
Mark Mc( Irath and crmiumy are set to 
tjike bark their sejtsi in with a signa- 
tuiv tr.tck whose chorus is so adhesive 
(all "Fly"-paper jokes aside) that It's a 
n<>-brainer ftf mamnwth pmpoiiions. 
Over tinu*. the group has developL-d a 
sound all its own, tjiiically blending a 
midtem|>o shuffle U-at with a macho 
bas.«line and the unfiissy v(K5»Is of 
pinup lead M^-drath; aihl a sing-songy 
hook, and you've got "\\'hen Its Ovi*r." 
This one is g<ting to expli >de at all fur- 
mats — nmia>itreain and mlult top 10. 
miKleni and hot AC", and miidem 
riH-k — at warj) J*tK*ed. Kxpect acom- 
}Kinion promotional assitult. including 
an Internet -only animated vidtixiip 
for the track and a five-week tour 
acrtws North Amerira. 'Ilie album 
streets June 12.— Cr 



COUNTRY 



MHN MICHAEL MONTBOMERY EvenTlwn i3 4bi 

PRODUCERS Budily Cannori. Norro Wilson, atxt 

John MKfiaei Monlgomery 

WRITERS P SuiKM. S Teeter* 

PUBLISHERS: Pat Price Hmic/BlKhwood Music/Greal 

Mmdian Minic. BMI 

AtlaiHtC 300507 (CD ofoma) 

This is the kind of sappy, piano-based 
ballad that has worked extremely well 
for John Michael Montgomery in the 
past. The lyric is pretty much inter- 
changeable with a dozen similar songs — 
basically a guy who is nothing without 
his woman, has trouble expressing hi.« 
feelings, but will love her so dang good 
that she'll understand, forever and ever, 
ad nauseum. It goes without saying that 
Montgomery' can sing the heck out of 




SPOTLIGHT 




RAOMHEAD IMigMteWrMg (Mti\ 

PRODUCERS N«el CMnch anrt RaOio»io«3 
WRITERS RadDTMad 
PUBLISHER- r-ol l.-sled 
CapiUI 7087 8 15952 iCO promol 
Reportedly, Radiohead's follow-up 
to the synthetic abstractions of last 
year's atvlaimeil Kit! A wiw going 
to be more of a "rock" album. But 
Amnesiac, due out June is hardly 
that: if anything, itV more elliptical 
and rock-phobic in sonics and sensi- 
bility than Kid A. Further. "I 
Might Be Wrong" doesn't really 
sound like anyone's idea of a rock 
radio single — although, as the 
album's most accessible, con- 
ventional-sounding track, the song 
makes for the best entree po&sible 
to the unsettled, unsettling atmo8- 
phere of Aitiueitiar. Revolving 
around a gritty, circular guitar riff, 
the 21st -century blues of "I Might 
Be Wrong" hypnotizes on repeated 
listens (even in the single-edit ver- 
sion, which is shaved down by a 
minute). No (me does existential 
dread tike Thorn Yorke, whose 
falsetto reverberates with the 
eerie disquiet and disconnectiim of 
our wired world. Resolutely follow- 
ing its own intrepid muse. Radio- 
head sounds only like it.self— and 
surely thatV one measure of a 
gj-eat rock band.— 



.such a ballad, and the production is just 
as smooth and lush (that is. wimpy) as 
Nashville L-an muster Radio will likely 
embrace this song, but the truth is. now 
is a time when countr>' radio needs 
backbone and edge instead of spineless 
puffery. John Michael needs to give a lis- 
ten to what his bmther is up to over at 
Mtrntgoniery Centry. — RW 

it RAY HOOD mart a LitUe More Water (n,^ unimu 

iisieO) 

PROOUCEflS: Randy Boixtreaui. Kevin Beamisii 
WRITERS R. Hood. K. Tnbble. K Williams 
PUBLISHERS: ALV Music/Brian's Dieam Publithing/ 
Sor>v.'ATV TunevKim William Music. ASCAP 
CapHon RvcordS 5672 (CD promo) 
This record is as good if not better than 
anything the majors are releasing, so 
here's hoping country programmers 



ilvtm, juid .she Is the first signing tu the 
group's management company. No siu-- 
prise thett tliat Kr>'stal is on the roail all 
sutiuner wanning up for the gii>'s — not a 
kid gig. She gets an additional promtt- 
ti*)tud jMish fnim Disney, w hich is tying in 
"Su])ergirir as the first single frt)m the 
summer flick l*riiirf:t.t /MiWr.* (starring 
ajmtlM-rtLvn ipH-en. Miuidy M^Kire). Bin 
even without the tie-ins. thi* sassy, sen.su- 
al track featin-es an iwlhcsi^■e diorus — 
'Tm su[»ej^H aiul I'm here to .save the 
workl/But I wanmt know who's gonrui 
.save me" — and em>ugh stylistic mu.scle to 
break this engaging presence at toj) 40. 
Her d<-hut .set, Me A \f>j Piaito, mi'an- 
while, shows a shimmering KrTt-stal. All 
bets are on, — CT 



won't let its indie .status handicap it. All 
the elements are here — a stunning tra- 
ditional country vocal, clean and crisp 
produL*tion, and a killer hook. Hood co- 
wrote this ballad with Kim IVibble and 
Kim Williams, two of Music City's finest. 
As many classic countrj* songs do. it 
starts as a barroom conversation be- 
tween two strangers weathering a 
storm, literally and emotionally. It all 
coalesces in a chorus that asks, "What's 
a little more water to a drowning nrum?/ 
A few drops of rain, a few drops of pain, 
it's out of my hands." HcmhI — an .Alaba- 
ma native who has struck pay dirt as a 
songwriter (Doug Stone's "Addicted to a 
Uojjar") — is an affecting vocalist who 
knows how to wring the emotion out of a 
l.VTic without overdoing it. It's a single 
that deserves radio's attention, and the 
barriers that prevent independents from 
getting airplay seem to be breaking 
<lown a little, as evidence<I by VFR's 
success with Mark McOuinn. Maybe this 
will helj) knock a few more bricks out of 
that longstanding wall. — DEP 



ROCK TRACKS 



•k EUZACARTHY Train Sofl| I3 59) 

PRODUCER Al Scott 

WRITERS: E Canrty. B Stradling, B. Ivilshy. S. Thomas 
PUBLISHERS. Topic Records, adminatemj in the U.S. 
by Happy Valley Music. BMI 
REMiXERS Nick Blalt. Ne«l Slatflord 
Warnar tm. 1005949 (CD omma) 
"TViun Song" Is one of the best songs youH 
probably never hear on the radio, and it's 
a shame, because it's a composition so 
deserving of expocture. The buxom, blue- 
haire<l Brit Kliza Carthy could lead the 
English reinvasion Airwrica keeps longing 
for if her vibrant, wickedly lush stinga — 
a melting |M>t of classical, pojj. folk/rock, 
antl electronica — were just given a chance 
to reach the masses. 'TVain Song" is the 
stor>* of getting caught in the act of some 
lustful voyeurism, led by Carthy's deft fid- 
dUng and snwky vocals, which run the 
gamut fnim a bluesy growi to an angel's 
sigh. The chorus is a passionate burst of 
seductively throbbing strings that dares 
you not to dance. The more uptem|K) 
DNA mix just might crack rh.vthmic- 
leaning outlets if L)Js would lake a well- 
adviseil chance and give it some nighttime 
.spins. This "Song" will leave you longing 
for more (.Music to My Ears, Billboard, 
I )ec. 25. 2000) of the same expertly crafted 
songwriting and Carthy's unusual, mag- 
nificent voice — which can be foimd on her 
album Anffpis & CigarettfM. — CLT 



DANCE 



ROCKEU What U Did 2 Mt o Azt 

PRODUCER Adam Marar/i 
WHITLHS A Mararx), S Marano 
PUBLISHERS RochbViper 7 Music, ASCAP 
REMIXERS Jonathan Peters. Tony ColuCClO. 
Lenny "LinoV Dcufilas 
RMbiRt 72047 ICD5I 

Kihckell's sigiiatur<* braml of I^tin-tinged 
iJani-e finider has been a .staple for years in 
a number of urban marketj^, thanks to 
mighty hix>ks and enough varied remixes 
to suit mast any <lance-oriente<l playlist. 
The second single from the sophomore 
effort htJtiant Pleasure follows suit, with 
three di.stinct versions of "What U Did 2 
Me" that carr>' home the song's "w hat 
goes around comes around" message of 
mrrumtic retribution. Adam Marano's 
album version brings forth Kockell's fiunil- 
iju* braml of plucky. synth-<iriven beats. 
Jonathan Peters speeds up the tempo in 
his more contemporary reworking, and 
Lenny "Linus" Itouglas strijis away most 
of the vocal and ups the thump quotient 
for weekend mix shows. As usual, the 
hook hero has a way of creeping into the 
constioiisness, making it a natural for 
thotie stations tliat have indulged listeners 
with this consistent artist in the past. 
Rockell isn't revolutionizing the w orid 
with "What V. Did." but fans of old-school 
Latin-based tof^-tappe^s are not likely to 
file any complaints. — CT 



NEW & NOTEWORTHY 



ROMTRIRnTDRS' B*^^'^ Bambarger, Troy Carpanter, Rashaun Hall, Jeff Lorez, Deborah Evans Price, Kim Small, Chuck Taylor, Chrlsta L Tttus, Ray Waddell. spotlight: Releases deemed by the review editors to deserve special alten 

UUIIIIIIDIIIUIIU. tiQn on the basis ol musical merit and'or Bfilboard charX potential. NEW & NOTEWORTHY: Enceptional releases by new or upcoming artists. PICKS New releases predicted to hit the top hall of the chart jn the correspon- 
ding formal. CRITICS' CHOICES (*): New releases, regardless of chart potential, highly recommended because of their musical ment. Send review copies to Chuck Taylor (Billboard. 770 Broadway, 6th floor. New York, N.Y. 10003). or to the wnters in 
the appropriate bureaus. 
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ftncert Bjzjs On 
e Road To Success 

Rising Revenues Prove Ihere's Nothing Like live 

BYRAYWADDELL 

At ilie tm n oi the millennium, ihe global touring industry was steadily inching toward 
S2 billion in annual gross revenues. This year, a stin dy lineup of lours — along with 
equally sturdy ticket prices — should help that high-grossing trend continue in 2001, 
despite an uncertain economy and some nagging industry problems. 

Once a freewheeling business run by wildcat entrepreneurs often working on hand- 
shake deals, the concert industry is big business today. Last year, more than $ 1 .6 billion 
in concert grosses were reported to Billboard sister publication Anuisement Business, 
up more than 257c from the previous year. Attendance was up a less impressive but still 
healthy \47c for the year, at 44.3 million worldwide. Unreported shows from clubs, fairs, 
festivals and private affairs would account for millions of niore "hidden" dollars. 



W hen the days ^cl Unigt'i. 'tis iht* 
season (bi live iiiiisii. I he over- 
wlit'lining l)iilk of (<»iiiing aniviiy 
lakes plaee between April antl Sep- 
tenilxT. and this year is no exception. 
While there are no Rolling Stones. 
Pink Klo\(l, Barhra Streisand or 
IMiish tours in llie works. ineKalotn s 
hy the likes ol Dave Matthews Band, 
Si Synt. Batkslreel Bovs. Khon 
[ohn/Billv Joel. Krit Clapton. 
Madonna, [enniler I. ope/. Janet 
jatkson and L 'J shotdd he tnore 
llian enoii^li 1<> keej) the turnstiles 
spinning all summer lon^. 

.\"nieal-an(l-[K)iai(H*s" lotirin^ n>s- 
IcT is likely lo U.tw promoters and 
nuisi( lans alike Mnilinj;. Alon^ wttli 
the atoienieniioned tours, antidpa- 
lion is lii^li tor a <li\erse slate <>t ticks 
l()r 'JtMII. inc ludiiii; the Blatk Crowes 
Oasis. Deperhe Mode. Reha M< Kn- 
tiie/Martina Mt Bride. Kl.O. Rod 
Stewart, l*:iul Simon, Britney Spears. 
James laylor. [innny Buttell an<l 
manv other reliable lit ket-selleis. 

Mulii-acI leslival lours are making 
a tomebaek this \ear, iiu hiding the 
(ieorge .Strait ('<Mnitr\ Musi< Festi- 
val. Moby s Area: I lour. Kaniily Val- 
ues, Ozzlest, Furthur Festival. Van's 
Warped lour and the Brooks X: 
Dunn Neon Cirrus \r Wild West 
Show. Niche packages range from a 
Men at Work/Midnight Oil INXS 
.Aussie package if) an "80s-r<M k tout 
with the Fiw, Berlin, Asia and the 
Outfield. 

Positive inditalois are plentiful for 
the touring business. I he Intel net is 
providing a whole new promotional 
tool lor reaching lans. promoiing 
C(mceri4 and capturing information. 
Music fans remain ex< ited af)oui li\e 
music. leen-pop acts like Backstreet 
Boys and N Sync are still doing big 
business. A slate of iiew rcK k at ts let! 
bv bands like Creed. Blink- 1 82, 



matchbox twenty, Ciodsmack ami l\ 
Doors Dimn are pumping lite into 
the rock genre. Rap acts aie making 
more box-t>rfice nt>ise than ever 
belbre. letl by perft)rmers like Dr. 



IjcKikings from year lt> year, and light 
now we're tracking slightly abeatl of 
ibis lime ktsi year," says Irv Zucker- 
nian. co-CEO for SFX. 

Bui with all the positive signs, the 
( onreH industrv snll laces s«»mr p<-! ■ 
Mslen) pioblems. I he loiisolidalioii 



absolutely nt) replacement for the 
live music experience. 

"Live periormance can only hap- 
|K'n if (x-ople want to see ibe shows," 
says [ack Boyle, chairman i>l SFX 
Music (iroup, "and it has been 
proven by the growth in tmr indus- 
try ibal tliey wanl It) see ititire antl 
more ol'it." 

THE GOOD OU SUMMERTIME 

But can there be lot> niut h of a 
good thing, particularly within a 
given time frame? An estimated GO'/t 
to 70^1 of all touiing lakes place dur- 
ing the spring and summer each 
year. Artists of similar genres are 
even more susceptible to saturation 
issues. "Tliere is an aw ful lot t)f adult 
rt)ck/classic-r<Kk traflic out there this 
Near, like Kric Claplt^n, Sting, KItoii 
and Billy. James Taylor, .\ert)smitli 
antl l*aul Simon," notes John St her 
f)f Melroptditan Fnlerlainmeni 
(iitmp. "II they all ct)me through the 
marketplace at the same time, some- 
thing's got to give." 

So many ads lour in the warmer 
months lor a reason, says SFX's 
Zuckerman. " I be majority til artists 
are playing in the wainier months 
Ix^tause business has improved from 
May thrf>ugh September, and that 
gt)es for amphitheaters, arenas and 
theaters. * says Zuckerman. 

Adds Boyle, "Booking a tour is 
much harder in the winter — you're 
competing ft)r dates with basketball. 
litKkey and s(x:cer. Tliere's alst) more 
dis|>tjsable inct>me out there in the 
summer, and amphitheaters are 
places where people still very much 
enjt>y giving Ibr cont ert.s." 

Alex Hodges, executive \'V at 
House of Blues Concerts, tends to 
agree with his SFX colleagues. "I 
don't think Isummer traffic] is an 
issue," he says. "Sometimes, the 
weekends get t rowtletl bet anse nl 
routing, but overall I don't think 
there's tf)o much Itiuring in the sum- 
mer. There's just ni>l enough tour- 




Dre. DMXanti Kminem. l^tint>acts, 
incltiding rot k en espanol bands 
such as Jaguaies, are increasingly 
becoming a forte. A/C acts and 
singer. sttngwriters such as Sarah 
Bright man and David Cray are 
[)utting togelhei siittessful tours. 
Classic rock still sells tickets, as evi- 
tlenteil b\ summer ouliugs by 
Sivx, Bad (Company. Journey/Peter 
Frampion, l.ynyril Skynyrtl. Pt)i- 
soa'AVarrant, Ves and many others. 

Contemporary (Christian at l.s are 
starting tt) appear in box-office 
reports. CloiintiT louring, in ihedol- 
flrums lor the past lew yeai^, is show- 
ing signs t)l life, with supei-stars like 
Strait. Tim Mc(iraw antl Alan Jack- 
son maintaining their momentum 
and several bright new stars on the 
horizon. 

Fast year was a busy year, antl 
2001 looks even busier. "We track 



V2 

antl corpoi ati/-<uit>n of the prtimoier 
enti of the business ha.s been blamed 
ft)r every thing from high ticket prices 
to creating a "Mc-concerts" envirtjn- 
meni. The int reas<- in national lour- 
ing has often left the few remaining 
intlepeiuteul promoters thving Ibr 
scraps. While tlie huge Jump in tick- 
et prices reali/etl in the kite U)90s has 
leveled olT to a degree, many in the 
business feel tickets are still prited 
way ttK) high. .Vlso of ct>ncei !i is the 
hidden ct)sts of service chaises and 
lacililies fees, as well a.s jumps in the 
cost t>f parking, concessions and mer- 
chandise. 

Tile slogan for SFX, lar antl away 
the top promoter in the business, is 
"It's Better Live." Few would dis- 
agree thai, even in this high-tech, 
digitized world, there remains 



jintft /tifkwii 



ing in the winter and spring." 

.Sunniier and ct>ncerts gt> togeth- 
er, Hodges contends. "It's that sum- 
mertime spirit. It still works. Sth(K)Ts 
out, and that's importaul for kids 
and parents." 

II the tt)uring were moret>f a \eai- 
roimd business, it would help even- 
IxKly, says .\rny (iranat, ct>-presitlent 
of Jam Productions in Chicago. "I 
wi.sb the business were spread out a 
little more." Cranat sitys. "Httwever. it 
lUtt^ seem like a lt>i of the bigger acts 
are trying to play indtK)rs now. the 
ones that can sell tickets regardless." 

Indoors or outd(K>rs is a decision 
acts make, says Boyle, and SFX will 
put a sbt)w where it's the best fit. 
"Probably only 20'A to 259? of the 
shows we do are in venues that we 
own." he says. "We Ity to put shows 
where they sell the most tickets." 

C^*riain acts are more sensitive lo 



ASAMPIINGDF 
MAJOR TOURS IN 2001 

SPRING 

Elton John-Billy Joel/U.S. arenas 
George Strait Country Music 

Festival/U.S. statiiums and 

amphitheaters 

SPRING-SUMMER 

Black Crowes-Oasis/North 
American amphitheaters 

Bon Jovi/international stadiums, 
arenas and amphitheaters 

Eric Clapton/International arenas 

U2/international arenas 

SUMMER 

Aerosmith/North American 

amphitheaters 
Barenaked LatJies-Vertical 

Horizon/North America, venues 

TBA 

Brooks b Dunn Neon Circus/ 

North American amphitheaters 
The Eagles/European arenas 
Journey-Peter Frampton/North 

American arenas and 

amphitheaters 
Madonna/Europe and North 

American arenas 
Dave Matthews Band/North 

American amphitheaters and 

stadiums 
Tim McGraw-Kenny Chesney/ 

North American amphittieaters 
Moby's Area: 1 Tour/North 

American amphitheaters 
Ozzfest/U.S. amphitheaters 
Sting/international arenas 
Styx-Bad Co./North American 

amphitheaters 

SUMMER-FALL 

Backstreet Boys/international 
arenas and amphitheaters 

Depeche Mode/international 
indoor and outdoor venues 

Janet Jackson/international 
arenas 

Mark Knopf ler/intemational 

theaters, arenas and 

amphitheaters 
'N Sync/North American 

stadiums 



iraflit than others. '■St)me artists arc 
bulletprtK)f^ — acts like Kric Claplt>n. 
James laylor, Aert>sniith, acts with 
big hit rect>rds wlu> are proven great 
li\e acts over time." says Scher 

There are also signs that the leen- 
|H>p phentHuentin may have re^it bed 
( I itical mass, from a touring stand- 
point, at least for siadiuni-level 
shows. Backstrtx't Bt)ys opted to play 
arenas rather than stadiums this 
summer, aiul tickets Ibr the 'N Sync 
stadium tour aren't disappearing as 
fast in some markets as they tlid a 
year ago. "My t>bservatit)n is that 'N 
Sync has pntbiibly proven tti Ix' soli- 
er than [pnxlucersj thought it wimid 
be," siiys Scher. "I think Backsirccl 
Boys will Ix- vei7 successllil because 
they chose tt> play in arenas, which ' 
is mt>re palatable to their audience. 
On a smaller level, we've bati great 
success w ith Aaron (>arter and O- 
Town, both of which have been slam 
dunks." 

CORPORATE ROCK 

Ctmuntm ctMnplaints in the ct>n- 
cerl business include high ticket 
prices and saturation of corporate 
marketing, sitiiatitins which, along 
with the increased tt>uring tralfic in 
warmer months, have paralleled 
consolidation in the touring indus- 
try, coincidentally t)r nt»t. 

(Coil tinned on fnif^f ?2) 
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The most important 
moment of the tour. 



Anyone can book a tour. At Concerts West 
we aim higher. Because we core about the fit 
between artist and venue — and the relationship 
between artist and fan. Because we take every 
show, poster, request, bus ride and sound 
check as seriously and personally as you do. 
Because we know the most important rtxxnent 
of any tour happens before it even begins. 



> 



concerts west 



on AEG compony 

405 S. Beverly Drive, 5lh Floor 
Beverly Hills, CA 9021 2 
p 310 788.7000 
f 310.788.7078 




ontouf 
ineurope 

Consolidation, American-Style, 
Appears Inevitable 



BY CAMILLA PHELPS 

LONDON— A lour- 
ing market lhat t*naiiiipasst*s siate- 
of-ihe-art vt* iiiies, historic thfalors. a 
vibrant lostival nrniil and sonu- ol 
ilu- ilKluslr^'s iiuhc llainlHivani pro- 
motel's was nt'\er i;<>inK ut fx' an easy 
laixei lor one big L .S. roinpanv. 

Nrvri liieless. llie t onlinuin^ 
l'.nro|K-an expansion ol SFX-ownetl 
concert promoters across ihe conti- 
nent sng^ests that c (insolidation. 
.\merican-si\le. is i;oinn Ui revtiln- 
tioni/e llie Knro|HMn touring indns- 
ir\. It jiisr (i.ippcti n\(-iiiiL;lii. 




Ktii'iti'ii jtihtikf 

Over the past three vears. SFX 
Kmctpe has ac (piired top promoters 
and \eiuies in the I .K.. the Netliei- 
lands. Sweden, Deiunark, Norway. 
Finland and. most ivcentlv. Belgium. 
Karlier tins vear, ihe (ompanN 
aiqiiircd its (irst Kiiropean lM«)king 
agency. I I B. and .1 new deal with 
epm Media Ag gi\es the mmpaiu a 
foothold in (iermanN. In the past 
year, an estimated IT* million people 
in Kniii[K' attended SI X pKiinoied 
e\ents. 

BUSINESS AS USUAL 

^'e1. despite- the ^tralegi< spiX-Mct of 
SI-'X, it still ap|>ears to Ik- linsiness as 
usnal \\ hen it (oines to lKN)king and 
promoting tonrs in Kurope. L'nlike 
in the I'.S.. onU the I .K. -based 
companies ha\e abandoned tbeii 
oiiginal identities and are toiinally 
known as SFX. 

Frachtional promoter-agent rela- 
tionships remain very sliong. and 
SFX companies are co-promoting 
shows in various totiiitries. Fm'U in 
Cermany, the biggest and most coni- 
)M'iitive iitdivi<tuai market in Furofx*. 
this sununer's SFX-produced 12 
tour will be promoted by dodo 



limrs. part of rival ( (n p<iraie enter- 
tainment pla\er. Deutsche Knter- 
lainuient (DFA(.) 

Ossy Hoppe. director of (a»( lo 
Uhii s. siiys llie two companies have 
a g(KKl relationship, despite SFX tak- 
ing a slake in rival promoter epm. 
"\Ve have never had an\ problems 
working together on certain tours, 
and we have a mutual res[)et i," 
I loppe siiys. "rilimalely. ilie\ had 1«> 
make a point and establish them- 
selves here, hut they have bought 
only a 1{Y\ shaie. and the long-tei in 
etVed remains to be src-n." 

Oneoi tlif lew remaining (k-nnan 
independents is Karsien Jahnke. 
i)ase(l in I lainbin)>. After years as 
a priunoter. he is proud of his inde- 
pendence. " I here are a lot ol tours 
that don't need to be [)it)inotc-d by 
the big companies." Jahnke sa\s. "We 
do a lot of ja// and world-music 
tours, whic h niav not Ik- l)ig business, 
but thc-\ woik when \ou are a spc-- 
cialisi." .Mranwhite. Jahnke still 
works closelx with the major players 
as a local promoter lor shows in 




P^iitusstm. AAM IrhUn C.iuup 



Hamburg. "Consolidation? I can't 
see the big ditterence." he adds, "'llie 
siuiie ci)mpanies still exist, and the 
s^nne big names siill run ihem." 

In the r.K.. SFX exjiec ts to sell 
approximately 2..') million tickets 
with a very busy sinnnier program. 
Fhe l')(),()n()-capac ily National Bowl 
Arena at Milton Ke\ nes is now joint- 
ly operated bv SFX and the BS 
(ftoup and is Ix-neliting fioin the clo- 
sure of Wembley Stadium. Shows 
including O/zlest, Robbie Williams 
and .UVIK; have all gone to Milton 
Keynes this summer. Fliere are also 
shows at SFX-owned Oonnington 
Race Trac k and concerts in Hyde 
Patk's Route ol Kings and at 
iCftutinufd nil fui^i- 2fy) 



uryiyal Of The Fittest 
Indie i^romoters 

Regional Know-How, Financial Sawy Anil loyal Relationships Keep The Little Guys 
Competing Against Conglomerates 



BY RAY WADDELL 

Unotlicialh declared an endan- 
gc-red spc-c iesa lew years ago, 
tile te\% indejx'iident promot- 
ers still iuonnd Slav afloat bv 
iH-ing I rati\ and (>p]>oi lunistic and hv 
keeping friends in the 1 iglit [ilates. 

lnde|K-ndeni piomoicTs weic- once 
the norm. In-fore c ot {Mirations — o\ei - 
wheliiiingly SFX — bought up the 
regional entrepreneurs and the 
majority of North American amphi- 
theaters. The do/en or so major 
indies remaining are caning niches 
in .1 treacherous landscaiK*. 

.\m<nig the major independeni 
promoters left are Metropolitan 
Fntertainnient (Northeastern I'.S.), 
Fantasnia I'rtxluctions (Florida). Jain 
pKKluctioits (Chicago). HV2 {Dallas). 
Belkin I'lcxfuctioas ((Ilevehind), Stone 
dity .\ltriictions (S;ui .Vnlonio). Beaver 
I'lodiictions (New Orleans), Rising 
Tide Prodticlions (Virginia), I.M.I'. 
(Washington. D.d.). A.d. Kntertain- 
inent (Knoxville. lenn.). Dcmble I 
Promotions (I'atifii Northwest) and 
Flank PkhIuc tions (Wisconsin). lire 
big boys are SFX, House of Blues 
doncc'iLs and doncerts West, the lat- 
tei a recent entrant into the naticmal 
ptoiiioiion derb\ bac ked finaiuially 
b\ s[>oiLs and entertainment tompa- 
nv .\nscliut/ Knteilainment tiioup. 

\\ hen .isked what it takes for an 
independeni pnmioter to survive in 
today's environment. John Schei. 
ptc'sideni ol New ^'ork'New Jersey- 
based Metropolitan F.nlerlainmeni 
(iionp. responds with a wry laugh. 
"I ihitik tli<- iiir\\ slill oiil 011 
whether inde|H-iulent pi'oniolers can 
survive, although we. as a company, 
art- doing wtll." Sehei says. "In this 
e ra ol consolidation, it's Ix'coniing 
increasingly diiriciili with all the 
national loins, particularly national 
tours that wcm'l sell (dates] to the 
independents." 

I he remaining independents — 
most of them formed in the late 
I *Mj()s and early 1 97(>s, in the t< irma- 
tive .stages ol arena nxk — ate hang- 
ing on. "Scmie of us are like cock- 
roaches in a nuclear war. We know- 
how to survive, and we continue 
to survive if we want to." savs |a( k 
Orbin. president ol Stone d-ity 
-Attractions. "I don't believe they 
thought we would survive this long." 

"Il lhere has ever Ix'eii a lime tiir 
us to Ix' giKHl piomoteis. now is thai 
lime," says Bill Reid, of Rising Fide 
I'roclui lions, an independent pro- 
moter Iwsed in Norfolk. Va. "In ihe 
SFX world, where money doesn't 
matter, it's incredibly dillicult jlor 
inde|x-ndents). We have to be Ixiter, 
smarter, leaner, and react faster." 

In an unforgiving environment, 
independent promoters remain a 
leniarkabU tenacious lot. "I am as 



bullish on tbeconcerl l)usinessas I can 
Ix-."' siiys [on Sloll. president olWesI 
Palm Beach. Ha.-I5a.sed FaiitaMiia ho- 
dm tions. "II vou're well-linanci-cl. 
wi'll-oigani/ed and extremel) iiKK'*^*^" 
sive, you can make it." 

.\clds |anico-presidenlJc-rry Mic k- 
elson. "WV (i - 'll ' III dieie lighting 




Hiil linti. Rising Tide hvdttetions 

and sc i atching. We ahvays have, and 
we alway s will." 

TAKING THE HIT 

llie iradiiional independeni pro- 
moter lacks ihe deep pockets lo 
weather many $2(H).i)(H) miscalcula- 
tions. "We lake KM)*;; ()f the loss on a 
losing show and only HYi to ol 
the profits on a winning show, and 
(Kit ol that we pav our (»verhead." 
says Schei. '"So if we take a $2()0.(M)() 
loss, it's on a show that could've 
made us inavbe .S:((I.(HK)." 

And with independents, there's no 
cor(Kn ale parent to help absoi b loss- 
es. "We ha\e to pay far more atten- 
tion 10 detail, Ix'cause each dollar is 
our dollar." s;i\s Sloll. 

Indeed, locally based indepen- 
denis remain convinced iliev can do 
a better job in the markets where 
they live, work and maintain rela- 
tionships. " I here are some great 
promoters in their marketplaces that 
know a tot more than ihe [x-ople who 
have moved in." says Stoll. ".Amy 
|C*ranatl and Jerry jMickelscm] in 
dhicago.John Sc her in Nc-w Jerse\. 
Bill Reid in \'ii);ini.i and Dtui Fox in 
New Orleans, Un example, know 
their markets Ix'lier than anybcKly." 

Fhe lileblood of the promoier/ 
artist relationship has ti aditionaltv 
seen pioinoters taking c hancvs — and 
often losing money — on unpioven 
ac ts they believe in witli hopes of 
reaping profits when and if the acts 
become arena-level draws later in 
their career. " I he risk/'reward l atio 
in developing new artists is still 
awliil." says .Scher "And now [inde- 
pendent] promoters know that, if 
they work with a developing act. 
there is a .'iO/.^O chance they won't Ix- 



able (o plav tliat ad ifit reaches the 
arc-na level. It's a contusing enviion- 
meni out there now, and what makes 
it even more confusing is that the 
v<mng at lists cUhi'i know [indepen- 
dent ] |)roinoiei-s arc being burned." 

BEYOND REGION 

Some inclepeudenis have had to 
brant h out of iheir home region to 
survive. " Fve created a niche in oUier 
markets besides Florida," s;iys Stoll. 
"I'm active in Birmingham, New 
Orleans, Memphis, dharlotte. Las 
Vegas, Texas and Savannah." 

Metropolitan Fnteriainineni has 
also expanded lx*yond its Iraditional 
home base ol" New York, New Jersey 
and Pennsylvania, particularly since 
SFX entered th(»se marketplaces. 
"We've stretched as far south as Bal- 
timore and all the way up through 
New Kngland." says Scher. 

Kxpansion has to be cducalcd, 
Scher points out. "We feel we can 
expand regionally and do a really 
gcMxt job for the artists who chcM)se 




J)iii SIflil. hnititsmi Pntductiom 

lo play with us," he says. " The most 
iin{>ortant thing is to leani the mar- 
ket well" 

Wicmgheaded expansion can Ik* 
harmful. "Oy er the years. I've had 
artists ask me to go with them to 
Pittsburgh, (ileveland or dhicago. 
and I ney cM have, lx*c;iuse if you have 
a relationship with the act and you 
don't do a good job, it hurts your 
relationship in ^oui own teniton." 

With the grow ih of the coiiMtrale 
promoter came a huge increase in 
national touring, whereby one pro- 
incner entity buys the whole tour lor 
a flat guarantee, as opposed lo sepa- 
rate deals with regional/local pro- 
moters being cut on a niarlcet-by- 
market bxsis. 

On today's national louring scene, 
IcHal piomoleis are often left out in 
the cold when an act tomes to town. 
"Outing the Bob Sillernian [build- 
up] era. rarely did SFX sell anyifiing 
to our company," notes Scher. "It 
jContinuM on ffagf 26) 
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TOimiNG IN EUROPE 

(Conlinueti from jmgt' 2-ft 

VVan\'ick and (lardifl (^aslJt's. which 
are being co-promoted with Triple 
A. one of the most siictessful inde- 
pendents in the t ounirv- 

IVte Wilson, joint managing direc- 
tor of Triple A, says there is pk-nty of 
room for good independent pro- 
mf>lei"s. "Pet)ple can exLst side by side. 
We work with SFX and with CloCo in 



tlerniany. Sometimes, two partners 
are stronger than one. Some acts do 
retiuire a more personal service, and 
[in bigger companies] tlie operation is 
so complex that that side of things 
sometimes suffers." 

In markets such as the Nether- 
lands and Scandinavia, the impact of 
SFX ownership has made few waves. 
The major promoters in those terri- 
tories have traditionallv held a 
benign nwrnopoly in the live enter- 



tainment market. Last year, the close 
relationship between EMATelstar in 
Sweden. DKB in Denmark, Well 
Done in Finland and (>unnar Fide 
in Norway was formalized under the 
SFX l)anner. So the Nordic region is 
well and truly consolidated. In 2000, 
some 1.75 million concert tickets 
were sold acro.ss the four countries. 

Thomas Johansson, CEO of FMA 
lelstar Ciroup. says that the most sig- 
nificant change in terms of how busi- 
ness is conducted is having one Joint 
fmancial center, and (herelore <me 
agenda, lor the four countries. But 
he adds that retaining the identities 
of (he individual companies is cru- 
cial. "Audiences have certain expec- 
tations asMKiated with (hose names; 
they are very important brands and 
household names in each country." 

Belgium is the la(es( (erritory (o 



come under the SFX umbrella. A 
smalt country with a population of 
only 10 million, it may not be (he 
biggest concert market, bu( it is very 
important, geographically, on Kuro- 
pean touring routes. There are two 
key promoters in the country, and 
some incmths ago, it looked as if both 
would join forces with SFX. Howev- 
er, in ihe end, it was Make It Hap- 
pen that signed the deal in early 
March this year. 

Director Paid Ambach says that 
( hange was inevitable. "Many acts 
are SFX acts, and you have to Join 
the company in order to get (he 
artists," he c(mimen(s. (^)mpe(itor 
Herman Schueremans of Rock Wer- 
ch(er says it is (tH> early (o say how 
the Belgian market will be aftectecl. 

Nevertheless, the European pro- 
tnoter landsciipe is set (o change fur- 



ther. There is still Spain, Italy. France 
and Switzerland, and recent rumors 
concerning SFX making a bid for 
Wembley Stadium have not exacdy 
been denied. Miles W'ilkins, CEO of 
SFX Europe, says there is no fixed 
timetable for future acquisitions. 
"SFX is l<X)king (o build a European 
network tliat closely matches tlie geo- 
graphic reach and depth of senices 
of our U.S. operations," he says. 

"Artists and their management 
have responded quite favorably to 
the benefits of the touring model 
we've built in the U.S., and we have 
every reason to believe they will 
respond just as favorably to our 
model in Europe as it matures," he 
says. "Ul(ima(ely, if we can provide a 
one-stop shop to take care of all their 
touring needs — venue, promotion 
and other marketing support — 
talent will be happy. We're not there 
yet on (his con(inent, but we will be, 
M>oiu-r rallu-r lhan later" H 



INDIE PROMOTERS 

f(.i/ti till Hid funti fmj^f 21) 

seems that (here are indications tha(. 
under (he (Hear (Channel/Brian 
Becker era. ihe reU(ionship is a lit- 
tle more congenial. I'm hopeful that 
all naii<mal lour producers realize 
that it's helpful to the industry if we 
all work with each other We're in the 
national touring business, (oo, 
although on a more limited basis." 

Scher says there are plenty of 
examples of artists on national tours 
cu((ing out in<lependen(s who 
worked with them in the past. "We 
worked with V2 when they were a 
club act, and this is the second 
straight tour they've done where we 
have not gotten a <late," he says. 

In some i^ses, however, loyalty is 
evident. "Backstreet Boys have 
certainly shown us some loyalty, and 
we've got pieces of some of their 
dales," siiys Scher "It's a mixed liag, 
but tlie iivn Uiat \im played an act early 
in their oireer cioes not renM>tely guar- 
antrt* your involvement later on." 

Other independents are finding 
some loyalty, as well. "There are 
some groups out there continuing to 
stay with the promoters they worked 
with in the past, even in the face of 
higher guarantees from our com- 
petitors, and we appreciate that loy- 
alty." says Stone ('ity's Orbin, citing 
matchbox 20 and Eric (llapton. 

As an eflort to help independent 
promoters stay in (he loop for 
natioiul lours, the Independent lYo- 
mo(ers Organization was formed in 
1999 as a for-profit private partner- 
ship to compete for the rights to 
national lours. Ilie I PO partnership 
went from 1 1 to 10 members in Feb- 
ruary, when PhcK*nix-based Evening 
Star Pr<Khictions sold out to SFX. 

"St> far. we've put in a lot of oilers 
hut have not Uinaed a iiaticmal tour," 
says Ben Liss. president of the IPO. 
"A number of times, we've made 
competitive offers and the decisitm 
was made to go market-hy-market 
with the (our Tl»a(*s a victory, as far 
as we're concerned." 

Indeed, several major headliners 
are rejecting na(ional (our cjfTcrs, 
including Billy Joel/Elton John. Eric 
(Jlapton, Sting and matchbox twen- 
ty this year 

Tliere remains an optimistic side 
(o independent promoters. "Because 
of tlie consolidation of the business, 
there are proljably more opportuni- 
ties than ever," says Scher 'It's Just 
a matter of what strategic relation- 
ships you have and the financial 
wherewithal you have." H 




Andrea Bocelli 
Limp Bizkit/Codsmack/DMX 
Mannheim Steamroller 
Cash Money Millionaire 
Kings & Queens of C 
Faith Hill/Tim McC 
Further 2000 
Dr. Dre/Snoop/Eni 
Ricky Martin 
Bruce Springsteen 
Nine Inch Nails 
CSNY 
The Judds 
Ruff Ryders 



Neil Dian 
Shania Tm 
TLC 




Bl 

BIG Stars. 
BIG Results. 



' CapltilCfly 
HARTFORD 
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Rolling Stones 
Billy loel 
KISS 

Janet lackson 
Elton John 



...a straight line to Hartford! 
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860-241-4234 • Director of Facility Booking 
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Are Agents Obsolete, Or More Valuable Than Ever? 



BYRAYWADDELL 

I y / coiutTt inclu«<try and ihe 
1 A / iiM ivasc- ill natioiiallv \irt>- 
V V <liKftl KHiis. the role oi the 
hodkin^ .iKfn(\ h.is t-volvt-d well 
hcvoiul ihv siinplf muting ol shows. 
In the liadilinnal arlist.agi.'nl;|)ri)- 
inoiri nian^lf. ilu- aj;rtu's lolt' is lo 
nuiit' firuit'ntlv and (Ut deals with 
ihr venuf and pnniiolcr in ciich mar- 
ket, serving the ucl by negotiating 
favorable guarantees, gate percent- 
ages, building deals anil plav dales. 

Bill when a pKimoter siiih as SFX 
tan l)ring an enliie t<nir to tlie table 
with per-dale guarantees and icmt- 
ing alrea<ly in place, the agent must 
prove his or her W()rih in other 
ways. 

"C^ertjunly, SFX has Ixrome more 
aggressive w ith packaging tours and 
sometimes going directly to man- 
agers to gel them." s;i\s Steve Mar- 
tin, direc tor of ("he Agency Croup in 
New V'ork. "What a lot of acts are 



realizing is it's nice to have the pni- 
leciion (>f someone lepreseniing 
them." 

Obviously, the game has changed. 
"In loday's world, on a hit ol tours 
supported by a national proinoier. 
the agent is irrelevanl in the equa- 
tion," says IK'nnis .\rfa, presideni of 
.\G\ and a 'iK-year \eieran of the 
agency business. "In those tases. the 
agent is like a piippv hanging on to 
the master's panis leg. It's like [the 
artist and promoter say), 'lleie's 
$r>0,(X)() — a bone — and we support 
the agencv s\MeTn.'" 

SOMEONE TO WATCH OVER ME 
III llie pasi, part ol the ageiu's 
lesponsibilii) was to make sure pro- 
moters held up their end of the deal. 
Aria, who represents such artists as 
Billy Joel and NJeUiHica, s;iys. "Sine e 
SFX's inception, it has become the 
norm for artists to seek national tour 
oilers. If you sold your loin to SFX, 
are you gonna tell your agent lo go 
bust the guy you sold the tour to? 



And why would the promoter want 
a 'cop' l(K>king over their shoulder 
every night?" 

Martin agrees. "I've seen instances 
w hen a tour is not doing well and the 
promoter arbitrarily cancels, and I 
wonder who's pixitecting the artist in 
that situation," he says. "Artists nee<l 
a sheriff on their side." 

Aria points out that, on many le\- 
els. the role ()f the agent hasn't 
changed. "Vou still try to <<mie up 
with the Ix'st deals, Ije creative txo- 
i)omi( ally and career-wise and kec-p 
yctur eyes open Ibr the l>esl pa< kag- 
ing opporlunities," he savs. " The 
skills have changed only regarding 
ihe su|)erstar client. If ifie agent 
wants to tnainiain a relationship with 
the siiju i •«l.ii ( lieni. the agent must 
|)ossess the knowledge lo Ix^ a tour 
pnxiucer." 

Martin believes agent input is 
nei-ded at all levels. "Tlie agent's nilc 
is crucial lor the development of an 
artisi and the ongoing maintenance 
ol their lateer," he siiys. "Vou d<m'l 
often find SFX involved in career 
development from the groinid up. 
Certain people do that [al SFX|, but 
primarily tliey have to feed their 
engine, w hich is the sheds." 

If the agent's role has changed, 
then join the club, according to Ir\ 
Zuckerman, co-fiKO of SFX Music 
Group. "The agent's role has 



changed in that, in my opinion, they 
are re(iuire<l to d() more for their 
( lieiil, sometimes relating to s|>oiisoi 
and sjHinsor l ecjiiests," sa\ s Ziu kei - 
man. ".All of our jobs have gotten 
more complex, in terms ol responsi- 
bilities. B<K>king decisions are more 
ccnnplex than simply unilaterally 
hiKiking venues." 

Zuckerman says more interests are 
being served with eac h pla\. " There 



ual date," he says. "If you l(X)k at the 
boltom lines of very major agencies, 
ihey will absolutely tell you iheir 
business is healthier ttian when SFX 
first started. Ifour goal is to make 
agencies obsolete, then we certainly 
aren't achieving it. Facts speak loud- 
er than words. Our goal is to niaxi- 
mi/e relationships anfl profits, but 
not al the expense of the btxjking 
ageiuies." 



"The agent's role is crucial for the development of 
an artist and the ongoing maintenance of their 
career. You don't often find SFX involved in career 
development from the ground up." 

-Sfeve Martin, The Agency Group 



is UHK h more input from the iiian- 
agei. retold companies, sponsors, 
etc., in llie final |lKM>king| decisicm," 
he says. "With the additional deal 
points required by the artists, 
[agents] must negotiate more than 
strictly price." 

In the national touring scenario. 
Zuckerman insists the agent is not 
obsolete. "Our ideal situation is to 
encompass a triumvirate of txHiking 
agent, management and SFX to cre- 
ate the Ik'si overall tour or individ- 



Sieve 1 lauser, VP with the William 
Morris Agency in Nashville, says 
there is one undeniable fact in the 
artist/agent/promoter relatii>nship. 
"We work for the artist, and the pro- 
moter works lor himself," says 
Hansen "Kven though die promot- 
er might put in a gieai. beautiful 
offer, we have lo make sure it's the 
best offer tfie artisi can gel. es|XTial- 
ly on the back-end. Is it the fairest 
deal in terms of money after the 
break-even?" ■ 



Tour Merch - No Mora Headaches! 

JSR MERCHANDISING 



Don't Take Our Word. Ask Our Clients! 




everclear 

T E> C^J 




Everclear 
Jackson Browne 

W.A.S.P. 
Dropkick Murph 
In Flames 
Molly Hatchet 
Mercyful Fate 
Yngwie Malmsteen 

PJ Harvey 
■ii Emperor 
Robyn Hitchcock 
Grand Theft Audio 



4?o!* 

Clutch 
COC 

Saxon 

GWAR 
KMFDM 

Ween 
MDFMK 
J. Mascis 
Sebadoh 




Kittle 
Morbid Angel 
* Thin Lizzy 

Overkill 
Cannibal Corpse 
Dimmu Borgir 
Six Feet Under 
Iced Earth 
Front 242 
Richard Ashcroft 
Nevermor^J^^ 
Bosstones 



Travis 

Full Service Tour Merclianflising - Domestic and international 

www.masters-of-metal.com JSR MERCHANDISING www.jsrdirect.cotn 

For more information please contact: Jeff Riccio 617-423-1919 ext 15 |eff@jsrdirect.com 

Brad Hudson 603-74Z-4377 ext 1 3 bradhudson@msn.com 
Offices: 125 Kingston StTMt 2nd Roor Boston MA 02111 vox 617.423.1919 tax 617.423.1418 Production: One Wuhington Street Suite 530 Dover NH 03820 vox 603.742.4377 fax 603.742.4707 
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COMING IN JULY 2001 
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For wore information, call 323-468- 1 710. ^^S, 

CONCERTS 
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oufdoorsin 

Amphitheaters Rule The Summer Tours, 
But^ome Artists And Audiences Prefer 
A Roof Over Their Heads 



BY DON MURET 

Arenas are doing their besi to 
compete with amphitheaters 
for (Oiu erl Ixishu ss (hiring 
ilie summer season, hut the 
tact remains lliai some tours are des- 
ignated strictly for sheds. 

"it's really not a question of taking 
shows away troin ainphiilieaters," 
sa\s Dana \Vai"g. Minneapolis-based 
of arena operations for SKX 
Liitertainment and OM ofTargel 
Center. "Kilhcr it's going to he an 
amphitheater lour or it's not, with 
some deviati<m. There's n(H much 
^'ou can tlo. But a shed tour can turn 
into an arena lour in the fall to 
extend the market." 



Warg says of the 37 lours 
announced so lar this year, "At least 
'MY/i of them this summer will play 
arenas at the same lime. In my esti- 
mation, (here is a lot of product out 
there." Janet Jackson, Sting, Back- 
street Boys and Aerosmith are four 
top headliners that plan to play more 
than their lair share of arenas in the 
(oming months. 

.So says Brad Parsons, managing 
director of The Arena Network, an 
oixatii/;uion comprised (»f 33 arena 
managers lolibying ff)r increased biLsi- 
ness in their venues. "I selected 27 
shows that are playing in the summer 
and early fall, and nine are going 
ind(x>rs exclusively with eight playing 
a combination of arenits and sheds," 



he says. "The moral nf the story Is that 
more shows are willing to play arenas 
during the summer." I'he .Arena Net- 
work formed an alliance with and 
.shares offices with promoter (x»ncerLs 
West 

The partnership grew more 
prominent thanks (o Anschui/ Knier- 
i;uninent (>ix)up's ac(|tiisition of C^m- 
certs West, according to Pat Chris- 
lenson, CIM of Thomas Sc Mack 
(".enter. Las Vegas. "Tin* purcha.se 
Cxmcerls West by /Vnschutz allows us 
to have an even stronger inllueiice." 
he says. Christenson was instrumen- 
tal in forming The Arena Network. 
AEG owns Staples Clenter in the Los 
Angeles market and. wiili tiie more 
recent buyout of Southern C^alifor- 
nia prom(»ler (ioldenvoice. now has 
a booking arrangement at (ireat 
Western Pbrum in L.A. 

The Arena Network and Cloiicerts 
West are promoting a late-summer 
package featuring The Guess W'ho 
with originals Rurlon Cummings 
and Randy Bachman, plu.sj<>e (dock- 
er and a third undetermined act. 
The tour will play most, if not alt. 
Arena Network venues, in addition 
to some sheds, says Parsons. "Part of 
our mission is to convince acts (hat 
they can do as well or better in are- 
nas within (hat summer window. 
Philosophically, we're not trying to 
change the world, but are trying (o 
ccmvince four, five or six acts to play 
arenas instead." 

In some instances, IWsons says it 
helps arenas with acts catering to the 



sting 



ljaliy-biK»iner crowd. "'I'hose people 
may not want to pay for a slied lawn 
ticket only to suffer in heat and 
humidity." he siiys. 

"With [Michael] Flailey, I don't 
think many in the audience would 
want to pay for tickets on the lawn. 
I've seen similar situations in the 
past, where mis have sold out the 
pavilion but not the lawn." says I*ar- 
«)ns. "In the Midwest and northern 
nans of the country, people want to 
be outside alter Ixring c(M>|H-d up all 
winter. But that may not be the case 
in Phoenix and Dallas, where it 
could be l'>0 degrees and every- 
body wants to be inside with air con- 
ditioning. There are compelling 



arguments on both 
sides. But s<jme atlrac- 
lioiis reaUzed they can 
(lc» .IS well or bcilcr in 
.11 ciias." 

In metropolitan Chi- 
cago, Allstate Arena 
and local promoter 
Jam Productions won 
out over SFX's New 
World Music Theatre 
for a Sting dale in 
which Sting's audience 
is older, says Allstate 
i I .\rena (;M Pat Nagle. 

^ " niat's a classic exam- 
^ pie. Sling could easily 
H ■ do 25.000 to 30.000 
H| ■ (mtdoors, with ticket 
■ prices at $K5 to $90." 

But Jam and Allstate 
Arena "scratched and 
clawed to make it happen" with what 
Nagle descril)C'd as a "sunnner deal," 
which is "a little heller of an offer" 
than usual. "We stepped up to the 
plate," he s;iys. 

"It may l>e a ca.se where we throw- 
in limos or trade advertising, which 
cuts down on [promoter and artist] 
exiK'nses. We really stress that for the 
higher ticket shows where people 
don't want to sit in the grass." In the 
case of Sling, Nagle says Allstate 
Insurance, which holds naming 
rights to the Rosemont, III., arena, 
will fool the bill for advertising the 
show. 

Advertising is a determining 

(Continued on page 32) 
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Your price 
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full skids / black only 
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Original patented Safety-sleeve® protection 
Interchangable pages 

I Archival storage 
100% recyclable 
Easy to customize 
Replace jewel boxes 
Sell with bulk CD-Rs 
Impulse buys at the register 
Give-aways with purchase 
End cap display with music or media 

In stock and ready to stiip 
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Ask for the UnlSkid " 

Sell UniKeeps" by the skid or the tray 
24 UnlKeeps'" per display tray 
42 trays per skid 



USA 800.992.8262 4Z irays per SKio 
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Be part of it! 
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THE OUTDOORS IN 

(('jintiufifd from fm^e 30) 

factor. nDlcs Parsons. Some acis may 
gel lost in an amphitheater's print ad 
that includes several shows. " Iliere's 
a bit of'a formtila where there are 20 
acts listed in oiw ad," lie says. 

"For an arena, [a concert] is still 
advertised as a single act and the 
artist is happy to be "standing alone." 
Vou won't see tlrosby. Stills Sc Nash 



next to Ozzy Osbourne and Tony 
Bennett. Our approach is to promote 
indi\iduality instead of strip ads." 

Persons .savs that factor came into 
play in the Guess Who leaning 
toward booking more arenas than 
amphitheaters. 

THE OTHER INDOOR VENUE 

Christensim finds himself" fighting 
against other indoor venues — 
casinos. "We're not as concerned 



about getting all the dates in the 
summer. But we would like a nice 
balance between January and 
December In this market, two per 
month would be perfect." 

Russ Simons, GM of the SMG- 
managed Gaylord Entertainment 
Center in Niishville. is resigned to the 
fact thai most stniuner concerts are 
funneled into the local shed, 
.\msouth .\inphiiheaire. 

"When you're competing with a 
shed owned by SFX, which also 
owns the touring product, I'm not 
sure where the competition is," he 
says. "We're not going to steal 
shows." 

Tim Ryan. GM at the Ogden- 
managed .Arrowhead Pond in Ana- 
heim. Calif., has a difTerent take. 
First and foremost, he says, die artist 
makes the decision where to play. 



But conccrrgoers also have say. "I 
have seen a shift in the last five 
years. State-of-the-art arenas and a 
change in demographics make are- 
nas much more attractive in the 
summer than what u.sed to be the 
case," he says. 

"Certain shows make sense, and we 
do evcnihing in our power to IxK^k 
them. We have gone above and 
lieyond with backstage amenities and 
financial deals for a number of shows. 
We're positioned very well to host our 
fair share of indoor concerts." 

Ryan says. " Iliere seems to l>e this 
mentality that an SFX tour automat- 
ically goes outdoors. Bui they've 
proven that they want to do the right 
thing for a particular artist. Jimmy 
Buffetl is playing more indoor 
venues, and ne is considered the con- 
summate outdoor artist." ■ 



CONCERT BIZ 

((^outiuufd from page 22) 

"We niiiv be seeing consumer resis- 
tance to ticket prices." says Hodges 
at HOB. 'T.very year, we seem to see 
grosses go up but attendance go 
down [proporli<mately]." 

The prevailing theme among 
those who don't work for SFX is that 
SFX must iLse high ticket prices and 
increased ancillaries like concessions, 
parking and corporate sponsorships 
to offset high guarantees they pay to 
secure national tours and keep 
amphitheaters programmed. SFX's 
Zuckerman isn't buying thai philos- 
oph>'. 

"Ticket prices will always be tied to 
artist talent prices," says Zuckerman. 
"If talent costs are higher, then tick- 
et prices will rise." 

Some woultl argue that SFX has 
fueled the increase in talent costs. 
"We don't feel we're the sole or prin- 
ciple cause of the increase," says 
Zuckerman. " To single out SFX 
when there are four or five compa- 
nies bidding on every tour is ridicu- 
lous. If we were the only ones that 
could buv anything, why pay more 
for it? \'ou bid what you think you 
can pav and come out OK." 

Others think ticket prices have 
been artiricially inflated. "Ticket 
prices are too high, too high, too 
high." says Jam's Granat. "That isn't 
good, even if we weren't in an uncer- 
tain economy." 

(Consumers remain the ultimate 
judge on ticket prices, adds Hodges. 
".Some artists are showing awareness 
of ticket prices and being more cau- 
tious." he says. "Others are try ing to 
really analyze the value of a scat.'' 

Consolidation has impacted the 
concert industry in other ways. "The 
music business has become a lot 
more alxnil the business and a lot less 
about the music, and that's not a 
giHHi thing." says independent pro- 
moter Jack Orbin of Stone City 
.Attractions in San .\ntonio, Texas. 
"When the main concerns are about 
what kind of pretzel is served, what 
the amphitheater is called and what 
the per capita spending is, it's not 
leall) alxnii the nuisic anvmore." 

.And while SFX and Clear Channel 
spout "synci^ies." others take a dif- 
ferent view. " They need to call it 
what it is," siiys Orbin. "If you were 
a manager and somebody came up 
to y()u and said, 'We're SF"X/'Clear 
Channel,' you would know what tfiat 
means. It's not a level playing field 
w hen that happens. What they call 
'synergy' has monopolistic and 
predatory practices in it." 

No one would deny that the con- 
cert business has undergone major 
upheav;il over the past few years and 
remains in a transition pericKl. "It's 
going to be a strange year," says 
(iranat. 

.Vs alwavs in the concert business, 
optimism reigns supreme. "When 
\()U hiild your linger up and lest the 
wind. I think it looks pretty good," 
sa\s 1 lodges. 

Live music has lost absolutely 
none of its attraction, according to 
SFX's Boyle. "I've been in this busi- 
ness a little hniger than most, and 
I've never had a bad year," Boyle 
says. "When you l<K>k at how hard 
we had to work to get tliis business 
up and going 'M\, -10 years ag(i. it's 
so much easier now. Before, wc 
were just a bunch of guys who got 
luck). Now, it's a bunch ()f profes- 
sionals with skills that are very, very 
hard to match. A new level ol com- 
petency and professionalism has 
entered (he business." ■ 



GLP Artist Markefiufi GmbH 
Hiitteldorferstarfie 259 
1 140 Vienna. Austria 



phone +43/1/914 S6 15 
fax +43/1/91 1 16 61 
mail@^lp.at. www.glp.at 




Carl W. Urasch - Andy Hariiig - Georg Leitner 

In the 20th Century Talent Buyers aaoss the globe outside the 
USA chose to book some of the world's finest talent through 
GLP Artist Marketing-Vienna 

For a great cooperation we thank you the Talent Buyers and of course - 

THE ARTISTS! 



SOUL/FUNK/DANCE 



Alexander O'Neal 
Chako Khan 
The Commodores 
Coolio 
De La Soul 
Dionne Warwick 

George Clinton & The P Funk All Stars 
Gloria Gaynor 
Grace Jones 
Ike Turner Revue 
James Brown 

Kid Creole & The Coconuts 
Kool & The Gang 
Maze feat. Frankie Beverly 
Patricia Kaas 
Ray Charles 

The Temptations Review feat. Edwards/ Wood son 
Shirley Bossey 



REGGAE/ETHNIC 



Alpha Blondy 

Big Mountain 

Choka Demus & Pliers 

Chico & The Gipsies 

Femi Kuti 

Khaied 

Miriam Makeba 

Polo Bonton & The Reggae Revolution 
The Wallers, Tribute to Bob Marley 




The Tempntiais Rcvi|f>J|< Doimj^^d! 



JAZZ/ROCK 



Al Di Meolo 

Blood Sweat & Tears 

Kitofo 

Stanley Clark 



ROCK'N ROLL 



Bo Diddley 
Chuck Berry 
Jerry Lee Lewis 



POP/ROCK 



AdevG 
Count Basic 
Jack Rodics 
Julio Iglesias 
Mother's Finest 
Nina Hogen 
No Mercy 
Opus 
Smokie 

The Tubes feat. Fee Waybill 
V.S.O.P- (The Vienna Symphonic 
Orchestra perform Rock Classics) 



LEGENDARY UDIES 



The Supremes 
The Three Degrees 
Sister Sledge 



SPECIAL PROJECTS 



The Story of the Blues 
Legends of Mowtown & Soul 
Masters of Funk & Soul llomes Brown 
A Temps & The Supremes) 
Hot Soul Night (Temps & The Supremes) 
Tribute to Bob Marley 
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Celebrating 25 Years of International Concert Presentations & Touring 



Our thanks to the talented Artistes that have 
made life so memorable for us 
and proved that MUSIC is the Universal Language 



* Aaliyah * Bryan Adams * Shola Ama * 
Burt Bacharach * Backstreet Boys * 
Erykah Badu * Blackstreet * Mary J. 
Blige * Andrea Bocelli * Bon Jovi * Toni 
Braxton * Sarah Brightman * Garth 
Brooks * Mariah Carey * Aaron Carter * 
Cher * Joe Cocker * Natalie Cole * 
Commodores * Elvis Costello * Destiny's 
Child * Dire Straits * Eagles * Electrasy * 
Eurythmics * Lesley Garrett * George 
Michael * M.C. Hammer * Herbie 
Hancock * The Highwaymen (Willie 
Nelson, Waylon Jennings, Johnny Cash, 



Kris Kristofferson) * Whitney Houston * 
Janet Jackson * Jean-Michel Jarre * Al 
Jarreau * Sir Elton John * Montell Jordan 
* R.Kelly * Sir Paul McCartney * Reba 
McEntire * Aimee Mann * Maxwell * 
Marcus Miller * Willie Nelson * Nodding 
Dog Productions * Eros Ramazzotti * 
Lionel Richie * Smokey Robinson * David 
Sanborn * Sade * Wayne Shorter * 
Britney Spears * Spice Girls * Rod 
Stewart * Steps * Curtis Stigers * Sting * 
3T * Tina Turner * The Vegastones * 
Stevie Wonder * Youssou N'Dour * 



We continue to recognize the Important Elements of this Industry 



THE ARTISTE 



THE AUDIENCE 



St/7/ striving to maintain excellence 



Marshall Arts Limited, Leeder House, 6 Erskine Road, London, NW3 3AJ. 
Telephone: +44 (0) 20 7586 3831, Facsimile: +44 (0) 20 7586 1422 
E-mail: info@marshall-arts.co.uk Web: www.marshall-arts.co.uk 




Broueht To 
You , 

[orporate America MesAdvaotageOi Star Power 
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^OOKS, A^aRKETS 3Np PRODUCES 
f£STiV3LS, C0LLE9ES 3ND 
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CO/JCERT 
2001 
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1500 17th Avenue South 
Nashville, Tennessee 37212 
Phone: 615-292-8470/FaX: 615-292-8471 
83 Walton Street, 3rd Floor 
Atlanta. Georgia 30303 
Phone: 4Q4-215-3248/Fax: 404-215-3249 
www.madbooking.com 



BYRAYWADDEU 

▼ T| TT T" hen artists in starch of (our 
1 y / siippori !i;iy, "Show nu* ihf 
I A / money," corporate /Vmeri- 
V V ta is still listening, but com- 
panies today are interested in a much 
more sophisticated deal than simply 
"Brand X Presents." The money is 
still out there lor tours, but lour rnar- 
keiing initiatives KHlay must Ik- high- 
ly targeted and results easily quan- 
ti liable. 

"(-oinpanies are always l(K>king lor 
ways to communicate their message 
to spet ific consumers, but the mar- 
ket liiis become much more sophisti- 
cated," says (iregg Janese, presideiu 
of TBA, a company specializing in 
linking the corporate and artistic 
comnumities through such events as 
tlie 1 laid Kix k R(K:klesl and Fruit ol' 
the Lo(mi Cl(mntr\' Fest. "Music is 
deliniiely a way of reaching specific 
consumers. A tour sponsorship is 
usuallyjust a component of an entire 
entcrtainnieiit-markeiing program. 
It's no longer just about putting up a 
sign." 

LURING CORPORATE AMERICA 

Looking at the large number of 
siMHisored tours out this year, it's evi- 
(lent that corporations are still inter- 
ested if ihe deal is right. "If you can 
go to corporate America with the 
right product and show how it will 
hit their core demographic, they 
want in," siiys (llarence Spalding, n>- 
manager of Br(K)ks & Dunn. "They 
have, however, become nuicii more 
savvy. They are not just ihn)wing 
their money at tours." 

SFX Knterlainment. the world's 



largest concert promoter, has 
notched numerous iiigh-profile tour 
sponsorships. /\mong the deals this 
year are 'N Sync and Nabisco. 
Polaroid with Backstreet Boys, and 
heavy sponsorship packages on les- 




Jnsrph HnnfTtfnn, SFX 

tival touiii Ozzl'esl (garageband.com. 
Jagermeister. V(M>h(X), Trojjni. Sony) 
and the George Strait 0)untn Music 
Festival ((^hevy Truck, GM Gard, 
Pemmican, Jack Daniel's Justin 
Boots). 

"T()ur sponsorships are deliniielv 
a targe part of our business," says 
Joseph Bongiovi, VP of marketing 
and tour sponsorships for SFX. "like 
any other business, tour sponsor- 
ships are allecled by the marketplace, 
the stock market and die economy in 
general." 

Gompanies expect a lot for their 
money today, Bongiovi says. "Gom- 
panies want to be part of the show or 
part of the artist's career, not just a 
logo slapped up where it doesn't 
make sense. Thev want more for 



their money heonise iheir money is 
worth a lot more," lie savs. "The 
negotiations goon longer, they're 
more dilli( iilt. but we're still getting 
the deals in. We're v heduleil to have 
twice as many deals as last year, and 
we're on target to hit that." 

Bongiovi points out that lour 
sponsorship is a iclatively young 
business and both the artislic side 
aiul iheforiKiiale side are still figur- 
ing each other out. " lour sprmsor- 
ship Itiings tdgether (onservalive 
(orporale .Anierit a .uid a little more 

think (juick on your feet' business, 
the iiiusit business." he says. "In the 
corporate wo} Id. they're planning 12 
to \'\ months in .ifl\an(e; in the tour- 
itig business, they think two lit lour 
months in advance. \'ou"re lucky if 
vou know a tour is real five months 
in advance." 

The relationship between artist 
and brand must Ik' ret ipiiKal. Spald- 
ing says, "h has tci U- win/win — 'We'll 
help you move widgets, and yiui help 
us move tickets and albums'," he 
.says. "We |BnH)ks Xr Dunnj are m)w 
in our third year with GiMirs Brew- 
ing Gompanv. .nul it is the best. 
Tliose guys in (iolden. (^olo.. get it. 

I hey are in the husiiu ss of selling 
beer, but they also understand that 
an act like BrtNiks Sc Dunn needs to 
sell tickets and .ilbums." 

When ttie deal is right, music is still 
very much a srx\ Itusiness lo the cor- 
ponile world. "Suuesshil artists are 
no longer jiisi inuring pri l()rmers, 
they're (uliural icons wfio dictate 
trends, and coiixmitions want ihal," 
says SFX's Bongiovi. "Artists have a 
lot of power and inllueiu e. and the 
ff'imlinunl on jKnif "iff) 



PSL USA 

Offices in LA: 1-800-432-0454 
Nasliville, TN: 615-883-4000 

Concert touring, video, 
LED walls and projection. 



Stephen T. Gudis 

The Production Department LLC 

broadcast events...llve vIdeo/LEO scieens...tour management...budgetlng/acx|ulsitlons..^tage management 

Production Sen/ices 



1S30 Air lane drive suite 9A Nashville, TN 37210 
volce..,61S.8B3.1235 (ax...615.S83.1246 cell...61S.948.82B7 



sgudjs@bellsouth.net 
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getting iechnicQl 

With High Costs And High-Tech, Production 
Crews Are Doing More With Less 



BY RAY WADDELL 

Faster, [.oiidcr. Sinullcr. 
Smarter. These have been the 
mandates from tour produt- 
lion managers, and inantdar- 
liirers oflighting, Mumd. staging and 
viden equipment have answered the 
call. 

Simply pill, today's concert pro- 
duction must move down the road 
ea.sily and efritiently without sacri- 
ficing the "wow" factors that conceil- 
goers have come to expect. 

"For the most part, the big acts are 
paying attention to ihe kind of shows 
they're designing and Liking on the 
road and making prmluction as cost- 
efficient as pt)ssible while maintain- 
ing production values," .says Arthur 
Kogel, who heads up SFX's touring 
division. "There are people in our 
business who know how to do this 
well — and others should learn from 
that." 

The industry is responding to 




demand. 



"It hap- 
pens every year: 
The sound compo- 
nents get smaller, 
the lighting gets 
smaller," .says Clar- 
ence Spalding, co- 
manager of Brooks 
&c Dunn and veteran 
of numerous lours. 
"Our problem as 
artisLs and managers 
is we want more of it 
every year. You can 
do so much more with so much less, 
so now we want double what we real- 
ly need." 

Hverything is sleeker and more 
compart, yet cimable of doing more 
than ever. The days of amps stacked 
on top of amps are a thing of the 
p;isl. "With the innovation ol the V- 
Doss sound system, sound compo- 
nents take up less truck space and 
are much hgiiter to rig," notes pro- 
duction guru Stephen T Gudis of the 



Stephen T. (iudii 



PrcKluction Department in Nashville. 
"Now tours take out more moving 
liglits and fewer par cans (fixed light- 
ing fixtures). And the video systems 
have compressed to smaller projec- 
tors and smaller, brighter screens." 

Staging is now aluminum instead 
of steel, Gudis says. "More groups 
are packing shows for the sheds 
than the large arenas. You don't 
have as much room up in the high 
steel at the sheds, and the width of 
the stage at the sheds is 60 feet, as 
opposed to HO fleet at most lai^e are- 
nas," he says. 

Speed and ease of load-in/out is 
another important factor. "They've 
tried to create video systems that go 
up fast and fit in the trucks, Ixrause 
tru( king is the most expensive part 
of touring." siiysTen-A- 
(; Station, a 30-year pro- 
duction manager, now 
concert video tour man- 
ager for PSL Video. 
"LtD walls are con- 
structed to travel and 
lake up less space and 
^ siill go up easier." 

rhe same is true for 
sound systems, Slatton 
says. "Years ago, they 
had these huge sound 
systems; now they have 
systems that take up h;ilf 
the spate and still do the job." he siiys. 
"Tlie consoles are much smaller now. 
What used to be an 1 1 -truck tour is 
now an eight-truck lour." 

Moving efiiciently cuts costs, but 
the temptation to add more stuff is 
always there. "We all want to put on 
the biggest, best show we can lor the 
consumer." says Spalding. " Ilie gear 
is efficient, but I don't think that 
management and artists sometimes 
are. We just like to lake a lot of stuff 



out there. Is it expensive? Yeah. Is it 
worth itr* .\bsolutely.** 

(Companies that lead the way in 
tet hnology tend to gel the business, 
according to (mdis. "We go with ct>m- 
panies that are advancing the tech- 
nology," he siiys. "We UM)k lor com- 
panies that are innovative in making 
e(|iiipment thai trucks belter, rides 
Ix-'tler and is Ix-Uer for tnivel." 

Pushing the technology has 
changed the business. "A lour with- 
out par cans is revolutionary to 
2001." says (iudis. "A comjjleiely 
autoniatecl system with no par cans 
is revolutionary, anfl that's what we 
have now." 

Spalding agrees. these com- 
panies are looking at the touring 
industry and listening to what the 
pnKluction managers need," he s;iys. 
" fhey need S4}mellung lliat gels in 
the building. geLs on stage and gels 
out. Ii has to roll off the truck and 
into the building easily. You know 
when you pull into Chicago that llie 
stagehand bill will Ik- vcit expensive. 
You want to try and streamline as 
mucli as ix>.ssible, and these compa- 
nies are doing a great job." 

rhe idea is to offer more produc- 
tion bimg for the buck. "We had a set 
last year that we fell was too l)ig," 
notes Spalding. "So we cut stmie of 
the set down and brought in more 
technology, like I.F.D screens and 
intlatables. We were able to do this 
without adding trucks." 

With technological advances have 
come more tech-oriented roadies. 
"'I*he technological advances of tour- 
ing iK'rsonnel has gone way up," s;iys 
Gudis. 'Just because all the lighting 
can be programmed on a disk, it still 
needs .someone to operate it. The 
kx>ks are there, but it takes a lightiiig 
director to bring up those l<M>ks." m 



BROUGHT TO YOU BY 

U onlinufd jwm fm^^f ?■/) 

iciea is lo harness thai power and 
align it with a cor|M)rale brand or ser- 
vice." (xjasuiners end up reaping the 
l)enefits with higher production val- 
ues, according lo Bongiovi. "S|M)n- 
sorships help the lour happen, and 
sponsors become producers of a 
sort," he says. 

But if the tour isn't helping move 
"widgets." don't look for a return 




s|H>n.sor engagement. " Hie only way 
you renew a program is if the client 
gets the desired results." says I^A's 
[anese. -Asked whether there is a 
point of diminishing returns in lour 
marketing, janese says the secret is in 
flow the achenising message is imple- 
mented. "You can't let [advertising] 
take away from the reason people are 
at this event in the first place," he 
says. "When I go to a hcx:key game, 
there are advertisements eveiywhere, 
changing < <>nlinuously. But when the 
h<x:key game starts, people watch the 
game. Advertising doesn't inhibit 
pttople's enjoyment of the event, and 
that's the way it should be with any 
event sponsorship." ■ 



SFX Thanks Clear Channel Radio 
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Ray- J Ain't Messing On Secnnd Siint 

Atlantic Will Market New Album From Brandy's Brother 



BY JEFF LOREZ 

NEW YOKK— Breaking out of the 
shadows and establishing yourself 
as a credible artist is never an easy 
task. But it's even harder when 
you're the sibling of a superstar. 
Ju.st ask 20-year-old Ray -J, younger 
brother of Brandy. 

After releasing a poorly re- 
ceived debut album on Elcktra 
in 1996, Ray -J is still best known 
for his role as troublesome 
brother Dorian alongside big sis 
on TV's Moesha. However, with 
the June 26 release of his second 
solo effort, Thix Ain't a Game, 
on Atlantic (also his sister's 
label), Ray-J hopes to earn his 
own musical notoriety. 

"One of the biggest hurdles I 
have to overcome is my sister's 
shadow," admits Ray-.I, who is man- 
aged and booked by his family's 
company. Norwood and Norwomi. 
"A lot of people perceive me as 
being just like Brandy. I have to 
show them that I have my own 
.sound, my own identity. Overall, my 
style is edgier than hers." 




Helping Ray-J establish his 
own sound — which he describes 
as "R&B with a street/pop edge" 
— are heavyweight producers 
Rodney Jerkins and the Nep- 
tunes, among others. 

"I knew I had to find an orig- 
inal sound," says Ray-J. "And I 
had to work with the right peo- 
ple who could help me do that. 



Praiucl BSS Blfers tts Bm Brew 
BfBhetto SBIuesBn VgIb! Becaris 



BY RASHAUN HALL 

NEW YORK— The Product G&B 
splashed into public consciousness on 
Santana's 2000 hit single "Maria 
Maria." Now — as the first act fiT)m 
Wyclef Jean's J Records imprint, 
Yelef— the duo's Sincere (aka David 
Mcrae) and Money Harm (aka Mar- 
vin Moore-Hough) plan to preach a 
different message to the masses with 
its June 5 album 
debut The Product 
Ghetto & Blite.i. 

"G&B stands for 
'ghetto and blues,' " 
Sincere says. "We're 
the product of the 
environment: two 
brothers caught up in 
a society where there 
is CPS'T — corruption, 
poverty, struggle, 
and triumph." 

The pair, who teamed up at the age 
of 13, met Jean by sheer coincidence. 
Sincere was trying to contact a friend, 
producer Al West, who was working 
at Sony Studios. West wasn't there, 
but Pras answered the phone. 

"We ran six blocks in the cold to 
meet him," says Sincere of Jean's 
Fugees bandmate. "We had on hoods 
and ski miisks when we met him, so 
he thought we were going to rap. 
Then we started singing." Pras then 
introduced them to Jean. 

That meeting quickly led to a 
career for the Long Island, N.Y., 
natives. "Two weeks later, we're in 
San Francisco writing 'Maria Maria" 
with Jean and [Carios] Santana," Sin- 




PRODUCTOaB 



cere says. "We didn't even know who 
Santana was at the time." 

Santana returns the favor with 
"Dirty Dancing," the album's second 
single. The .set's other collaborators 
include West, Lil' Kim, Teddy Riley, 
and Jerry Wonder 

Lead single "Cluck Cluck," which 
features Jean, also doubles as the lead 
single from J's upcoming I)r. DolitUe 
:^ soundtrack. 

"["Cluck Cluck") 
doesn't mean you're a 
chicken head," says 
Sincere, who, along 
with Money Harm, is 
published by Ghetto 
and Blues/EMI Black- 
wood Mu.sic and man- 
aged by DawTi Hough 
for New Dawn Man- 
agement. "It means 
being intimate with someone." 

Although the group had breakout 
success with "Maria Maria," J execu- 
tives know that it will take more than 
that to have a successftU project. "Our 
plan is to reintroduce them to the 
public as a group they're familiar 
with," says Ron Gillyard, senior VP 
of black music for J. "We want people 
to see their personalities. They're two 
focused, driven, and extremely tal- 
ented young men who sound as good 
in person as they do on record." 

Sincere says he and Money Harm 
aren't worried about being the label's 
debut act. "There's no pressure," he 
notes. "We're ready to come out and 
explode. Mark my words, G&B will 
be everywhere." 



My first album was just a prac- 
tice album, me trying to find 
out who I was. This is the real 
one." 

This Ain't a Game took 18 
months to record, with the final 
selection made from a total of 40 
songs. It's earmarked by a series 
of hip-hop, club-friendly work- 
outs that indeed show the singer 
and actor in a different musical 
light from his sister's. Recording 
took place around Ray-J's de- 
manding TV commitments with 
(Continued oil page i^} 




Gospel Gala. Kim Burrell celebrated the release of her new Uve in Concert 
album at a party staged at B. Smitti's restaurant in New York. The gospel 
singer performed ttiree songs for ttie audience, wtiicti included fellow artist 
Joe. Pictured, from left, are Tommy Boy president Tom Silverman: Burrell: Sil- 
verman's wife. Donna D'Cruz; and Tommy Boy gospel A&R cfiief Ma>i Siegel. 



Shek'spere Launches Atlanta-Based Spere; 
Trauma Recurds Rolls Out Shaq And Big Tank 



The Rhythm 
The Rap 
and The 
Blues 



Spinning SPERE: Piwlucer/songwriter Kevin 
"Shek^pere" Briggs launches his Aiista-di.stributed 
Spere Recorfls this month with the relesise of an as-yet- 
undetermine<l single by 20-ycar-old German-Puerto 
Rican singer Tina Novack. Novack is the first — and, 
thus far — only signee to the label. 

Briggs hiis also established a joint ventiu^ with Los 
Angeles-based f)ubli.shing entity Wind-swept, the multi- 
genre Classic Music Publishing. With Kris Flte ius direc- 
tor. Cla.s.sic currently counts five writers on its iwler: 
t..A.-ba.sed singer/songwriters Buttaphly juid Saphyre 
and producer/songwriter Dev (Briggs' cousin), plus 
Miami-based producer/songwriters Doug Emexy and Lee 
Levin. Qas.sic and Spere share office s|)ace in Athmta. 

One TYME TRAUMA: 
TVauma Rccortis, gearing 
up for the Aug. 7 rollout of 
L.A. Lakers center Sha- 
qiiille O'Neal^ Shiu{uiUe 
O'Neal rnaenls His Su- 
perfrieiids album on his 
own T.W.IsM. imprint, has 
also signetl a label/produc- 
tion deal with producer 
Big Tank and his One 
lyme Entertainment The 
One lyme slate includes 
rappers Thor^El (formerly with Reprise) and Sixx Jolin 
(who appears on O'Neal's album). In addition to produc- 
ing multiple tracks on the Shaq project imd a track iin 
Missy Elliotts Miss E ...So Addictiiv, Big "Rmk fa up 
to his ear|)hones overseeing tracks for uiKoming projects 
by Nate Dogg. Dub C, AZ, Soft Money, and Lady Jane, 
among others. He first gaine<l notoriety as the only pro- 
ducer signed to Umbaland's production company, 
through which will come the pending Lady Jane set. 

He's also producing music for the movies Marci/ A', 
starring Friends m;ite Lisa Kudraw, and Harlem Aria, 
with Damon Wayans, as well as for Wayans' ABC series 
My Wife and Kids. Big Tank Lsn't expected to begin 
recording product for the One T^Tne/TVauma pipeline 
until the O'Neal project is released. 

Industry BRIEFS: Los Angeles rap/hip-hop start- 
up K-otic Records has signed a distribution deal with 
Bungalo Records, which is exclusively distributed by Uni- 
versal Music Video Distribution. K-otic principals are 
president/CEO Don Miles and head of business affairs 
Jon Divens; Bungalo's CEO is Paul Ring. K-otic*s first 
release will be the still-untitle<l July debut by Big Ciz- 
zle. That albiun's first single, "Werk Dem Hips," goes to 
urban radio in mid-Jime . . . Writer/producer Jamey Jaz, 



whose skills c;m be heaitl on "Grandma's Hands" from 
Gladys Knights cuixent MCA album At Last, is busy 
with viuious upcoming projects by MCA artists Rahsaan 
Patterson and Yasmine, DreamWorks' Az Yet, and 143'8 
Zeke, iunong others . . . BET On Jazz jumps into the 
record biz «ith an 1 l-<li.'ic CD series, "HET on Jazz: for 
Many Moods." Produceil in partnership with Montreal- 
based Matlacj' Entertainment Group, the series will fea- 
ture various themed titles, such as Seductimi (with Sonny 
Rollins, Roy Hargrove, ,ind others) and lyitiu Nights 
(with the late Uto Piiente and Danilo Perez). U.S. roll- 
out begins May lH... Lil' Mo^ long-awaitecl Elektra solo 
effort. Based oii a Tnte Story, arrives June 26 . . . Krayzie 
Bone weighs in with Thug on Da Line from Thug- 

line/Ruthless/Loud. 

The July 10 release is 
the Bone Thugs-N- 
Harmony teammate's 
second solo effort. 



by Gail Mitchell 



Screen scene: 

Umbaland and Magooh 

new Blaekground album, 
Indecent Proposal, is 
now slated for an end-of- 
.summer release. But the 
dynamic duo is in L.A. 
shooting a video for lead 
single "Drop" imder the direction of J. Jesse Smith . . . 
Also doing his video thing in the City of Angels is Gln- 
uwine, who's Ien.^ing second single "Ju-st Because" with 
director Francis Lawrence . . . ( linuwine's Epic label- 
mate Amei Larrieux will star in SC I F 1 .COM's new ani- 
mated series "Maatkara." The 13-episode Egyptian saga 
debuts June 28. A limited preview is available at 
scifi.com/maatkara . . . R&B/gospel veteran Solomon 
Burke segues into the soundtrack realm, recording and 
writing music for the indie thriller A T}me of Fear, which 
begim piTxIuction in April in California The EMIAJTR 
Records arti.st will write an original song for the album, 
which will also feature his recordings of "Amazing Grace" 
and "Everytime I Feel the Spirit" Burke will also appear 
in the film, directed and co-written by Alan Swyer . . . 
Jermaine Dupri^ So So Def label, in partnership with 
HoopsTV and Mandalay Sports Entertainment, teams 
b-ball skills with hip-hop beats on the basketball footage 
film Bait AhiHv All. Among those making cameo appear- 
ances are CooUo, Jay-Z, MystikaL and Lil' Bow Wow. 
The 45-minute film is available on VHS and DVD, dis- 
tributed by Ventura Distribution. 

Assistance in preparing this column was provided by 
Rhonda Baraka. 
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CUMPIitD (BOM A SAIIONAL SAMPIE Of RETAIL STORE SALES REPORTS 
COLLECTED, COMPILED. AND PROVIDED BV 

SoundScan ■ 

TITLE lllllll ARTIST 


CD 


NEW^ 


1 


"^^M NO. 1 

MV BABY Lli; ROMEO 


2 


1 


1 


II 


WHAT WOULD YOU DO' CITY HIGH 


3 


2 


35 


3 


OOCHIE WALLY au HNLSI FEATURING NAS AND BRAVEHEARTS 

(T; IX) ILL WILL 79M*i*,COLUWBlA f 


® 


3 




2 


BIGACTS UTTLEACTS AFU RA FEATURING GZA 
(n 00 DUm THE PlUMTtAI Bf Ars B263*,KOCH 


CD 


i 


- 


2 


WHVSeONNALOVEYA- BIGGAFIGGA2 
ICll»KIN6B3in>- 


CD 


i 


- 


2 


angel shaggy featuring rayvon 

(t: (vk»: mm 15^811- 1 


7 


7 


2 


21 


BOW WOW (THAT'S MY NAME) LIL BOW WOW 

i:0, ill X' -/J 'Jj Lit^' LOLUMfcIA ;y-j^ib'CRG 1 


8 


6 


3 


8 


REQUEST LINE BUCK EYED PEAS FEATURING MACY GRAY 


CD 


\i 


- 


2 


LH'S on DIRTY (1 CANT GO IN DA CLUBI KD'm FEATURING OJ KMl 

iT, DLF JAM f);2917MD:r.' 


(D 


19 




3 


^^^^ VSincMlcol vlAINtn ^^^^^ 

THAT'S THE WAY WE ROLL ALLEY LIFE 

(0: ^ ■ '■ I'i' . '.1 "Ta '.'j: tiCI'lNTERSCOPE t 


11 


9 


4 


30 


CROSS THE BORDER PHILLY S MOST WANTED 

(CmDMI, iXj AILAMIC aSOO&'AG t 


CID 


20 


9 


6 


DID THAT! 812 SOUUAZ FEATURING WHOO WHEE 

[CjrDI LAV ITD0WN20U 


m 


16 


30 


3 


ill 1 mm DO IHE fDUNG miOMIRES m UL ONE - THE TOLfiG MUl Wtii 
fOt URBAN SPEARS OOOiURBAN DREAMS 


(E> 


21 


5 


7 


DA B.O.M.B. CAPONIAC 

Tni^-pn-M ] 1 'GROUND lEVlL 


IS 


8 


6 


6 


WHAT SIDE you ON SHAMUS, FLU, KARACHLRAW, SKAR S MAXIMILUN 


le 


10 


12 


5 


BOMB BOMB GIRL J.A G. FEATURING CAMEO AND RAA K 

01 IT) BLAKCilT \M.' t 


QD 


24 


8 


14 


LIKE THAT DOMINO FEATURING DIAMONIQUE 

fCHDIQLira JAW 1M|8IGW>IALL t 


18 


11 


13 


24 


MS. JACKSON OUTKAST 

(DMI 'J) IXJ LAFACL 24625','AR(STA t 


OD 


NEW^ 


1 


LET'S GET IT THREE THE... G. PER R DIDDY & BLACK ROB 

Tl BAD ilOY ;9-J83VA«ISTA t 


20 


12 


10 


23 


IT WASNT ME SHAGGY FEATURING RICARDO -RIKROK" OUCENT 

IT, '.'1 ■> V A -.-yi^H?- f 


21 


18 


15 


31 


COME RIDE WITH ME JAHARI 

ir ; - , . 1 , -,--.:fi 1 




25 


11 


7 


m L0« SKXf .'i x- jl: ims f m dck, saicn assw t fm. eisisi:« 

T,- ■ -1 ■■■ITM 


23 


14 


14 


45 


BIG POPPA WARNING A THE NOTORIOUS BIG, 

1, ■ 1 ■, ■ -riyisIA * 


24 


23 


17 


15 


DOLLAZ. DRANK t DANK MR, SHORT KHOP FEATURING KOKANE 

;. 1,, ■ |,| ,',;'.\! ■I'lr 2lb;',TVI t 


dD 


21 




2 


LICK SHOTS MISSY "MISDEMEANOR- ELLIOTT 

III THE liOLO MINDELEKTRA 6722i-jEEG 


2« 


22 


28 


3 


B.K. ANTHEM FOXY BROWN 

rn UtF JAM b72R36*TOIMG t 


27 


13 


7 


10 


GET UR FREAK ON MISSY "MISDEMEANOR- ELLIOTT 

n. ! (1 1. 1 -iM ■■,'TwiST67190'7EEGt 


28 


i; 


16 


24 


$#!-ONYOU 012 

I) X, ^-1701 ^A,VhL'. .1^7344*/lNTEfi5C«t t 


dD 


44 




2 


THE STREETS KOOL G RAP 

T; RAWKOS 309* 


30 


34 


25 


3 


1 CRY JA RULE FEATURING LIL' MO 

n ujRDtH IMC .ri[F jjiM ',7:.e';^i- iDjMG r 


31 


29 


23 


14 


TAKE IT TO DA HOUSE TRK;k DADDY FEATURING THE SNS BPRESS 


32 


32 


26 


9 


GUILH UNTIL PROVEN INNOCENT JAY Z FEATURING R KELLY 

Tj 1 -, ■ „!,' -, r i:i.MG 1 


d) 


43 




2 


NOTHIN' LESSER PETE ROCK FEATURING THE UN 

Tl iJHt ,5.'(J-iWAWKU'3 


34 


38 


42 


3 


PROBLEMS AZ 


35 


26 


22 


> 


SO FRESH, SO CLEAN OUTKAST 

T, ■ 


CD 


NEW^ 


1 


LIVE , i ■ L-:. : : ■ - ■■■ ^ "HE ORIGINAi STRUCTURE FMHIR1NG IRISOENCE 


37 


31 


19 


21 


SOUTHERN HOSPITALITY LUDACRIS 

I) OlSrUt-HING THA PEACEjDLI JAM SOUTH 572749*/IDJMG T 


CD 


RE-ENTRV 


II 


GRAVEL PIT WU TANG CLAN 

DVi JTi TA.N(;'LOUD.'COtUMBIA 79MOXRGt 


39 


33 


18 


12 


THA RODEO PHENOMENON 


GD 


RE-EHTIIV 


36 


FLAVA IN YA EAR A CRAIG MACK 

111, 1-,,-, r ■ ■ ■ ' .-..'i^U T 


41 


42 




4 


MIND THROBBIN LOW LIFE ORGANIZATION 

Ci LLO 


42 


45 


27 


13 


NO ESCAPIN' THIS THE BEATNUTS 

T) LJUD ' 


43 


49 




2 


WHAE DA-FREAKS DURDY HARRY 

ii:ifNriiYftj^7,' 


44 


46 


34 


20 


ANTE UP (RO6BING-H0OD2 THEORY) M,OP 


4S 


47 


31 


13 


WHO'S THAT GIRL? EVE 

Ii' iJt' i.':.,i ,,4, iW INIERSCOPt t 


46 


37 


37 


29 


WCREIWANNABE OAJlflUPRESENlS JSMSROSIFEAI liArEDOGClMPI 

IC: :0) IT; BABV RLt 350^&LONOO«-SIRE t 


47 


41 


40 


10 


SON OF A B!T< H UDY SAW i MARSHA 

ruai :vi BIG YARD 'JSO'VP 


48 


35 


24 


10 


DEM THANGS ANGIE MARTINEZ 

Ti EA^,rAif?;T f,7I = ?',fEG t 


49 


48 


44 


30 


KO MONEY m PROBLEMS A THE (OIORIOUS 8,1 G ftAtURING WFT MBOl t UASE 

■. i.,'" [ • ■ 1 '■ 7,RISTA t 


CD 


NEW^ 


1 


POV CITY ANTHEM CADOILLAC TAN A K A, TAH MURDAH 

T.Mi.iR.iL.. I',,, L.;7 J*U 572eU'i1DJf>j 
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KRS-One To Hold Peace Coofab At II.N. 



HiP-HOPPAS FOR PEACE: One 
of the highlights of this year's Hip- 
Hop Appreciation Week (May 14-21) 
will be the International Hip-Hup 
Conference for Peace, presented by 
KRS-One^ Temple of HijvHop. The 
conference, which will be held 5:;i()- 
8:30 p.m. Wednesday ( 16) at the Unit- 
ed Nations' headquarters in New 
York, will culminate with a peace 
signing ceremony. 

Accotxling to conference supjiorter 
Judyth Duncan of RibboiLs Interna- 
tional (a division of Peace Action 
Coalition), a host of celebrities, jour- 
nalLsLs, ambas.sadors, and represen- 
tatives from various organizations 
v^ill be on hand. "It all has to do with 
the decade of (>eace that the United 
Nations Educational, Scientific, and 




Cultural Organization [UNESCO] 
has formulated for the children of the 
world," she explains. 

The theme of the fourth annual 
Hip-Hop Appreciation Week is 
charity. Activities include lectures, a 
hip-hop cinema festival, a memorial 
service for "deceased patriots of 
hip-hop," and a closing concert fea- 
turing KRS-One. Eor more infor- 
mation, contact Meridian Enter- 
tainment at 201-.521-9742. 



CD Records wtth nw greAlest ules gains this tnsM t Videoclv Availabdity. •Recordtng Industrv Assoculion ot 
Amuict (RIAA) ceftitication for net shipment of 500.000 units tGold), A RIAA certification (or net shiptnent ot 1 
million units (Platmum), (Ci Cassette srngie awrlable (01 CO single availalite (DVI DVO single avBilatjIe, IM) Cas- 
seOe maJci-SMI0e availatile, (T) Viir/\ maxi-single available, (V) Viny( single availatie, (X) CO maxi-single availabe, 
Catslog ntjmber rs tor (01 ■ indicates (D) unavailable, in wh^ti case, catalog number is tor (C). (XI, (T). (DVI or (M) 
rcspectrvely. based on availabrlity, 'C) 200 1 , Biilbr»rtKBPI (>]mmunications. and SoundScan, Inc, 




by Minal Patel 

Three's a CHARM: Destiny's Child's third album. Survivor, 
(Columbia/CRG) debuts at No. 1 on the To)) R&B/Hip-Hop Albums 
chart with more than 87,000 pieces moved at the R&B core stores, set- 
ting a record for Columbia. It is the highest number of pieces scanned 
at the R&B core stores for a No. 1 recortl of any Columbia release. Des- 
tiny's previous album. The Writing's on the Wall, which debuted at No. 
2 in the Aug. 14, 1999, issue, is still on the chail at No. 8,"). The title 
track "Survivor," which peaked at No. 3 on the Hot R&B/Hip-Hop Air- 
l)lay chart in the April 21 issue with more than 44 million hsteners, cur- 
rently sits at No. 12 on the Hot R&B/Hip-Hop Singles & Ti-acks chart. 
"Survivor," which debuts on the Hot R&B/Hip-Hop Singles Sales chart 
at No. 39 a-s a re.sult of street-date violations, was released at retail ear- 
lier this week, which eai-ns the Lille additional sales points and bolsters 
its position on the Singles & TVacks chart. 

Prior to "Siu-vivor," Destiny's Child's most recent appearance on that 
chart was "Independent Women Part I," which was the first No. 1 of 2001; 
with more than 140 million listeners, it reached the largest audience in the 
history of monitoral aiiiilay. "Independent Women Piut I" was featured 
on the CImrlie'x Angeis soundtrack and is include<l on Siimmr. 

The follow-u|) single to "Sim'ivor," "Btxttylicious," is iUready seeing pre- 
mature airj'lay prior to being serxnced to R&B radio. Jumping on the Des- 
tiny's Child bandwagon eai-lv ai-e WEE Atlanta (No. 14), KKDA Dallas 
(No. 20), KBXX Houston (No. 24), and WBHJ Bii-mingham, Ala. (No. 19) 
and WZHT Montgomerj', Ala. (No. 20). The early detections enable it to 
enter at No. 10 on the Bubbling Under R&B/Hii>Hop Singles chart, which 
is not published but can be accessed at billboard.com. 

Chart 'BLOW OUT: On the Hot R&B/Hip-Hop Singles & Tracks 
chart, this is.sue's (jreatest Gainer designiitions for Airplay imd Sales go to 
"Let Me Blow Va Mind" (Ruff Ryder/1 nterscope) by Eve Featuring Gwen 
Stefani and "Let's Get Diity (I Can't Get in the Ciub)" (Def Jam/IDJMG) 
by Redman Featuring DJ Kool, res[)ectively. Basetl solely on air|)lay, 
"Let Me Blow Ya Mind" iLscentis 17-11 with ;m increase of more than (».7 
million in audience. The vinyl maxi of "Let Me Blow Ya Mind" is slated to 
be available at retail TViesday (lH), which should boost the title further up 
the chiut. "Let's Gel Dirty" jiunps six notches, 52-46 by almost doubling 
iLs singles sales. 

The biggest movement on the Singles & TVacks chait, however, comes 
fi-om Ul' Romeo V« "My Baby" (Soulja/No Limit/Priority), which moves 3<>- 
2. On last i.s.sue's chart, "My Baby" move<l 37-;i(i as a result of a l.i) million 
increase in audience and .street-date violations. In its first week of avail- 
ability at retail, it debuts at No. 1 on the Hot Rap Singles and the Hot 
R&B/HijvHop Singles Sales charts, scanning more than 11,000 units, pro- 
pelling the rapid elevation on the Singles & TVacks chart. Therefore, 
although it moved up ;i4 positions on the chart, it does not qiialify for Great- 
est Gainer/Sales honors since it is in its first chart week. 



TASSING THE TORCH: Bryant 
Raid, younger brother of Arista 
Recoi-ds president Antonio "LA.'* 
Reid, is stepping out on his owti with 
B Sti-eet Management and B Street 
Records. Reid, former head of A&R 
for LaFace Records and VP of A&R 
at Atlantic, has worked quietly 
behind the scenes for years, helping 
to launch and solidilj' the careers of 
Usher, Toni Braxton, and others. 

Reid says he's ready to emerge 
from the .shadows. "I've been in At- 
lanta for a lot of years," he says. "I 
just thought it was the right time for 
me to do my own thing." 

Last month Reid hosted what he 
says was the first in a series of month- 
ly showcases featuring un.signe<I tal- 
ent (along with a suqirise perform- 
ance by former LaFace arti.st Tbny 
Rich). Gue.sts included Jagged Edge 
and producers Teddy Bishop and 
Milie City. 

Reid .siiys the purjxxse of the show- 
cases is to pre'sent artists to major- 
label A&R executives (Motown, 
Interscope, and Univer^^al represen- 
tatives drop|«d by for the premier 
showcase). In addition to discovering 
talent in Atlanta and beyond, Reitl 
plans to manage acts that will be 
signed to other labels, as well as 
launch his own label, B Street 
Reconis, some time this year. 

"The label will be eclectic," he says. 
"I'm looking for a little bit of every- 
thing. I'm just looking for great talent 
and won't necessarily concentrate on 
one genre. I like a lot of different 
things, and that's going to be reflect- 
ed on the label." 

Reid refrained from releasing the 
names of potential distributors and 
arti.sts signe<l to the label, as negotia- 
tions iux; still in progress. 

In the ZONE: Alhmta's Rctl Zone 
Entertainment, home of sibling prt>- 
duccrs IHclcy and L^ney Stewart, is 
launching its owti indejwndent label. 
Shock the Woriii Records. The first 
act will be Atkmtji-based rap|)er Mal- 
ice. Elise Gamer, dii-ector of media 
relatioas for Red Zone, describes Mal- 
ice's music as "dow n-to-earth and 
real." The white-label first single 
"Strip Club," fi-om the forthcoming 
album Who Ya Daddg?, will be 
shipijed June 19. 

On the production tip, Tiicky 
Stewart has been in the .studio with 
Sisqo and has completetl a track for 
TVrese's Jmi Wafts album, as well as 
the ,JT Money .single "Hi-Lo." 



Wo 



f ORKIN' IT Dallas Austin Ls pro- 
ducing a tnick for Lisa "I,,en, Eye" 
Lopes' solo album, due late summer 
. . . Kandi Burruss is working on 
tracks for TLC. She's also re'pivsent- 
ed on the debut album by Eden's 
Crush, /Vt/A-i/ors, with the song "No 
Di-ama" . . . Anthony Dent, who pro- 
duced the Destiny Child hit "Sur- 
\ivor," is gearing up tfl work on new 
pnijects by Jay-Z and Ludacris. He's 
also contributing to the Hitifh Hour 2 
soLmd track. 

Rhonda Baraka can be reached at 
haraka,i&inindspring.cnim. 
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30 


17 


78 


68 


4 


GHETTO TWIINZ UPPER LEVELHAPA lot 5002 IWRGIN 02 9&16,9e) GOT IT ON MY MIND 


68 


(88) 


91 


85 


5 


YOUNG MC YOUNG MAN MOVING 0888 06 96 CD) AINT GOING OUT LIKE THAT 


85 


(89) 


88 


89 


29 


TALIB KWELI k HI-TEK rawkus 26I43*:TO0«ity ( 10 » 16 98) REFLECTION ETERNAL 


5 


W 


RE-EMTRf 


16 


TYRONE DAVIS r.>i>r:i :: i«i' «i RE LAXIN' WITH TYRONE 


71 


91 


75 


64 


12 ICONZ ■''.:iMARK:SlJP-NSLI0E'£LEKTBA62617/EEG(119a'l79fl) STREET MONEY 


10 


92 


73 


74 


20 


SOUNDTRACK A HOLirwooD 162288 (18 98 CD) SAVE THE LAST DANCE 


2 


cm 


94 


79 


23 


MASTER P 'ic l UT ?fy30s*.MiOB(TYill 98il7 96) GHETTO POSTAGE 


2 




87 


78 


56 


CARL THOMAS A BAD BOY 7302&ARISTA (10 98:1 7,96) EMOTIONAL 


2 


(95) 


NEW^ 


1 


DOMINO GETTOJAM i03L.'BIGWHAlElll 98'l6,9ai D FREAKED IT 


95 


N 


86 


87 


13 


PUBLIC ANNOUNCEMENT RCA693I0(109»16 96I DONT HOLD BACK 


30 


@ 


RE-Eimn 


5 


VARIOUS ARTISTS major labelf^ramid 7S94&rhimo 06 98 cdi UNITED WE FUNK 


86 


(96) 


90 


93 


85 


YOLANDA ADAMS Ael£KTRA62439'EEG 112 9&li9ein MOUNTAIN HIGH...VALLEV LOW 


5 


M 


83 


86 


7 


LIONEL RICHIE ISLAND SABOBS'lOJMGI 12 9&1S.98] RENAISSANCE 


54 


® 


RE-Eimn 


31 


coiu^'^62^orc^ (12 98 E(V1B,96) ECLEFTIC: 2 SIDES II A BOOK 


3 



OAlbums wilti me greatest sales gains this week. •Recording Industry Assn. (X America (RIAA) certification for r»et shipment of 500.000 album units (GoW). ARIAA certiUcation tor ntt shlpnwnt ol I milimn umls (Platinum) ^ RIAA cwtlllcatloo 1o» f»et shipment o( 10 mill( 
" ■ wing Platinum Of DiaiTwnd syrntwl ind«ales*t)um'smulti-pJ8linum lev«l, For boxed sets, «i>0 double altwms ...... 

torBM* ■ - ... - . — — „ . . „ „ „ 



. n units (D* 

... 'Astensh indicates LP rsaviilaWe. Most tape 

pfices. and CD prKestorBMC and WEA labpls. are suggested lists. Tape prices marked EO. and atl other CD prices, are equivalent prices, whicn are projected from wnoJesale prices. Greatest Gainer shows chart's largest unit increase. Pacesener indicates biggest percentage growth, hteatseek- 
!r Impact shOHA album ramoved from Hcatseeke's Ihis wee* Bli'tdicates wst c» present Heatseeket title ^- 2001, BillboanJ/BPI Commiinications. artd SotindScan. Inc. 



RAY-J AIN'T MESSING ON SECOND SHOT 



Moesha. which tapes from Mon- 
(la.v to Thursday three weeks out 
of the month. 

"One of the most important 
things I've learned is that you 
have to do it your way." says 
Kay-J. "I didn't have a lot of con- 
trol on my first album, and it 
showed. On this album. I had 
total creative control, and that 
enabled me to create my own 
.sound. And I'd have to say that 
working with the Neptunes also 
really helped. 



"We worked closely on the 
songs," he continues. "We co- 
wrote the cuts 'Formal Invite' 
and 'Wait a Minute' [the first sin- 
gle, featuring Lil' Kim. which 
was sent to radio Feb. 27). They 
really know me and what I'm 
about. In fact, my favorite .song 
on the album, 'Out the Ghetto,' 
is one they did." 

Terry Monday, PD of KJMM 
Tulsa, Okla., calls the pairing of 
Ray-.I with the Neptunes a "cool 
combination. "Wait a Minute' 



stands on its own merit without 
Lil' Kim. It's a strong song for 
the clubs and radio, and an 
excellent reintroduction for 
Ray-J." 

"Ray-.J brings a lot to the table 
compared to most recording ar- 
tists," says ,Ioi Brown, <lirector 
of marketing at Atlantic. "He's 
nationally recognized because of 
his television success. And be- 
cause of that, he reaches a wide 
demo with high teen appeal. We 
aim to make the most of that in 



marketing and promoting this 
album." 

In addition to placing print ads 
in such standartl urban teen and 
hip-hop publications as The 
Source, Vibe, Word Vp!, Right 
On!, Black Beat. Cosmo Girl, 
and YM, TV advertising will tar- 
get Moesha and Ricki Lake, plus 
BET, MTV. Soul Train, and 
Source Sound Lab. 

Ray-.] embarks on a radio 
promo tour May 20. He also 
plans to tour in support of the 



album, although no firm per- 
formance slate has yet been 
scheduled. 

.Judging by the response from 
retail thus far, Ray-J is well on 
his way to establishing his own 
musical identity. "This album 
definitely shows Ray-J growing 
up and stepping out from the 
siiadows of his sister," says Ron 
Stringer, manager of Justin's 
Music in Detroit. "Consumers 
here are greatly anticipating the 
album." 
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Rivera's Deep Vision 'Finally' Pays Off With Soulful Hit 



Pin ALLY: DJ/prixlucer/rfmixer 
Sandy Rivera has been on a musi- 
cal mission since the age of 13 when 
he began to DJ at neighborhood 



RIVERA 

block parties. Now, 17 years later, 
the New York-bred/New Jersey-re- 
siding Puerto Ricim is truly eryoy- 
ing the fruits of his hanl labor. 

In January, VC KccordingsATrgin 
U.K issued Eveiytlung bat the Girl 
vs. Soul Vision's "Tracey in My 
Room," which intertwined EBTG's 
"Wrong" and SV's "Come Into My 
Room," resulting in a tx>p 10 Euroi)ean 
hit 1\vo months later — and jast in time 



HOT PLATE 



• Gypqr Men, 'Tianihanitiri" (In Hnuj^*' 
U.K. sn^if). TTm' (iviKty Men — iiiot IXJ/ijni- 
duttT Todd Ttrry — irtum with a power- 
ful .4lijh i>f L;itiji hfKtti-. Festive horns, infee- 
Uous chanting, ami bcMity-sliakin" rhytlmis 
make for one feisty ride. Intemationiilly 
revered IXIs like Danny Krivit. Pete 
Ibng. and Boy George are .sure to em- 
braee thi.** one (Hjl of the hox. 

• The GocMlfellas. "Soul Heaven" 
{A2uli U.K. single). For thow! who nu.s.s<Hl 
It the first lime jintund. "S^nd Heaven" 
retum.s with new mixes fhjm Daw Clarice 
(pnign^ve nit«>red hoasiO atKl Clawi A 
(filtered disc(Vfiin]<). Alrio included iur the 
uriginal n^mixiv by Bini + Martini and the 
PaKta Boya, whose Sinter .SIedge-siM'«-l<. 
led restructuring sounil;* a.« fine today its it 
did last year. 

• Jon Cutler Feauiring E-Man, "It's 
Yours" (Chez Mu.sic .single). Tailor-made 
for weekly New Yorit [Kuliiw like Shelter 
anl Body A Soul, "It's Yours" overflows 
with horn wiliw, ftinky ha.s.slimw, and I'Te- 
hkle-era jjen.iis.sion. TTiLs funky s«'n.salion 
\» ftlrther enhanced by spiritually bleed 
iniUtVfemak- vot-U interjjtav. C^jntact 212- 
22S.ail«. 

• DJ Dero. "mk Tak! ' (Oid .Mor- 
talt^trictly Rhythm single). IVxlucers 
IXI I Ji'miuxlNirolaaGuerricTi aren't kill- 
ding aruun<t with this one! Nut since the 
GoodnaenH "<!ive It Up" has a track so 
fenidnusly worked it.s BnudKan-inflected 
beats. Also available via Vale Music 
(Spain), Ijow Spirit (tjermany), and S*?ri- 
ous Ilec(»nis (U.K.), among other labels. 

• Svala, "The Keal Me" (I'riority sin- 
gle). TTus ltvlan<ltc re-wximxT. wht«' inllu- 
enc«}; run the gannit from Ella Htzfiemld 
Ui DMX, ik'hut^ wilb Ihc' irresi-siible 'TIh' 
Real Me." In its originjil BAG & Amthor 
pmduilion,*mie I£<«1 Me"wont.s<iuiKl«Hit 
uf pluLV ;ilongsi(k- the r.ulio- friendly waji.^* 
of Britney Spcara and PinlL Keiili^ngthb« 
soumi wixUiln't rRxx^wmly work with «utl- 
tTUT>ing memh<'rs of clubbmd, the label 
ww>ly invited ntnixer llani u» ivlniiki Uk- 
truck from the ground up. The result: 
Hiuit's Old School House mix — ciimplet*- 
with piano rides, filteixxl ciTects, and Steve 
"Silk" lliuley-hutHl beats and rlijlhnts — 
may ^-ery well (jletLse punten* who miss the 
days (if tracks lik(> Jomanda^ "tkA a Ix>ve 
fnr You." Yiw, it's thai gt»«I! The Real Me" 
is the title tjiick fmm Svala's (k^ut album, 
whk-h Ls sche<lukxl for a Julv relisLse. 



for the annual Winter Music Confer- 
ence ( WMC'), held in March in Miami — 
DLstiince Records, with offices in Lon- 
don and Paris, released the wildly 
melwlic "Kinally" by Kings of To- 
morrow Featuring Julie McKnight 
(that's Mrs. Brian McKniglit to you!). 

Distance couldn't have relea.sed the 
single at a better time. Kor many 
attending this year's WMC, "Finally" 
— with remi.\es by Masters at Worit 
and an edit by Steve IVavolta & 
Danny Krivit — was the song of the 
event. "Little" Louie Vega played 
it — its did Tony Humphries, Erick 
Morillo, and Danny ITenagUa. who 
has his very own sjx'cial edit of the 
track. In fact, Humphries debuted the 
track at liist yeiU''s WMC when it was 
only available as an album track (on 
Kings of Tomorrow's ultra-fine yet 
overlooked IVa in the Lifi'stijle). 

Kor those who may not know, 
Riveni — jilong with Jose Burgos smd 
Jayson Sealee, res|)ectively — is the 
mastermind behind both Soul Vision 
and Kings of Tomorrow. (Since these 
tracks weix' reconied, though, Rivera 
has .scvertKl creative ties with both 
Burgos and Sealee: he retains the use 
of both monikers.) 

"It's all rather strange," Rivera 
says. "The album Wits releastnl atjout 
18 months ago and pretty much did 
nothing." Distance issued other sin- 
gles fi-om the .set, but e.xcept for a few 
trainspotters in the underground, the 
tracks went Wrtually unnoticetl. 

"Then along comes 'Finally,' and 
everybody gtses crazy," Rivera notes, 
smiling. "At this point, the song Ls tak- 
ing on a life of its own." Defected 
Records has liceased the track for the 
U.K., while Atlantic Records has 
picked it up for the Uii. 

"It's just one of those magical 
tracks — very minimal with great 
vocals." Atlantic .senior director of 
crossover music Johnny "D" De- 
Mairo says. "But what m:ikes it .st«mil 
out above many other dance tracks 
right now is that it's not overpro- 
duced. Its very simplicity is resonat- 
ing with many ptH)ple." 

WTiile Riveni confirms that the .suc- 
cess of "Finally" has heightenetl his 
profile and e.Niiosure, "it has al.so cre- 
ated a weiixl situation for my produc- 
tions and remi.xes," he says. "Nttw, 
everybody wants all my prtxluctions 
and remixes to be like 'Finally.' This 
causes a problem for me beoiiLse I like 
a wide range of music. I like to do the 
soulful vocal tracks, as well ius the 
deep untlerground stuff. 1 tike hip- 
hop, hou.se, jazz, and K&B. 1 don't 
want to get pigeonholed musically." 

In '92, Rivera founded hip-hoj) 
imprint BlackWiz Records. After 
signing a publishing deal with Burt 
Bacharach, Rivera began producing 
and signing such acts as Big O, III 
Man Riot Big Foot and Full Eclipse. 

After "one too miuiy problems with 
hip-hop acts," Rivera says, he begtui 
crafting '*nice, souliul house .stuff." In 
"97, Rivera liquidated BlackWiz ;md, 
along with hLs wife, Ruth, ojx^nt^d the 
doors to hou.se imprint Deep Vision 




by Michael t'aoletta 

Records, which is promoted and dis- 
tributed via Subliminal Keconls. 

In the four yt^ars since, Rivera has 
jjiixluced such undergniund club sta- 
ples as Dawn l^llman^ "Let It (io " 
and Michelle Weeks' "Fade to 
Black." He's also recorded under a 
handfiil of iiliases, including Mysteri- 
ous People tmd the Committee. 

Remix-wise, Rivera's imjHint can 
be found on Dee Dee Bridgewater^ 
"Flying Saucer" and A.T.F.C. Pre- 
sents OnePhatDeeva Featuring 
Lisa Milletfs' Bad Habits." 

Cunvntly, Rivera, who is nuinagetl 
and booked by Andrew Destephen of 
West New York, N J.-biusinl Metro 
Management is working on new tracks 
with Brown, Yvette Jones, ;uitl John 
"DNR" Alvarez, who ;uv jill .signed to 
Deep Vision. (Subliminiil Reconis «ill 
relea.se "Foifvei^' by Sandy Rivera & 
John "DNR" Alvarez Featuring 
Shawnee Ibylor July 1(1.) 

On Saturday ( 12), Rivei-a embarks 
on a foiH'-month III tour that will take 
in Greece, the U.K., Czechoslovakia, 
Australia, Italy, France, Portugal, 
S|)ain, Malaysia, Singaixjix', and Swe- 
den, among other countries. 

"It's all looking good now," Rivera 
says. "Everything's moxing ahead in 
the right direction. Finally." 

L(X)K AT HKR: Some recoiils hap- 
|x'n immediately, others take time. 
File Sarina Paris' Euro-charged 
"Look at Us" (Playland/Priority) 
imder the latter 

When the label sent the infectioas 
track to top 40 and rhythm radio 10 
months ago, it receivinl no love at all. 
But then something happened: 



Billbood. 
HOT 




CLUB PLAY 



1. BUMPIN' It JUMPIN' KIM ENGtlSH 

Nf RVOUS 

2. WITHOUT VOU DIGITAL ALLIES FEAT 
RICHARD L. ilBFMi 

3. SWEH SURRENDER SARAH MCL»0IIAN Kiiwm 



4. BABY, COME OVER (THIS IS OUR NICHT) 

5. SURVIVOR DtSriNY S CHILD cotuMBfA 

MAXI SINGLES SALES 

1. THE FIRST REBIRTH TRANCE AIL SIARS mm 

2. AIN'T WHAT 1 EXPECTED DONICA 

r.Mrxjvii K imjs 

3. SYNAESTHESIA (FLY AWAY) 
THRILLSEEKERS ulira 

4. CAN YOU DIG IT? JOURNEY MAN DJ 

IOMM> (KJY SlLVtH LABtL 

5. YOU MAKE ME FEEL.. (MORE I MOREI 

BECCA curiiNr, 

Breakouts: Titles with future ctiart potential, 
based on club play of sales repofled tliis week 



KYLD San Francisco MD "Jazzy" 
Jim Archer took a chance with the 
record two months later Once it 
became the station's No. 1 call-out 
iwoni for females ages 18-2.5, other 
stations followed suit. Tixlay, "Look 
at Us" c;ui be heiird on moro than 1 1(1 
stations, including WHTZ and 
WKTU New York, KIIS Los Ange- 
les, KZQZ San Francisco, WXYV 
Baltimoi-e, and KHFI Austin, Texas. 

With "Look at Us" gaining mo- 
mentum on the radio front, the label 
has sen ictxl club and mi.\-show IXIs 
with the Italian-Canadian singer's 



.second single, "Jast About Enough" 
(with solid remixes by Plasmic 
Honey and Ray Roc). 

On May 22, Playland/Priority is- 
.sues Piuis' ei»nymous debut In luldi- 
tion to "L<K)k at Us" .md "Ju.st About 
Enough." the set includes equally 
ciitchy ti-acks like the buoyant "All in 
the Way" and the trance-inflected "I 
Love You." As for Paris' cover of 
Cyndi Lauper^ "TVue Cokjrs," well, 
sonx> things are better left imtouched. 
This misstep aside, Sariiut Paris is 
well-jioisetl to please fms of EiiTel 65, 
Sonique, anil Aqua. 



Soma Tunes In To Slam's 'Alien Radio' 



BY RICK SALZER 

It's been 1 1 yesu-s since UI/jji-o- 
ducers Stuart McMilhm and Ortlc 
Meikle — aka the recording duo 
Slam — hel|)ed their mates (Glenn 
Gibbons, .Jim Muotone, and Dave 
Chu'ke) set up Glasgow, Scotland- 
liased Soma Recoixiings. The then- 
fledgling imprint's fii-st ix>lea.se was 
Slam's now-cla.ssic "Etema." 

Over the years, McMillan and 
Meikle maintaine<I a busy produc- 
tion schedule, which resulted in 
tracks like the techno-spiked "Pos- 
itive Education" :ls well :ls collab- 
orations with David Holmes, 
among others. 

Although "Positive Education" 
never found its way onto Slam's 
liXMi debut, HeadsiaUs, it is promi- 
nently featured on the act's second 
.studio album, Ai ieu 
/inf/io, due, lime 12. 
The set will be tlis- 
tributed by Vital 
and Studio K7 in 
the U.K and U.S., 
respectively. 

Earlier this year. 
Soma reissued 
"Positive Educa- s 
tion" — with new remixes by .losh 
Wink, Ciu-l Cox, and Slam — as the 
first single from the new album. 
This was followed, in March, by 
the set's second single, "Narco 
Tourists," a collaboration with 
U.N.K.L.E.'s James Lavelle and 
Rich File. 

"We didn't put Tositive Educa- 
tion' on the first album becau.se we 
ilidn't feel it fit in with the sound 
we were working with at that 
time," McMillan says. "But after 
healing many bootleg mLXc>s Inf the 
track I, we thought we'd do a mod- 
ern interpretation and put it on 
Alieii lindio." 

Acconling to Soma label manag- 
er Richard Brown, it was Slam's 
i<lea to include the new and u^xlat- 
ed version of 'Po.sitive Education' 
on Alien Radio. "We really backetl 
the idea becau.se it has been such a 
successful track for the label," 
BrowTi notes. "In fact, the track has 
been licen.sed to over 130 compila- 
tion projects tt) date." 




Meikle believes AI ini Rmlin is 
the duo's strongest work to date. 
"It's representative of many gen- 
res yet has common elements and 
themes throughout," he says of 
the recording. "Furthermore, we 
really jjushed oui-selves this time; 
we worked harder and did things 
ilifferentlv." 

.Vside from U.N.K.L.E., Alien 
Radio finds the twosome, whose 
songs are published by Soma 
Music, collaborating with vociUisUs 
'Tyi'one Palmer ("Lifetimes") and 
Allison Dot ("Visioas"), as well as 
Andy ( Jalasby. who handler! string 
duties on "VTi-tuuso." 

F'orthcoming singles from the 
disc include "Lifetimes" May 28, 
followe<l by the title track in late 
July/ciU'Iy Augu.st 

Last Novem- 
ber. Soma, along 
with London- 
based label Dis- 
tinct'ive Breaks, 
issued Slam's PaxI 
Lennons/ Future 
Theories, a two- 
disc continuous 
J mix by Meikle and 

McMillan. 

Accoixling to McMillan, the idea 
behind the beat-mixed Past Les- 
sini.-i/Fnture Theories Wils to help 
drive ti'affic to the new album. 
"Since Soma is not a label known 
for compilations, we thought we'd 
align ourselves with a label that is. 
We all thought Distinct 'ive would 
Im? the |)erfect label." 

In addition to their DJ residen- 
cies at Gla.sgow clubs Freelance 
Science and Pressui'e, McMillan 
and Meikle are schc<Iuled to jx'r- 
form at numerous Euroix>an festi- 
vids this summer. On May 28, Slam 
will j)erform at the Detroit Elec- 
tronic Music Festival before 
retuniing to Eui'ojK' for dates at 
such London clubs as (latecrasher 
and the End. In October, Brown 
says. Slam will return to the U.S. 
for a pmjjer club tour. 

Slam is managed by Soma 
Recordings and bottked by ,Iohn 
Lickirish of Toronto-based Most 
Wanttni Entei-tainment. 
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Bixxid HOT DANCE MUSIC 



THrs 

WEEK 


LAST 
WEEK 


2WKS 
AGO 


|i 


CLUB PLAY 

COMPILED FROM A NATIONAL SAMPLE 
OF DANCE CLUB PLAYLISTS 

TITLE ARTIST 

lUPniM & NUMBLf^PROMOTION LABLL 


1 


1 


2 


; 


ALLFORYOU. . ■. : .wlwl Up JANET 


(2) 


9 


25 


4 1 WHAT IT FEELS UKE FOR A GIRL KuvtRICKKJIMVUINEIi BROS t MADONNA 


(3) 


5 


15 


5 


GROOVEJET CIF THIS AINT LOVE) AILANIIC W»MO t DJ SWLLER 


(4) 


7 


14 


7 


FEELIN* ME iWn lS.''46.rD[l [NTifiTAINMrNT KIM SOZZI 


S 


4 


10 


8 


SATISFIED FF ic r-'rAiM RHONA 


s 


8 


11 


8 


YOU MAKE ME FEEL... IMORE I MORE) CLmiNGU9 t BECCA 


LD 


10 


12 


7 


PLAVED-A-LIVE (THE BONGO SONG) UCA 1S8893 SAFRI DUO 


1 


2 


1 


10 


ARE YOU SATISFIED TC«niY BOV SILVER LABEL ?20&T0UMV BOV VICTOR CALDERONE FEAT. DEBORAH COOPER 




13 


21 


5 


WHATS ON YOUR MIND IPURE ENERGY! TOMMY BOY S1L»E« t«S[. ;:;:<ncl/«v BOY INFORMATION SOCIETY 


QO) 


19 


29 


4 


DREAM ON MutE .l49e2.'H£pfiiSf 1 DEPECHE MODE 


Ou 


18 


20 


6 


MY FEELING SAOIML 99057 JUNIOR JACK 


(l2) 


20 


27 


5 


LET THE MUSIC USE YOU UP STAR 69 2L5 CELEDA 


13 


3 


8 


8 


GOTTO HAVE :v . IICXXIS2<l/STRICn.YRIIYT)<U OJ PRINCE & JUSTIN K 


(14) 


27 


34 


4 


BANG THE DRUM ^ . '.AY 2033 ASEL 


(15) 


23 


28 


6 


MISS YOU PP.VATE MUSIC PROilO/vnNDHAM HILL ETTA JAMES 


11 


16 


7 


II 


INNOCENTE NEnwEPK 331 15 DELERIUM FEATURING LEIGH NASH 


17 


17 


19 


7 


AIN'T WHAT 1 EXPECTED s«:™iLICIOUS23!«TRIcnYRHYH« DONICA 


(IS) 


29 


33 


4 


LOVE IN TRAFFIC COLUMBIA PROMO SATOSHI TOMIIE FEATURING KELLI ALI 


19 


11 


4 


10 


WHO AMISTAR 69213 MASSIV 




28 


38 


4 


OUT OF NOWHERE EPK 79676 GLORIA ESTEFAN 


21 


14 


3 


10 


WHAT GOES AROUND COMES AROUND AVEX 11 UiKINGSTRtr GTS FEAT. LOLEATTA HOLLOWAY 




c 
0 


5 


10 


LOOKING FOR LOVE UCA 572801 t KAREN RAUIRE2 


23 


15 


6 


9 


EVERYTIME YOU NEED ME OROOVlLlC«XJS24[»STRiaLYRHTraM FRAGMAFEAT. MARIA RU8IA 


24 


26 


30 


5 


SUPER CALIFORNIA MCA 15SB09 FUNKY GREEN DOGS 


(.25; 


33 


41 


4 


BEAUTIFUL V2 27689 ' MANDALAY 




31 


42 


5 


IN THESE SHOES W««NER BROS PROMO BCTTE MIDLER 


(.27) 


34 


46 


3 


STANLEY (HERE 1 AM) 02 o;')SKilil> rmyIWM AIRHEADZ 


28 


12 


9 


10 


LOVE DONT COST A THING EPIC 79S47 t JENNIFER LOPEZ 


29 


24 


18 


12 


LET ME LOVE YOU EDEL AMERICA 1S242 OA BUZZ 




45 




2 


Power Pick * 

GET IT UP (THE FEELING) slkiCIn RHiIhU 1201. ULTRA NATE 


31 


22 


24 


8 


HAPPY PEOPLE DIY OF AKGELS 76701 STATIC REVENGER 


32 


36 


36 


; 


LETMEBETHEONEl!EPRiS[AA984 SASHA ALEXANDER 


(33) 


47 




2 


YOU'RE THE WORST THING FOR ME TOMMY BOY SILV(R UKE 22UAOMMY BOY PUSAIU FEAT. THEA AUSTIN 




39 


48 


3 


BEAUTIFUL STRANGE eEDROCn lOOlTPlONEER t BEDROCK 
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2 


MY BEAT - Ml.'. 60V V LVER mBEE 223<«OMKY BOY BLAZE FEATURING PALMER BROWN 


36 


30 
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DOifl' it PPOPQriy... 
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as of 5/7) 

UVE PERFORAAANCES 

at N.Y.'s hottest nighit clubs: 
St^ine & Centro-Fly 

Ultra Nate 

Siricity Rhythm Records 

Gloria Gaynor a^AjrL 

Logic Records 

PERFORA/UNGDJs 

DJ The Angel, Los Angeles 
DJ Paulette, London 
DJ Bobby Shaw, New York 
DJ Erick Morillo, New York 
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billboanl.com/events'dance 
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770 Bn)adwaY6HiaNewYort(.NY10003 
I 646.654.4674, Attn. MIchele Jacangelo 
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PitJiegrstralion: lecelved by Juie 8 l~l S365 O S22S 
hMtiimm afler June 8 and oiHle □ S39S ~l S2S0 



Phonc'fai: 



trodeshow featuring the latest 
technology and products in dance music. 



Encompassing the Internet, nrokeliTg. 
promotion, distribution, radio, producefs/nemixers/ 
DJs, legal issues, licensing, artist/DJ bookings & 
rrxanagement & more. 



CONFIRMED PANELISTS (as of 5/7) 

• Tom Moulton, remixer/producer 

• Sarino Paris, Ployland/Priority Records 

• Louie DeVito, E-Lastik Recordings 

• Kelly Schweinsberg, Logic Records 

• Peter Rauhofer, Star 69 Records 

• Michael Cohen, Warner Music Group 

• Joe Danziger, DJCentral.com 

• Seth Neiman, Music Choice 

• David Steel, V2 Music Publishing 

• Jeannie Hopper, Liquid Sound Lounge 

• The Angel, Supo Crucial Recordings 

• DJ Paulette, DJ 
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Lee Roy Parnell 'Tells The Truth' On Vanguard Debut 




BY DEBORAH EVANS PRICE 

NASHVII.LK— 71'// the 'Ihith is the 
perfect title for Lee Roy Parnell's 
forthcoming Vanguard debut. Not 
only is the emotional ParnellAbny 
Arata-penne<l title tune the center- 
piece for this superb album, it also 
encapsulates the honest, autobio- 
graphical natuix' of the collection. 

"This is by far the most honest 
record masiaiUy iind IjTiaUly I've ever 
made," says r'amell. "Outside of the 
Gretchcn Peters song that I ju.st love 
["I»ve's Been Rough on Me"l, I wTote 
all these songs tt-ith my friends." 

Texas native Parnell penned the 
songs on Tell thr Truth with such collab- 
orators as Dim Penn, (JiUT,' Nicholson, 
.lack Pearson. Maiii Selbv, Tia Sillers, 
iuid Arat;L "I write when something hits 
me. and something hits me iLsuaDy once 
a fLiy." sji>^ PjUTiell, 
a .singL'r/songwriter 
who's jiLso accUumed 
for his wizardrj' on 
the .slide guitju; 'TTie 
cool tiling ab(njt this 
reconi is tluit every- 
thing on the record Ls 
a true story. The 
songs are very iiuto- parnell 
blogniphiad." 

Musically, the songs reverberate 
with Parnell's varied influences — coun- 
try, blues, gospel, swing. iUid good old 
Te.\as roadhou.se country rock. Lyri- 
cally, they are like Jiages rip()e<l Irom a 
road-battered jounuJ. The i"ollicking 
gospel tune "Brand New Feeling," fea- 
turing the Mississippi Ma-ss Choir, 
speaks of an epiphany Parnell had 
when he went tu a "little white-framed 
church" with a fiiend. 

"I w'as 14 years old wiien that hajv 
pened," he retails. "I gi-ew up in the 
Chiu-ch of Christ. We were the cho- 
sen frozen. Then my buddy took me 
one Wednesday to a church w here 
they were Pentecostal, imd it change<l 
me forever. I nevt^r was the same. 
Tliat .song Ls just like it happened." 

He s;iys "Ciuardian Angel" is also 
true to life. "I was involvtxl in a couple 
of really, really biid wiwks when I wa.s 
young," he siiys. "How I wjdkwi aw'ay 
from those things. I'll never know." 

"Cros.sing Over" is about taking a 
trip across the border to Mexico. "I 
Wius about 17 or IS years old when 
that hapjx^ned." he recalls. "That's a 
rile of pas.siige for mast young men in 
Te.\a.s — to go across the boi-der and 
have their fii-st, um, cultural exchange 
should I say'.' When I went in theix- 
and I heani this woman's little baby 
cry, I just couldn't do it. I put my 
money down and walked away. The 
record is so litend." 

The album, due June 12. w;ls co- 
pnxluce<l by Parnell and .lohn Kunz. 
and the bulk of it was recorded in 
Muscle Shoals. Ala., where Pamell 
«!coixle<l his fim single w hen he w as 
just 18. Many of the alumni from his 
famed Hot Links Band perform on 
the reconi. as well a.s severjil si)ecial 
guRsts. Bormie Bramlett. whom Par- 
nell calls his favorite female singer, 
duets on "Breaking Down Slow." 
Blues arti.st Keb' Mo' joins him on "I 



Declare." and Delbert McClinton 
duets with Parnell on the rousing 
iinthem "South by Southwest," which 
talks of returning to the Lone Star 
State. (Parnell has his house in 
Na.shville on the market and these 
days is living on 80 acres in the Texas 
hill country west of Au.stin.) 

Tlieiv's a line in the song thiit says. 
"When a country boy sings lonesome 
blues, the Music Row mob gets a lit- 
tle cnnfu.se<l." Pamell recordcMl six 
albums with Arista/Nashville, sijawn- 
ing such hits as "What Kind of Fool 
Do You Think 1 Am." "Love Without 
Mercy." and "On the Roiul." 

He says he's not bitter about the 
turn his career has taken, and he's 
thiilled to be on Vanguard. While he 
Siiys he enjoyefl his tenure on Arista, 
he notes that Mu.sic Row has changed. 

"When 1 movefl to Nash\Tlle. it was 
a completely diffeix-nt Nashville thim 
it is today." he recalls. "Steve K:u-le's 
song 'Guitar 1\)w n' was No. 1. Rodney 
(Crowell) and Rosanne [Ca.sh] were 
the king ;uid queen of eoimtn,' nulio. 
My fiiend Lyie Lovett hjul moved to 
Nashville, imd my coasin Robert EiU-1 
Keen had move<l up there. He said, 
'Mim, you need to cxime up here now; 
the.v're letting us in. You gotta hurrj'. 
they're signing us. They're signing 
Te.xas acts.' It was a different time." 

Pamell landed a publishing deal 
w ith PolyGnun imd then a recording 
contract with Aiista He credits for- 
mer Ari.stii/Nashville president Tim 
DuBois with middng the ex[>erience 
special. "I couldn't ask tor a better set 
of circumsljmces for a blues-playing 
giiitiu" player that had enough country 
in his voice." he .says. "I made those 
records with the same integrity I 
made this record. Tim gave me a place 
to do that, and we had a damn go(Kl 
i-uii, but tliat chiipter is oven There's a 
new cha|)ter that iUlow s me to go out 
and play my guitar [for] exterakKl (leri- 
ods of time. We've got songs on the 
new albiun tluit i\K Tk minutes long." 

P;imell. who Ls mimaged by Bonnie 
GiUTierimd booked by Williiim Morris, 
is handling his own publLshing these 
days. He's lix>king forwiuxl to hitting 
the road in support of Tell tlie Truth, 
pla.ving both countrv- venues iuid blues 
festivals. He's iil.so slateil to i)lay some 
dates with LjTijTd SkyTiynl. 

Vanguaixl president Kevin Welk 
says the goid in marketing Parnell's 
release Ls not only to inform hLs exLsting 
fans of t he release but to create new- 
ones in the blues imd nK)ts-mu.sic cir- 
cles. Pamell w ill perfonn at the W.C. 
Handy Awai-ds May 24 in Memphis, 
which honor blues artists, and Van- 
guaixl plans to throw a release party at 
the Gibson Cafe May 2^> in Memphis. 

At the Himdy Awarils iis well as at 
various Texas blues festivals, Van- 
guard plans to distribute postcards 
directing fans to vanguardrecords 
.com for more infomiiition on Pjuiiell's 
release. The Web site will feature a 
contest where the winner will re^ceive 
the Les Paul guitai- Pamell u.sed to 
record the album. 

"We're not going to bank on Lee 
Roy's past fans," says Welk. "We want 



to embrace them, but the goal on this 
project is to intro<luce Lee Roy to 
roots people. That's w hat we do be.st. 
We go after that "imder the radar fan' 
that Ls .so loyal. We're going to reiUly 
go after the audience that VanguanI 
and [sister label] Sugar Hill have 
exploited. We plan to introduce him to 
a new audience that's not country." 

Welk says the label plans to be 
"super jiggres.sive" with an Internet 
campaign that will include exposure 
on Ama7X)n.com and CDnow. He says 
Vanguard plans to secure price and 
positioning at retail and will be doing 
"a ton of listening stations." 

"Well be setting up display ctmtests 
at retiiil." siiys Welk. adding th;it there 
will be particulaj' emphasfa on independ- 



ent ret;dlers such as Austin's Waterloo 
RetiJnLs ;ind C;iclas in Hoaston. "A k)t 
of these indie iveord .stoix-s resilly set a 
good tone for whiit is going on." 

Pamell stands to benefit immense- 
ly from the whole Texas country 
movement, iuid Welk sjiys Vanguard 
will pay particuUir attention tt) Texas 
retiulers. In fact, the Torrance, Calif.- 
based Wherehou.se chain phms to fea- 
ture Pamell on special endcajis. 

"This is a really strong Lee Roy 
record," says Geoffrey Stoltz, .senior 
music buyer for the Wherehouse 
chain. "The cut he does with Delbert 
McCHnton. 'South by Southwest.' is 
really smoking. I can't wait to hear 
that in every honky-tonk in 'Itxas. It's 
perfect beer-drinking kind of music." 



Stoltz .says Wherehouse has put 
together a special program featuring 
Texas mu.sic. "Lee Roy will be the 
centerpiece for that program, which 
starts at the end of May," he says. 
"There will be [point-of-purchase 
materials] in all our Tfexas .stores as 
w'ell as print in Houston, Dallas, and 
Aastin and some radio ads on [ KPLX 
Dallas] and some of those more pro- 
gressive country stations in Texas. 
For us, itil be a great record." 

Welk .says the label's radio efforts 
will initially focus on Tfexas stations. 
"We're going to work the Southwest 
first. The first .single will be 'South by 
Southwest.' We're getting imbeliev- 
able respon.se, as people think that's 
im anthem for the South." 



New Ventures From Borman & DuBois, 
Macias & Markland Pop Dp On Music Bow 



Artist manager Caiy Bomum of Boi-man Enter- 
tjiinment and former Arista Nashville diief Um DuBois 
have teamed up to form an as-yet-unname<l new man- 
;igement and publLshing compimy in Nashville. They've 
signed C^apitol aitist Keith Urlian as their first man- 
agement client. Borman says the new company will be 
fociLseil on iulLst development, a task he .sjiys is "fjilling 
more on the shoulders of managers" these (lays. "Not to 
say that hibels don't engiige in artLst development, but it 
doesn't exLst on the level that it u-sed to." 

IXiBois itnd Bormim iu¥ in the process of actjuiring an 
existing publishing company, which they decline to 
name, as well as talking to wniters about coming aboard. 
"This Ls a great time not to be in the re'corti business." 
says DuBois. who says 



NashnUe 

Scene 



he decided on the combi 
nation of management 
and publishing for his 
next venture because 
"t he two constants in our 
business are always tal- 
ent and content. 

"I'm really enjoying 
working at a little small- 
er .scale." he adds. "Gary 
and I aren't out to sign 
la clients. And when we 
do our publishing deal, it 

will be a very small, nuinageable company with a fam- 
ily atmosphere. That really is a wonderful place for 
creativity to happen." While the new venture will 
eventually be a stand-alone company, Borman says, 
"at the moment it is being nurtured by Boi-man Enter- 
tainment," whose clients include Faith Hill, Dwight 
Yoakam, Lonestar, and James l^ylor. 

Another new comp;my re-cently launched in Music 
City. KormerGiant Reconls senior director of sales and 
miU"keting David Macias luis formetl Emei-gent Mu.sic 
Marketing, a venture that will have a sales and market- 
ing arm, as well iis a record promotion di\i.sion. The com- 
pany Ls targeting small or indejjendent labels that do not 
have full-blown marketing or promotion teams in-house. 
f^ormer RCA Isabel Group director of jutLst develop- 
ment/marketing Deb Markland is Macias' |>artner on 
the sales and marketing side. .loining the company's 
radio promotion liivLsion bi former Asylum and Wiuner 
Bros, veteran Steve Sharp, who will be the national 
maniiger and will himdle the West ( 'oiLst. Former Arista 
Nashville pnmoter Kevin Erickson will w ork the Mid- 
west, and foi-mer Vffgin and BNA rep Tbny Benken 
will do East Coiist promotion. Initial iu-fist clients lu-c 
Nickel Creek. Sherrie Austin, and Dolly Parton. 




by Phyllia Stark 



UN the ROW: Hamstein Productions GM Ginny 
Johnson exits to open Marathon IVoductions. 

Chad Green is promoted to as.sLstant membership 
representative for ASCAP. Green, who's based in 
Nashville, has worked in the company's membership 
administration office for two years. 

Former Radio & Records advertLsing director Jen- 
nifer Switzer joins the Nashville ollice of Redband 
Broadcasting as .senior account manager. Redband is an 
Internet company that publishes and distributes pro- 
grams and marketing .solutions for me<lia and enter- 
tiiinment companies, including record labels. 

Buddy Lee Attractions signs Broken Bow Records 
iutist Elbert West for booking. 

ArTLST NEWS: Lee 
Ann Womack and for- 
mer pro football player 
Terry Bradshaw w ill 

host the TNN Country 
Weekly Mu.sic Awards 
.lune 13 in Nashville. 
The three-hour show, 
which will b<i simulcast 
on TNN and CMT from 
the Gaylord Entertain- 
ment Center, will fea- 
ture performances from 
Alan Jackson, Brad Paisley, Jo Dee Messina, Jessi- 
ca Andrews. Ibby Keith. John Micltael Montgomery, 
Montgomery Gentry. Lonestar. and Phil Vassar. 

Songwiiter Jolui Jarrad. who diet! earlier this year, 
was |)osthumously presente<l with the Cotton Carrier 
Award by the Georgiii Music Industo' A.ssn. May 10 in 
Raswell. Ga. The aw^ard is given to someone who has 
miule extraordiniU7>' contributioas to Georgia music. 

Loretta Lynn will open the 18.000-square' foot Coal 
Miner's Daughter Maseum May 'Ai at her nmch in Hur- 
rinme Mills. Tenn. The mu.seum will dLsplay a collection 
of items from her life :ind career, including a tour bas and 
several other vehicles. The museum also features a the- 
ater and a boutique. The new museum replaces a small- 
er one that was previou.sly operated on the ranch. 

Billy Oilman's new Epic album. Dare to Drmm, 
releasetl May 8. includes guest vocals by Alison Krauss 
on the track "Some Things I Know," Leslie Satcher on 
"The Woman in My Life." and new Sony group Little 
Big Tbwn on "I've Got to Make It to Summer." 

Deana Carter kicked off a 20-city tour s[)on.sored by 
PeiUgree dog food May G in Chicago. The series bene- 
fits local animal shelters through a tie-in with Home- 
waitl Bound, a national pet adoption program. 
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3 
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4 

z 
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ARTIST TITLE 

IMPRirff & NUMBEIM)ISTRIBmiNG LABEL (SUGGESTED LIST PRCE Ofl EQUIVALENT FOR CASSETTEXD} 


POSITION 


1 


1 


- 


2 


TIM MCGRAWiii« .a;; 1 «i ; »«»uiin; ! SET THIS CIRCUS DOWN 


1 


2 


3 


2 


40 


SOUNOTRACKA' CURB 76703 (11 Wl7 9e) 


COYOTE UGLY 


1 


3 


4 


3 


22 


SOUNDTRACK A uebcurv 170069IM 9aiS9Bl 0 BROTHER, WHERE ART THOU? 


1 


4 


2 


1 


3 


BROOKS k DUNN arista Nashville 67003,'RLG (I2.9B(18 98) 


STEERS & STRIPES 


1 


5 


5 


4 


50 


LEE ANNWOMACKA mca Nashville i7cot9(11 9&i; 98: 


HOPE YOU DANCE 


1 


CD 


NI 




1 


-^m Hot Shot Debut » 

MONTGOMERY GENTRY ; . .h v.v : h . . « CARRYING ON 


6 


7 


6 


5 


24 


TIM MCGRAWA- asa iJwa !12 9&18 98! 


GREATEST HITS 


1 


(D 


9 


7 


30 


SARA EVANS • ftCA67964.T<LGILl 9&17.98) 


BORN TO FLY 


J 


9 


; 


10 


32 


KENNY CHESNEY • BM 6797&1IL0 (1 1 9ai7 981 

1 


GREATEST HITS 


1 


10 


10 


8 


88 


DIXIE CHICKS A M0NJWENT6967&S0NY(12 98EaT8 9flJ 


FLY 


1 


11 


s 


6 


10 


JESSICA ANDREWS • DREAMWOAKS 45024aiNTERSCOPC (10 W16.98) 


WHO 1 AM 


2 


12 


11 


9 


78 


FAITH HILL A^ WARNER BROS 47373AVRN (12 98.T8 981 


BREATHE 


1 


13 


12 


12 


31 


TRAVIS TRITT • i»umbia 62l6!>S0Nr II 1 9« EWI7 981 DOWN THE ROAD 1 GO 


8 


14 


13 


11 


14 


LEANN RIMES CURB 77979(11 9B'I7.98> 


1 NEED YOU 


1 


19 


14 


14 


80 


GARY ALUN» MCA NASHVILLE i;c:oi . - SMOKE RINGS IN THE DARK 


9 


® 


21 




2 


Greatest Gainer 

SOUNDTRACK cukb js i l i; 4a !8 9«; DRIVEN 


16 


17 


15 


15 


79 


TOBY KEITH A DR£AUvyo««4S020»itnERSCOPEll0 9416 9!! HOW 00 YOU LIKE ME NOW?! 


9 


11 


16 


16 


13 


DIAMOND RIO aaista Nashville 67999'RlG (1 1 98(1 7 981 


ONE MORE DAY 


5 


(S) 


20 


18 


46 


BILLY OILMAN A EPIC «208&SONrrll 98EO'179SI 


ONE VOICE 


2 


21 


18 


19 


22 


NICKEL CREEK 5j«r hu iniq :h .:- ->Ba 


NICKEL CREEK 


18 


21 


17 


13 


3 


LORRIE MORGAN & SAMMY KERSHAW . c.n., , „ found SOMEONE 

RCA6700A.HLGI11 9»17,9ei ' HWALLr fUUNU SUMtUWt 


13 


22 


19 


17 


8 


TRICK PONY WARNER BROS A7927/WRN (U 9a 1 7 9fll 


TRICK PONY 


12 


23 


22 


22 


26 


AUN JACKSON >as'*iAswiLLE693]Vlils 111 9017 981 WHEN SOMEBODY LOVES YOU 


1 


24 


23 


21 


40 


JO DEE MESSINA* CURB 77977 (11 9&I 7 981 


BURN 


1 


29 


24 


20 


66 


KEITH URBAN • CAPITOL 97&9I I10 W16 9B)H 


KEITH URBAN 


17 


21 


25 


23 


101 


LONESTAR A' BHA e7762,'RLG do 9al7 9ei 


LONELY GRILL 


3 


27 


27 


25 


48 


RASCAL FLATTS ltric street 16S01 i-hoilywooo (l I.9ai7 9Sl ■ 


RASCAL FLAnS 


14 


21 


26 


24 


104 


SHEOAISYA iKRicSTREn ie»02KXLnvoooil29»18 98lH THE WHOLE SHEBANG 


6 


® 
30 


29 


27 


27 


JAMIE O'NEAL WRCURT 170132111 9a'i7.98iB 


SHIVER 


14 


30 


26 


81 


ANNE MURRAY • STRAlGHTWAr 20231 (19.9&l9.9e) WHAT A WONDERFUL WORLD 


4 


31 


28 


31 


8 


DELBERT MCCLINTON NEW WEST 6024 117 98 CO) NOTHING PERSONAL 


20 


32 


32 


30 


41 


AARON TIPPIN • LYRIC STREET ie60U^«UVWOOO(I0.9&16 98l 


PEOPLE LIKE US 


5 


CD 


40 




24 


VARIOUS ARTISTS UTv 170137(11 9Brl798l EVERLASTING LOVE SONGS 


19 


® 


NEW^ 


1 


TAMMY COCHRAN epic 697d&^Y (7 98 EO'l 1 981 ■ 


TAMMY COCHRAN 


34 


39 


35 


36 


101 


BRAD PAISLEY A arstanaswule 1887l,WG(109&17 9eiH WHO NEEDS PICTURES 


13 


38 


31 


29 


61 


S?uSS^ a™*!^ * ; ; 08 1 7 LATEST GREATEST STRAITEST HITS 


1 


37 


34 


32 


33 


GEORGE STRAIT • MCA Nashville 170143 ill 9KI7.981 


GEORGE STRAIT 


1 



THIS WEEK 


s 

1 


2 WKS AGO 


WKS.ONCHAF 


ARTIST TITLE 

IMPRINT ( NUMBtRWSfRia/IWG IA8EL (SUGGESTED liST PRICE OR EQUIVALENT FOR CASSEnLtDl 


PEAK POSITION 


31 


36 


33 


15 


DOLLY PARTON sugar mill 3927 (10,9&16 »l LinLE SPARROW 


12 


30 


33 


28 


6 


CLAY WALKER giant 247S9WRN 111 9&I7.9B) SAY NO MORE 


14 


40 


39 


38 


63 


PHILVASSAR ARISTA NASHVILLE 18891/RlG (10 9&'16 9e)H PHIL VASSAR 


23 


41 


37 


34 


56 


VARIOUS ARTISTS CLASSIC COUNTRY 1970 - 1974 


29 


42 


38 


35 


56 


tiue'l?e'^18J*?u i^o^^rni CLASSIC COUNTRY EARLY '70S 


30 


43 


44 


48 


32 


JOHN MICHAEL MONTGOMERY 9 ATLANTIC 8337&AGIU 9&'17 981 BRAND NEW ME 


2 


44 


46 


40 


16 


ALAbAMA hXA (;4,i j /.HLG 1 U "^a'. 7 96) WHtPlll ALL uL7LO oUU 1 H 


4 


49 


41 


37 


4 


CHARLIE ROBISON LUO(VDOGOXUUB1A61404.SONY(II 98 Eai7 9e)B STEP RIGHT UP 


27 


40 


43 


41 


41 


CLAY DAVIDSON VIRGIN 468S4VCAPIT0L 19 9&'I2.9B)D UNCONDITIONAL 


33 


47 


49 


SO 


3 


SiiJ^lS nf9«CD) A HILLBILLY TRIBUTE TO AC/DC 


47 


48 


47 


45 


80 


ALAN JACKSON A ARISTA nashvule 18892«LGll09a'l79ei UNDER THE INFLUENCE 


2 


49 


45 


42 


56 


VARIOUS ARTISTS TIME DFE 18435 (13 96 CO) CLASSIC COUNTRY LATE '60S 


30 


50 


48 


44 


38 


RODNEY CARRINGTON capitoi 24827 (10 98;|7 98) MORNING WOOD 


18 




56 






Pacesetter 

RANDY TRAVIS WARNER BRCS 47891'WRN (11 9aT7 98) INSPIRATIONAL JOURNEY 


36 


92 


52 


47 


23 


CHRIS CAGLE virgin 2a29iCAP1T0t (8.9*12-98) PLAY IT LOUD 




93 


54 


53 


29 


OARRVL WORLEY diieamw«ks4S0O42,intei<scope(10 9e'l69eiB HARD RAIN D0N7 LAST 


ii 


94 


53 


46 


25 


Sc'lKli;, I'tVo??-. : 1, i a 1 -.. n JUST ANOTHER DAY IN PARODIES 


25 


99 


50 


43 


n 


TIM RUSHLOW ATLANTIC tmnK (10 9&16 98) ■ TIM RUSHLOW 


28 


96 


58 


58 


104 


KENNY ROGERSA dreamcatcher0O4iii.9»I6 98| SHE RIDES WILD HORSES 


6 


97 


59 


52 


33 


TERRI CLARK mercury 170157(1] 9ai7 98) 


FEARLESS 


8 


98 


55 


55 


34 


EMMYLOU HARRIS nomslch 79616/AG (11 9*17 981 RED DIRT GIRL 




90 


60 


54 


100 


CHRIS LEDOUX capiiol 9>!;»i (lo 98(16 981 20 GREATEST HITS 


17 


60 


42 


39 


45 


SOUNDTRACK BNA67963mGlll 9e/l798) WHERE THE HEART IS 


18 


CI 


57 


57 


54 


ROY D. MERCER GREATEST FITS; THE BEST OF HOW BIG'A BOY ARE YA? 

'.i^r.ir, ; ■ |.-,%; 


26 


62 


61 


60 


86 


MARTINA MCBRIDEA RCA 67824/RLG (10.98(16 961 


EMOTION 


3 




NEW^ 


1 


SOUTH 65 ATLANTIC S337VAG (10 9B(16 96) DREAM LARGE 


63 


64 


62 


59 


7 


SHERRIE AUSTIN wc ii6I(MADWY(|6 98CO) FOLLOWIN' A FEELIN' 


43 


65 


67 




2 


THE TRACTORS Au[»uM8ll8(l0.9»l798) 


FAST GIRL 


65 


66 


64 


62 


86 


ALISON KRAUSS ROUNDER 61046SiWERCURV(119&17 981 FORGET ABOUT IT 


5 


67 


63 


66 


103 


SlPfi^'f *: ( -.i U«T CHANCE FOfl A THOUSAND (EARS; GREATEST HHS FROM IHE 90-S 


10 


66 


65 


64 


48 


RONNIE MILSAP virgin 48871A»PIT0L 117 9024 98) 


40 #1 HITS 


19 


69 


69 


67 


76 


JEFF FOXWORTHY Warner BROS 47427/WRN no 9*16 98) GREATEST BITS 


17 


70 

7m 


68 


68 


31 


ROV D. MERCER HOW BIG'A BOY ARE YA? VOLUME SEVEN/HANGIN' IT UP 
. Bl 




RE-ENTRY 


75 


REBA MCENTIREA mcahashvilu 1701I9i119*17.9b> so GOOD TOGETHER 


5 


72 


73 


75 


26 


SAWYER BROWN CURB 77976(11.9*17 98) THE HITS LIVE 


35 


73 


n 


61 


29 


BlUY RAY CYRUS monument 62ia&S0NY ii 1 98 tamwi SOUTHERN RAIN 


13 


74 


n 


69 


24 


HWT»lJ(J¥ELESSE«C69B80(5O»Ylll 9«E(H7 96) STRONG HEART 


13 


(75) 


RE-ENTRY 


26 


DWIGHT YOAKAM reprise 47B27(WRN ii 1 9*1 > 98) TOMORROW'S SOUNDS TODAY 


7 



CP Albums wilti tte greatest sales |ains this wee4(. •Recording Industry Assn. 01 America (RIM) cerlilKation for net shipment of 500.0CX) album units (Gold). ARtAA certification lor net shipment o( 1 million units (Platinum), • RIAA cerlilication tor net shipment ol 10 million units 
(Diamond). Numeral folknving Platinum or Diamond symbol Indicates album's mutli-platlnum level. For boxed sets, and double albums w<tti a mnning time that exceeds 1(X) nunutes or more, the RIAA n>ultipl>es shipments tiy the number ot discs anOIOf tapes 'Asterisk indicates LP is arvaH- 
able Most tape prices, and CD puces (or BMG and WtA labels, are suggested lots Tape prices markpd EQ. and all other CD prices, aie equivalent prices, which are projected from whote&ale prices Greatest Game* shows chart's largest unit increase Pacesetter indicales biggest percentage 
;«Mlh. Heatseeker Impact shows albums removed (lom Wealseekers this week, Bihdicates past or prpwnt Healweker tilte c ?001 , Bi'lboartl^BPI Communications, arid SoundScan, Inc 
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ARTIST TITLE 

IMf^INT & NUMBEU'DISTRIBUTING lABEl (S[JGG(:STED IIST PRICE OR EQUIVALENT FOR CASSEHEjCD) 


1^ 
° * 




1 


DIXIE CHICKS^' MONUMENT6819^^Y(109aEQ'l7 98)H 32 we 


»sjlNo 1 WIDE OPEN SPACES 


171 




2 


SHANIA TWAIN ♦ * mercury 536003 (12 9&18 98) 


COME ON OVER 


183 




3 


BROOKS & DUNN k' arista nashviuf ie8&?vRtC(l0 9ai7 9B) 


THE GREATEST HITS COLLECTION 


190 




5 


PATSY CLINE A MCA SPECIAE products 42026&VM (3 gftft 98) 


HEARTACHES 


125 




4 


JOHNNY CASH • (1(UCy.'C0lijubja69739Wny (7 96Eail.9a) 


16 BIGGEST HITS 


109 




8 


HANK Wl LLIAMS JR. A' (3JRe 77638 (5 9&9 981 


GREATEST HITS. VOL. 1 


361 




9 


ALAN JACKSON A' ARISTA RASKVTLLE 1880I'TnGllO9&'16 98) 


THE GREATEST HITS COLLECTION 


289 




7 


GARTH BROOKS^-* CAPITOL 97424 119 9a?6 98) 


DOUBLE LIVE 


129 




6 


WILLIE NELSON • lEGACY.mUMBIA 6932a50NY (7 98 EQ'1 1 96) 


16 BIGGEST HITS 


139 




10 


FAITH HILLA' warmer BROS 4679CWRN (ll.9ftl7.9ei 


FAITH 


159 




11 


JOHN DENVER MADACY 4750 (6 98(9.98) 


THE BEST OF JOHN DENVER 


150 




12 


TOBY KEITH A mercury 558962(11 9W17 98I 


GREATEST HITS VOLUME ONE 


127 




13 


MONTGOMERY GENTRY • Columbia 6915&S0NY 110.98 E(>]6 98i ■ 


TATTOOS & SCARS 


109 
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WEEK 


LAST 
WEEK 


ARTIST TITLE 

IMPRINT i NUMBEFVOISTRIBUTING LABEl (SUGGESTED LIST PRICE Oft EQUIVALENT FOR CASSEHLCD) 


Is 

S$ 


14 


15 


THE JUDOS CURB 77965 (7 9^1 1 98) 




NUMBER ONE HITS 


51 


IS 


14 


THE CHARUE DANIELS BANDA' EPiC65e94WNYi7 98Eail 98) 


A DECADE OF HITS 


560 


11 


16 


TRAVIS TRITT A wanner BROS. 46001,Wf{N (10 9^16 98) 


GREATEST HITS — FROM THE BEGINNING 


258 


17 


17 


CHARLIE DANIELS A epic 64182^0Ny (5 9B iw m 




SUPER HITS 


320 


18 


18 


VARIOUS ARTISTS MADAa 1326 (15 96 CO) 




THE BEST OF COUNTRY 


24 


19 


20 


PATSY CLINE A ' MCA NASHVILLE 320012 (6 9ftl 1 98) 




12 GREATEST HITS 


734 


20 




TIM MCGRAWA CUR8 77942(1I9&1796) 




A PLACE IN THE SUN 


105 


21 


21 


ALISON KRAUSS A- ROUNDER 610325-,10JMG(!1 9a,i;98)B 


NOW THAT 


VE FOUND YOU A COLLECTION 


229 


22 


19 


FAITH HILL A ' WARNER BROS 458727WRN 17 9&1 1 96) 




IT MATTERS TOME 


132 


23 


23 


JO DEE MESSINA A' CURS 77904 ill 9&17 9B) 




I M ALRIGHT 


162 


24 


22 


WILLIE NELSON A LEGACY.)COlUWBtA 64184^NY (5 98 Ea9 9£ 


I 


SUPER HITS 


331 


25 




ANNE MURRAY SeKail5aCAPIT0LUO9&l6.98) 




THE BEST SO FAR 


20 
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ARTISTS & MUSIC 



COUNTRY 

★★★★★★★★★★★★ 




by Wade Jenxen 



OOL'THERN COMFORT: Montgomery Gentry proposes the Hot 
Shot Debut toast on Top Country Albums with Carrying On (Colum- 
bia), which pops on at No. 6 with more than 27,000 copies sold, good 
enough for a No. 49 start on The Billboai-d 200. 

The duo's sophomore set bows with more than twice the number of 
units sold during their biggest single week with Thttoos & Scars — a 
Christmas week 20O0 .sum of 12,0(K) copies. With H.IKK) scans, that set 
holds at No. IH this issue on Top Countiy Catalog Albums. 

On Hot Countn," Singles & Ti-acks, "She Couldn't Change Me" gains 
361 detection.s, the fifth-largest increase on the chart. The lead single 
from Camjiiig On rises 15-13 in its 15th chart week to tie with "Hill- 
billy Shoes" a.s the duo's fastest-rising single to date. "Shoes" peaked 
at No. 13 in the May 22, 1999, BiUhimnl. 

Meanwhile, "She Couldn't Change Me" moves approximately 
3,000 units and clings to No. 4 for a fourth consecutive week on Top 
Country Singles Sales. 

At the May 9 Academy of Country Music Awards on CBS, Mont- 
gomeiy Gently is nominated for vocal duo of the year They unseated 
perennial favorites Brooks & Dunn in a similar categon,' last fall at 
the annual Country Music Assn. Awards show. 

Driving force: As i)redicted in Country Corner last issue, the 
Driven soundtrack (Curb) takes the Greatest Gainer cup on Top Coun- 
trj' Albums, up more than 5,000 scans. The multi-artist set jumps 21- 
16 and closes with appro.ximately 11,000 copies sold. 

According to sister publication The Hnlh/n'mxl Repmirr, the film fin- 
ished a distant second for the weekend of May 4-6 to the opening of The 
Mumnuj Retitrnn, which gi'ossed more than .$6H million. Driven sUd 
appro.ximately 50% from its opening-week gi'oss of $12 million. 

Elsewhere on Top Country Albums, our percentage-based Pace- 
setter Award is handed to Randy TVavis' Inxpirational Journey 
(Warner Bros.), which gains 30% because of increased traffic following 
the April 26 Dove Awards. Travis' .set, which rises i)6-51, wa-s crowTied 
as the Gospel Music Assn.'s bluegrass album of the year. The country 
album categorj' was omitted from the slate this year because of an 
insufficient number of entries, .so Jnnrney was forced to compete in 
the bluegrass field. The annual telecast aired this year on Chicago's 
WGN. which has considerable national cable penetration. 

Daddy and THEM: For the fifth consecutive week, Lonestar's 
"I'm Already There" (BN A) Uikes the biggest overall increase on Hot 
Country Singles & Ti-acks. llji 472 detections this issue, the group's 
tearful ballad about ab.sentee fatherhood cracks the top 10 (12-9) in just 
six weeks, the fewest total chart weeks of any top 20 title this issue. It 
is one of 17 top 40 titles to po-st fewer than 10 chart weeks. 

Heavy aiqilay (more than .'15 plays \ier week) is heard at 22 of our \52. 
monitored .stations, including KKBQ Houston and WBEE Rochester, 
N.Y. "I'm Already There" inti-oduces a similarly titled set, due June 26. 



DuaHone's Lauderdale Makes An Album Switch 



BY JIM BESSMAN 

NEW YORK— .lim Lauderdale's 
June 12 debut album for Dualtone 
Records, The Other Sestiiuns, de- 
rives its title from the fact that it 
was recorded after the completion 
of his originally intended album last 
August. 

"I'd just finished a country 
record with acoustic leanings for 
my first album since recording 
|I999's Rebel Records album) / 
Feel Like Singing Today with 
Ralph Stanley," Lauderdale says. 
"Since that album, I'd played a lot 
of bluegrass festivals where 
there'd be a mixture of country, 
bluegrass, and folk [with] people 
like Peter Rowan, Donna the Buf- 
falo, and Tim O'Brien. Being 
around those people really influ- 
enced the record, but a few months 
later I started writing with [Wam- 
er Bros, artist] Leslie Satcher. 
That charged me up and got me 
excited about traclitional countr>f." 

At about the same time, Laud- 
erdale performed at the Grand Die 
Opry. "I was lucky enough to play 
there several times, which was 
really a lifelong dream," he says. 
"So it was a combination of writing 
that song with Leslie ["What's on 
My Mind"! and playing the Opry 
that made me hold off on the album 
I'd finished. I had a lot of other 
stuff in the can that neetled to come 
out now." 

Lauderdale, who in 1999 also 
released Onimrd Through It All on 
RCA, "cleaned up" the older mate- 
rial and went back and recorded 
new songs to go with it. "1 brought 
both albums to Dualtone and told 
them I'd like to put the 'other one' 
out first, and everything fit togeth- 
er," he says. 

Additional Other Sexnions cuts 
cited by Lauderdale include "You'll 
Know When It's Right," which he 
co-WTOte with Harlan Howard, and 
"Diesel, Diesel, Diesel," which he 
co-WTote with Del Reeves and Jere- 
my Tepper for Tepper's 1996 Rig 
Rock Deluxe: A Musical Salute to 
the American Ti'uck Drivers com- 
pilation. Melba Montgomery, 
Kostas, and Frank Dycus are 
among his other collaborators. 



"All the songs reflect a differ- 
ent color of country music for 
me," Lauderdale says. "Some are 
slightly more progressive, and 
some are retro-sounding or some- 
thing that you may have heard a 
long time ago." 

For Wherehouse chain senior 
buyer Geoffrey Stoltz, Lauderdale's 
disc "is one of the strongest records 
he's put out in quite some time. It's 
great to hear him back to doing 
what he does best, which is great 
traditional, country, honky-tonk 
music — pure unadulterat- 
ed "Lauderdale country.' " 

Noting that the huge 
Los Angeles-based chain 
does well with left-of- 
center country artists, 
Stoltz adds that it will 
get "absolutely behind" 
The Other Sessions with 
point-of-purchase and 
print support. 

Dualtone Music Group laudi 
president Scott Robinson 
agrees. He says he's "completely 
floored" by the album's old-school 
style of country music. Robinson 
says Lauderdale has been "totally 
underutilized" by major Music Row- 
labels in the past. 

"Being I a Southwest Wholesale- 
distributed] indie, we can take the 
broad-stroke approaches, but with 
emphasis more on the micro," 
Robin.son says. "We'll service coun- 
try radio, but not with emphasis on 

'All the songs reflect 
a different color of 
country music for me. 
Some are sli^tly more 
progressive, and some 
are retro-sounding. ' 

-JIM UUIDERDALE 



'Let's go play the chaits,' but find- 
ing traditional-leaning stations and 
specialty shows that are believers. 
Then we'll connect the dots across 
the countrv." 




Dualtone will emphasize several 
album tracks, including "What's on 
My Mind," "Just to Get to You," and 
"Merle World." "We want to find 
outlets and build market by market 
and rebuil<l his career from a radio 
and fan standpoint," says Robinson, 
who also looks to focus on specific 
markets, including the Carolinas, 
Texas, and the West Coast. "There 
will probably be a Borders tour 
involved. We'll focus on the festivals 
he's done in the past and go wrap 
around those things and make sure 
that everybody who at- 
tends knows who he is 
and has an opportunity to 
hear the music." 

Dualtone also hopes to 
exploit the newiy identi- 
fied 0 Brother, Where Art 
Thonf market of "more 
educated and intellectu- 
al" consumers, Robinson 
adds. "We want to put 
out multiple reconis and 
build him as a critically 
acclaimed artist, and if radio comes 
to the party, fine. If not, we'll 
rebuild his fan base and re-estab- 
lish his career." 

The self-managed Bluewater 
Music (BMI) writer will now wait 
to put out his held-back acoustic 
country album "in a timely man- 
ner," he says, "once we let this one 
have its life." He's also w orking on 
several other projects, which 
include a fruitful songwriting col- 
laboration with Grateful Dead 
lyricist Robert Hunter. Another 
record w ith Ralph Stanley is prac- 
tically complete, but is also being 
withheld because of Rebel's 
recently released Stanley compi- 
lation and shortly forthcoming 
next album. 

Lau<lerdale, who is booked for 
festivals through Class Act Enter- 
tainment and for club gigs through 
Austin, Texas, agent Jeffrey 
Osborne, is raiiidly filling his play 
dates for summer and fall. 

"I'm freer than I've ever been to 
go out on the road and stay out 
longer," he says. "It's the first time 
since [1994's Atlantic album] F'ret- 
ty Close to the Truth that I plan to 
tour as much." 
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1 tlNTHOmiNG 'BOUT >Otl (Son), An tree. 

BMl^oonga. BMIAJmirul. ASCAPiWemphslo. 

ASCAPIHLKIBM 
K UKCLS IN WUTING me. ASCAP/Cal 

ASCAP/O Shaugtimessy A«nue. ASCAP-'Pfier Muse III, 

SVi Wite Ocean BMI) Hl/WBM 
37 AUSTIN llaltolBMlHiisljMass ASCAPI 
U BUTIOOLOnrOUMsangs.ASCAPIWBM 
44 COMEALinLECLOSCIKaiibCixieritaM 

SESACItokils SfSAC'U-Sliattw, SESACCurtJ 

ASCAPiOijiH Mont ASCAP,'Vick H« ASCAP) KtM 
41 (MMPIOIEO (EMI Full W, ASCAP/Apnl Blue. 

ASCAP,tMI BlatiBooil. BMWomba. BMll HI 

1 DONT HAPPEN TWICE (EMI A|inl ASCAP.,'(kllta 
(Voove ASCAP.ComrigM nel. BAII'McMot. BHD HI 

21 DOWNTIME (G/antion. SESAmiuwraW. SESAMMI 

Full ASCAP.'Blal^emore Av«mje. AS(W1 HL 
41 FOREVERLOVINOrOUISonyAnCiossKty] 

ASCAP/Thats Rich. ASCAP/Wamei-lametlane 

BMVSvklwa.BNIIHb'WBM 
a teOODimdOGETONMTUIISIDEIDiiivwsal 

ASCAP/MmnpliislD. ASCAP.ioinba. BMHaen It U«. 

BMDWBM 

2 WOWIC MEN DON'T CRT (Laigi Vista. ASCAPi&aiM 
Ram. ASCAP^/ATV Tiee. BMI) HL 



RIGHTS/SHEET MUSIC 



so HE DRINKS TEOUILA (Songs 01 Onncnal.BMlVIS. 

ASCAP.iShawn Camp. BMll WBM 
n HONErOOIMigMyNice BMVAIAndeisoifs. 

BML'Blue*'atef. BMl^ngs 01 Windswept Paciiic. 

BM W( L^e s W»k BMllMo* Desat. BMW »»anl To 

Hold »jiir Sonjs. BMI, So Biaw. BMI) 
51 HOW COOL IS THAT (SDnj,'Ar( Iiee BMI/Waraei 

Fameilane BMlVam Boo ASaPl HUWBM 
S3 I AM A MAD OF CONSTANT SORROW (Public Donain) 

10 I COULD NOT ASK FOR MORE (Realsongs ASCAP) 
WBM 

S IF I FAU yOU'RE GOING DOWN WITH ME (HMIitti, 
BMl^ngs 01 SaiV Sue s Mediane Sfimv flMLSwes Of 
Universal. BMI.'AIto. »SCAP/An«3. ASCAP) HL'WBM 

23 IFMrHEARTHADWlHfiS(Almo.ASCAP,'An>ia. 
ASCAP/I Fred KnoMoch, ASCAP) HLVIBM 

11 IFTOUCMOOUITnUNGELSEIEMIBlKlinood 
BMl,?«« Don, ASCAP/New Haies. ASCAP) HL'/TBM 

9 I'M ALREAOrniEIIEISanv/An Tree. BMMoinOa. 
ASCAP/Swar B| It ASCAP/)osli-N«*. ASCAPI 
HiyWBM 

4 irSAGItUTD«VTOBEALnE(EMIA(inl, 

ASCAP(Ho(jseOfBram.ASCAP)HI. 
S7 I WANNA BE THAT GIRL (EMI Apnl.ASCAP/WalB runt, 
ASCAP) HI 



31 I WANT rOU SAD (Music Sales ASCAP) 

32 I WOtlLD'VE LOVED TOU ANVWAV (DannasoniS. 
BMLtnsiETi BMI.'Sonjs 01 Univeisal BMI) HIAIBM 

S4 KEEP MOM AND DAD IN LOVE (Soot/AIV Tree. 

BMLW N' Ash. BMLPaddy's Head. SOCANAalnui 

Conjs. SOCAft-Cuft) Magnasont SESACl HL 
24 LJUEOO (Mart Hflmer ASCAP) 
35 THE LAST THING OH MY MIND (Alma ASCAPiDaM) 

RatiM ASCAPMijhti'lic*. BM|/AIAiHersoi<s. 

BMI.,Blue«ater BVi; PL 
59 LET'S BURN II DOWN (House Of Fame. ASCAP) 
SI LIVE CLOSE Bl VISIT OFTEN (Ma:dii. BMI^IIy s 

Boys. ElML'Unive'sal-Sonfis Of fWyGram Irtemational. 

BML^n'en Artels BfJII 
43 LOVE IS ENOUGH IVliiUann. ASCAP.'Balmui. 

ASCAP ,Sio Bravo Bf/I) WBM 
40 LOVING EVERY MINUTE (Sony/AIV Tree. BMlWenon- 

ga. BMLimtia ASCAP) HLMBM 
i MRS. STEVEN RUDirwB.ASCAPiKeanAUe. 

ASCAP'Cal IV ASCAPI iS'BM 
27 NOFEARIUnivefsal-PolyGramlntematloisat. 

ASCAP/Tm 000 ASCAP/Ylliy Wa». ASCAPtMl Apnl 

AS(^P) WBM 
47 ONANKHTURITHISmamn Tameitaiie. 

BMLInstinct. ASCAP) WBM 
IS ONE MORE D« (EMI AoriLASCAP/Savd Island. 

ASCAp-MiM Cult, BMI] HI7WBM 
17 PtOflE LIKE US (Encore. ASCAP/^colI And Soda. 

ASCAP/Old Desperados. ASCAP/N20 ASCAPiVRBI. 

ASCAP/Brians Dream. ASCAP.1CMI. ASCAP.Willdjwn. 



ASCAPI WBM 

7 RIGHT WHERE I NEED TO IE lAcotf'Rose.BML'eOl 
Broadway. BMI,'So<iy/AIV Tree BAIl'Big Kello" Dot 
BMI) HL 

II ROSE lOUOUr (EMI Anil. ASCAPimvassar 
ASCAP/tMl Blactanod. BMI/Artl^ne. BMI) HL 

41 SAT NO MORE (So>iy.,'An( Tree. BMl/Wenonga. 
BMI,7oml». BMI/Teren « Up. BMll HLWBM 

» SECOND WIND (EMI Blactwoed.BML'HalleyCieet 
BMI) HL 

13 SHE COUUHH CHANGE ME (we eCAP CaiyNcId 

son ASCAP,'Sooy,AIV Cross feys ASCAP) HIMBM 
5« SIMPLE LIFE iWlr, Walk. ASCAPI 

22 SOMETIMES (Steel Wheels. BMLaMAT BML'Acuff- 
Rose. BMLUIene. ASCAP.,togEy Bayou, ASCAPI 
HLWM 

52 STANDING TIU (WB ASCAP.Dieamm LIpstream. 
ASCAP/Hiih Sterne ASCAP/Steel wneels. BMI) WBM 

42 SniLHOUHHG OUT FOR rOU(W«iout Anna 
ASCAF/Qii-Boy, ASCAPI WBM 

49 SWinSUMtCR (Desert Dreams. BMlMicliaelliouse 

BMllnsign. BMll 
55 lELLURIDE ISoogs 01 Universal. BMI/Sony/AIV Cross 

Keys. ASCAP;Onal( ASCAP) HL 

23 THERE TOO GO AGAIN (SHI Working For The Man. 
BMl'lgmm) Lee lames. BMLIMI Bbckoood. BMI/Gar 
den Angsi. 8M(,?o™y,AIV Tree. BMll HL 

14 mo PEOFLE FELL IH LOVE (EMI April. ASCAPi^ 
Gayle. ASCAP.-loye Ranch. ASCAP.EMI Blackirood, 
BMI) HL 



39 IMFORGNDtlSany/ATVCmssKeys ASCAP/Sony/ATV 
tree, BML/Asifits. BMI) HL 

33 WHAT I DID RKKI (EMI Full Neel.ASCAP/lefl Fool 
ASCAP.Womaculate ConcaKnos. ASCAP/EMI Ungluk. 
BML^mey Bulking BMVSM SIank« BMO 

34 WHAT I REALLY MEMT TO SWISonr/ATVCnss 
Keys. ASCAP,?ony/ATV Trie, miCm Walirs. 
BMLStill WortL^g For The Man, BMI/kmmy Lee lames. 
BMIIHL 

20 WHEII I THINK ABOUT AHGCLS (EMI Apcil 

ASCAP/Pang looo. BMIWB. ASCAP.Wamer lamertane. 
BMll HLWBM 

12 WHEN SOMEBODY LOVES YOU IWB.ASCAP;^Ha». 

ASCAP) WBM 
2« WHERE THE BLACKTOP ENDS (Steve lAlanicr. 

BMlBoi« On Rock ASCAP) W6M 
2S WHIU YOU LOVED ME (Scny/ATV Cross Keys. 

ASCAP,1Sim Wlianu. ASCAPfK Williams Songs. 

ASCAP,1lv«1|!. BMll HL 
I WNOIAMISony ATVlre.BML^sOfTeracel. 

BMl^ngs 01 Umtfrsal. BUI) HLyWBM 
31 WHY THEY CALL IT FAUING one, ASCAP/Mavenck. 

ASCAPKen Hayes. ASCAP.-Ne* Don. ASCAPI WBM 
4S WIU YOU MARRY HE (Songs Of WindsvrepI Pacific. 

BMl«r Life s Mil. BMm>» Desert. BMirSlainaay 

To Bitnei's BMLAI Andersongs. BMI) W8M 
le YOU SHOUUINTHSS ME LIKE THIS (loAeco Tunes 

BMll 
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ARTIST 

)MPRINT A NUMBEFiiPROKFOTION LABEL 


PEAK 
POSITOM 


CD 


1 


1 




No. 1 

AIN'T NOTHING BOUT YOU 


■■■■ • 'MM 


1 


(D 


3 


6 


9 


GROWN MEN DON'T CRY 

B GALLIMOfiE.J STROUD, T MCGRAW (S,SESKW.T,DOlXiLASl 


TIM MCGRAW 
CURS AlBUU CUT 


2 


(D 


5 


5 


18 


DON T HAPPEN TWICE 

E CANNCN f> V" IL50N CHESNEY (C.LANCE,T.MCHUGH] 


KENNY CHESNEY 

(V) BNA 69035 t 


3 


4 


2 


2 


22 


IT S A GREAT DAY TO BE ALIVE 

6J. WALKER JR T Ifi'TT iC SCOTT; 


TRAVIS TRITT 

<V) COLUMBIA 79S63 1 


2 


CD 


4 


3 


13 


IF 1 FALL YOU'RE GOING DOWN WITH ME 
B.CHAf*CET.P,WORL£Y (M,EICRG,A.R060FT) 


DIXIE CHICKS 
MONUMENT AiSUU CUT 


3 


CD 


7 


8 


17 


MRS. STEVEN RUDY 

M MCGUINN S DECKER |M UCGUINN S DECKER) 


MARK MCGUINN 
(D) Vf R 734756 1 


6 


CD 


8 


10 


34 


RIGHT WHERE 1 NEED TO BE 

T.BRtnVN.M.WfnGHT (C.BCArHAAD.K.MARVtL] 


GARY ALLAN 
(V) MCA NASHVILLX I721B0 t 


7 


t 


6 


4 


27 


WHO 1 AM 

B.GALUUORE (BJAMES.T VERGES) 


JESSICA ANDREWS 
(V) DREAMWORKS 450916 t 


1 


CD 


12 


18 


6 


I'M ALREADY THERE 

D.HUFF <R MCCONALD.G BAKER. F MYERSI 


LONESTAR 

BNA ALBUM CUT 


9 


CE) 


10 


14 


H 


1 COULD NOT ASK FOR MORE 

S EVANS, P 'iVCRLEY ID WARHiN; 


SARA EVANS 
fV) RCA 69006 t 


10 


QD 


9 


11 


12 


IF YOU CAN DO ANYTHING ELSE 

T BROWN, G STRAIT IB.LIVSEV.D SCMiiTZ) 


GEORGE STRAIT 
IV) MCA NASHVILLE 172200 


9 


CID 


16 


19 


11 


WHEN SOMEBODY LOVES YOU 

K-STEGAIL (A JACKSON) 


ALAN JACKSON 
(V) ARISTA NASHVILLE 69049 t 


12 


CO) 


15 


16 


15 


SHE COULDN'T CHANGE ME 

J-SCAIFE (C KNKjHT.G NtCHOLSOM) 


MONTGOMERY GENTRY 

IC] (D) IV) COLUMBIA 79S40 t 


13 


(3) 


13 


15 


9 


TWO PEOPLE FELL IN LOVE 

F. ROGERS IB PAJSLEY.K.LOVELACE.T. OWENS) 


BRAD PAISLEY 
(V) ARISTA NASHVILLE 69051 t 


13 


M 


11 


9 


28 


ONE MORE DAY 

M.0.CLUTE,D4AM0ND RIO (S O XjNES.B.TOMBERLlN) 


DIAMOND RIO 
(V) ARISTA NASHVILU 69036 1 


1 


11 


14 


13 


30 


YOU SHOULDN'T KISS ME LIKE THIS 

JSTROUD.T-KEITM (T KEITH) 


TOBY KEITH 
DREAAIWORKS ALBUM CUT t 


1 


OD 


20 


20 


19 


PEOPLE LIKE US 

ATIPPIN.B.WATSON.M.BRAOl£Y(O.LMURf)HV,K.TRIBBU) 


AARON TIPPIN 
m LYRIC STREET 01 l?82t 


17 


M 


18 


17 


18 


ROSE BOUQUET 

B GAUIMOAE.P VASSAR IP VASSAR.R BYRNE) 


PHIL VASSAR 
N) ARISTA HASHVlUE 60937 t 


16 


OD 


21 


23 


13 


AIRP0W7ER 

BUT 1 DO LOVE YOU LEANN RIMES 


19 


m 


23 


24 


8 


WHEN 1 THINK ABOUT ANGELS 

K SrtWLL iJ OAtW.,R CtAN.S.IlUISl 


JAMIE O'NEAL 

MERCURY ALBUM CUT t 


20 


dD 


24 


28 


S 


DOWNTIME 

B GAUIMOAE T MCGRAW [P C01EUAN,C0 JOHNSON) 


JO Dtt MESSINA 

CURB ALBUM CUT 


21 


QD 


22 


22 


17 


SOMETIMES 

S HENOFncKSJ COLE [C-DAVIOSON.KBeARD,C.BEAT)«WO) 


CLAY DAVIDSON 
(V) VIRGIN 5898 LCAPnOit 


22 


23 


17 


7 


19 


IF MY HEART HAD WINGS 

B GAUJMORCF.HILi IA.R0S0fFJ.F,KNOBlOCH) 


FAITH HILL 
IVI WARNER BROS 1677JWRN t 


3 


CE) 


26 


26 


14 


UREDO 

R,WFIIGHT,C CAGLE (C.CAGLE) 


CHRIS CAGLE 
VIRGIN ALBUM CllTA:Af>IT01 1 


24 


CD 


25 


25 


8 


WHILE YOU LOVED ME 

M.eRICHT,l.l W1LUAMS (M OODSON K W1LUAMS,0.WELLSI 


RASCAL FLAHS 
LYRIC CTREH ALBUM CUT 


25 


QD 


31 


32 


E 


WHERE THE BLACKTOP ENDS 

M.ROU.INGS.K URBAN (S WARiNER^.SKAMBUN) 


KEITH URBAN 

CAPITa ALBUM CUT 


26 




28 


27 


15 


NO FEAR 

SSMITH.K.STEGALLT.aAJ^K (TCLAftK.MC CARPENTER) 


TERRI CLARK 
IV) MERCURY 172197 t 


27 


QD 


29 


30 


9 


A GOOD WAY TO GET ON MY BAD SIDE 

B.J WAtKER.JR [G TEREN.R RUTHERFORD) 


TRACY BYRD WITH MARK CHESNun 

RCA ALBUM COT 


28 


QD 


30 


29 


17 


THERE YOU GO AGAIN 

K.ROGERS (T-UAMESJ KIMBAU,T.MCBR1D€) 


KENNY ROGERS 
DREAWCATCHER ALBUM CUT 


29 


d) 


32 


34 


7 


SECOND WIND 

F,ftOGf)«.J STROUD (D WORLEf.S )1SLI£, 


DARRYL WORLEY 

3RtA),'Y)0«KS *L&JM CJ* ' 


30 
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o _ 
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TITLE 

PROOUCER rSONGWRirER 


ARTIST 

IMPRINT A NUMBERT'ROMOTION LABEL 


z 

s| 


QD 


35 


36 


7 


WHY THEY CALL IT FALLING 

).' Y.KIl^"! LtAN J -jL^in: 


LEE ANN WOMACK 
MCA NASHVILLE ALBUM CUT 


31 


QD 


33 


31 


7 


1 WOULD'VE LOVED YOU ANYWAY 
M WRIGHT.T YEARWOOO (M DANNA.T VERGES) 


TRISHA YEARWOOD 
rvi MCA NASHVILLE 172201 f 


31 


QD 


34 


33 


15 


WHAT 1 DID RIGHT 

J.SLATE.M IM»GHT,SONS V THE DCSERT (D,WOMACK.S.LCMAIRt) 


SONS OF THE DESERT 
rvl MCA NASHVILLE 172196 


33 


QD 


37 


37 


8 


WHAT 1 REALLY MEANT TO SAY 

P WOftLEY,T I JAMES CC-THOMSON.C-WATERS,T.UAMESI 


CYNDI THOMSON 

CAPITa ALBUM CUT t 


34 


35 


27 


21 


19 


THE LAST THING ON MY MIND 

F WHJ' ;t? C YJ SFMAN ^ A'iDFftSON; 


PATTY LOVELESS 
EPIC ALBUM CUT t 


20 


QD 


38 


39 


8 


ANGELS IN WAITING 

B CHANCEY (T COCHRAN,J MCefilOE.S.HARRIS) 


TAMMY COCHRAN 
EP»C ALBUM curt 


36 


® 


40 


46 


4 


AUSTIN 

B BRAODOCK (OKENT.K.UANNA) 


BLAKE SHEITON 
IC] 10) IVI GIANT 16767IWRN 


37 


CD 


39 


40 


3 


1 WANT YOU BAD 

C R0etSON,B.CHANCEY a.DADAMS,P CRANIKIN) 


CHARLIE R08ISON 
to ID) (V) LUCKY DOG 79542COLUMBIA t 


38 


39 


36 


35 


9 


UNFORGIVEN 

F ANDeRSON.TUWR£NCE,e CARR (LB00NE,P.NELS0N,6.PIN$0*I) 


TRACY LAWRENCE 
IV) ATLANTK 8S102;WRN 


35 


d) 


45 


48 


4 


LOVING EVERY MINUTE 

C CHAMBLRIAIN IT SHAPiROM.CRISlNElL.U.WHiIt 


MARK WILLS 
MERCURY ALBUM CUT 


40 


QD 


41 


42 


5 


COMPLICATED 

P1IV0RLEY,CD,J0HNS0N tCO,JOHNSfl«,S SMITH) 


CAROLYN DAWN JOHNSON 
IV) ARISTA NASHVILLE 69050 1 


41 


® 


42 


44 


5 


STIU HOLDING OUT FOR YOU 

0 HUFF (K.OSBORN.R hURX) 


SHEDAISY 

LYRIC STREET ALBUM CUT 


42 


® 


44 


45 


5 


LOVE IS ENOUGH 

B GALLIMORE IJ VARSOS.N THRASHER) 


3 OF HEARTS 
IDI RCA 69034 t 


43 


CM) 


47 


49 


3 


COME A LITTLE CLOSER 

D MALiC- IT FlART- - DOLGLAS,J,SHERHILL) 


LILA MCCANN 
CO CD) IVI WARNER BROS >WRN 


44 




49 


59 


3 


WILL YOU MARRY ME 

J STR0UO,ALAeAMA IJ.STEELE,AANDERSON) 


ALABAMA 
RCA ALBUM CUT 


45 


4S 


43 


38 


13 


SAY NO MORE 

B.GALUMORE.C-WALKER IT SHAPIRO,G-TEREN) 


CLAY WALKER 
GIANT ALBUM CUT/WRN 


33 


QD 


50 


56 


3 


ON A NIGHT LIKE THIS 

C HOWARD IK ST AIEY.D KAHAN) 


TRICK PONY 

WARNER BROS ALBUM CUT/WRN 


47 


« 


46 


47 


7 


FOREVER LOVING YOU 

J RICH.S VAUGHN IJ RICH.K ALF^IN V MCGEEHl) 


JOHN RICH 
IV) B»A 69053 


46 


c® 


55 




2 


SWEET SUMMER 

M.D.CLUIEJ)ll>MONO RIO (M.DUIANEY.N THRASHER) 


DIAMOND RIO 

ARISTA NASHVILLE ALBUM CUT 


49 


50 43 


43 


14 


HE DRINKS TEQUILA LORRIE MORGAN & SAMMY KERSHAW 
N WILSON, B TANKERSLEY IS CAMP M MCCORDI (V) RCA 59054 


39 










— Hot Shot Debut ■ 




QD 


NEW^ 




HOW COOL IS THAT 

: '■- ^ , ', " -^,■,^HFR,W MoaLLTl 


ANDY GRIGGS 

RCA ALBUM CUT 


51 


QD 


59 


55 


3 


STANDING STILL THE CLARK FAMILY EXPERIENCE 
Ij [>Aili<,'>JRc ' MCGHAvv c DANNEUILUR,R L BRUCE,C.HARRtSON) CURB ALBUM CUT 


52 


S3 


53 


50 


10 


1 AM A MAN OF CONSTANT SORROW 

T.BONE BURNEn (TRAOITIONAll 


THE SOGGY BOTTOM BOYS 
MERCURY SOUNDTRACK CUT t 


to 

w 


54 


51 




2 


KEEP MOM AND OAO IN LOVE BILLY OEAN, SUZY BOGGUSS. AND INTRODUCING JILLIAN 
J GUESSJ.CHEWAY (L BROKOP,C RAWSO«,R,W0U}) DREAMCATCHER ALBUM CUT 


51 


» 


52 




2 


TELLURIDE 

BGAlUlitOREJ STR00D,T.MCGRAW IT VERGES,8.JAM£S) 


TIM MCGRAW 
CURB ALBUM CUT 


52 


QD 


57 


58 


3 


SIMPLE LIFE 

M.C.CARPENTLR.J JENNINGS.B CHANCEY IM C CARPENTER) 


MARY CHAPIN CARPENTER 
rC)(D) COLUMBIA 


56 


57 


56 


51 


6 


1 WANNA BE THAT GIRL 

M MCANAILY IW ALE:filDGE,B CHlStER) 


THE WILKINSONS 
IC) ID) (V) GIANT 1676&WtNt 


51 


51 


60 


57 


9 


LIVE CLOSE BY, VISIT OFTEN 

R-MALO.K.T.OSUN (K.TOSUN,KOSTAS.R-HALO) 


K,T. OSLIN 
101 BNA 69026 


S3 


59 


NEW^ 


1 


LETS BURN IT DOWN 

KLEHNINGIROFERRIS) 


KRISTIN GARNER 
ATLANTIC ALBUM CUT/WRN 


59 


QD 


NEW^ 


I 


HONEY DO 

, ^'Riji.:. :i .a anderso-i ; Steele k 6la;v^ 


UIKE WALKER 
DREAMWORKS ALBUM CUT 


60 



CD^BCords showing an increase in delectkins over the previous week, regardless of chart movement. Airpower awarded to songs ap{)earinB in 
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20 are renxived from the chart after 20 weeks, t Videoclip availability. Catalog number is (or CO smgle. or vinyt single if CD single is unavail- 
able (C) Cassette single avaitabiUTy (D) CD single Availability. (DV) DVD single avaitabilitv. (M)Cassettemaxi-sin0eavailab4ltty. (T) Vinyl maxi- 
singte availability, (V) Vinyl single availability. (X)CO maxi-sir%le availability. c ZOOl. BillboartVBPl Communications. 
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1 KNOW HOW THE RIVER FEELS MCA Nashville 172186 
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BY JILL PESSELNICK 

LOS ANCELES— Compuser/tnun- 
pct player Artrnx) Sandoval was hon- 
oml with the Founders Awani at the 
ninth annual El Premin ASCAP 
Awai-ds. held May 10 at the Wynd- 
ham Miami Beach Kesort in Miami 
Beach. Sandoval wius siilutetl by the 
evening's host. ASCAl" president/ 
chairman Marilyn Bergnum, ;ind |X'r- 
formed at the event with his trio. 

The composer (songwTiter) of the 
year honor was given to OmiU' Alfan- 
no. Alfanno's hit "A Puro Dolor" was 
named super song of the year and 
]m]i/lmlruln song of the year, while 
his "Que Alguien Me Diga" and 
"Cuando una Mujer" were named 
song of the year in the .salsa and 
merengue categories, resiwctively. 
All three songs are i)ublishod by 
EMOA Music Publishing and Sony/ 
ATV Music PubU-shing LLC. 

Other top songs include regional 
Me.xieuio song of the yeiU' "El List<5n 
de Ta Pelo," written by Jorge Mejia 
Avante and pubhshetl by Edimonsa 
Corp.; rock en espai'tol .song of the 
year "Canci6n en la Aix'na," written 



by All'onso Auger Vega and Enriiiue 
Laureano and publisheil by Editori- 
al Laureano Auger, and nirk alter- 
natit'o song of the year "Cuchi 
CuchI," WTitten by .Jose Luis Pardo 
and Mamicio Aix"as and published by 
L^niversal Mu.sic Publishing Gn)up. 

Univei-s;U Music Publishing Group 
was additionally named publisher of 
the year, with 17 of its songs receiv- 
ing individual honors. Orixa took 
home the independent group of the 
year awai-d. 

All winning songs were chosen 
biuse<l on the number of weeks .spent 
on Billboai-d charts. 

A complete list of the winners, 
with the .songs' writers and publish- 
ers, follow's. 

Founders Award: Arturo .SandoviU. 

CompoHer of the yisar: ( )inar Alfanno. 

Super song of the yean "A Puro 
Dolor," Omar Alfanno, EMOA Music 
Publishing. .Simv/ATV Music Publish- 
ing LLC. 

Publisher of the year: Universal 
Music Publishing (Iniup. 

Independent group of the yean Orixa. 

Salsa: "Que Alguien Me Diga." Omar 
Alfanno. EMOA Music Publishing, 



MAVERICK'S TANTRIC MOVES UP BILLBOARD 200 



( Confi 11 ni'd /}()}>} page 9) 

Heat seekers chart in the March 3 
issue and peaked at No. 4 in the 
May 5 issue. Tantric reached 
Heatseekers Impact status in the 
May 12 issue when it rocketed 
from No. 120 to No. 84 on The 
Billboard 200. That issue, the 
album also earned the Greatest 
Gainer title for the largest unit- 
sales increase. This issue, Tantric 
is at No. 89 on the chart. 

Along with Kerreira, Tantric's 
lineup consists of guitarist Todd 
Whitener. bassist Jesse Vest, and 
diTimmer Matt Taul. Ferreira. who 
w;is previously in the Detroit band 
Mei-ge, says that the Louisville, Ky.- 
biLsetl Tantric oi)ei'at«i like a democ- 
nicy: "Kverj'thing's ecjual with us, 
from the money down to the writing. 
We're sticking to that agi*eement. 
That's the <k)WTifall of a lot of bands — 
wlien egos get out of control." 

Kerreira adds that Tantric's 
growing popularity won't go to the 
musicians' heads: "We're not the 
kind of band that thinks we're too 
cool to say hello to |K'ople and sign 
autogj-aphs. We get a lot of pleas- 
ure from meeting our fans, and I 
(km't want to be in the tyiie of band 
that takes our fans for granted." 

Maverick head of mai'keting Bar- 
bara Bausman s<iys that awjireness 
for Tkntric began building last year 
through word-of-mouth. ]>articular- 
ly on the Internet. 

"We began targeting Days of the 
New fans, because it w:us a logical 
place to .start," Bausman says. Mav- 
erick worked with marketing firm 
Big Champagne, which located 
Napster usei-s who hatl tlownloadetl 
files by Days of the New. 

Steve Strick. music director of 
modern rock station WBCN 
Boston, observes. "Some people 
may have first heard about the 
band because of the Days of the 



New connection. But 1 think for 
most people, this is a new band 
with its own identity." 

Jason Wood, head buyer for the 
Dayton, Ohio-based retail chain CD 
Connection, echoes the sentiment: 
"The people who bought the Tantric 
album when it first came out prob- 
ably knew about the band's past 
with Days of the New. But the more 
recent buyers of the album aren't 
really aware of Tantric's past." 

MTV has weighed in with sup- 
port for Tantric. The network fea- 
tured the band on its new-artists 
progi-amming segment Yon Hear It 
First and currently has the "Break- 
down" video on its playlist, as does 
MTV2. Ferreira and Whitener will 
co-host an episode of MTV2 Hock 
on a date to be announced. Tantric 
also performs Friday (11) on Late 
\'i(jhf With Ct>i/a}t O'Brieii. 

"BiX'akdown" was featuretl in ads 
for the Sylve.ster Stallone film />r/- 
vev; the song also appears on the 
Driven soundtrack. For the album's 
release, Maverick teamed with 
Yahoi)! for a Tantric promotion that 
included extensive banner ads. The 
band also had one of its live per- 
formances Webcast on Warner 
Music Group's Digital Arena. 

Booked by David Levine at the 
William Morris Agency, Tantric 
has been on a concert tour since 
January. Following a break in 
June, the banti will go on the road 
with ;J Doors Down from July S to 
Aug. 1 1. Meanwhile, Tantric's sec- 
ond single, "Astounded," will be 
released to rock radio May 22. 
according to Maverick. 

"We've got a lot of hard work 
ahead, and we're not caught up 
in rock star glamour," Ferreira 
says, laughing. "We're still a 
baby band, so we can't take our- 
selves too .seriously." 




Sony/ATV Music Publishing LLC (song 
of the yeiU-); "Pem Dile.** \1ctor Manuel 
Ruiz Vel;i7>]uez. La Editoni de Musicji 
PMC; "Des*le Que No Estas," Osvaldo 
Picha.s(), Jean Paul Cole. Etm(jueGiir- 
da, Piehaco Music; "Como Duele," Ale- 
jandro Jaen, Nueva Ventura Music; 
"ICnamorado de Ti." James Nicholas 
(Jreco, Kay Contrenus, Marta Cancel, 
WB Music Corp.. Jimmy G's I*ublishing, 
"Mi Primer Amor." William Duvall, 

Caribbean Waves 

Music; "Si La Ve.«," 
Omar .Alfanno. 
EMOA Music 1Mb- 
lishing, Sony/ATV 
Music Publishing 
LLC; "Que Te 
Va'^." Albeito Agui- 
lera Vidadez, Alma 
Musical, BMG Songs, BMG Music Pub- 
lishing; "Mu^velo," Alan Garcia Olvera, 
Jesus Flores Chajja. Nir Seroussi. Uni- 
versid Mu.>iic Puhlisliinfj Group, Ii\signia 
Mu.'iic; "Que Locura Knamorarme de 
Ti." Alejandro \^ezzani, Samalea Songs; 
"Amiule es un Pn)blema," Chein Gar- 
cia AIon.s<i, .Sergio George, WB Music 
Corp.. Universal Music Publishing 
Group; "Que Se Yo," Luis Enrique 
Mejfa, Universal Music Publishing 
Group, Lemelo Music Publishing; 
"Remolinn." Amaury Gutierrez, WB 
Music Coil). 

Regional Mexicano: "El Liston de 
T\i Pelo," Jorge Mej(a Avante, Edimon- 
sa Cor}>. (song of the year); "Y Sigues 
Siendo Tu {You're Still the One)." John 
Robert Lange, Eilct'ti Regina Twain. 
Zomba Enter|)ris*.-s; "Que Voy a Hacer 
sin Ti," Rudy P^rez, Edith Cabrera de 
1\)le<lo, JKMC Music Publishing, Uni- 
versal Music Publishing Group; "Te 
Hice Mai." Adnlfn Angel Alba. SACM 
Directo; "Perdoname," Enrique "Fato" 
Guzmdn, EdimusaA^ander Music; "Te 



Ofrezco un Coraz6n," Gustavo Adolfu 
(Gonzalez Gurrola. Universal Music I'ub- 
luihing Group; "Acariciame," Juan Fran- 
cisco Rwiriguez del Bosque, Roxana 
Zamudio Trejo, WB Music Corp.; 
"Buscii Otro Amor," Pascual Bamiza. 
Edimusa/Vander Music; "Te Sone," 
Javier Zazueta-Larraftaga. Teoeal 
Music; "Mujer. Mujer." Jesus Scott. Uni- 
versal Music Publishing Group, Leo 
Musical; "Eras Tbdo Para Mi," Adolfo 
Angel Albji, SACM Directo; "El Amigo 
Que Se Fue." Miguel Luna. Miguel 
Angel Mendozii Bam'm, Semia Music; 
"Mi Gusto Es." Samuel Lozano, 
EdiinusaA'ander Music. 

Rock en Espaiiol: "Canci6n en la 
Arena," Alfonso Auger Vega. Enrique 
Laureano, Editorial Laui-eano Auger 
(S4ing of the year). 

Rock Altemativo: "Cuchi Cuchi." 
Jose LuL-i Paitlo, Mauricio Areas, Uni- 
vei-siJ .Music Publishing Group (song of 
the year). 

Pop/Balada: "A Pum Dfilor." Omar 
Alfanno, EMOA Music Publishing, 
Sony/ATV Music Publishing LLC (.song 
of the year); "Dfmelo (I Need to Know)." 
Marc Anthony Muniz, Cory Rooney, 
Robert Blades. Angeanette Chirino, 
Sony/ATV Music Publishing LLC; 
"FiTjLa Fresca," Carlos Alberto Vives, 
Gaira Bay, EMI April Music; "Secivto 
de Amor," Jose Manuel Fi^'ucroa 
Figueroa. Edimusa/Vander Music; 
"Desnuda," Ricardo Arjona, Arjona 
Musical, Sony/ATV Music Publishing 
LLC; "Muy Dentro de Mi (You Simg to 
Me)," Marc Anthony Muniz. Ricardo 
Alfredo Gait^ Amtchii, Rolx'rt HUules. 
Cory Rooney. Alberto Gaitan, Sony/ 
ATV Music Publishing LLC; "Escii- 
chame," Marco A. Flores. Estefan Music 
Publishing. MAF E<iiciories Musicales; 
"Imaginame Sin Ti (Imagine Me With- 
out You)," Rudy Perez, Marie Portmann, 



Rubet Music Publishing, Universal 
Music Publishing Group, Marport 
Music; "Por Amarte Asi," Alejandro 
Montalban, Eduardo Reyes. WB Music 
Corp., Erami Music Publishing; 
"Amarte es un Placer," Juan Carlos 
Calderon, El Pedrosillo; "Cuando una 
Mujer." Omar Alfanno. EMOA Music 
Publishing. Sony/ATV Musii- Publish- 
ing LLC; "Ciue Alguien Me l>iga." Omar 
Alfanno. EMOA Music Publishing, 
Sony/ATV Music Publishing LLC; 
"Qui^reme." (Jeorge Noriega, Anjean- 
ette Chirino, Randall Bjirlow. Estefan 
Music Publishing; "S61o Me Importaa 
Tii (Be With You)," Enrique Iglesias, 
Paul Burn,-. Mark Taylor, EMI April 
Music. Right Bank Music. Enrique Igle- 
sias Music; "Solo Tu," Rudy P^rez, 
Rubet Music Publishing, Universal 
Music Publishing Group. 

Merengue: "Cuando una Mujer," 
Omar Alfanno, EMOA Music Pub- 
hshing, Sony/ATV Music Publishing 
LLC (song of the year); "Bajo la 
Lluvia," Oscar Serrano Matos. Que 
Loco Publishing. Brokyunion Music 
Publishing; "Siento." Rene Solis* 
Editora del Caribe; "Cuando el 
Amor Se Dafta." Bonnie Cepeda, 
Juan & Nelson Publishing; "Esci3- 
chame." Jose M. Fonseca, Sabroso 
Music Publishing; "Aquf, Pero AHA," 
Jos(^ Pena Suazo, Josibel, Juan & 
Nelson Publi.^hing; "Bafio de Luna," 
Ernesto Alejandro Patifto, Nueva 
Ventura Music; "Mi Nifta," Santiago 
Deigado Vel6z. Universal Music 
Publishing Group; "Te Esperar^," 
Oscar Serrano Matos. Que Loco 
Publishing, Brokyunion Music Pub- 
lishing; "Y Dale," Jos6 R. Rodriguez 
Torres, EMI April Music, To Heav- 
en Music Publishing; "Wow Flash!," 
Rodolfo Barrera, Lida Socapi Music 
Publishing. 



DECCA'S 'POPERA' SINGER WATSON CONFOUNDS CRITICS 



(Cutitfiiued front pnife Hi 

when it jumped 116-91 on The Bill- 
board 200. This issue, the album is 
at No. 97. 

The sales spike is creiliteil to a 
recent media blitz, pai-ticulai-ly Wat- 
son's April 20 interview and per- 
formance on ABC's Goorf Morning 
America. "The artists we work 
with, we really have to market dif- 
ferently," says Universal Classics 
Group U.S. president Kevin Gore. 
"We can't depend on radio or MTV 
to create awareness." 

Gore notes that on Good Mom- 
iiuj America, Watson got more air- 
time than originally scheduled. 
"Russell is an incredible communi- 
cator," he adds, "and I believe his 
charisma won over the GMA audi- 
ence." Watson was also proiiled on 
NBC's Ihday show, and Decca/Uni- 
vcrsal followed up with a print and 
electronic media ad campaign intro- 
ducing Watson to a U.S. audience. 

Watson says he's thnlle<l that his 
music has found commercial suc- 
cess: "What's hap|>ened to me in the 
U.S. and around the world has sur- 
passed my expectations and the 
expectations of my record compa- 
ny, family, and friends." 

The 27-year-old Watson, who 
grew up in the industrial English 
town of Salford, mafle a name for 
himself in his home counti-i,' by |ier- 



forming at talent contests, eventu- 
ally gi'aduating to sporting events 
in arenas and stadiums. Then came 
The Voice, whose material ranges 
from the Puccini aria "Nessun 
Dorma" to Simon & Garfunkel'-s 
"Bridge Over TVoubled Water." 

Watson dismisses criticism of his 
music and vocal style, saying, "I 
don't believe I have to defend my- 
self against negative comments 
that people make about me. I don't 
understand why everybody is so 
concerned about categorizing ev- 
erything that's done in music." 

Greg Shadley, classical/vocals 
music buyer for Tower Records in 
Washington, D.C., observes, "Peo- 
ple who are buying Russell Wat- 
son's album are generally not peo- 
ple who nomially buy a lot of o|)era 
or cliussical music. 

"Ru-ssell Wat.son's .success reminds 
me of how Andrea Bocelli had a 
breakthrough a few years ago," 
Shadley continues, "because both of 
those .singers aren't pure classical 
singers, and they appeal to a broad- 
er audience than what t.vi)ical classi- 
c-al artists have. If Rus.sell Wat.son's 
album gets moi-e ijeople to buy openi 
and classical music, I'm all for that" 

Gore — who calls Watson's music 
" 'popera,' or opera for the peo- 
ple" — says that Decca/Universal 



has no immediate plans to release a 
single from Tlie Voice. "If we get 
radio airplay, it's gravy, but it won't 
be a detemiining factor in what we 
do for Russell." 

Instead, the label will build Wat- 
son's U.S. profile by arranging 
more media appearances. Watson 
will be featured on An American 
Celebration at Fords Theatre, set 
to air this summer on ABC. He will 
also have his own PBS special in 
August. Gore adds that the record 
label will be exploring more TV 
appearances for Watson on morn- 
ing and late-night talk shows. 

Watson's music w ill be featured 
on the film soundtrack to Captain 
Corelli'x Mandolin, due out later 
this year. Watson will also be busy 
this summer recording his next 
album, which he expects to co-pro- 
(luce. The singer's first U.S. concert 
tour is tentatively set for this fall. 
He is booked and managefl by Perry 
Hughes of Rus.so Ltd., based in 
Manche.ster, England. 

"If classical music is going to 
progress into the 21st century, the 
so-called cla.ssical elite will to have 
l<x)k to young ])eople for a new audi- 
ence," Watson concludes. "I .see 
myself as one of the ambassadors 
for bringing classical and opera 
music to a new audience." 
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by Deborah Evans Price 



ilPPAYNE DELIVERS: Then- are certain aitists 
who steatlily. almost qiuetly, iind without a lot of hjiie cnn- 
sbJtently ciT-ate wnndei-ftil music. Scott Krippayne (iefi- 
nitely falls in that cation-. His new album. All of Me, Ls 
yet another example of his ability to deliver music that is 
continually thought-provoking and inspiiing to a wide 
range of listeners. He hits a way of tiiJdng i)ei"sonal obser- 
vatioas and turning them into .songs with univei'sal ajipeal 
All of Me is his second album on the Sphng Hill label. 
The first single, "VVTat Brejiks Yom- HeiUt," has iilreiuly 
been a hit on Chilstian i-adio. KiippajTie says he got the 
idea for the song, which was co-written with Tony 
Wood, when he began asking, "Who are we to say what 
breaks God's heart?" 

"It was a challenge, but we took our best .shot at it," 
Kiippayne .says. "We .start listing some of the things 
that could jxxssibly grieve the heait of God in the second 
verse." The IjTic extols .''ome of the eriLs in the world, 
but Krippayne adds that what he thinks probably 
grieves Go<l most Ls if w e "gn>w numb to injustice." 

One of the album's most clever and vulnerable cuts 
is "I'm Not Cool." "I was coming out of GMA [the annu- 
al Gospel Music Assn. convention]," he says, "and ju-st 
felt. 'I don't fit into this.' 1 wanted to write a song about 
that. At the time, 1 didn't think high-schoolers whti 
weren't feeling cool would get this. I Arew frnm my own 
junior-high and high-school experiences. But when I 
.started playing out live, kids would come up aftei-wards 
and go, 'Man, I needetl to hear that,' or a mother wouUI 
say, 'I can't wait to play that for my son, becaase he real- 
ly needs to heai- that.' [The song says] it's OK to be who 



you are, and that's enough." 

Krip|3a>Tie says "May I Have This Dance" is one of 
his favorites on the album becau.se it was inspired by 
the special times he shams with his young daughter 
"We'll play games, but after dinner a lot of times, she'll 
call me into the living i-oom and say, 'Lot's diuice,' " he 
says. "I love those nioment-s, beciiase I know they ai-e 
going to be gone .scHiner than I want them to be. "That's 
a httie snajjshot of life for me." 

Booked by David Breen of the Breen Agency, Krip- 
paJ^le is hitting the road this .spring and .summer. He's 
been perfonning several cuts — including "I'm Not 
Cool." "May I Have This Dance," and "The Best Is Yet 
to Come" — and getting positive responses at a vaiiety 
of venues. "I play all .sorts of different things," he .says, 
"from Sunday-morning church senices to coffee hous- 
es to marriage retreats or junior high weekends. Peo- 
ple sometimes ask, 'What's your demogi-aphic? Who 
comes to your concerts?' It's pretty wide. We get peo- 
ple that ai"? 7 years <>ld and i>eo])le that are 70. It's fun! 
We hoix' we have something that evei*>'body likes." 

He wants to plea.se his diverse audience, but he most 
wants to make music that is true to his creative vision. 
"Like the song "I'm Not Cool' says, over time I'm feel- 
ing more comfortable just being who I am," he says. 
"ThLs may not be the way the mdustry is supposed to do 
it, but this is what I like. This Ls my heait. I hope there 
is enough of an audicnc-e that I can keep doing this, but 
if there's not, at lea.st I can sleep well at night and feel 
like I made an authentic record." 



rOR THE RECORD: In the last installment of Higher 
Ground, I negierted to include Rocketown president Don 
Donahue in the li-st of newiy elected members to the 
GMAs boiutl of ilirectxirs. Donahue joins other new mem- 
bers Jim Chaffee, Chaz Corzine, Dean Diehl, Scott 
Hughes, Tbby McKeehan, and Shawn Tate. TheyTl 
.seiTe four-year terms. 

The electioas also revealed a new slate of oIEcer>f. For- 
mer president of CCM Communications John Styll is 
(Coutinueff on page ').!) 





by Lisa Colliiis 

Great expectations: Mark Ballard can hiutl- 
ly contain his excitement. The label debut of his pi'emier 
group, the Chrisdanaires' Thiink Yon. is sche<luled for 
May 2^>, and Ballanl has gtMxl rea.son to believe that the 
release could put his S-vear-old, Lorain, Ohio-based 
label, Marxan Rec'onls, on the gosix'l map. 

For one. gospel's quartet scene has been heating up 
over the past five yeiuv. with the succes.ses of those like 
Lee Williams, Keith "Wonderboy" Johnson, the 
Canton Spirituals, luid Eveljn "TXirrentine" Agee. 

'This is going to be the biggest reconl yet for this 
label," .says the ;ii-yeai'-okl, Cleveland-based entrepi-e- 
neur, who also owns eight successful Papa John pizza 
fi-anchi.ses. "The Christianaires are a gi-ou]) that have 
been on the verge of exphxling on t he quju-tet .'^c-ene for 
.some time, and the quaitet .scene is hot because quai-- 
tets OTK geiuMl more toward the heiUt of the church, as 
opposed to the urban gospel, which has become veiy 
main.stream and scculaiized. 

"The proof is in the sales, and the .sales are up 
whether you're looking at Blackberry Records — 
which score<l several yeai-s ago with the Canton Spir- 
ituals on a release [Lire iii Memphis] that sold well 
over 300,000 copies to become the biggest-selling 
quartet record in the history of gospel music — or 
MCG Records and the job they've done with Lee 
Williams [w ith combined sales upwards of 300,000 
units on their last two releases]." 



Finally, Ballai-d took nothing for granted in the stu- 
dio, employing the pro<luction exi)erti.se of J. Moss 
and Doug WUliams, while securing guest vociUs from 
Melvin Williams and Marxan labelmate Charles 
Woolfork. 

'I"'here is also the djmamic, heait-wTenching testimo- 
ny of Christianaiix's leiul vocalist Paul Porter, whose 
miraculous recovei-y' from a life-threatening brain 
aneiuism that liad — for a time — left him i)arai\TO<l, has 
become neai" legend on the gospel scene, leading to a 
gi'oundswell of support for the grouj) and endearing 
Porter to scores of fans otherwise unfamili;u- with the 
Sontag, MLss.-based (juiutet. 

Group membei's Ronald Brown and George Carter 
and founding brothers Paul. Tyrone, and Charles 
Porter insist that thLs release (their seventh overall) Ls 
their way of sajing thimks to an industry that has kept 
them in high .standing amid chy recording spells. 1>,Tone 
Porter suites, "We're more than thankful, and hopeful- 
ly this will be a breiikthrough album for us, but we know- 
it 's all in God's hands." 

Briefly: A1.so to be released May 29, from Savoy 
Records, is The Colleetioii. a compilation of tunes 
recortled by the New York Restoration Choir and 
foumierAHrector Donnie McClurkin ... In the meim- 
time Gabriel Hardeman^ 7!) the Chief Miinician (Crys- 
tiU Rase) made its way to retail May 8 . . . Shirtey Cae- 
sar recently completed work for the You Can Make It 
CD (Word Records), which is slated for release this 
.summer A hymns album is due from Caesar this fall, 
when Caesar once again teams with Yolanda Adams 
to headline the Sisters in the Spirit tour. Whether or 
not Mary Mary will be part of the lineup is still in ques- 
tion. The decision is said to depend, in part, on w-hether 
or not goiipel's top-selling sister act will have new prod- 
uct ttut. Among othei"s in consideration for the 2001 
installment of gospel's second-most successful gospel 
tour Ls Virtue. 
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by Steve Sinith 

New home, sweet home: Like ()b()ist/o)m])<)s- 
er Heinz HoUiger ami |iianist Andras SchilT hefore 
him, acclaimed Gemiaii violinist Thomas Zehetmair 
has joined the nwtcr of major-label marquee artists cre- 
ating a niche for themselves as part of ECM's "New 
Senes" (Keeping Score, BillboanI, July 34, 1999). 

A revered indie mth major-label clout, thante to its 
di.stribution deal nith Univei-sal thivugh most tenito- 
ries in the world, ECM continues to dramaticall.v 
expand its offeiings in the classical mu.sic field. "Xew 
Series" affoixled Holliger and SchifF the chance to pres- 
ent masic the.v were unable to record for their major- 
label aflilialions. Now it presents a similai' opiwrt unity 
to Zehetmair, who «nll release two new 
recordings TXiesday (15) on ECM, one 
leading the C'amerata Bern chambei' 
orchestin and the other at the head of his 
new Zehetmair Quartet. 

Ilegsirded iUi one of the most thought- 
fill and accomplishetl soloists of his gener- 
ation. the 40-year-old Zehetmair has 
recorder! most of the .staple ii'iiertoire for 
his instrument for such labels as Vir- zehi 
gin/EMI, Teldec, and Berlin Classics. 
Zehetmair's i^oiriings of the J.S. Bach solo sonatas 
and partitas, the Paganini caprices, and concerti by 
Mozart, Haydn. Brahms, and Dtofak (lis))lay .seem- 
ingly efl'ortless pi)i.se and a probing musical intellect. 
His interest in less mainstream re]ieitoire surfaced in 
a (jramophone Awani-winning EMI ivconling of the 
Szymanowski concerti with Sir Simon Rattle and the 
City of BirminKham Symphony, as well iis a lauded 
Teldec disc puling the Berg CTjnc'ertn vrith lesser-known 
gems by Janacek and K.A. Hartniaiin. .•\ I'ecent [leri- 
tKi-minde<l recoi*ding of the Beethoven concerto with 
Frans BniKgen and the Orchestra of the 18th Cen- 
tury for Philijis em'ne<l worldwide admiration. 

Despite such cntical acchiim. at present not one of 
the above-mentioned reconlings is in print in the U.S., 
iiuiking Zehetniiui's two new KCM releases all tiie more 
welcome. But each disc also demonstrates a les.s-famil- 
iar facet of his aitiatry. The first features Zehetmair as 
conductor of the Canierata Item in [jerformances of 
woi-ks for string oit-hesti-i by SchoenberS, Bart6k, and 
Sandor Veress. The second i)reBents the recording 
debut of the highly jiraised Zehetmair CJuartet in string 
(|u;u-tets by Bartok and Hartraann. 

While known to U.S. audiences primaiily as a guest 
soloist with the orchestras of Boston. Philadelphia. 
Cleveland, and Chicago, Zehetmair has performed 
chamber music thmughout liis c"<uver The intimacy of 
the chamber realm also e.Ntends to his ajiproach to 
orche.sti-al ])erfoiTnance and conducting. "I believe tlnit 
every orchestral piece has to he seen as a chamber 
music piece." he says. "You have to 
I'ejilly listen and give chai-acter to all 
imits of a piece for a rich |)eifonnance 
of a .svTnphonic piece." 

Zehetmair's bow as a leader on 
KCM h;is been 20 .vears in the mak- 
ing, from the time label chief Man- 
fred Eicher fu-st heard the young 
violini.st at the summer music festi- 
val in Lockenhaus, Austria. "At 20, eicher 
he w:ts ali'ead.v a musician in search 
of somelliing more than vuluo.sity," Eicher says. Zehet- 
maii- ajipeared on some of the live recordings from 
Lockenhaus reconled for Eicher's then fledgling "New 
Series," and the violinist later |x-rfoiTned on discs by 
c-ellist Thomas Demengaand Holliger (including with 
the latter an exquisite set of trio sonatas by Jan Dis- 
mas Zelenka issue<l in U)!)9). 




"In spite of the fact that he hiis a «uwr pla.Wng the 
standard concerto repertoire," Eicher .says, "[Zehet- 
mair J luis continue<l to explore' music that is not so well- 
knorni and to work closely with living composers like 
Heiiu! Holliger." HeiuingZehetmau' perfonn the world 
premiere of Holliger's violin concerto ins])iix"d Eicher 
to give the \iolini.st the op|K)rtunity to realize jiiiijects 
of his own on ECM. Zehetmiui- says of the relationship, 
"Working nith ECM, I have found that Manliied is very 
open to repertoire that is not so often played. In this 
sense, the company is different thim the huge compa- 
nies, who go more' into extre'mely popuku' music and 
ci"os.snver In discussing rejiertoire. I hjive had in Man- 
fi'ed an open-minded paitner." 

Zehetmair has worked with the Cjuneratji Bem since 
19iM, recoirling concerti by .J.S. Bach and C.P.E. Bach 
with the tiny orehestra and Holliger for Philips in 1998. 
For their first ECM collaboration, Zehetmair selected 
thit'c substiuitial works li*om the 20th-centui'y reix'r- 
toiif: SchiK'niiei^' s m(x)dy masteipiece \ 'prklaiic Nacht 
(T^-uisfigiux'<l Night) (19011, Biutiik's rough-hev™ Diver- 
timento (19:{9), and the .spirited Four Tyavnnlmniaii 
Da iices, written for the Camerata Bern in 1943 by Him- 
garian mmi»ser Veress (lS)07-92). The orehe.stra previ- 
ously recorded works by Veress for its 
own label debut, due for U.S. re'leiise Jime 
If) as [Kut of Universal s continuing mllout 
of ECM's back catalog. 

"The relatioaship between Bartok and 
Vere'ss Ls clear." says Zehetmair "It's obvi- 
ous that the Bartok is not just a happy 
divertimento. It w;is written at a difBcult 
time for him, and it's al.so just before the 
i^Ain wai" — .vou can feel that veiy well in his 
piece. The Veress has a lot of substance as 
well, but the end is vety wild and folkloiistic. And Tixtm- 
fiyiiml Xiylit, of coiu-se, is a piece that we have playe<l 
often, and we all wiuitcnl to re-coiil it." 

Tlie 1997 fomiation of the Zehetmair (Juartet was 
born of the violinist's enthusiasm for the string quar- 
tet rt'pertoire', compountled with the fi-usti-ation of not 
being able to trtily prepare those works in ad hoc .set- 
tings. "I have ix'rformed chamber music with differ- 
ent ]x'ople in different groups at many festivals," he 
.siiys. ".And I thought it could be something deei>er than 
just seeing people for a few days, rehearsing with 
them, and ])lajing with them. The string quiulets of 
Bartok, of Beethov en, of Mozart and Haydn — they're 
just the most vvondei*fiil pieces written by tho.se com- 
posei's, and you cannot just do them by meeting and 
plajing. So I reiluced all my chamber activities to just 
the quartet, which takes a lot of time and enei'gy— but 
gives a lot of energy' as well." 

For the <|uaitet's debut recoitling, Zehetmaii- paii-ed 
Bartiik's String Quaiiet No. 4, one of the coniei-stones 
of the qmutet reiiertoire, with String Quaitet No. 1 by 
German comiMscr Kiu'l Amadeus Hartm;uin ( 190.5-6.3). 
'The Baitok quaitets ai-e accepted as among the gi'eat 
masterpieces of the quiutct literature, especially the 
Fourth. In its compactness of foi-m. it was even accept- 
e<l as a masteri)iece by people who duln't accept Bartok 
as much as the composei's of the Second Viennese 
School. In his quaitet, .vou ran see how Hiulmann was 
influenced by Bartok, es|)ecially the Fourth Quiutet 
But you iiLso notice Hiulmiuin's individualit.v. the reugli- 
ness and expres.sionism, and the tragic connection to 
the time in which it was wiitten. (The gentCe] Hart- 
mann was verj' much again.st the Nazis, and there are 
a lot of Jewish melodies in the piece." 

Zehetmair plans to include the Hartmann quaitet in 
the repertoire for the Zehetmair Quartet's American 
debut torn- in November and December. The violinist 
hiis nimierous other projects with ECM in the planning 
stages, including a ivcoixling of Veit'ss' Violin Concer- 
to conducted by Holliger, as well as Holliger's owti afoiv- 
mentioned conceito, to wliich the coni|juser has added 
a new movement. In the meantime. ECM i.ssues five 
additional "New Series" sets June 19: Holliger's first 
opera. Smnr \^^lite■, piano music of Janiicek perfonncd 
by Scliiff; the Rosamunde Quartet in Haydn's .Sere?? 
Last W'ortfc; and piani.st Herbert Henck in Hans Otte% 
[)nx liiirhe (In- Kin iiyr, as well as in a collection of works 
by Antheil and Nancarrow. 
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ETTA JAMES 


11 


12 


33 


MILK COW BLUES 


WILLIE NELSON 


12 


13 


15 


LOVE SONGS 


ETTA JAMES 


13 


11 


32 


CROSSING MUDDY WATERS 


JOHN HIAn 


14 


15 


7 


BACK TO THE BLUES 

■■ - -.' L «6302.?ANCTUAftY 


GARY MOORE 




HE'CIITIiV 


NEIGHBORHOODS 


OLU DARA 


TOP BEGGAE ALBUMS 


1 


1 


24 


THE VERY BEST OF UB4^* ^ 


UB40 


2 


2 
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CATCH A FIRE - DELUXE EDITION BOB MARIEY AND THE WAIIERS 


3 


3 


77 


CHANT DOWN BABYLON • 


SOB MARLEY 


4 


4 
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ART AND LIFE 

SHOCKING VIBES VP Agoga-AflRGIN 


BEENIE MAN 


5 


3 


13 


MUSIC IS LIFE 

t(.V." ■,- ■ !.-,?4«,vP 


BERES HAMMOND 


CD 


NEW^ 


ULTIMATE COLLECTION 

Mil ■ ■.: -J M.IRSAL 


BUJU BANTON 


7 


6 


96 


SCROLLS OF THE PROPHET - THE BEST OF PETER TOSH PETER TOSH 


8 


1 


5 


A NEW DAY 

QUABAUM 1617-,VP 


LUCIANO 


9 


8 


94 


REGGAE PARTY 

POUGRAU T'. "ISLAND 'j^WiA IDJMG 


VARIOUS ARTISTS 


10 


12 


4 


RIDDIM RVDERSVOL. 1 


VARIOUS ARTISTS 


11 


9 


7 


RAGGA RAGGA RAGGA 15 

GREENSlttVtS ■^b7 


VARIOUS ARTISTS 


12 


10 


50 


REGGAE GOLD 2000 

VP 1^99* 


VARIOUS ARTISTS 


13 


11 


5 


LOVE SO NICE 

VP IfC7* 


JUNIOR KELLY 


14 


15 


21 


BEST OF BEENIE MAN 

' ^ ; :iVP 


BEENIE MAN 


OD 


RE-Enniy 


STRICTLY THE BEST 26 


VARIOUS ARTISTS 


TOP WOBLD MUSIC ALBUMS 


1 


1 


41 


WHO LET THE DOGS OUT A ^ 

sc :'>|||HrMtealNa 1 


BAHAMEN 


2 




9 


THE l^iSH TENORS ELLIS ISLAND JMTHOll* KEARNSHON/IN TYNAN'FINBAR WRIGHT 


CD 


NEW^ 


THIS SENTENCE IS TRUE 


SHEILA CHANDRA 


4 


4 
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TANTO TEMPO 

.11 ' :-.--t DEGRtESH 


BEBEL GILBERTO 


CD 


7 


2 


PURE HAWAIIAN 

QU E" S':SM . V r 


VARIOUS ARTISTS 


6 


5 


2 


BUDDHA'BAR III 

w.-.fi-.'.M ■ ''n ; -,;f'RGt V 


RAVIN 


7 


3 


48 


DRALION 


CIRQUE DU SOLEIL 


8 






V0L4RE' VERY BEST OF THE GIPSY KINGS 


GIPSY KINGS 


9 




WOMAN ON TOP 


SOUNDTRACK 


10 


9 


2 


ANTHOLOGY II 1984 2001 NA LEO PILIMEHANA 

THE >.'DLINTAIN APPLt COMPANY 301 1 


OD 


NEW^ 


MEXICO 

PUTUMArO 18' 


VARIOUS ARTISTS 


12 


10 


3 


DESERT ROSES t ARABIAN RHYTHMS 

ARH218SC018 


VARIOUS ARTISTS 


CD) 


15 


27 


U NOUBA 

RCA VtCIOR fi3!jr..^ 


CIRQUE DU SOLEIL 


14 


12 


95 


BUENA VISTA SOCIAL CLUB PRESENTS IBRAHIM FERRER 


IBRAHIM FERRER 


15 

fed 


11 


2 
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Sony's Blanchard Interprets McHugh 

Los 




DST IN YOU; The art of composi- 
tion has become increasingly im- 
portant to Ttrence Blanchard, who 
has several fihn scores to his credit. 

On l^'n Get Lost (Sony Classical, 
May 15), the prolific trumpeter con- 
tinues his exploration of composition- 
al structures, this time by an-anging 
songs fi^m the extensive catalog of 
the late Jimmy McHugh. Utilizing 
both popular and le.ss-trod material 
by McHugh, Blanchard puts forth a 
musical thesis on 
the songsmith's |^ 
prowess, while un- 
earthing new har- 
monic possibilities 
in such songs as 
"Too Young to Go 
Steady" and "Sunny 
Side of the Street" 

"These songs blanchard 
fascinate me, be- 
cause there are certain composition- 
al .structures, such a.s an interesting 
opening, a logical setup, development 
of themes, and a logical conclusion, 
that are present in all of them," Blan- 
chard says. "As a composer, if I trj' to 
incorporate all of these elements into 
a single composition, the music 
sounds contrived. McHugh's songs 
contain all of these things, yet they 
sound completely natural." 

Bom in 1894, McHugh became the 
house composer for Harlem, N.Y.'s 
Cotton Club during the 1920s, where 
his songs were performed by .such 
headliners as Duke Ellington, 
Count Basle, and his Mend Louis 
Armstrong. He composed music for 
Broadway shows and scored more 
than 50 films throughout the '30s and 
'40s. Blanchard says that a constant 
of McHugh's catalog is "a fantastic 
sense of melody, with melodies that 
develop thematically as the songs 
progress." 

Joining Blanchard and his quin- 
tet — pianist Edward Simon, bassist 
Derek Nievergelt, drummer Eric 
Harland, and saxophonist Brice 
Wnston — are vocali.sts Diana Krall, 
Dianne Reeves, Jane Monheit, and 
Cassandra Wilson. Although Wil.'son 
«~as initially called upon to record ju.st 
one tune, "Don't Blame Me," the 
singer spontaneously worked up her 
own arrangement of the popular 
"Sunny Side of the Street" in the stu- 
dio with Blanchard. 

"I was trying to shy away fmm the 
well-known songs, because people 
expect them to sound a certain way," 
says Blanchard, who refers to Wil- 
son's blues-drenched rendition of 
"Sunny Side of the Street" as being 
"fun and interesting to listen to as it 
moves from beginning to end." 
Although Blanchard's high-reguster 
solo takes the song to a d.vnamic emo- 
tional peak, it is the sympathetic 
interplay between trumpet and voice 
during the verses that give the song 
its melancholy quality. 

Similarly. Blanchard credits Krall 
for the melodic piano runs that sweet- 
en the title track. "Diana was initial- 
ly ner\'Ous about playing on the song," 
he says. "She felt she would get in the 
way of our arrangement. When she 
started comping on the changes, it 



BLUE 



m 



by Steve Graybotv 

piqued my curiosity, and I started 
playing things ai-ound her piano. The 
interaction between trumpet and 
piano ended up being quite special, 
unlike what I expected." 

Although Blanchard estimates 
that six or seven films nith his orig- 
inal scores will find their way into 
theaters this year (including The 
Caveman's Valentine, released last 
month), he feels that his jazz releas- 
es allow for a greater degree of cre- 
ative freedom. "In a film, you are 
there to tell someone else's story," he 
says, "but on my own projects, it is 
my story that I am trjing to con- 
vey — to my band and to the listener. 
When I listen to this album, I re- 
member how much fun it was to 
make, how much creativity there 
was in the studio. There was a gen- 
uine passion for the music, and I 
think that came across." 

Bring the FUNK: The cere- 
bral and the physical collide with 
results that will appeal to both 
straight-ahead and nontraditional 
jazz fans on Karl Denson's Dance 
Lesson * > (Blue Note, May 8). Den- 
son is the former saxophonist for 
the Greyboy All-Stars and a long- 
time member of Lenny Kravitz's 
band (that's Denson's funky solo on 
Kra%itz's breakthrough single, "Let 
Love Rule"). His compositions and 
adventurous improvisations ear- 
mark him as being in the jazz tradi- 
tion, with funk rhythms and assists 
fi^m DJ Logic that will appeal to a 
younger demographic. 

"As a jazz musician, I have an ob- 
vious hnk to artists who influenced 
me, like Wayne Shorter," says Den- 
son, who has been recording and per- 
forming jazz for more than 25 years. 
"Adding a dance element to the music 
opens it to more people. Kids don't 



want to sit down in a club — they want 
to e.xpend some enei'gj'. Since its ear- 
liest days, jazz has been rooted in 
dance music, going back to Louis 
Armstrong, and I think of myself as 
embracing that tradition." 



HIGHER GROUND 

(Continued fnun txt(je .'jD 

the new chairman of the GMA board 
(a two-yeai- term). He replaces outgo- 
ing chairman Jeff Moeeiey. Ne w ofB- 
cers appointed to one-year terms are 
.secretaiy Charles Dorris (his second 
year), trea-^mxT Ed Leonard (his third 
year), and VI V Mike Craft, Pamela 
Muse, and Robert Hawkins. Chaffee 
will serv e as chairman of tkjspel Musk 
Week for the second year, and Christ- 
ian Music and Video Retailers named 
Darrell Hodges as chairman. Addi- 
tionally, BMI appointed Paul Corfoin 
to its peiinanent seat, and the Church 
Music PubUshers Assn. appointed 
Elywn Raymer to its seat. 

One of MY favorite sources of 
information. Rick Anderson, senior 
music buyer for Berean Christian 
Stores, has left the chain after 12 
years to launch Rick Anderson Con- 
sulting. He says he's available to 
assist retailers with music purchasing 
and to help vendors and labels with 
product concepts and vendor/retail 
strategies. I'm sure people will be 
beating his door down. TTiroughout 
his years at Berean, he has also 
serv ed as worship minister and as an 
elder at the Mount Carmel Church of 
Christ in Cincinnati. His church has 
recorded a phenomenal worship CD. 
Stay tuned for more on the project In 
the meantime, all the best to Rick as 
he starts this new venture. He can be 
reached at 513-477-1631 or via E-mail 
at rband@eos.net . . . And yet anoth- 
er of my favorite retailers has left his 
post. Lemstone music buyer Bob 
S tames has left to work as director 
of retail for Big Idea. Best wishes to 
Bob as he works with Phil Vischer 
and the real stars of Big Idea — Bob 
the Tbmato and Larr>' the Cucumber 
fiDm the "VeggieTales" \ideo series;. 
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Documentary Affords Buffett Exploration Into Surround 



The creative directions 

enabled by the surrounii-sound- 
delivering DVI) format are as 
unique as the individuals taking 
them. While some mix engineers 
prefer an "in the middle of the band" 
perspective, others place the artist 
in front of the listener, as in a concert 
setting. Still others take inspiration 
from fdm mixing, in which sound 
effects are panned to follow the 
action on the screen. 

Another unique voice has been 
added to the fledgling multichannel- 
music era; Awartl-winning com|X)ser 
Peter BufTett, perhaps best known 
for the "fire dance" sequence in the 
film IMncen With Wnlves, has pro- 
duced the first movie soundtrack 
album specifically written, recortled, 
and ma-stered to take full advantage 
of the DVD Audio format. 

Triathlon, which documents the 
monumental training and competi- 
tion of triathletes, is Buffett's late.st 
soundtrack and is the long-sought 
realization of the composer's desire 
to create a more immersing experi- 
ence for the listener. The Triathlon 
soundtrack (on Buffett's own Bison- 
Head Records label) is available on 
DVD Audio — featuring an uncom- 
pressed Meridian Lo.ssless Packing 
(MLP) layer— as well a.s DVD Video, 
which also features surround sound, 
and VHS. For compatibility with the 
millions of existing players, the 
Triathlon DVD Audio also contains 
Dolby Digital- and DTS-encoded 
surround mixes and a 2-channel mix, 
ensuring play in any hardware bear- 
ing a DVD logo, inclu<iing DVD 
Video players and DVD-ROM 
drives. "The full, uncompresse<l MLP 
surround-sound track plays only in 
DVD Audio or combination players. 

Buffett is a recording artist with a 
number of albums on the Narada, and 
now Hollywood Records, labels. His 
HoUj^vood Records conti-act, howev- 
er, includes a clau.se allowing him to 
protluce one outside .soundtrack per 
year. Given the groundbreaking nature 
of Thathlmi and the infancy of DVD 
Audio, Buffett describes this pntject as 



a ground-up, grassi-roots effort. 

"I wius so excited about sun'ound," 
Buffett explains. "I was trying to get 
a thing released on VHS in [Dolby] 
Pro Logic in 1!)!)4, just because I 
thought the surround idea was obvi- 
ous to music. It makes so much 
.sense. So when DVD, period, came 
out, I was excited. Then when the 
[DVD] Audio specification was hap- 
pening, that made me feel like audio 
was going to be taken seriously as a 
format. But the exjierience, to me, is 
just the surround; Although DVD 
Audio is amazing, and I'm sure it is 
really amazing with specific materi- 
al, I don't consider my.self an audio- 
phile nut. If the music is good, the 
music is good. With the suiTound, 
you've got more places to put stuff. 
There's more rcMjm to breathe." 

An Omaha, Neb., native and son of 
famed inve.stor Warren Buffett, he 
built a business com|josing for com- 
mercial clients while working out of 
his home-ba-sed production studio in 
San Francisco. Living in Milwaukee 
for the past decade, he now comix)s- 
es and reconls mu.sic in his Euphonix 
CS2000- and Synclavier-biusetl stu- 
dio, located in his attic. 

"When I got into (i-ecording) — (in) 
the late '7()s — it was a |)erfect time," 
Buffett states, "because the Pi-ophet 
5 [a polyjjhonic synthesizer made by 
Sequential Circuits] was soon to 
come out. You could buy a Teac 4- 
track Ireconler] and get into it equal- 
ly on the technology and mu.sic .sides, 
so I grew up with both. I always 
wanted to mix songs, becjiuse for me, 
it's i)art of the .song\Miting process." 

Buffett saw the documentary by 
first-time filmmakers Eric Feller 
and Chris Accardo as an opportu- 
nity to branch out creatively, as 
well as his first chance to own one 
of his own reconlings. 

"I was attracte<l to Triathlon be- 
cause of the way it blended story- 
telling with momentum," he says, 
'Svhich gave me the opportunity to do 
.something more expansive with the 
music than films usually allow. The 
documentary filmmakers had no 




TTie Hits Keep On Coming. More than 600 people attended the April 23 grand- 
opening party of the Hit Factory Critena Studios in Miami; New Yor1<-based Hit 
Factory acquired Criteria in early 2000. The evert doubled as a kickoff party for 
tfie 12th annual Billboard Latin f^usic Conference, which Hit Factory Criteria co- 
sponsored. Pictured at the Hit Factory Criteria, from left, are Fred Davis, attorney 
at Davis. Sf^iro, and Lewit: Troy Germano, executive VR the Hit Factory: Des- 
mond ChikJ. producer/songwriter and Jerry Blair, executive VR Arista Records. 
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money for music, .so I said that I 
would do it if 1 could own the mu.sic. I 
saw- this as an opportunity to do 
things with audio that the label was 
too slow to recognize, as most of them 
are. Generally, nobody would want to 
experiment with the idea. So even 
though it's music from this film, the 
film, really, was just a vehicle to let 
me do stuff with the music." As the 
DVD Audio sijecification i.s devote<l 
primarily to audio, the Triathlon 
D VD Auilio features the trailer fium 
the documentary, as well as bonus 
material, including photos, Web links, 
and computer-generated video 
images created by Andy O'Meara, 
but not the fiiU (l(K-umentar>' itself. 

In iui effort to approach the record- 
ing and mixing of Triathlon without 
preconceived notions of a "correct" 
way to mix in surround, Buffett 
avoided listening to multichannel 
music mixes prior to recording and 
mixing Triathlon. With this projtH't 
now behind him, he is anxious to 
ex|)erience his colleagues' work. 

"I'm dying to hear it now," he con- 
fides. "I think everj'body will want 
their whole catalog remixe<l. Now I 
see the difference: I use way more of 
everything in stereo, because you're 
trying to cram evePilhing into this 
little space — more compression, 
everything. [In surround], you use 
less stuff, because you've got more 
room. You're not squeezing it in." 

Buffett recorded Triathlon on 
the Synclavier in his studio, also 
making extensive use of Sonic 
Foundiy's ACID, loo|vba.sed music 



creation software. 

"I'm a die-hard Synclavier user 
since 19K6," Buffett .says. "I've had the 
Euphonix CS2000 since '9.5 or '96. 
Beouise it's not a commereiiJ studio, I 
can tailor it for my needs — most of my 
outboard gear Ls ancient. I don't have 
to keep up with some new standanl. 
The Synclavier and the Euphonix 
have .stayed up with softwaiv updates 
and things, so they're still viable." 

TriathUm was mastered by Bob 
Ludwig at Gateway Mastering and 
DVD in Portland, Maine. The DVD 
authoring and menu design were 
provided by Gateway's Brian Lee. 
One of the world's leading mastering 
facilities. Gateway Ls at the forefiimt 
of DVD mastering imd authoring. 

"At this point, [Brian] was still 
writing crxle," Buffett says, "so they 
had no user interface — we're really 
on the edge of this. It was really fa.s- 
cinating. I was able to get the trailer 
for the film, some pictures of the stu- 
dio, all these different things to put 
on there. It's kind of like a retiuTi to 
the album cover: Everybody was 
bemoaning the CD, but now you can 
get more information again. It's real- 
ly fun for the artist, and I think it's 
going to be fiin for people." 

A HIGHLY ANTICIPATED 
paper to be delivered at the 1 lOth 
Audio Engineering Society (AES) 
Convention, held May 12-15 in Ams- 
terdam, is "The Digit;illy Interfaced 
Microphone: The Last Step to a 
I^rely Digital Front-to-End Audio 
Signal IVansmission ;md Processing 
Chain" by Stephan Pens, president 
of development of Berlin-based 
Georg Neumann GmbH. Neumann, 
manufacturer of nuuiy of the profes- 
sional audio industrj''s most highly 
regarded microphones, w ill show- 
case the technology behind its late.st 
development, Solution-D. 

.Though it is not the first manu- 
facturer to build a digital micro- 
phone, Neumann may well .succeed 



with its offering, given the rapidly 
growing base of digital consoles 
and hard-disc-ha.sed recording for- 
mats in commercial and project 
recording environments. 

A microphone is a tran.sducer — a 
device that changes one form of 
energy into another. Sound pre.ssure 
waves act upon a microphone's 
diaphragm and are converted into 
corresponding electrical voltage. In 
digital recording, acoustic wave- 
forms picked up by a microphone and 
c-onverted into electrical signals are 
then converted into digital form, at 
the console or storage medium, by an 
analog-to-digital converter, which 
changes electrical waveforms into 
corre>sponding discrete numeric val- 
ues that represent the waveform's 
analogous voltage levels. Neumann's 
Solution-D will move the analog-to- 
digital conversion to the very front 
of the signal chain. 

"The conversion takes place in the 
microphone," confirms Neumann 
USA product manager Karl Win- 
kler, in advance of the AES Conven- 
tion. "It is a novel approach to con- 
version that's not been seen before. 
It offers l;iO decibels of dynamic 
range, which has never been done in 
the A-to-D conversion .stage, at this 
resolution. That's part of the key. 

"I think it's going to be a well- 
attended paper," Winkler predicts. 
"Everyone in the industry will be 
there to hear about this. I don't 
think this is going to fail. I think it's 
going to be real. 

"I think AES Amsterdam Is going 
to be a 'technology^ rollout,' " he con- 
tinues, "with the paper given by 
Stephan Peas at the show itself. TTien, 
from what I know right now, the 
mici-ophone launch itself will happen 
at AES New York [ScpL 21-241 where 
they'll have more of a handle on pricing 
anil a forecast of availability." 

"The Digitally Interfaced Micro- 
phone" will be delivered on the 
afternoon of Mav LS. 
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In iill m;yor recording miu-kets iuid 
across musical genres, surround- 
sound mixing is on the rise. At Man- 
hattiui Center Studios, producer/engi- 
neer Jimmy Douglass created a .">.l 
mix of Miswy EUiottV Mixs E .. . So 
Addirtirc on the Neve VR console in 
.Studio 7 (the 2-channel CD's re'lease 
date Is TViesday [ 15|). "I'm going to do 
as much surround iis I can," says Dou- 
ghuss, who has recorde<l such artists 
its Ginuwine. Jay-Z, Bette Midler, 
and AretJia Franklin. Al.so, I think 
that ;is people hear more of it, they're 
going to want to do more of it, espe- 
cially c-uiTent artists." 

I^*oducer/engineer Eddie Kramer 
remlxetl a 1-inch, 8-track recording of 
a Jimi Hendrix ctinceit in Studio A 
at Clinton Recoitling. Tlie mixriown 
went to a Studer ASt) onc-half-inch 



analog deck loaded with BASK 9(K) 
ti\\>e. The project is for an u|x'oming 
installment in the ongoing MCA/ 
Experienc-e Hendrix series. 

John Siket, with iLsslst^uit Raeann 
Zscholdce, mixed live material finm 
Phish with producer/Phish key- 
boardist Page McConnell at Theater 
i)9 Recording on the Lower East Side. 

Recent ses.sions at Sound on Sound 
Recording include Olivia with pro- 
ducer Rufus Black and engineer 
Charles Alexander Destinyls Child 
with engineei-s Rob FiBari ;ui(l Matt 
Hathaway; and Funkmaster Flex 
with mix engineer Steven George, 
all in Studio B on the Solid State 
Logic 9072 J Series con-sole. In Studio 
A, Nate Dogg worke<l with pnxlucer 
Allstar and engineer Andy Blake- 
lock; David Clayton-Thomas with 
producer Steve Gotman and engi- 



neer Mark Partis: and Dark Blue 

with Fusiui pnxlucing. 

Luna^ latest album was recorded 
at .Jolly Roper Recorrlingin Hoboken, 
N J., by Gene Holder, who co-pro- 
<luce(l with the band. 

On April 20, E-MU/ENSONIQ 
demoastrated its PARIS Pro Digital 
.■\udio Workstation with Version 3.0 
software at the School of Audio Engi- 
neering Institute. Version 3.0 offers 
such features as 24-bit OMF File 
iin|)ort/export, integrated MIDI .sup- 
liort, a dedicate<l waveform editor, 
and a more intuitive user interface. 

LOS ANGELES 

Advanced Audio Rentals (AAR) 
helped producer Brendan O'Brien 

transform a Mediterranean-style 
villa overlooking the Pacific Ocean 
(Continued on next jiage) 
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into a world-class studio, the bet- 
ter to record Stone Temple 
Pilots' latest project. 

Using the library as a control 
room, O'Brien had AAR's Paul Levy 
set up an Otari Concept One console, 
Studer A827 24-track recorder, and 
Pro Tools system. A Sony 3348 dig- 
ital multitrack recorder ran as an 
"archival" machine. Additional gear 
supplied by AAR included a Tascam 
DA-45 DAT machine, a Panasonic 
3700 DAT machine, an «-channel 
rack of Neve 1073 microphone pre- 
amplifier/EQ modules, and micro- 
phones that included a Tclefunken 
251, Neumann U 47s, MK 84s, KM 
86s, and AKG 451s. 

Studio Atlantis has purchased a 
Solid State Logic 9080 J console with 
959 SuiTound Sound Monitor Panel 
for Studio A, a 5.1 mi.x .suite designed 
by Los Angeles-based design firm 



studio bau:ton. Already equipped 
with a Neve VR, that console will be 
housed in the new 60-foot-by-60-foot 
tracking room, which is expected to 
open in mid-2002. 

Elton John tracked at Sony Music 
Studios with producer Pat Leonard 
and engineers Joe Chiccarelli and 
Jon Merritt. In recent months, Chic- 
au^Ui has al.so recorded Ruftis Wain- 
wright, with Leonard producing, at 
Capitol Studios. And Kronos Quar- 
tet has recorded with producer Gus 
SantaoUa at O'Henrj- Studios. 

In onler to accommodate increa.sed 
demand for suiTound mbung, Chero- 
kee Studios has redesigned Studio 2. 
a mLx/overdub room. It will feature a 
96-channel SSL 4000 G+ console. 
Recent sessions include Maverick 
aiti.st ShowoCr with producer Mark 
tVombino in Studio 1 and Anthrax 
with John Carpenter in Studio 3, the 



Hit or Mix. HitMixers.com engineer Claudio Cueni and producer/songwnter 
QD3 (aka Quincy Jones III) celebrate the No. 1 album debut of 2Pac's Until 
the End of Time. Cueni was the primary mix engineer on the project, and 
QD3 co-wrote and produced some tracks from the album. Pictured, from left, 
are Cueni and QD3 at Skip Saylor Recording's SSL Axiom MT console, on 
which much of the album was mixed. (Photo: Lynn Carey Saylor) 
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latter ti-ackinp; for the uixwming The 
Ghosts of Mars soundtrack. 

At TViick Record, diummer Matt 
Sorum collaborated with engineer 
Kevin Smith, guitari.^t Lanny Cor- 
dola, and biissist Chuck Wright on 
songs for Soi-um's uiK-oming release. 
Eric Williams assisted. Also, pro- 
ducer Rick Nowels and engineer 
Randy Wine overdubbed songs for 
Geri Ualliwell with a.s.si!stant engi- 
neer Ai Fujisaki in the Neve- 
equipjied North Room. 

Cypress Hill tracked their latest 
relea.se in Studios A and B at Amer- 
aycan Studios with engineers TVoy 
Staton and Brandon Abeln. Also 
tracking in Sluiiio A Wits gospel artist 
Aledriane Elmore of Madison 
Rea)rds, with producer Paul Jack- 
son Jr. Kent Hitchcock assisted. 

Busta Rhymes tracked in Stu- 
dio B at Paramount Recording 
Studios with producer DJ Battle- 
cat and engineer John Myers. 
Also at Paramount, Zakk Wylde 
and Ozzy Osboume both tracked 
new songs on Studio C's Focusrite 
console and mi.xed on Studio A's 
SSL 6056 with engineers Barry 
Conley and Scott Gutierrez. 

Precision Mastering has been busy. 
Engineer Tbm Baker, who ma.stered 
Crazy Town's "Butterfly," Fuel's 
"Innocent" iirn] "Hemorrhage (In My 
Hands)," and Buckcherryls "Ridin'." 
has recently finished projects for 
Cyclelly, Piiya, and Fenix TX, all for 



MCA; Geffen's Big Dtunb Face; and 
DreamWorks act Papa Roach. 

Alanis Morissette was at Scream 
Studios working on her forthcoming 
Maverick album with mi.\ engineer 
Rob Jacobs. Lior Goldenberg 
a.ssiste<l. ALso at Scream, Live w a.s 
mixing with engineer Urn Palmer, 
a.ssisted by Alex Uychocde; and 
Matt Wallace was producing and 
mixing H20. 

Slipknot was in Studio A at Sound 
Image Studios with producer Ross 
Robinson. Mike Frazerengineenxl, 
assisted by Matt Lavella. Rick 
Springfleld was also in Studio A 
working on an A&E program with 
pixxiueer/engineer Bill Drescher. 

NASHVILLE 

Alison Krauss & Union Station 

have been tracking in the Neve 
room at Seventeen Grand Record- 
ing with engineer Gary Paczosa 
and assistant Chris Scherbak. 
Krauss also lent vocals to a Willie 
Nelson project. In the Euphonix 
room, producer Brown Bannister 
worked on CeCe Winans' upcoming 
release. Steve Bishir engineered 
with assistant Hank Bishir. 

Recent mix sessions at East Iris 
Recording include Chely Wright with 
co-prwiueer Brad Paisley and cngi- 
ni>ers Justin Niebank and Kevin Szy- 
manski: Kansas with iMxxlucer/engi- 
neer Jeff Giixman and Szyman-sld; 
and Rustic Overtones with engineers 



David Leonard and SzjTniuisld. 

At Ocean Way Recording, recent 
sessions include Holly Lamar with 
producer Byron GalUmore are! engi- 
neer Julian King; Ibby Keith with 
producer James Stroud and King 
engineering; Lennon Murphy w ith 
producer Jeff Pringle and engineer 
Warren Riker; IVisha Yearwood, 
producer Mark Wnght, and engineer 
Greg Droman recording strings for 
her forthcoming release; and Collin 
Raye with Stroud producing. 

ON THE ROAD 

Uncle Krackcr's platinum album 
Double Wide was entirely recorded 
and mixed in Pro Tools by Mike 
Bradford, who co-wrote four songs 
and shared production duties with 
pnxluccr Kid Rock. While this alone 
is not esjiecially newsworthy, nearly 
all reconling and mixing took place in 
the back of a bus and in hotels across 
the U.S. — an indication of the pro- 
found imiiact technology is having on 
professional recording. 

Bradfonl set u|) in the rear lounge 
of the tour bus, w here most of the 
recording took place, with a Pro Tbols 
system, MIDI rack, Mackie HUI 
interface, and a pair of Mackie HR824 
powere<l monitors. 

"We did a couple of things in 
Detroit — in a garage or my base- 
ment," Bradford adds, "but almost 
the whole album was recorded on the 
bus, even though space was tight." 



PRODUCTION CREDITS 

BILLBOARD'S NO. 1 SINGLES (MAY 12, 2001) 


CATEGORY 


HOT 100 ' R&B 


COUNTRY 


DANCE CLUB PLAY 


RAP 


TITLE 
AftisV 
Producer 

ILllwl) 


ALL FOR YOU 
Janet 

J. Jam. T Lewis, 
J. Jackson 
(Virgin) 


MISSING YOU 
Case 

Tim & Bob 
IDefSoullDJMGI 


AlfT NOTHING 'BOUT raU 
Brooks & Dunn' 
K. Brooks. R. Dunn. M. 
Wright 

(Arista Nashville) 


ALL FOR YOU 
Janet' 

J. Jam, T Lewis, 
J. Jackson 
(Virgin) 


WHAT WOULD YOU 00? 
City High' 

W. Jean, J. Duplessis, 
R. Toby, R. Pardio 
(Booga BasanertMsscope) 


RECORDING 

STUDIOtSI 

Engineerts) 


FLlfTE HME 
(Edina, MN) 

Jimmy Jam, Terry Lewis, 
Brad Vost, Xavier Smitti 


ENTERPRISE 
IBurtank. CA) 
RECORD PLANT 
(Los Angeles) 
Jan Fairchild 


SOUND KITCHEN 
(Franklin. TN) 
Greg Droman, 
Todd Gunnerson 


FLYTE HME 
(Edina. MN) 

Jimmy Jam, Teny Lewis, 
Brad Yost Xavier Smith 


TRACK HOUSE 
(Willinglioro,NY) 
BOOGA BASEMENT 
(East Orange, NJ) 
Serge Tsai 


CONSOLHSl; 
MWIS) 


Harrison MR4, Harrison 
Series Ten 


SSL J9000, SSL 4000 

G+/ 

Pro Tools 


API Legacy/ 
Pro Tods 


Harrison MR4, Harrison 
Series Ten 


SSL9000J/ 

Sony DigitaL Pn) Toob 


RECORDER(S) 


Otari MTR 100 w/Dolliy 
SO 


Studer A820. Studer 
ASOO 


Sony 3348 


Otari MTR 100 w/Dolby 
SR 


Sony 3348 


MIXkllEDIUM 


Qii«ile{y499 


2' Quantegy 499, Pro 
Tools 


Quantegy GP9. 1/2* ana 
log 


Quantegy 499 


Sony 3348, Pro Toob 


MIX DOWN 
STUDWS) 
Eiigine«(s) 


FLYTE TVME 
(Edina, MN) 
Steve Hodge 


RECORD PLANT 
(Los Angeles) 
Jan Fairctiik] 


SOUND KITCHEN 
(New York) 
Greg Droman. 
Todd Gunnerson 


FLYTE TYME 
(Edina, MN) 
Steve Hodge 


HIT FACTORY 
(NewYbriO 
Serge Tsai 


CONSOLES); 
DAW(S) 


Harrison Series Ten 


SSL 4000 G+ 


Neve VR72 Legend/ 
Pro Tools 


Harrison Series Ten 


SSL9000K 
Pro Tools 


RECORDER(S) 


Otari MTt) 100 w/Dolby 
SR 


ShiderASOO 


Ampei ATR 102 


Otari MTR 100 w/Oolby 
SR 


Sony 3348 


MASTER 
MEDIUM 


Pro Tools 


Quantegy GP9 1/2', DAT 


Quantegy GP9 1/2- anakg. 
Quantegy DAT 
BASF CD-R 


Pro Tools 


Sony 3348 


MASTERING 
Engineer 


BERNIE GRUNDMAN 
Brian Gardner 


STERLING SOUND 
Chris Gehringef 


MASTERMIX 
Hank Williams 


BERNIE GRUNDMAN 
Brian GanJner 


HIT FACTORY 
Joe Yannece 


CD'CASSETTE 
MANUFAaURER 


EMO 


UNI 


BMG 


EMO 


UNI 



t- 2001. Biilbo«rcl/BPI Commumcalioni, Hoi 100. R&B i Country appear in this le«ture each llme^ Mainstream Rock. Modern Roch, Rap. Adult 
Contemporary, Club Play, and Dance Sales rotate weekly. Please suOmit material for Producttofi Credits to Keith CauKield. Telephone 323-525-2297, 
Fax 323-525-2394 or 323-525-2395. kcaulf.e(d(f?billboflrd com 
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Log On For A License— In 10 Minutes 

UcenseMusic.com Caters To Nontrailitional Music Users 



BY JIM BESSMAN 

NEW YORK— LicenseMusic.com 
is gearing its fully automated, pre- 
cleared licensing service to the 
nontraditional sector of music 
users, primarily in the audiovisual 
industries. 

"There are tens of thousands of 
customers out there — Web designers, 
presentation producers — who have 
always used music, but either from a 
'wallpaper' file (with no regard to| 
quality, or they just .stole it because 
they hail no way to get a licease," .says 
Gerd Leonhard, the San FrancLsco- 
ba.sed company's founder/CEO. He 
•says 7(KJf of its sales are to Web-ba.se<l 
applications and conwrate cu.stomers. 

'There are 150,000 corporations 
using music media that publishers 
don't sell to because they're not big 
enough," he continues, noting the 
prohibitive costs of sending these 
potentiiJ clients CDs of a |mbli.sher's 
entire catalog. "But they can come 
to us to listen to (iO,(MK) tracks that 
ai-e currently searchable online and 
do everything without having to 
leave the office." 

"Ever.vthing" means the entire 
tran.saction, e.xplains executive VP 
Steve Com. "Our system is designed 
not only to search and preview — like 
a lot of other sit^s out there — but |to 
execute] the whole pricing and ti-ans- 
action pix)ce.ss." 

Com contrasts the [inx-wlure with 
the time-consuming "arbitrary and 
unpredictable" nature of traditional 
licensing. "People who come to the 



Internet l(x)k for a quick, eiisy .solu- 
tion — not another means to fax 
somebody but an alternative to com- 
plete a transaction. We can finish the 
whole thing in less than 10 minutes 
rather than weeks, which Ls a great 
advantage to nontniditional usei's in 
their 11th houi- with no time to wait 
for a (juote." 

Visitors to the LicenseMusic site 
can search for mu-sic by genre, tempo, 
instrument, mood, .subject, and re- 
gion, as well a.s numerous other crite- 
ria. Featured music is from indc- 
{)endent labels and leatling production 
libnuies iuid is pre-cleared with the 
artists, labels, .songwriters, and pub- 
ILshei-s. AI.SO, IjicenaeMu.sic transac- 
tions cost fai- less than liceiLsing from 
a major aitist. 

""ri-rfditionally, mast of the money 
in music publishing comes from .sell- 
ing to films, TV, and advertising," 
says Leonhard. "People want the 
most well-knowTi .songs that get u.sed 
over and over again, like 'Start Me 
Cp,' 'Moon Kiver,' and 'I Heard It 
ThiDugh the Grapevine.' But what's 
on our system allows us to reach out 
to buyei-s in the game business or to 
[people in audio E-mail production or 
to Flash (animation! designers and 
to other nontraditional users who 
might have music on their Web page 
or on CD-ROMs for in-hou.se prod- 
uct demonstrations." 

These are low-volume, " 'low-tick- 
et' deals," notes l/conhard, "meaning 
that they fetch $100 to $1,000— 
whereas the avei*age motion picture 




Musicnotes Links With BMG And Famous. BMG Music Publishing and 
Famous Music Publishing have entered into long-term digital sheet-music dis- 
tribution agreements with online sheet music store Musicnotes.com. Music- 
notes can now pick from Famous' entire catalog of more than 100.000 titles 
for downloading and purchase on its Web site, plus thousands more from BMG's 
catalog. Pictured at Famous Music's New York office, from left, are Margaret 
Johnson, senior VP of finance and administration at Famous; Irwin Z. Robinson, 
chairman/CEO of Famous; Kathleen Marsh. GEO of Musicnotes; Peter Thall, 
Musicnotes' attorney; Nicholas Firth, president of BMG Music Publishing World- 
wide; and Stanley Schneider. VP of legal and business affairs at BMG Music 
Publishing Worldwide. 



deal is $15,000 for a song." 

LicenseMusic's average transac- 
tion is $500, says Leonhard. "It's very 
low because we service a lot of cus- 
tomers who don't get licensed other- 
wise," he .says. "It could cost easily u|> 
to $2,000 ju.st to get it done by jjhone 
call, FedExing a CD, and going 
through a lawyer." 

The site's "pricing engine" auto- 
matically calculates the license fee 
based on license term, type of use, 
broadca.st medium, audience size, an<l 
other variables. "We don't ask for 
exclusivity or ownership, or ask users 
for a membership fee or to sign any 
restrictive contract," says Com. "And 
we don't charge the content provider 
to put it on the .site. We ju.st take a 
portion of the sync fee when the 
money is made." 

Leonhard .says the company has 
close to 10,000 customers, most of 
whom are in Internet-related 
businesses. The service, adds 
Corn, is "cost-neutral" to publish- 
ers, "which is why we've signed 
big-content providers like [peer- 
musicj. Cherry Lane, Milan Re- 
cords, and Chesky Records." 

Other major catalogs among the 
200 labels and publishers represent- 
ed by Licen-seMwIia incluiie Dream- 
Works Music ftiblishing. Arc Music. 
Harmonia Mundi, Warlock, and Knit- 
media. Aircraft, JRT Music, and 
Valentino are among the production 
music libraries on board. 

"To magnify the outreach," says 
Corn, "we've created strategic 
alliances with companies like Getty 
Images, which is one of the leading 
providers of stock footage and 
images; Gameproducer.com, which 
targets the game production indus- 
try; and Nibblebox.com, which is a 
network of college filmmakers and 
pixuluction |x?ople. 

"We also have a groundbreaking 
deal with BMI's site so that |)eople 
who go there to look up a song get 
linked to us for the .sync license — 
which we can do in 10 minutes. This 
is remarkable, becaase mu.sic .su|)er- 
vLsors who go to BMI may find a song 
from a .small-time publisher in the 
middle of nowhere, and ju.st to find 
the copyright owner to start the 
licensing process could take a week." 

Com notes that Licen,seMu.sic al.so 
licenses for trarlitional uses like film 
music (as in, for example. Meet the 
Puivnt»} and TV ;uid commereials. 

"We licen.se to Uu^e agencies like 
Young & Rubicam ami DLsney Stores, 
so we have pretty big 'name' clients." 
he says. "But our strength is the auto- 
mated proce.ss. It can do $,50 as easi- 
ly as .$.5,000, leading to hundreds of 
thou.sands more clients than tradi- 
tional publishers. We just liceased a 
track by an unsigned artist for a cor- 
|X)rate CD-ROM project. I used to be 
an imsuccessful .songwriter, and there 
was no way I could ever have placed 
my music in a corporate CD-ROM 
being .separated by thousands of miles 
from the buyer." 
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SONG CREDITS 



THE HOT 100 

ALL FOR YOU • Janet Jackson, James Harris III, Terry Lewis, Wayne Garfield, David 
Romani, Mauro Maiavasi • Black k^e/BMI. EMI AprilTASCAP, Ryta IVma/ASCAP, 
Uttle Macho/ASCAP, WB/ASCAP. Arapesh Commuracatkms/ASCAP 
HOT COUNTRY SINGLES & TTUCKS 
AIN'T NOTHING 'BOUT YOO • Tom Shapiro. Rivers RutherlonJ • Sony/ATV TmemMI, 
Wenonga/BMI. Universal/ASCAP, Memphisto/ASCAP 

HOTRUSmOLES 

MBSING YOU • Tim KeHey. Bob RobiBon. Joe Thomas, Joshua P. Thompson • T1nw4nyln/ 
BMt Songs Of Dreamworks/BMI. Taflest Tiee/ASCAP, Zomba/ASCAP, seS/ASCAP 

HOT RAP SINGLES 

MY BABY • Freddie Perren. Alphonso MIzell, Berry Ooidy, O. Lussier • JobeWASCAP 
HOT LATIN TRACKS 
OUIERO • M.Cancal, R. Contreras, J. Greco • Oustslli/BMI, Mana QitafASCAP, 
Jimmy QWASCAP, WB/ASCAP 



Stars Gome Hut To Celebrate 
Cherry Laoe's 40th Aooiversary 



Cherry lane turns 40: 

Cherry Lane Music Group CEO 
Peter Primont hosted a party 
recently at hLs midtown Manhiittan, 
N.Y., home celebrating the -lOth 
anniversarj' of the company's found- 
ing by the legendary Mill Okun. 

Formerly an arranger, Okun 
began copyrighting his arrange- 
ments of |)ublic-<lomain folk songs, 
then started woi'king with s(mg- 
writers. Tom Paxton, the first 
songwriter he signed, is still at 
Cherry Lane and attended the 
party. So did Peter Yarrow and 
Noel Paul Stookey of Peter, Paul 
& Mary, the com])any's first miijor 
commerei<il act. 

The next big one, of ctiurse, was 
John Denver. His first chart hit, 
"Take Me Home, Country Roads," 
w-As cmvritten 



by Denver aixl 
Bill DanofT 
and Tafiy Ni- 
vert (tf the 

late-HinsWaslv 
ington, D.('., 
folk duo Fat 



t}y Jim Bensma}) 



City. Djmoff and Nivert's .stiut with 
Okun was their "I Guess He'd Rather 
Be in Colorado." which PP&M's Mary 
IVavers rec-ordeil ahead of Denver's 
veision. The (luo.si»»i tesimwl with Jon 
CarroD iuxl Marmot Cliapnian in the 
Starland \«cal Band, whose huge hit 
witli D,uioirs "Afternoon Dt-light," on 
Denver's Wunlsong label, lopjied the 
duuls in lilTfi. 

'The interesting thing was that 
both '( Country Road.s' and 'After- 
noon Delight" had nothing whatso- 
ever to do with what was on radio 
at the time," said Danoff at Pri- 
mont's, noting that the former 
scored during the early 70s singer/ 
songwriter era. while the latter 
came at the height of disco. "I real- 
ize<l I was getting older when peo- 
ple started coming up to me /« tare 
iuid saying they Iwl been conceivcnl 
to 'AfteniiHin IXiight' " 

Danoff and Nivert were married 
but divorced after the group dis- 
banded in 1981. "I never stopped 
writing songs — but I .stopped fin- 
ishing them since I had no impetus 
without a group," says Danoff, who 
has since remarrie<I. He has spent 
the pjist few years parenting and 
operating the Stju'land Cafe re.stau- 



rant in Washington, D.C. He's now 
recording a new project, with Car- 
roll priKlucing. 

Uix»)mingat Cherry I«uie, mean- 
while, is iui extensive, lovingly pro- 
duced Laura Nyro songbook, which 
is due in .spiing 2002 to coincifk- with 
a biography from St Martin's on the 
late singer/songwriter. The book 
will include .some of Nyro's artwork 
and handwritten notes regarding 
her songs. Okun praluced Nyro's 
hit-heavy first album. More Than a 
Neic Disa/ivry, which was original- 
ly released in IHWi. Via a recent deal 
with Nyro's estate, Chen-y Lane 
now adminLsters the publLshing of 
;ill the songs Nyro wrote after liXIC) 
and administers the songwriter's 
shai¥ of her other .songs publi.she<l 
by EMI Music Publishing. 

Also at the 
celebration, 
ASC^AP's Ka- 
ren Sherry 
announced 
the founda- 
tion's continu- 
ing funding (in 



Ms & Music O 



conjunction with C'herry Lane) of 
the John Denver Music Camp 
Scholar-ship Program for under- 
privileged children, held at the 
Perry-Mansfield Performing 
Arts School and Camp in Colorado. 

New FROM HAL LEONARD; 
Milw aukee-bjised print music pub- 
lisher Hal I^conanl Cor|). has allied 
with Mc<jraw-Hill Education to pro- 
duce and distribute multimedia 
music educitional pnxlucts that com- 
plement imd exjxind u(xin McGraw- 
Hill's current music programs. 
llieyTl include videos, CDs, and print 
music for kindergiuten, elementjffy, 
high-.school. iind college student;*. 

Also, Hal Leonard has greatly 
enlarged SheetMiLsicDirectcom, its 
joint-venture Web site with Ixindon 
print miLsic publisher Music Sales 
Ltd. The content-enriched site now 
features thousiuvis of the companies' 
combined catalog selections, which 
can be downloatted using Sibelius' 
Internet-enabling technologj'. 

Mattrriah for Jim BenHman can 
sent tu SSt W. S7lh St., ltJX5, New 
Ynrk, N.Y. 10019 or abarenbo 
(.<Pearthlink.net 
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Crescent Moon An International Star? 



MaURICIO ABAROA'S move to 
t'lvsceiit Mm in Records (BUlboard- 
Bulletin, May 4), where he has taken 
the |xist of sonior VI V(iM. is evidence 
of tlif label's goal 
to becomt' an in- 
cubator of new 
talent. At the 
s;imo tiini', presi- 
(It-iU .lohii McL. 
Doclp's move to 
New York from 
Miami strenj^th- 
ix)t 1 p ens the company's 

resolve to market its releases in an 
international fiushion. 

"Tile artist.-; we sijrn are multi-eth- 
nic and bilinpual." says Crescent 
M(xin CEO Emilio Estebn Jr., who 
created the lah< l as a joint venture 
»nth Sony. "Tliev all speak Spanish 
and English. And right now, we're 
readv to do international releases in 




Notas 




by Leila Cobo 

places like Europe, Southeast Asia, 
and the Middle East" 

Doelp says, "We're working on some 
plans for [Panamanian rock group] 
Rabanes in Europe; [for singer/song- 
writer] Gianmarco we're looking to 
Spain; and [pop artist] Shalim we can 
sell pretty much everjTvhere." 

Shalim's disc, due in July, will be 
Crescent Moon's first pop release, fol- 
lowing albums by English-language 
rock band and Habanes. 

Crescent Moon also recently signed a 
pop girl trio whose tentative name is 



Cuba Wins Caribbean Snng Contest 
Amid Calls For Greater Cooperation 



BY NIGEL WILLIAMSON 

HAl{IiAlX)S— Cuba's Adeniilis 
Hernandez emerge<l victorious 
with the storming, uptempo salsa 
number "Ale Ale Arnba AnHba" 
at the 17th Caribbean Song Con- 
test held April i« here. 

The contest. p:u"t of the four-<lay 
Cariblx'jui Congjiline Mu.sic Kesti- 
val and Symposium, attracted 
cntrant.s fmm .s»'ven countries an<l 
was broadcast live across the 
region, 

Cuba al.Ko wim two years ago. 
The contest was not held last 
year, but Barbados has now- 
secured an agreement to act as 
the host for the next two years, 

Hernandez, the 26-year-old 
former member of Cuban salsa 
group Canela. was presented 
with the prize by Stewart 
Krohn, president of the Car- 
ibbean Broadcasting I'nion. 

Barbadian entrant Carolyn 
"Tassa" Korde came in second, 
with "Let Us Be Kriends Again." 
Third place went to Tl'inidad's 
Chantal Small. «nth "Tfears." 

The nee<l for unity and coo|)er- 
ation among the different Car- 
ibbean territories was a theme 
that dominate<l not only the song 
contest hut many of the work- 
.shops and iKUiel discu.ssloiLs at the 
accompanying symposium. A 
strategic nine-point plan to help 
the regional music industry was 
put forwai'd by Dr. Keith Nurse 
of the Caribbean Export Devel- 
opment Agency. 

He said the region faced the 
typical pniblems of "small dcmie.s- 
tic markets dominated by foreign 
imports and airplay." His plan 
called for greater investment in 
local initiatives, better copyright 
protection and administi*ation, an 
anti-piracy campaign, greater 
development of the Intenict and 
E-commerce, government initia- 



tives on intellectual property and 
trading policy, the establishing of 
more ifgionwide industry bodies, 
and up<lated production facilities. 

Allistin DemiLs, a music indu.s- 
try attorney from Tiinidad, also 
singled out foreign airplay and 
jiiracy as being responsible for 
the erosion of Caribbean artists' 
^^arnillgs. She prai.sed the legisla- 
tion enacted by the Barbados 
government, which re(|uires 
radio stations to play fiOr^ 
Caribbean music. She called on 
other island governments in the 
region to follow suit "if we want 
to end this constant seepage of 
our foreign earnings." The Car- 
ibbean music industry was esti- 
mated to be worth more than $1.3 
billion in I'M). 

Delegates from across the 
( 'aribbean, the I'.S., and the U.K. 
also heard Mia Mottley, the Bar- 
badian minister of education and 
culture, urge Caribbean acts and 
lalH'ls to adopt a more aggressive 
attitude in promoting the region's 
talent to the rest of the world. 

In a hard-hitting keynote 
address, Mottley said that those 
working in the Caribbean music 
industry should become "sol- 
diers not dressed in gi"een" and 
fight for the propagation of a 
specifically Caribbean musical 
perspective. 

She culled on these acts to helj) 
emancipate the region from 
"mental slavery" and said the 
Cai'ibbean had suffered and been 
exploited under colonialism, 
imperialism, and now globaliza- 
tion. She said the region's musi- 
cians had a duty to promote the 
Caribbean's rich cultural heritage 
because they have "a greater 
jHiwer and reach than that of the 
politicians, preachers, and lead- 
ers since they influence the 
minds, souls, and bodies." 




SoBe Sol (SoBe as in Miami's South 
Beach). The membere are US.-bom of 
Guatemalaa Cdombijui, and Dominican 
descent and sing a mix of pop, Latin, and 
R&B. "We think it's 
going to be a huge 
band and a huge 
record," says Doelp 

Abaroa comes 
to Crescent Moon 
from the Latin Aca- 
demy of Recortling 
Arts and Sciences 
(LARAS), where esiefan 
he was senior VI'/GM for the pa.st 2(1 
months. He also founded LARAS with 
National Academy of Recording Arts 
and Sciences and LARAS president^ 
CEO Michael Greene in 1997. His 
departure fi\)m the organization has 
been extremely amicable, and, accord- 
ing to Greene, he «ill continue to work 
with the organization as a "volunteer 
leader." Greene is now inteniewing can- 
didates to take over Abaroa's post and 
says hell make an announcement .soon. 

Prior to his work with LARAS, 
Abaroa was A&R director for Warn- 
er Music Mexico :iiul resiwin-sible for 

.signing acte like Francisco Cespedes 
and Cal6 Tiumba. In addition, he was 
Luis Mi^el^ manager and worked 
as executive producer on .several of 
his albums, including Aries, Segiimlo 
Romance, and El Coucierto. 

(Continued on next page) 

LATIN TRACKS A-Z 

nriE (PublishDr Licensme OtR ) 
1 IM«2MIEIIinFII[linieMG>i>MI>.mPA>n<iiiEl 

ASCtf) 

IS JIMIUIE Md. BMI) 
• CmilClAIPSO.ASCAP/Oinm.ASOl') 

22 OMCOUIOaiuIllxil) 

B CIIUWSEASIIMIIIISSaESOIUIIRnlllpp. 
ASMP/WB »SC»P) 

14 DEIIVEinirVIEl.Mnnn:i>W.«SWI 
U DEMUEUUIITEISef-UBMI] 

15 IlESPIIECIUIOIVandir.ASUn 

36 DISCULPE USIEO IHuina. eMI) 
» DULCE nMEHO (VenCMa. ASCAP) 
40 EULMlUtlKIEMAiri tSUn 
U ElU)0IISWIOII(nim<<D.BIIII 

» EIIUIMtCnEIEMlVil.oSaP/WA'VUtin.SMI) 
» E>SEIUW>l)linUilTEIS«Ca.IW 
ENIRE nj T Mil MMES CM, ASCtf) 
S ESCUVOTUiOIBrambilaMuIKll) 
V INFia ilM Mitil. ASCAPI 

3 UmOMUtlStnyyAIVOlKin.ASCJVI 

n UClAVEOUUIMICMIItrt ASUPlBltii UCAP) 
UlSIUJIVtCUIPwWI B»l) 
MEMlOHISHOdMOA ASCAP) 
ME DECUWO CULPULE m Fdicms. BW/Aialuia. BUI 
HI QtlE VAUEIUS lANTO (Ed.nxHiu. ASCAPI 

4 nTEPmUOUUUillSxSlKi.BMII 
I PEIOHOIIEAIIAIFVC.ASCAP) 

10 POR UUCTE ASI (Eiam ASCAP.ONB. ASCAPI 
IB POR ilEH DEEDS DOS (WbslH]) 

QUEaEVASADAIM ASCAFI 
1 flOIERO IDwlElli. BW'Vana Gita ASCAP/Aramy Cs. 
ISCWm. ASCAPI 

23 SI6UE SIN Ml ICnima. StSACi 

5 SOlOOUiaiOAllAITEiaOtODTIIAIITSIOIELOIIELri 
tS«VAIV IirtS, ASCAf ^tleMon. ASCAP.^ynunfc 
ASCAPynanna DcsnMfld. SfSAOViclDiia 
SE^C/Sanj/AHf Sonti. BMlAlauuT. ASCAP/Unveisal MCA. 
ASCATI 

U IEmSEOLinDU(flaKSoni>.ASCAP) 

a TOOiiE DC umnn. ASCAPI 

39 TVIUraRTEIITiaOIIILilk'ts ASUP/DaiyMcoit.ASCAr) 
I IV RECUCRMIBIKSonil.ASCAP/Vlacts ASCAPI 

37 UN iDIOTA(R«MusicAitdimusa. ASCAPI 
i TLLEUSnniLGA.SW 

14 TnSI«l«WIISiHi|/AI«Iksin.ASCAr/«MIII«Mi». 
ASCAP) 

17 TOIIOSOTESAMUIER<Urm«iMlMuu:a.8MvaUt)ltiell. 

tmml Uaic. BIWOitn BMC BMII 
It TO SIMEHUmEKiiUl. ASCAPI 
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THIS 


3s 


2WKS. 
AGO 


z 

o,- 

J I 

? <J 


COMPIIEO FROM A NATIONAl SAMPLE OF AIRPLAY SUPPLIED BV BROADCAST 
DATA SYSTEMS' RADIO TRACK SERVICE, 93 UTIN MUSIC STATIONS AHt ELEC- 
TRONICALLY MONITORED 6 AM TO 12 MIDNIGHT 7 DAYS A WEEK 

ARTIST TITLE 

IMPRINT/PROMOTION LABEL PRODUCER (SONGWRITERl 


CD 


1 


1 


11 


JERRY RIVERA 

AO^i A ^Alr, : A'iti I > wKrfj el ttc 


No. 1 

QUIERO 

1 BSJLVfTTIiMCANCEURCCNTREBASJ.GRECO) 


2 


2 


3 


25 


JUAN GABRIEL 


ABRAZAME MUY FUERTE 

L MAGAvlANtS 1. GABRIEL 


(D 


6 


11 


29 


AZULAZUL 


LA BOMBA 

H SAA.'tDRA 1 F ZAI.'BHANA MARC'lEni 


CD 


4 


5 


7 


CONJUNTO PRIMAVERA 

I3NGVISA t 


NO TE PODIAS QUEDAR 

J GLnaEN ;R GONZALEZ liORAl 


5 


3 


2 


15 


RICKY MARTIN SOLO QUIERO AMARTE 

CailJVaA^-^'iy D;f,D35 1 D.CHlli; ID child, .' ^MAW Z BURR,C LCPL;,R martini 


CD 


5 


4 


11 


BANDA EL RECODO 


Y LLEGASTE TU 




'"Ni,. ■.', ' 


G LZARFtAGA (N HERNANKZl 


(D 


7 


6 


13 


ILEGALES 

A^in.AUM!'. i.'ili\ f 


TU RECUERDO 

VKiTEL'JrtAILLiVDOTEit 


CD 


13 


12 


11 


CHAYANNE 

SD-iV DISCOS 


CANDELA 

L MFNCFZ ID FO'/FDA,L [NDERI 


9 


8 


7 


7 


GILBERTO SANTA ROSA 

SD'I- DISCOS 


PERO NO ME AMA 

' " LJG?,G SANTA RC5A (R MONCLOVAl 


10 


11 


9 


42 


CHRISTIAN CASTRO 

At^lDLA'BMG LAH'i t 


POR AMARTE ASI 

ftFJLNTArJDLfi IE REVES A MONTALBAN> 


11 


14 


14 


30 


MDO 

SD'I'' DISCOS 1 


TE QUISE OLVIDAR 

A JAFN IVMARftUFCC BAUTEI' 


12 


9 


8 


15 


LOS TUCANES DE TIJUANA EL AMOR SONADO 

UMVERSAL LADING G FELVM QG'iNTERO LARA; 


OD 


15 


17 


4 


LOS TIGRES DEL NORTE ME DECIARO CULPABLE 

IC'iO^,SA t HERNANDEZ.LOS TtGRES DLL NCftTE U '/[L1NPL2I 


14 


10 


10 


16 


PAULINA RUBIO 

UMV-HSAL LA'INC t 


Y YO SIGO AQUI 

UAitVTCOIESITFANO; 


15 


12 


13 


14 


LUPILLO RIVERA 


DESPRECIADO 

PRl'/FRA |] NA';A9MErE C'JRIEL 


OS 


W 


20 


9 


ROGELIO MARTINEZ 


AMAME 


(D 


30 




2 


m Greatest Gainer * 

PAULINA RUBIO VO NO SOY ESA MUJER 

„N'<ii:;J i '.':;[it^'. t:LiA;iKl,r.;ii;r:ga,'L'w.iV;KfS"«,"}T£WVAh' 


08) 


20 


21 


12 


PEPE AGUILAR 

MUSARI BA^eC'A 


E5CLAV0 Y AMD 
FAG'JILAR IJ VFLOBES) 


OD 


18 


26 


14 


VICTOR MANU£LLE 


ME DA LO MISMO 

. M 1 UGG iO ALFANNOl 


20 


16 


13 


29 


ROCIO OURCAL 


INFIEL 

Hill'.'tKIC,'vi.f,fSCASIILLOl 


21 


25 


30 


26 


LAURA PAUSINI 

ft^A .AULA ' 


ENTRE TU Y MIL MARES 

A GERR JTI il BALIFSTEROS B,ANTCNACD1 


22 


24 


23 


6 


GRUPOMANIA 

LM'-F'VSAL LATISO 1 


CARACOLITO 

Q SERRANO 10 SERRANOl 


23 


72 


24 


5 


MARCO ANTONIO SOLIS 

lf,>\':i'.iv^ 


SIGUE SIN Ml 

B SILVEni 'IM A SOLIS,! 


24 


26 


31 


12 


EL PODER DEL NORTE 


Nl QUE VALIERAS TANTO 

NOT I ISTED IM BllLNRCSIRO! 


d) 


NEW^ 


1 


CAROLINA LAO 

'■'-•,'''■•! ''VIAiAIlVAt 


DULCEVENENO 

R&ANGHF7A)AENG ARENAS lA !AFN 11 MOPIN 


26 


28 


29 


25 


INTOCABLE 

LKI LAM. T 


ENSENAME A OLVIDARTE 

RMUNCZ RI/ARIIM/ll I'AGLLA! 


27 


23 


22 


12 


UE ARROLLAOOlU BANDA a UMON DE RENE CAMKHO Q jai£ VAS A DAD 

yiW V SrC^j ' LAWA'CKJ iR,OfiTECW,A GARCIA! 


d) 


38 




2 


POLOURIASYSUMAQUINANORTENA POR BIEN DE LOS DOS 

I0N3VISA PUH Ab 10 A H 


29 


29 


28 


6 


LIMITE 


TOQUE DE AMOR 

irARPILLOiAVILlAHlAL 


30 


21 


19 


13 


RICARDO MONTANER 


LA CLAVE DEL AMOR 

fiSil'.'FTTHRMONTANERi 


31 


31 




5 


JULIO PRECIADO V SU BANDA PERU DEL PACIFICO 1 A Sll 1 A VACIA 

RLA^hMC .Alll. 'IL'.', 1^:' ^ "i'.''.J-LE; 


32 


39 


35 


25 


SON BY FOUR 

COL'JMBIASOIIY aiSCOS » 


CUANDO SEAS MIA 
R WAKE 1D,ALFANN0 ■ - '.■■ 1 .'.^-pEN 


CD 


Rt-EIITIir 


2 


INTOCABLE 

EIAI LA'IN 


DUAME AMARTE 

P lAL'iOi P MARTINL: .E AlAMSl 


CE) 


35 


37 


4 


JARABE DE PALO 

El.*! LA'IN t 


DE VUELTA Y VUELTA 

j rMOF*NLAK, (lARASF Df PALCl 


QD 


33 




11 


0V7 

SCNV C'^COS T 


ENLOQUECEME 

L CERONI IL CEROm f GRENO OSCH»»EBttl 


QD 


34 


27 


20 


LOS HUMILOES 

R'"A'BI.*j L-V'IN 


DISCULPE USTED 

J 1 AVAL A ;FDF IESUS JR I 


d) 


RE-Elim 


16 


JOAN SEBASTIAN 

MLiy.-'TeA.BOA 


UN lOIOTA 

.1 StBASIIAN 1) ELBASI.AMI 


39 


27 


15 


8 


HUEY DUNBAR 

scN> cist:os t 


YO SI ME ENAMORE 

A IAtNiA,JAL\,WPAZl 


(El 


NEW^ 


1 


YAIRE 

UCiHIS r 


TU MAYOR TENTACION 

R BATI •( M BLASCC HAIREI 


CD 


NEW^ 


1 


ALEJANDRO SANZ 

'A'EA LATINA 


Fl Al MA AL AIRE 

L P l^^i^,E^L.C lA SA'iZi 






POP 




1 TROPiCtlySALSA | REGIONAL MEXICAN 



33 STATIONS 



1 JUAN (UBRIEL ikrnCX.A'BMG 
LATIN ABRAZAME MUY FUERTE 

2 JERRY RIVERA ARIOLABMG 
lAfih QUIERO 

3 ILEGALES arhla.'bug latin 
TU RECUERDO 

4 CHRtSTlAN CASTRO arcia'Gmg 
IAT« POR AMARTE ASI 

5 RtCKY MARTIN axuMBiA,S)Mr 
DISCOS SOLO QUIERO AMARTE 

6CHAYANNE SONir nscos 
CANDELA 

7 MDO SONY niscos 
TE QUISE OLVIDAR 

8 PAULINA RUBIO UNivFRSAi 
LATINO YYO SIGO AQUI 

9 PAULINA RU8I0 umvirsai 
LATINO YO NO SOY ESA MUJER 

10 ROCK) DURCAL ahiou^bmc 
UTiN INFIEL 

11 CHAYANNE SONY discos 
YO TE AHO 

12 MARCO AHTONIO SOLIS 
roNcyvtSA SIGUE SIN Ml 

13 SON BY FOUR Sony discos 
A PURO DOLOH 

14 RICARDO MONTANER wea 
LATINA LA CLAVE DEL AMOft 

15 JARABE DEPALOi" lATiN 



[)■- 



Ul lA 



14 STKTIONS 



1 JERRY RIVERA arnhA'BMG 
UIiN QUIERO 

2 GILBERTO SANTA ROSA SOh-i 

OISCOS PERO NO ME AMA 

3 A2UL A2UL SON^ DISCOS 
LA BOMBA 

4 VICTOR MANUELLE SONY 
DISCOS ME DA LO MISMO 

5 GRUPOMANIA UMVERSAL 
LATIND CARACOLITO 

6 ILEGALES ARIOLABMG LATIN 
TU RECUERDO 

7 RICKY MARTIN COIuubu.'SONy 
DISCOS SOLO QUIERO AMARTE 

8 TITO NIEVES WEA LATINA 
UN AMOR ASI 

9 HUEY DUNBAR SONY DISCOS 
VO SI ME ENAMORE 

10 JAY LOZAOA universal LATi 
NO POR AMARTE ASI 

1 1 MILLY QUEZADA SONY (»S^ 
COS INFIEL 

12 ChtAYANNE SONY DISCOS 
CANDELA 

13 JARABE DE PALO EMi LATiN 
DE VUELTA Y VUELTA 

14 DESTINY'S CHILD COLUMBIA 
SURVIVOR 

15 FRANK REVES J&N/SONV DIS 
I : [ ■■T''- flFNA 



S6 STATIONS 



1 COHJUNTO PRIMAVERA FOW 

WIS* NO TE PODIAS QUEDAR 

2 BANDA EL RECODO (OHO- 
viSAY LLEGASTE TU 

3 LOS TIGRES DEL NORTE fOHO- 
visaMEDECLARO CUIPABLE 

4 LOS TUCANES K TIJUANA Uf» 
vtRSAi LATiv: EL AMOR SONADO 

5 LUPILLO RIVERA sony ws- 
COS DESPRECIADO 

6 ROGEUO MARTINEZ DISCOS 
CISNE AMAME 

7 ROGELIO MARTINEZ DiSCOS 
CISNE YSIGUESSIENDO TU 

8 EL POOER DEL NORTE utSA-m 
LAHnNIQUE VALIERAS TANTO 

9 INTOCABLE EMi LAilN 
ENSENAME A OLVIDARTE 

1 0 U AMOUAOOM BANDk a UMW 
DE RENE CMUCHO sent QUE. . 

11 POLO URIASTSU lUiQUINA NORTE- 
NA (ON;vy POR BiH C€ ICS DOS 

12 LIMITE UNIVfHSAI lAllNO 

TOQUF OF AMOR 

13 JUUO PRECtAO0 1 SU BUDA PERU 

Da mmo ■^•j.ivc h u siluu 

14 INTOCABLE emi latin 
DEJAME AMARTE 

15 LOS HUMILOES 

[f.'i\ DigCULPE USTED 
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NOTAS 

(Continued from preceding page) 

"We needed somebody in Miami 
like Mauricio who not only knows the 
U.S, Latin market but the entiit Latin 
American market," says Estefan, 

Abaroa says, "My main objective is 
that in a year's time it will be not only 
the best label for its roster but it will be 
identilied as the best option by young, 
contemporary consumers in the U.S. 
and Latin America." 

J&N EXPANDS: Miami-ba.sed indie 
J&N Records has renewed its distri- 
bution deal with Sony Discos for 
another two years, says J&N presi- 
dent Juan Hidalgo. The announce- 
ment was made alter the label opened 
offices in Mexico City and released 
someofitstropicaltitlesin Mexico. 

J&N has been charting in the top 
10 in the past year, thanks to a .series 
of popular year-end compilations, 
including longstanding favorite 
Memiliits — a new edition of which 
J&N releases annually — and, now, 
Bacltata)iita and SalscJiitn. 

"These kind of compilations be- 
come a trademark that finally every- 
one looks for," says Hidalgo. "This 
year we're also going to relea.se Ban- 
dakits, Ra»cheraliit% and Mariadii- 
Itita." In addition, this year for the 
first time, J&N will release a series of 
compilations during the summer, 
titled www.bacliaia.com, wwwjtaUero 
.com, and mmv.meretigiie.com. 

Other upcoming J&N albums 
include a tribute to Willie Rosario 
featuring yet-to-be-announced con- 
temporary soneron from Colombia, 
Venezuela, and Puerto Rico. 

After leading los TVes, 

arguably the most commercially and 
critically successful Chilean rock 
group of the '90s, singer/ guitarist/ 
composer Alvaro Henriquez de- 
buted in fiDnt of a live audience as the 
front man of a new group, Los 
Petinellis, May 4. This was Hen- 
riquez's first public appearance after 
a farewell concert by Los Tres last 
May. IjOs Petinellis, a four-piece group 
comprising Henriquez, Camilo Sali- 
nas (keyboards), Cristiiui EspiAeira 
(bass), and NicoUs Ibrres (drums), 
is named after Henriquez's mother. 
The band played a blend of old rock- 
'n'roll and Chilean folk music. 
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ETKADIO latin LAUNCH: 
Webcastcr NetRiulio hius announced 
the launch of a Latin music geru^ sec- 
tion on its Web site, which will include 
two new Latin music chiuinels imd a 
new Latin masic Learn .section in Eng- 
lish and Sjwnish. NetKadio already 
includes Latin music channels 
Romance Latino and Latin Mix. The 
new additioas are TVopical — featurii^ 
salsa, merengue, ciimhia, homha, 
Spanish rap, and reggae — am\ Alter- 
latino, featuring hartl rock, gi-unge, 
pop, ska, and reggae. NetRadio.com's 
Learn section includes explanatory 
pages on different genres as well as 
links to NetRadio's music cltumels and 
i^ecommended reconlings. All chiinneLs 
are programmed by Candy Cintron, 
a radio and music indu-stry veteran. 

Assintaiice in preparing this story 
iwi.s provided by Sergio Fortu no in 
Chile. Leila Cobo may Ix' reached at 
.i05-.i61-5J7<J or at Icobodtbitlbmini 
.com. Material may he sent to 101 
Crandon Blvd., Suite 1,66, Key Bis- 
cayne, Fla. SSIiO. 



THE 



Billboard Latin 50 



SoundScarfW 
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ARTIST MCVIM iNUMt.[H'DIS!RlBLllNGlflSt[ TITLE 


1 


I 


10 


No. 1 

A.B. QUINtitNILU r LOS KUM8IA KINGS 


. „,. ■. -HHH' 


2 




45 


PAULiNA RUBiO • i . .1 - S 


B l-.liSA 


3 




6 


CONJUNTO PRIMAVERA MjMiu^.t » ■ 


ANSIA DE AMAR 


® 


B 


12 


LUPILLO RIVERA ,.t.< discos m?76B| 


DESPRECIADO 


5 


3 


10 


RICKY MARTIN -.y DisCKia4300 


LA HISTORIA 






91 


VICENTE FERNANDEZ ^jiny CXSC0Smi4-> ■ 


HISTORIA DE UN lOOLO VOL 1 


— y— 


— — • 




SELENH ■ ■ LIVE. THE lASICONCEBT- 


HOUSTON. TEXAS FEBRUARY 26, 1 995 




— — 


37 


AZULAZUL ntsC06&3'»4lB 


ELSAPO 




— — 


J 


BANDA EL RECOOO ' mmsa «:r.> ■ 


CONTIGO POR SIFMPRF 


(D 


15 


3 


Greatest Gainer 

VARIOUS ARTISTS wia> umaij UIT» BUBOARD LATIN MUSK AWARDS 2001 


11 


12 


34 


CHRISTINA AGUILERA 1 «« . iUir. 


Ml REFLEJO 






12 


VARIOUS ARTISTS ^:tN> orSCOSVrtALAtiNAwy,;^ 


NO 1 UN ANO DE EXITOS 


13 


6 


9 


JERRY RIVERA ■.RiOmB2955.m(G lAIlN BB 


RIVERA 


14 


16 


22 


lUAIOfI Uili > SiS aUVOS del HOmi rmnr -.tii 


LWm aHOUBREISUMUSO 


15 


13 


7 


GILBERTO SANTA ROSA s.»,. js H INTENSO 


IE 


18 


22 


JUAN GABRIEL s;j..;bMu B 


ABRAZAME MUY FUERTE 


fiTi 
\MJ 


20 


3 


LOS TUCANES DE TIJUANA i UfBes to»,. 


32 CORRIDOS LlDERES 


IB 


19 


24 


VARIOUS JVRTISTS .an 8?754 Sony D'Scos 


BACHATAHITS 2001 


19 


22 


13 


JUAIILUISG(lE>IU44lluuaN93ll2]W>MlfiULAIiKlB COIICCION ROUAMTICA 




2f) 


54 


THALIA : rMiiAnN?6?33B 


ARRASANDO 


QD 


3b 


31 


ALEJANDRO SANZ mA utDNA D 


EL ALMA AL AIRE 


22 


i; 


10 


HUEY DUNBAR r. , nisCRS 84?g7 O 


YO SI ME ENAMORE 


® 


ti 


64 


SON BY FOUR* < \< DIX0SA3181 ■ 


SON BY FOUR 


24 




35 


0V7 M I RJ»;H 


COOO 


25 


21 


24 


INTOCABLE . : tui iaiin .-inoB 


ES PARA n 


CD 


31 


45 


JOAN SEBASTIAN MuSARI /.^IV'^RAl(>OA Bfl 


SECRETO DE AMOR 


27 


21 


10 


INTOCABLE CM" i,v..U! 


14 GRANDES EXITOS 


2> 


23 


27 


LOS ANGELES DE CHARLIE kmovisa fjyti O 


1 UN SUENO 


29 


29 


8 


TIGRILLOS V,LAWL» «741ZWLAIAIINA 


QUE LO BAILE BIEN 


30 


30 


78 


MARC ANTHONY IMU usaiMOKr oscos DESDE UN I^INCIPIO FROM THE BEONKINC 


31 


11 


7 


GRUPOMANIA USiVtRSAi iATiNOQl3ai5B 


MANIA 2050 


® 


« 


6 


CONTROL IMl LATIN 317% 


CONTROL 


33 


32 


31 


CHAYANNE 1 BB 


SIMPtEMENTE 


34 


26 


31 


LUIS MIGUEL 


VIVO 


35 


28 


8 


LOS SUPER SEVEN , 


iCOSM CANTO 


3S 


39 


7 


GUARDIAiiES DEL Wm a>.tiia 1 UfiiA-, 1 auk iO MEJOR 0£ GUARDIANES DEL AMOR 


(ID 


RE-ENTRr 


RICARDO MONTANER wtA 1 aula «f,B?I 


SUENO REPETIDO 


31 


38 1 2 


VARIOUS ARTISTS ■ . 1 


'.0 NUESTRO Y LO MEJOR 


(jl) 


NEW> 


M Hot Shot Debut 

SOUNDTRACK SUPCO 0«93i\JNIVf RSAI lAtlNCi AMORES PERROS 


40 


3f: 


98 


MANA*,. .' -.-.I 


MTV UNPLUGGED 


41 


» 


3 


lOS R«OS OE SiCRlUEMO > REYNAUIO - ' - 


-.i.'iD; ' :ifPARRA\jA 


42 


13 


24 


lOS TUCANES DE TIJUANA ,Mt«KtfM 


B "£ i-S'* *'■'■« DS »oo« 


® 


RE-ENTRT 


EL CHICHICUILOTE LiDEREStuOM 12 CHICHICUILOTAZOS CON BANOA 


® 


NEW^ 


SPARX ^:JMy. 


PARA LAS MADRECITAS 


45 


41 


62 


SHAKIRA . 11 1;: .r ai ■m 


MTV UNPLUGGED 


4t 


40 


14 
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MIAMI BEACH— The Billboard 
Latin Music Conference and 
Awards, held April 24-26 here, 
featured an array of performers 
and celebrity presenters, panels 
on industry issues, and showcas- 
es. It was capped by the Billboard 
Latin Music Awards Show April 
26 at the Jackie Gleason Theater 
here. A who's who of Latin music 
stars and industry members 
attended both the conference anil 
the awards show. 



Sandy Fox ot Fox Law Group, center, 
presents the Ambassador Award to 
Frank Fiore. left, of Latinum Music and 
the 2001 Hope & Harmony Award to 
Willy Chirino for their efforts on t>efiaif 
of tfie Diabetes Research Institute. 




Unsigned artist Carsello performed 
during the Latino Impact Lunch at 
the conference. 



m 



Shown, from left, at the awards show 
after-party are Jon Secada; Maritere 
Secada; Veronica Lopez, brand man- 
ager at HBO Latino; and Elaine Grown, 
VP of on-air programming at HBO. 



Los Tri-0 member Manuel is pictured 
with a friend at the awards show after- 
party at Miami club Bongos. 



ail . 



Unsigned act Mamb^ is pictured dur- 
ing a performance at the latino 
Impact Lunch at the conference. 




Winning the regional Mexican track of the year honor at the Billboard Latin 
Music Awards was Los Angeles Azules (Disa/EMI Latin). 




Grupo Umite. shown above, won the Billboard Latin Music Award for the region- 
al Mexican album of the year, female group or solo artist. 





Marc Anthony, center, is presented 
with the first Vespa from the Italian 
scooter manufacturer's new Miami 
store, after his interview at the Bill- 
board Latin Music Conference. Pic- 
tured with Anthony, from left, are, 
Wade Caughman, owner of the Miami 
and South Beach Vespa stores, and 
Peter Laitmon, director of sales and 
marketing for Plaggio USAA/espa. 




Maria Conchita Alonso and Julio 
Iglesias Jr. pose at the after-party 




The Songwnter's Panel sponsored by ASCAP at the Billboard Latin Music Con- 
ference provided aspiring writers the opportunity to receive feedback on their 
work from panelists. Pictured, from left, are moderator Alexandra Lioutikoff , 
ASCAP; Lewis Martinee, Extreme Music; Totty Saizarbitoria. Deston Songs; 
Omar Alfanno, Dreams Factory Productions; Jos6 Negroni. Sony Publishing; 
Rodolfo Castillo. Castillo Music Group; and Chein Garcia, Hey Chubby Music. 



iimi 



Sony Discos act 0V7 is pictured on 
the awards show red carpet prior to 
the event. 




Heineken USA district manager LIzette 
Garcia, right, presents the Heineken 
AMPT Recognition Award to LaMusica 
.com founder Little July during the Hit 
Factory Criteria fvliami Gala. 




Pictured at tfie event with samplers 
and invited guests is Oriando Men- 
doza, right, account executive with 
Prime Access, marlceting agency for 
Kool cigarettes, which sponsored Bill- 
board's after-party. 




Sony Discos artist Huey Dunbar is 
shown accepting his award for hot 
Latin track of tfie year, vocal duo. 



One of the performers at the Bill- 
board Latin Music Awards show 
was Sony Discos artist Gilberto 
Santa Rosa, who is known as El 
Caballero de la Salsa. 
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THE LATEST NEWS AND VIEWS FROM AROUND THE WORLD 



Sanity Considers Asian Expansion 



New Managing Director Sees Opportunities For Retaiier 



BY CHRISTIE ELIEZER 

SYDNEY— Leading Australian 
music retailer Sanity is eyeing 
Asian markets. 

"There are certainly opportuni- 
ties in Asia," says new Sanity 
Music managing director Ian Duf- 
fell, an international music-retail 

n veteran who took 
up his newly cre- 
ated post May 1. 
Japan is seen as 
an initial entry 
market, as are 
Hong Kong and 
^ Singapore. Ex- 



'lan is an experienced 
retailer who clearly 

understands the 
markets we are in. ' 

-BRKTT aumor, samity 

fashion sectors have both under- 
gone a downturn in the past 12 
months. In February, Brazin 
announced a fall in interim prof- 
its to $17.2 million Australian 
($9.1 milH""* • )f 

y 





hi 
m 
sa 
ufi 
ty 



1 

of pafenf company Brazin, 

Duffell will also oversee Brazin's 
other music-related divisions — 
including the In2Musie music- 
retail chain, online retailer/pub- 
lisher sanity.com (of which Brazin 
owns 76%), and Sydney nightclub 
City Live (in which Brazin has a 
55% stake) — as well as its fashion 
and lifestyle ventures. 
Australia's music-retail and 




1 =si^o 
5 050 



as Carlos Santana 
and Dido, are among the every- 
day names of 200rs record busi- 
ness, but there's also glory for 
French stars Oarou and Mylfene 
Farmer and U.K. sensation Hear' 
Say, as well as a major testament 
to the commercial strength of 
Dutchman Andre Rieu. 

Way out front in April, now at 6 
million copies sold in Europe, was 
Santana's Supernatural, one of 



costs compared to most countries." 

Of his move to Sanity, he adds, 
"I'm enormously impressed with 
Sanity stores because they've 
always created a [dynamic] envi- 
ronment. If you're going to en- 
courage people to go and shop 
music, then you have to be excit- 
ing. Sanity has one of the largest 
market shares in the world for 
music retail, and, considering 
they didn't open until 1993, that's 
a tremendous achievement." 

Duffell predicts that the up- 
coming economic downturn in 
Australia will see more inde- 
pendent music stores fall by the 
wayside, giving Sanity a greater 
I opportunity to expand market 
I share; he expects the .300th 
I store to open by the fourth 
quarter. He adds that talks with 
E-tailer ChaosMusic about 
sharing resources will continue, 
with an aim of strengthening 
the sanity.com division. 

mrJnlreHieu, 
Mlnum Winners 



AristayBMG's international sales 
dcpendables for some 18 months. 
It is Music & Media's No. 1 album 
for 2000, according to its European 
Top 100 Albums chart data. It is 
^till charting in such territories as 
^rance, Italy, and Holland and has 
idded another 1 million units to its 
ales total since its last Platinum 
'.uropc citation last November 
Rieu may not enjoy the same 
nmediate recognition in the Eng- 
lish-speaking industry, 
but the Dutch-bom con- 
ductor is back on the 
IFPI's radar with 
Strauss & Co. — and in 
emphatic terms — as the 
iversal album climbs to 3 million 
tilled sales. It's been almost a 
r since the so-called "Waltz King 
jurope" was last on the Euro- 
1 smrey with the 1 miUion-sell- 
Fiesta/Das Jaltrtauseudfest. 

eaching European platinum 

status for the first time in April 
was Quebec-bom Garou, with his 
Columbia album Seul (Alone). The 
performer made his name in the 
role of Quasimodo in the hugely 
popular French stage musical 
Notre Dame de Paris, and his solo 
set has been a fixture in French- 
speaking markets for six months, 
further propelled by the single 
"Seul," which had an extraordi- 
nary run at No. 1 in France from 
(ContivHed on page 6'.5) 



Sony Japan Sales Onwn 



BY STEVE McCLURE 

TOKYO— Sales of Sony Masic En- 
tertainment (Japan) — Japan's big- 
gest label — for the year ending 
March 31 fell 13% to lOtiH billion yen 
($814.9 million) due to lower sales of 
both domestic and international 
repertoire. 

Sales for the entire SMEJ Group 
(which numbers 40 companies, 
including parent firm SMEJ) were 
also down, falling 12.3% to 198.9 bil- 
lion yen ($1.6 billion) in the year. But 
group profits doubled over the pre- 
vious year to nearly 30 billion yen 
($237.6 million), according to a 
source close to the company, as cost- 



cutting efl'orts, such as trimming 
promotional spending, began to 
bear fruit. 

SMEJ has not released profit 
figures since the label was de-Ust- 
etl from the Tokyo Stock Ex- 
change after becoming a wholly 
owned .subsidiary of parent Sony 
Corp. Jan. 1, 2000. 

Sales of domestic product fell 21% 
year-on-year to 47.4 billion yen 
($375.4 million), due to a lack of block- 
buster hit-s on the order of rock band 
L'Arc-en-CSel'sJuly 1999 albums art 
and raij, each of which sold 2.6 mil- 
lion units here. L'Ai-c-en-Ciel's great- 
(Coiitiniied on imge Si) 



Warner Italy Restructures 

New Exec Post Filled; Distribution Arm Closed 



BY MARK WORDEN 

MILAN — On April 25, while the 
re.st of the country enjoyed its annu- 
al day off to celebrate the Uberation 
by the allies in 1944, Warner Music 
Italy quietly unveiled a new regime. 

The company announced two 
organizational changes that day, 
effective May 1. The first saw Mas- 
simo Giuliano installed in the 
newly created post of man- 
aging director of Warner 
Music Italy. The second con- 
cerned the closiu-e of its dis- 
tribution arm. 

Milan-based Giuliano was 
previously managing direc- 
tor of both WE A Italy and 
the Warner Strategic Mar- 
keting division. His promo- 
tion follows the recent ele- 
vation of Warner Music Italy 
president Gerolamo Caccia Domin- 
ioni (better known as Gero Caccia) 
to the position of executive VP of 
Warner Music Europe. Giuliano 
reports to Caccia. who retains his 
role as pre.sident. 

As Wamer Music Italy managing 
director, Giuliano will take over 
responsibility for the CGD East West 
Italy label from Caccia. CGD East- 
West, WE A, and Wamer Strategic 
Marketing will not have managing 
directors under the new structure. 
Instead they will each be headed by 
general managers, all reporting to 
Giuliano. 

Luciano Linzi, formerly new- 
media director of Warner Music 
Italy, becomes GM at CGD East- 
West. He succeeds Fabrizio Gianni- 
ni, W'ho has left the company to join 
EMI Italy as senior director of new 
artists and new talent. At WEA, 
marketing director Paolo de'Toma 
becomes GM. That post at Wamer 




Strategic Marketing is filled by 
Umberto Candiolo, who moves from 
his former role as marketing man- 
ager at the Wamer Fonit imprint. 

Caccia tells Billboard that the 
changes "reflect the company's 
desire to maintain a high level of 
independence for the labels with 
a structure that is horizontal 
rather than vertical, while 
strengthening its central 
organization in terms of 
services and marketing. 
With valid general man- 
agers in all sectors, we 
will have a stronger and 
more decisive territorial 
presence." 
:iA Along with its new man- 

agement structure, Wamer 
Music Italy announced that 
its distribution is now to be handled 
by Log service Europe, based near 
Milan. The company will also handle 
product fi-om Warner Home Video 
Italy. The 40 employees in the dis- 
tribution operation of Wamer Music 
International's Italian affiliate will 
be transferred to Log Service 
Em-ope, which is the Italian partner 
of specialist European distribution 
company Fiege Group. 

Caccia says the change will allow 
the company to "concentrate on our 
core business, which is the develop- 
ment and promotion of new artists. 
By having a partnership with a dis- 
tribution specialist, we can offer a 
more competitive .semce in compli- 
ance with the needs of a rapidly 
evolving market w-here speed is 
essential." 

Giuliano points out that both 
developments reflect "strategic 
changes, rather than cost-cutting. 
The best changes come when a com- 
pany is doing well." 
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11 
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EVEANGEU AIME MOI mim.'SOw 
MICHEL SARDOU LIVE BERCY 2000 trema 
BERALD DC PALMAS MARCHER DANS LA SABLE 


14 
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GACKT REBIRTH Nippon crown 


MOOEMITAUMO AMERICA hams^bmg 


13 


7 


EVACASSI8Y SONGBIRD euA STKETmi 




SHASGY HOTSHOT tsARCLAiiUNivtnSAi 


19 


20 


VARIOUS ARTISTS IMAGE wk> 


15 


13 


VDNOA SHCPAM) ALLY MCBEAl: FOR ONCE IN MY 

LIFE EPIC 

OATTPUHII DISCOVERY virgin 


14 


13 


TOPIDAOER ONKA'S BIG MOKA SONVSI 


19 


8 


16 


15 


OESTINrS CHILD SURVIVOR sony 


16 


17 


19 


8 


HEARSAY POPSTARS poevoor 


19 


14 


YANNTIERSEN L'ABSENTE labclsvirgin 


17 


RE 


VARIOUS ARTISTS THE MOST RELAXING— FEEL 


17 


15 


•ONANUAnW RONAN ROlvIKWUnrvERS*! 


IS 


14 


DAVID GRAY WHITE LADDER EASIWtST 


17 


10 


SAHTANA SUPERNATURAL ar«sta 






•OSHIBA-[MI 


IS 


12 


SUY lODl GREATEST HITS EMi 


17 


IS 


MADONNA MUSIC maverieivwarner BROS 


19 


12 


UANE FOIY ENTRE NOUS . - . v«oiN 


18 


17 


M-FIO EXPO EXPO RHYTHM vm. 


19 


16 


UN OEUY SEARCHING FOR THE JAN SOUL REBELS 


19 
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FEEDER ECHO PARK ECHO 


19 


NEW 


DOC GYNECO QUALITY STREET virgin 


19 


IS 


EVERY UTTU THING 4 FORCE avu TRAx 






G«OOVE A-IACK 


19 


12 


GORILLAZ GORILLAZ pariqpmone 


20 


RE 


nCiUIE )C«WW nU nV/M U UnL rtMIVIL OnlAnCOr 


20 


RE 


THE GOSPELLERS SOUL SEREhUDE ki/oon 


20 


18 


AHASTACIA NOT THAT KINO epic 
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RE 


PAPA ROACH INFEST i>i<eamwor«»^1l<iior 
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DAYS LIKE THAT SUGAR JONES MCMjNii.tR&AL 
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DAMN (1 THINK 1 LOVE YOU) STARMAKER raw 
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ME. MYSELF AND 1 SCANOAL'US festivae 
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DOWN DOWN DOWN LOLLIPOPS WEA 
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NEW 


DREAM ON DEPECHE MODE MurbttEPfffieAVMmEn 
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MOI . . . LOUTA ALIZEE poivdohunivirbai 
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LADY MARMALADE CHRISTINA AGUILERA. LIL' KIM. 
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NEW 


ITS RAINING MEN GERI HALLIWELL EH 
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1 


GET OVER YOUftSElf EOEN'S CRUSH l43.lOti[)ON- 
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2 


UPTOWN GIRL WESTLIFE »Mr. 






MYA& PINK ifSiivAA 


3 


6 


ClINT EASTYVOOO GORILLAZ [Mi 


4 


4 


PUYED-A-UVE (THE BONGO S0N6) DUO SAFRI 

MCATJNIVCRSAL 


4 
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7 
5 


WHOLE AGAIN ATOMIC KITTEN iNNDCENT/vinciN 
PtAYED-A-UVE (THE 90HC0 SONG) SAFRI DUO 


3 
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4 
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l-MUKEASIRD NELLY FURTADO MGVEjwvERSAi 
rr WASN^ ME SHAGGY FEATURING RICARDO 
-RIKROK" DUCENT mc^viwiversal 


4 
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DREAM ON DEPECHE MODE lmi 
IMITATION OF UFE REM. wjwwr brosavea 
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2 


SURVIVOR DESTINV S CHILD coiuM8iAisoNr 






MCRCunV'UNTvEHSAl 


9 


8 


WHOU AGAIN ATOMIC KITTEN virgin 
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4 


LUCE (TRAMOHTI A MORD-EST) ELISA suwvUMvtRSM 
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8 


SANDSTORM DARUDE popuiaa 


9 


4 


SUWIVDIt DESTINY'S CHILD coiumba 


9 


5 


BUTTERRY CRAZY TOWN caiuMaA 


7 


5 


WHAT IT FEUS UKE FOR A URL MADONNA 


7 


5 


PlAV JENNIFER LOPEZ tPiosONr 


7 


6 


PUREST OF PAIN SON BY FOUR EPV 


7 


7 


WAUme AWAY CRAIG DAVID shock 






MAVERIO^LA 


8 


3 


AU FOR YOU JANET viRcmTMi 


9 


13 


ANOTHER DAY IN PARADISE BRANDY i RAY-J WAAMER 


8 


6 


WHAT IT FEELS UKE FOR A GIRL MADONNA 


9 


8 


PUY JENNIFER LOPEZ Eitc 


9 


7 


WALK ON U2 'MURsa)P[.ajNrvtRSAL 


9 


8 


SUTTEDFIY CRAZY TOWN cauuBiA 






**»vtR^C^VltA 


9 


9 


WHAT TOOK YOU SO LONG? EMMA BUNTON vwGirt 


10 


14 


WHAT IT FEELS UKE FOR A GIRL (IMPORT) MADONNA 


10 


IS 


on UR FREAK ON MISSY "MISDEMAENOR' ELUOH 


9 


10 


8Em DAVIS EYES GV^IYNETH PALTROW holiy 


10 


10 


MAD ABOUT YOU HOOVERPHONiC columbu 






MAv(RIC^W»HNER 






CIEATRIVWABNER 


10 
II 


12 
9 


WOOOVlNivERSAi 

AU FDR YOU JANET VIRGIN 

MS. JACKSON OUTKAST latace^arista 
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13 


SURVIVOR DESTINY'S CHILD COu«B* 
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12 


9 
NEW 


LJUY (HEM ME TONKHD (REMIX) MOOJO imivtnsAt 
WHAT IT FEELS UKE FOR A GIRL MADONNA 


11 


17 


OOCHIE WAUY OB'S FINEST FEATURNG NAS 

CCHLlMiilA 

PLAY JENNIFER UDPEZ IPIC 

IT IKASn ME SHAGGY FEATURING RICARDO 

•RIKROK' DUCENT mcaiWivehsal 


12 


11 


CAN7 FIGHT THE MOONLHHT LEANN RIMES rxiRHi' 


13 
14 
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UAVt niCKiWARNER 

$«!* ON YOU D-)2 S'tADY.ftAWKl&'INTERSCOPtAWIVERSAl 

DREAM ON (IMPORT) DEPECHE MODE 


12 
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14 
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14 
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11 
14 


SUnnOI) DESTINY'S CHILD coujMU 
CASE OF THE EX UYA iNnRSCOPEiUNivtRSAL 
OPERATKIN 9LADE (BASS M THE PIACE) PUBLIC 


13 
14 
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WEA 

UPTOWN 61RL WESTLIFE ncA 
AU. FOR YOU JANET viwdN 




MUTEj«£PR5£.'WARNtR 


14 
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IS 
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IS 
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BUTTERaY CRAZY TOWN columWWONt 


ON THE HOVE BARTHEZZ PuRPiIEVE 


IS 


NEW 


MONSTERS SOMETHING FOR KATE MURMUfbVJNV 


19 


NEW 


LA MIA SKNORINA NEFFA uERGjflvuNivttOAi, 


19 


16 


BIZOUNCE OLIVIA nwc 


19 


10 


KABOUTERDAHS KABOUTER PLOP STino IKU 


18 


20 


BOW WOW (THArS MY NAME) LIL' BOW WOW 


17 


16 


NOBODY WANTS TO BE LONELY RICKY MARTIN & 


17 


12 


CLOSER NINE INCH NAILS NOTMiNGnrfTEfiscoPU 






UNIVEHiAl 


17 


NEW 


COLUMBIA 






CHRISTINA AGUILERA COlumbw 






UNIVERSAL 

SILENCE DELERIUM FEATURING SARAH 


19 


12 


PUFJSCHUDOEN DEF RYMMZ virgin 


PUY JENNIFER LOPEZ Fpc 


IS 


12 


19 


15 


17 


20 


WHO'S THAT BIRL? EVE interscopcuniverue 


IS 


15 


STAN EMINEM iNTERSCOf-EAJUfVERSAL 


STAN EMINEM FEATURING DIDO intcrscopl 


19 


NEW 


MCLACHLAN neitwir-i 

SET UR FREAK OH MISSY "MISDEMEANOR' ELLIOH 

THE (UXD MiNRT*STWtST,VrAHt«ER 


19 
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15 
11 


FM UKE A RIRD NELLY FURTADO DREAAnvoRK& 

UNIVERSAl 

SOW wow (THArS MY NAME) LIL BOW WOW so so 


19 
20 


16 
NEW 


YOU AU DAT BAHAMEN scurvejsmr 

THANK GOO I'M A COUNTRY BOY HAMPTON THE 

HAMPSTER SHOCA 


19 

20 


20 
15 


UNrvFHSAI 

CRYING AT THE DISCOTHEQUE ALCAZAR time 
SKY SONIQUE uNtvEi'iAL 


20 


18 


DONT TIU ME MADONNA lUVCRiCiuvwUtNCR 






OCF^IEJMBIA 






ALBUMS 






ALBUMS 






ALBUMS 


20 


NEW 


ONE WILD NIGHT BON JOVI mercurv/uwversal 
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7 


MICHAEL CRAWFORD MICHAEL CRAWFORD— THE 
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VASCO ROSSI STUPIDO HOTEL Emi 
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NEW 


DESTINY^ CHILD SURVIVOR axumi^smv 






ALBUMS 
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DISNEY HOILYwaiO^NIVtJISAL 

NDO NO ANGEL arcta.^ 
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GHlRGn SABER LA MIA GENERAZIONE HA PERSO 
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1 


JANET ALL FOR YOU vihcin.1Mi 


1 
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DESTINTS CHM) SURVIVOR Columbia 
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NEW 


YOU AMI DRESS ME SLOWLY bmg 
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SHAGGY HOTSHOT mcvu\'^er5al 


2 
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AMOK LOST TRACKS DINO 
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CRAIG DAVID BORN TO DO IT SXXK 
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nUNCO BATTIATO FERRO BATTUTO COlumsia 
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VARIOUS ARTISTS GROOVE STATION 7 bmg 
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ANASTACIA NOT THAT KINO EPl 


9 


4 


SOUNDTRACK SAVE THE LAST DANCE 
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7 


ADRIANO CELENTAHO ECCO DI RADO E PARLO 
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5 


UFEHOUSE NO NAME FACE □REAUMORK'^Nttnscope/ 
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JANET ALL FOR YOU virgin 






HOUYWOO.WNI'/ERSA| 






ANCORA MENO cuwsony 






UNIVfRSAL 
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3 


ODD NO ANGEL ARismwc 

AlESSANORO SAFINA INSIEME A TE mwJNWRUl. 


8 
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JANET ALL FOR YOU virgin 
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2 


MINA SCONCERTO pou^onv 
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4 


NCUYFURTAOO WHOA, NELLY! □reauwcrks' 

UNIWRSAL 

VARIOUS ARTISTS PURE DANCE 2001 universal 


S 
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BEN HARPER LIVE FROM MARS virgin 
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DIDO NO ANGEL ahisia arwia 


7 
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NEW 


K3 ALLE KLEUREN arioia,bmg 


8 
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10 


6 
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KYLie MIWGLIE LIGHT YEARS feshvae 
FAnn HIU BREATHE wea 

UMP BIZKIT CHOCOLATE STARFISH AND THE HOT 


7 
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UGID-ALESSK) IL CAMMING DELL'tTA ka 
6I0R61A SENZA ALI dischi db ooccoiata«hg 
DESTINTSCHU SURVIVOR UMuun* 
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SOUNDTRACK COYOTE UGLY ainawARNER 
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8 


ILSE DE LANGE UVIN' ON LOVE WARNER 
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8 
NEW 
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12 


ENYA A DAY WITHOUT RAIN wwmfN u^ncrftiSE 
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10 


OE SMLMfEN 3. 2. 1 SMURFENHITS! EMi 




DOG FLAVORED WATER wTEftSCOPMJNWtRSAt 
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10 


7 


2PAC UNTIL THE END OF TIME AMARUtif atm rowv 


10 


13 


ST. GERMAIN BOULEVARD F coumuncations.i>ias 


11 


14 


CREED HUMAN CLAY epc 


10 


U 


EROS RAMAZZDTTI STILELtBERO arxha 






iNIERSCnPLUWERSAl 


11 


12 


9ZN DOT IN THE BLUE MERCUKajNiviRSAE 


12 


13 


NEUY FURTADO VVHOA.NEUYI. dreamacra&univcrsai 


II 


9 


PINO OANIELE MEDINA hca 


II 


9 


HEUY COUNTRY GRAMMAR ro RltlAJNivERSW. 


12 


11 


ST GERMAIN TOURIST blue NOIEMi 


13 


RE 


RONAN KEATING RONAN poivoorajniversal 


12 


15 


G0RIUA2 GORILLAZ PARiOf^NE 


12 


10 


OnO NO ANGEL misiavmc 


13 


15 


JEHHITER LOPEZ J.LO EPIC 


14 


16 


COLDPLAY PARACHUTES EMi 


13 


13 


EUSA ASILE'S WORLD suaARUNrvuSAt. 


13 


15 


SOUNDTRACK BRIDGET JONES'S DIARY islanev 

l/NIVEHW 


14 
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MAM KNOfFlER SAILING TO PHILADELPHIA 
MERCU«T.UN(VFRSA1 


19 
19 


20 
12 


UNKIN PARK HYBRID THEORY WEA 

U2 ALL THAT YOU CAN'T LEAVE BEHIND isliUUMjwi 


14 


12 


ORHELU VANOHI UN PANINO UNA BIRRA E POI 

CG&WEA 


14 


11 


BKGEES THIS IS WHERE 1 CAME IN uwvlrsal 


IS 
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2PAC UNTIL THE END OF TIME iNiOHCOPCAJNIvTltSAi 






VERSAL 


19 


16 


AHASTACU NOT THAT KIND Eixc 
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17 


16 
13 
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JENNireR LOPEZ J.LO cpicsont 
GORtLLAZ GORILLAZ Eui 

EDEN'S CRUSH POF^STARS ui^vosdon URtWARMtR 


IS 

17 


14 
16 


MMMSTEIN MUTTER motorafnivcrsai 
KANE AS LONG AS YOU WANT THIS RCAWK 


17 
19 


17 
11 


SHAGGY HOTSHOT mca,ei>«vehsai 

HAMPTON THE HAMPSTEB HAMPSTERDANCE THE 

ALBUM S>«CK 


19 
17 


10 
14 


lANCT ALL FOR YOU virgin 

BRUCE SPRHWSTUN LIVE IN NEW YORK CITY 


18 


NEW 


TRAIN DROPS OF JUPITER aware^umaia'sony 


18 


19 


THE CORAS UNPLUGGED 1 a^aavaavarner 


19 


18 


POWDERFIHGER ODYSSEY NUMBER FIVE GflUQSJNi- 






COLUMBIA 


19 


14 


TIMMCflRAW SET THIS CIRCUS DOWN cuRaWABwtR 


19 


6 


GOLDEN EAJIRING THE DEVIL MADE US DO IT 






VERSAL 


19 


RE 


LEANN RMES 1 NEED YOU ojcuwea 


20 


RE 


UMP SUKIT CHOCOUTE STARFISH AND THE HOT 






UNivERSAi rv 


20 


15 


EMINEM THE MARSHALL MATHERS LP 


19 


19 


ALEX BRITTI LA VASCA universal 






DOG FLAVORED WATER HiR.iNTiRscoctAJNirtnsAL 
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RE 


KRE2IP NOTHING LESS Warner 






INTERSCOPfjUNIVERSAl 


20 


17 


JENNIFER LOPEZ J LO EPIC 
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SING1£S 

rr WASNT ME SHAGGY FEATURING RICARDO 
"RIKROK- DUCENT UCA 
iUTTWnY CRAZY TOWN coluMeiA 
SURVmil DESTINY'S CHILD cutUHei* 
TEEHAtI DIDTUt WHEATUS oxuxeiA 
AUFWYOU JANET viRG'N 
PUY JENNIFER LOPEZ axuUB* 
ITS RAimW MCN GERI HALLIWELL Eui 
PUYED-A-UVC mC unco SONCI SAFRI DUO 

nUAlim DEPECHEMODE uuu 

WHOLE AGAIN ATOMIC KITTEN ihNOClNi.viRGiN 

ALBUMS 

HSTIHTS CHILD SURVIVOR cxxuuw 
nOO NO ANGEL cHEEirr/AReT* 
lANET ALL FOR YOU viflCiN 
SHAGGY HOTSHOT uu 
RAMMSTEIN MUTTER MOTOA 
ANASTACIA NOT THAT KIND tfK 

mm urns i need you cune 

ouzr imni the gift of game coeuubu 

STUEOfHOWCS JUST ENOUGH EDUCATION TO 
PERFORM V2 

UtfT PUm DISCOVERY lUasKmsm 



NEW ZEALAND (Record Publications Ltd.) OSm/OI 



DIDO NO ANGEL ARrsrjvBuc 

SHASBY HOTSHOT umivtiK*! 

CItAK MVS BORN TO DO IT sho(XBMg 

FAmiMU BRfATHE wWNtR 

NaiY COUNTRY GRAMMAR universm 

LMKIH PAM (HYBRID THEORY] wakner 

SOUNOTUCK SAVE THE LAST DAHCl futival 

BEE GEES THIS IS WHERE I CAME IN universal 

BOB DYLAN THE BEST OF VOL. 1 & 2 SOW 

BORHIAZ G0R1LLAZ EM> 



SWEDEN 



(GLF) osmant 



SINGU5 

NEED TO KKOW (EEHIE MEEHIE MIHY HOE) 

EXCELLENCE bCMNilR 

UnOWH 0«L WE5TLIFE sua 

SUmWai DESTINY'S CHILD CIXUMM 

WHOLE AGAM ATOMIC KIHEN viROm 

ROMEO SHEBANG HOmitR 

BOW WOW (THATS MY lUIKI LIL BOW WOW 

COLJWBL* 

THE COnKE OF THE HEA»T ROXETTE M 
BUTTERaY CRAZY TOWN cmuMBiA 
COME ALONG TITIYO suPCRSTUOiawJumtR 
PlAY JENNIFER LOPEZ Eilc 



BACRYAM) GABIES MAKING ENEMIES IS GOOD BMC 

DESTINrS CHIIS SURVIVOR COUMBi* 

TTTIYO COME ALONG SUPtRSTuc«a>v»BNtfi 

ROXETTE ROOM SERVICE M 

CREEBCNCE CLEARWATED REVIVAL PUTINUM >Miaa 

WHaNYCASH THE MAN IN BLACK cauUBiA 

GUNNAN WnUUW MEST AV ALLT GUNNAR 

WIKLUND ALLT DET BAS n«v 

0100 NO ANGEL ARi5r«;BMC 

SAVAGE GARDEN AFFIRMATION counau 

JANET ALL FOR YOU virgin 
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(Vefdens G*og Norway! 05WOI 



BUTTERflY CRAZY TOWN sokt 

SURVIVOR DESTINES CHILD Sony 

OMEIHAMNIION BOSSON on 

UPTOWN URL WESTLIFE bmg 

IMTTATIOH OF LFE R E M, ivmner 

TEENAGE DMTBAO WHEATUS SONV 

A BETTER DAY MULTICYDE wari^ 

SONG TO BENJAMIN MR. MILO-N-OANNI univd)SAL 

TKTAC CAPE eiui itaui 

PUYEO-A-UVE (THE BONGO SOHB) SAFRI DUO 

ALBUMS 

DESTINY^ CHILD SURVIVOR SCM 
STATUS QUO OLD TIME ROCK N' ROLL universai 
D.O-E. VI SKA F'ST-AILL' MOT AILL" oii» studio 
NKK CAVE A THE BAD SEEDS NO MORE SHALL WE 

PART VIRGIN 

CMZYTOWN THE GIFT OF GAME SONY 
OAHPUHK DISCOVERY virgin 
JANH ALL FOR YOU virgin 
CREED HUMAN CLAY EMC 
DIDO NO ANGEL bmg 

GUNNAR WIKLUND MEST AV AUtGUNNAR 
WIKLUND ALLT DET BAS NORWffiRWu 
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SING1£S 

DREAM ON DEPECHEMODE ^\aati 

WHATrTFEaSUKERWAGttt MADONNA MAvU'Ch%\<> 

IMITATIOM OF UFE R.E.M. awnlr Bnns.wi> 

CLUB THOPICAHA GYPSY TEENS MEflCURT.UNivtRSW 

ME PONGO COLORAOA PAP LEVANTE mumic 

YD QUIERO BAIUUI SONIA& SELENA va.-j 

UPTOWN GIRL WESTLIFE RCA 

CARHAVALITO EP KING AFRICA vAii 

PtAYED-A-LIVE (TW BONGO SOHG) SAFRI DLKl imvfdsai. 

AU FOR YOU JANET virgin 

ALBUMS 

LA OKIA DE VAN GOGH EL VIAJE DE COPPERPOT epk 

PAULINA RUBIO VIENE EL VERANO muuic 

PAPA LEVANTE TOMALACATE Mu«oc 

CSTOPA ESTOPA u^kaa 

SOUNOTMCX COYOTE UGLY cur&voa 

BRUCE SPRINGSTEEN LIVE IN NEW YORK CITY 

cntuwei* 

MRABE DE PALO DE VUELTA Y VUELTA virgin 
M-CLAN SIN ENCHUFE daov^ 
LEANN RtMES I NEED YOU cunawEA 
OIDO NO ANGEL ARiSWJAiOUk 
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ALBUMS 

LARAFABUN LARA FABIAN sony 

MADREOEUS MOVIMENTO emi 

DIDO NO ANGEL em 

BIUY HML GREATEST HITS Cmi 

FAITH HHl BREATHE wamer 

UNUN PAMC (HYBRID THEORY] wahner 

ANMS ESPELHO vioisca 

NEUYFURTAOO WHOA. NELLY! dreamwcwks- 

UM VERSA* 

SHIVAREE I OUGHHA GIVE YOU A SHOT IN THE 

HEAD . . LMi 

AUSSAHDRD SAFINA INSIEME A TE uiH-univlfslw. 
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SINGlfS 

DREAM ON DEPECHE MODE virgin 

BUTTERFLY CRAZY TOWN sony 

IT WASN7 ME SHAGGY FEATURING RICARDO 

■RIKROK- DUCENT uwversai 

UPTOWN 6IRI WESTLIFE bmg 

BAREN KRAREN5 BEKAMPELSE EuoeRGtviCfi 

PUYED-A-UVE (THE lOHOO SONG) SAFRI DUO 

U^■■VlHSAl 

r SEE RIGHT THROUGH TO YOU D J ENCORE u*<rvutSAL 
SURVIVOR DESTINY'S CHILD 50W 
WHAT IT FEUS UKE FOR A GIRL MADONNA 

MAVLHKtvWARNlR 

TEENAGE (HRTBA6 WHEATUS sony 

ALBUMS 

VARIOUS ARTISTS M G P 2001-OE UNGES MELODI 

G UNIVTR^Al 

ELVIS PRESLEY THE 50 GREATEST HITS bmc 

MHNNY LOGAN REACH FOR ME sony 

DIDO NO ANGEL Dmc 

SORT SOL SNAKECHARMER uNivEfiSAL 

LASS ULHOIT GLORIA reurt 

CREED HUMAN CLAY sony 

SISSEL KYRKJEBD ALL GOOD THINGS unmersai 

BRUCE SPRINGSTEEN UVE IN NEW YORK CITY Sony 

SOREN KHA6H lACOBSEN ISALENA scni 
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ALBUMS 

MAUA VILKKUMAA MEIKIT, KETJUT JA VYAT waanej) 

CRAZY TOWN THE GIFT OF GAME Sony 

THERASKMS INTO aAYGROUNO 

UANN RIMES I NEED YOU warner 

ANSSIKELA NUMMELA bmg 

UEVI I. THE LEAVINGS TORSTAI ... 40 SEURAAVAA 

HITTI FYPAMni..>>iA%v« B(usr*wus 

BIUY IDOL GREATEST HITS fmi 

DESTINY'S CHKO SURVIVOR SONv 

DIDO NO ANGEL hut. 

CREEDENCE CLEARWAHR REVIVAL PLATINUM amiou 



ARGENTINA 
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ALBUMS 

RAFAGA OTRA DIMENSION LUOCR 

RICKY MARTIN LA HISTORIA «Mr 

WALTER OLMOS A PURA SANGRE ILAULR 

ROODKO EN VIVO EN EL LUNA PARK BMG 

LENNY KRAVITZ GREATEST HITS IMi 

DN)0 NO ANGEL wwiahmg 

ALEJAND*0 SANZ EL ALMA AIRE xumCR 

CHRISTINA AGUIlf RA Ml REFLLK) IXC 

RICARDO ARJONA LO MEJOR DE RICARDO ARJONA 

CHAYANNC SIMPLEUENTE w~v 
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HAVING LAUNCHED the British-born 
David Gray's global success, Ireland 
is ready to offer up one of its own as 
its next major musical export. The 
Downpatrifk three-piece Relish made 
an immediate impact on the Irish mar- 
ket when its debut album, Wildflow- 
em, entered the charts at No. 6. The 
band's sound is a pleasing mixture of 
commercial soul, pop, and funk influ- 
ences based around Ken Papenfus' 
strong vocal pyrotechnics, which at 
times recall Jeff Buckley and Stevie 
Wonder. Relish's label, EMI, is now 
planning a big push in the U.K., start- 
ing with the single You I'm Thinking 
Of, due for release June 25, with the 
album — produced in part by John 
Leckie (Radiohead, the Stone 
Roses) — to follow in autumn. U2 is 
understood to have personally 
requested Relish to join the bill for its 
prestigious homecoming concert in 
Slane Castle this August. Part of Rel- 
ish's appeal is that it is seen as repre- 
senting the new multicultural Ire- 
land — brothers Ken and Carl 
Papenfus are black and hail from a 
family who fled South Africa during 
the apartheid era, and both sides of 
the sectarian divide in the North are 
represented in their lineup. 

NICK KELLY 

AFTER ALMOST HALF A CENTURY with 
U.K. new-wave veteran act Squeeze, 
Glenn Tilbrook has gotten around to 
recording his debut solo album. "Basi- 
cally Squeeze disintegrated around me 
two years ago," he says. "I was very 
comfortable with the group being me 
and Chris Difford, but he felt the 
group wasn't really going anywhere. I 
realized he was right." The wittily 
titled The Incomplete Glenn Tilbrook 
is being released May 21 on the 
singer/songwriter's own Quixotic 
Records. It doesn't include any con- 
tribution from Difford, who always 
wrote the words to Tilbrook's music on 
such Squeeze hits as "Cool for Cats." 
"I think Chris and I will continue 
writing together, because that's where 
we click. But I felt on the first solo 
record, I needed to establish my own 
voice," Tilbrook says. "Being the age 
I am and not having had any recent 
commercial success makes it difficult 
to claw your way back into the main- 
stream. But we're giving the solo 
record our best shot, and the album 
has been well-received so far." 

NIGEL WILLIAMSON 

SURISTAN discos is a new Madrid- 
based label launched April 20 by the 
owners of leading Madrid small live 
venue Suristan. The name means 
"lands of the south," and music from 
Africa and Latin America predomi- 
nates, as does southern Spanish fla- 
menco. The central Madrid club has 



gained a reputation for the quality of 
its live acts, which have included 
world-class Cuban stars Compay 
Segundo, Pablo Milanes, and Rub^n 
Gonzilez. The label's first release is 
liizrti by Africa Lisanga, a group of 
Madrid-based Africans. Suristin's 
product is distributed by indie label 
Nuevos Mcdios. "We don't want to 
limit ourselves only to world music," 
says Armando Ruah, one of the 
label's three owners, "We hope to 
release at least three albums a year, 
and the next one will probably be a 
compilation of hip-hop and other mate- 
rial that our resident DJ plays after 
the live acts finish." Madrid is now 
experiencing an explosion of cultural 
blending seen much earlier in such 
European cities as Paris, London, or 
Berlin, and both the club and label 
hope to be in its vanguard. 

HOWELL LLEWELLYN 

IN FINLAND, LOCAL ROCK BAND the Ras- 
mus is doing anything but "F-F-F- 
Falling," the name of its No. 1 single. 
After seven weeks at No. 2, the song 
rose to the top position in late April, 
with the album Into also taking the 
No. 1 spot. The band moved from 
Warner Music Finland Playground 
Music — a Scandinavian joint venture 
of Mute, Beggars Banquet, and Play It 
Again Sam — two years ago. Vocalist 
Lauri Ylonen says, "We wanted to 
make grandiose-sounding songs with 
huge choruses, so it works live and 
people can party with it." The album 
has been licensed for release in sever- 
al European countries outside Scandi- 
navia, including Germany and France. 

JONATHAN MANDEI 

MALKIT SINGH HAS MADE IT to The 

Guinness Book of World Records as 
the best-selling artist in bhangra 
music, a genre that originated in the 
North Indian state of Punjab but 
became hugely popular across the 
Indian diaspora in the '80s and "gOs. 
As one of the pioneering bhangra 
superstars out of the British-Asian 
scene, Singh has sold an average of 
260,000 copies of each of his albums, 
published by the Birmingham, U.K.- 
based Oriental Star Agencies, total- 
ing sales of more than 4.9 million 
records since he began his career in 
198.5. Singh was born in June 19()M in 
the Punjab village of Hussainpur. An 
icon in the world of Punjabi music, he 
is known as the unofficial King of 
Bhangra. He moved to England in 
1984 to further his career. He 
released his first album, Nnch Gidhe 
Wich (Dance With Us), that same 
year, but his breakthrough came with 
the massive hit "Kurri Garam Gayce, 
Kurri Naram Gayec" (The Girl Is in 
Love) in 1987. 

NYAY BHUSUAN 
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Canadian Acts Take Up Film Wnrk 

Lower Costs, Threat Of U.S. Strikes Increase Opportunities 



BY LARRY LeBLANC 

TORONTO— While Canada's film- 
music community eternally hopes for 
a milestone film soundtrack that 
could propel a Canadian artist or 
songwriter toward national or in- 
ternational success, pimiding music 
for films here for many remains a 
less-than-alluring prospect. 

Still, Canadians are seeing in- 
creased opportunities to write or i^er- 
form music for Canadian-based film 
and TV profiuctions. The past year 
has — partially due to threatened 
strikes by two U.S. entertainment 
imions — been an enormous boon for 
mu.sic-film pnxluction in Canada, as 
opportunities increase<l with .so<-alled 
"runawaj'" productions from the U.S. 

Even without the threat of any 
imion work stoppage, however, the 
Canadian film and TV production cen- 
ters of Toronto and Vancouver — 
bringing in a combined estimated 
total of more than $2 billion Canadian 
($1.3 billion) annually — would still be 
brimming with U.S. and U.SiCana- 
dian co-pixxluctions taking advantage 
of the low Canadian dollar. 

"Film and TV revenue for Canadi- 
an songwTiters is certainly growing 
from being broadcast around the 
world," notes Paul Spurgeon, gener- 
al counsel of Canadian perfonning 
right society SOCAN. 

The leadei-s in supervising film and 
TV music in Canada are Toronto- 
based Ron Prouk International and 
Vancouver- and Toronto-based S.L. 
Feldman & Associates, w"hich is also 
Canada's premier booking agency. 
"Many films are being shot in Cana- 
da because of the I low| Canatlian dol- 
lar," founder Ron Proubi says. "Hav- 
ing said that, Canada is also where the 
[production] talent is." 

Headquartered in Toronto — and 
with offices in Los Angeles; Montre- 
al; Edmonton, Alberta; London; Syd- 
ney; and Shannon, Ireland — Alliance 
Atlantis Communications is one of the 
largest TV producers and distribu- 
tors in the world. The company says 
it intends to make increased use of 
music in its productions. 

"We are starting to [produce] more 
commercial films, and it makes sense 
to start thinking about soimdtracks," 
says Ted East, Alliance Atlantis sen- 
ior VP of development and produc- 
tion for motion pictures. "Auteur 
filmmakers like Atom Egoyan and 
Da\id Cronenbcrg tj^ically use com- 
posers for the music in their fihns, but 
for comedies or thrillers, that doesn't 
always work, and we have to use 
source music." 

Alliance Atlantis has in recent 
years produce<l such films as Egoy- 
an's Felicia's Journey, Cronenberg's 
eXiatenZf and Thom Fitzgerald's The 
Hanging Garden. Among its TV pro- 
ductions have been the series E.N.G., 
Tradem, Due South, and Gene Rod- 
denberrij's Earth: Final Conflict. 

AlUance Atlantis' objectives will 
almost certainly merit discu.ssion 
when Canadian composers, music 
supervisors, filmmakers, and produc- 
ers meet at the first Soundvision 01 



Conference, to be held June 9 in 
Toronto. Also certain to be di.scussed 
at the event, affiliated with the annu- 
al three-day North by Northeast 
music festival and conference, are the 
recent film successes of respected 
Toronto-based singer/songwriters Oh 
Susanna and Blaise Pascal. 

In 1999, Oh Susanna picked up a 




YORK 



Canadian Ck;nie Award for the song 
"River Blue," featured in the Amnon 
Buchbinder film The Fishing Trip. 
Her songs have since been featured 
in two American films. Lucky Toum 
and The Ti-uth About Ddlij. 

Pascal's standing exploded last 
year after being featured in the clos- 
ing credits of the Canadian film \ew 
Waterfotrl Gifts and on the teen TV 
drama series Time of Your Life. Pas- 



BY STEVEN PATRICK 

KUALA LI:MPUR, Malaysia— The 
eighth annual Anugerah Industri 
Muzik awards ceremony, held April 
28 here at the Putra World Ti-ade 
Centre, continued to walk its tradi- 
tional tightrope between rural and 
urban tastes. 

The show was held in front of an 
audience of some 2,000 people, 
including Minister of Domestic Thide 
j^^^^— Consumer Af- 
'^^^^I^K fairs Muhyiddin 
i ( Yassin and Infor- 

, mation Minister 
£ . f- Mohd Khalil Yaa- 

Hju^^^^JH kob. It showcased 
HH^^^^^B a diverse range of 
Malaysian music 
that stretched from the Islamic 
devotional music (>ia.s!/id) and eth- 
nic pop favored by rural Malaysians 
to the slick, modem-day pop songs 
and no-holds-barre<l, eardrum-bash- 
ing rock favored by their city- 
dwelling countei-parts. 

Pop ballad singer Nora won the 
best pop album honor for Kirana 
(BMG). Her recording of "Menyemai 
Cinta Bersamamu" (Sowing the 
Seeds of Love With You) won the 
best song award for its writers, Azlan 
Abu Has.san and Isahak Ahmad (alias 
Uchu), and the best mu.sical arrange- 
ment award for Hassan. At the other 
end of the musical sjiectrum, nasjid 
act Rabbani won awartis for overall 
best album and best nasyid album for 
/(?/rir (Oath), on EMI, and best group 
vocal performance. 

Among the acts performing that 



cal also wrote and recorded the theme 
song for the Disney/Alliance TV 
series /n a Heartbeat, launched last 
year in the U.S. 

"Blaise's track in New Wateiford 
Girl certainly increased her profile," 
says Pascal's publisher, Robert Ott, 
GM of BMG Music Publishing Cana- 
da, which aLso handled Oh Susanna's 
"River Blue." "Oh Susanna was sit- 
ting in my office when Ron [ProuLx] 
called saying he needed a track. I lit- 
erally put him on hold and asked 
Suzie if she'd do it. The track was 
written, recorded, and put into the 
film v(ithin four days." 

EMI Music Publishing Canada 
president Michael McCarty cautions 
that such opportunities are infre- 
quent. "It's usually worth more for 
the self-esteem of the artist than it is 
to anybody's bottom line," he says. 
"For it to be meaningful financially, 
the film has to be used outside Cana- 
diL Also, unless there are specific pro- 
motional tangibles involve*! — the way 
the music is used or marketed — the 
promotional value is usually nonex- 
istent. It is usually used as back- 
ground, .source, or incidental music." 

(Continued on next page) 



night were Warner's Black Maria 
(best new arti.st) and New Southern 
Records act Kamikaze (best rock 
album for Inspirasi [Inspiration]). 
Between them they gave the show its 
hardest-rocking moments. Best new 
English-language act and album nom- 
inee Ferhad (signed to the local Pos- 
itive Tone label) added a soul and 
gospel flavor to the S'/a-hour event. 

Aziz Bakar, chairman of music 
industry trade group AIM, told Bill- 
hoard that the show "tried to show- 
case the diversity of Malaysian talent 
that we have." 

Solo artist Rabbit walked away 
with the awards for best new Eng- 
lish-language act and best new- Eng- 
lish-language album for the electron- 
ica set Talea of the Xoctuntal Man 
(Po-sitive Tbne). 

A total of 19 awards were present- 
ed at the show, voted for by a wide- 
ranging panel of music industry and 
media representatives. The thorny 
issue of piracy surfaced throughout 
the event, whether as comedy mate- 
rial by comedian and host Afdlin 
Shauki or as Bakar's more somber 
reminders of the threat piracy poses 
to the industry. Bakar said, "We've 
presented awards to a lot of talents 
over the years, but there won't be any 
more talents to award if the piracy .sit- 
uation persists." 

The awards show was broadcast 
five by terrestrial TV station ntv7 
and Malay radio station EraFM. It 
was also Webcast on ntvT's Web site 
quest7.com by IT/music company 
Cyber Music Asia. 



Bth Annual AIM Awards Celebrate 
Malaysia's Rural And Urban Music 



newsline... 

HMV MEDIA GROUP has announced a 12.2% year-on-year growth in sales 
for the quarter that ended April 28. No more detailed figures have been 
issued, although in a May 4 statement the company claimed that the 
overall figure included 13.9f^ growth at HMV and 3.4% growth at U.K. 
bookselling chain Waterstone's. Comparable-stores sales gn)wth was 
6.5%, with 7.7% at HMV and 3.4% at Waterstone's. HMV Media Group 
has aLso confirmed that it has successfully renegotiated its bank cred- 
it facilities, with the modification of certain financial ratio covenants in 
return for an interest rise of 0,26% per annum on its borrowings, effec- 
tive May 3. tom Ferguson 

MTV NETWORKS EUROPE has relaunched its VHl Export feed, renaming 
it VHl European in a move designed to expand the VHl brand across 
the continent. The channel, presented in English, offers localized con- 
tent, with Pan-European playlists and programming aimed at the 25- 
44 demographic. The service is available via cable and direct-to-home 
satellite in 32 territories. MTV's regional offices will implement local 
marketing campaigns to promote the new channel. labs brandle 

U.K. RIGHTS BODY the Mechanical Copyright Protection Society (MCPS) 
has revised its licensing guidelines to make it easier for mobile-phone 
ring-tone suppliers to obtain licenses and to ensure more accurate 
royalty payments. The first ring-tone royalties paid to MCPS mem- 
bers will be distributed in .June, with rates maintained at 10 pence 
(14 cents) per ring tone or 10% of revenue earned, whichever is high- 
er. The scheme also provides MCPS members with line-by-line 
accounting of royalties to publishers and writers. MCPS membership 
and media director Dominic McGonigal sa.ys, "MCPS and its mem- 
bers have been licensing U.K. ring-tone providers for over two years, 
and there is no doubt that this is a growth revenue-earner for rights 
holders at the moment. MCPS and its members believe we have a 
giip on this sector and that our new scheme will encourage the gi'owth 
of this valuable market." cordon hasson 

UNIVERSAL MUSIC AUSTRALIA managing director Paul Kiige has exited to 
"pursue other interests." South Africa-bom Krige took the role in 1994 
when the company was formed as MCA Records Au.stralia with a staff 
of :38. After the April 1999 merger with PolyGram, Universal Australia 
had a staff of 174. At the time of his departure, the label claimed a 9% 
market share. Krige was widely credited for helping establish Aus- 
tralia as the bigge.st per capita market globally for Live, White Zom- 
bie, and Marilyn Manson. Christie eliezer 

MOBILE ENTERTAMMENT FORUM (MEF), representing the interests of wire- 
less entertainment companies w'orldwide, has formed a steering group 
to focus on recording, music publishing, and broadcasting issues. For- 
mer Zomba Group and Capitol Records executive Ralph Simon has 
been named chairman of the group. Simon, chairman of Los Angeles- 
based YourMobile Networks, .says the group aims to bring standards 
and enhanced revenue to music publishers, labels, TV networks, ad 
agencies, and movie studios as they increasingly deal with the mobile- 
phone sector. "There's been widespread confusion regarding the com- 
plex nature of music licensing in this emerging wireless world," says 
Simon. Executives from MEF-affiliated companies took part in the first 
MEF conference April 24-26 at Disneyland Paris. AO am white 



SONY JAPAN SALES DOWN 

(Continued from pat/f 61) 

est-hits set. Clicked Singles Best 
was SMEJ's biggest-.selling album in 
the year ending March 31, with sales 
of more than 1.6 million units. 

International repertoire fared even 
more poorly, with sales down 27.1% 
to 17.1 billion yen ($1.36 million), 
reflecting foreign product's overall 
weakness in the Japanese market and 
a relative dearth of releases by big- 
name foreign acts in the year SMEJ's 
top-selling international-repertoire 
album was the various-artists compi- 
lation Maje Best, which sold more 
than 1.6 million copies. 

Sales of video software rose 7.4% 
to 4.3 billion yen ($^^.1 million), due 
mainly to the burgeoning popularity 
of DVD titles. 

In SMEJ's "miscellaneous/others" 



category of operations, sales rose 
lOm to ;M billion yen ($269.1 million), 
accounting for .33% of SMEJ's overall 
sales. Boosting that result was man- 
ufacturing and distribution carried 
out on behalf of other labels, notably 
Johnny's Entertainment, home of 
popular male idol groups .such aa 
KinKi Kids, and Zetima Records, to 
which female idol group Morning 
Musume is signed. 

Without disclosing exact figures, 
Shigekazu Takeuchi, the executive 
responsible for SMEJ's corporate 
planning department, says revenue 
from SMEJ's bitmusic online-down- 
loads service remains small, given 
the narrow bandwidths that still 
prevail on most Japanese Internet 
connections. 
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Triple Triumph For Riclty IMartin At World Music Awards 



BY MARK DEZZANI 

MONACO — Amid reports that pi-o- 
ducer Marcor International Is consid- 
ering mo^g the timing of the annual 
World Music Awards ( WM A) next yeiU' 
to March or April, Sony's Ricky Martin 
got on with the business at hand, walk- 
ing away with three WMA iuxx)lades 
May 2 at the Sporting Club here. 

Monaco-based 
Marcor's WMAs, 
now in their 13th 
year, honor the 
best-selling artists 
around the world 
based on statistics 
^ ^^^L supplied by the 
'^^^M International Fcd- 
BERMAN eration of Phono- 
graphic Industry 
(IFPI) — other than in Sjiain and Italy, 
where the statistics are supphed by 
the local trade press. 

IKPl chairman/CEO Jay Herman 
says, "It is the only [awards] show- 
that has a global perspective. We 
keep saying to people that music Ls a 
universal language — this is the show 




that proves it." 

He adds, "What we're finding is 
that national repertoire is increasing- 
ly significant in most markets, and at 
the siune time, major acts are becom- 
ing global ads." 

At the event, Martin picked up 
awards as the world's best-selling 
male pop artist, male dance artist, and 
male Latin artist. Three acts picked 
up two awards each: the Beatles (for 
pop/rock group and British group), 
Backstreet Boys (for pop group and 
American group), and Enya (for new- 
age aitist and Iri.sh artist). 

Other awards w^nt to Britney 
Spears (female pop artist), Sisqo 
(R&B artist), Eminem (rap artist), 
CiU'los Simtana Imck artist or group), 
Christina Aguilera (female Latin 
artist), Shania Twain (Canadian 
artist), Nelly (new male artist), and 
Anastacia (new female artist). Rod 
Stewart picked up the Diamond Plat- 
inum Lifetime Achievement Award 
in recognition of career sales of more 
than 100 million units worldwide. 

"The uniqueness of this ceremony 



is that it is based on iKlual sales fig- 
ures of albums sold around the 
world," notes EMI Recorded Music 
senior VP Rupert Perry. "In that 
respect it's a true barometer of peo- 
ple going and bujing music." 

Other international award «inners 
included Yannick (African artist). 
Cheb Mami (Arabic artist), Ayumi 
Hamasaki (Asian 
artist), Elva (Chi- 
nese artist). Sav- 
age Gai-den (Aus- 
tralian group), 
Alsou (Russian 
artist), and B2 
(Russian group). 
Perry says the B^<<. 
WMAs are "ab- burger 
solutely global. 

You see a whole range of superstar 
artists here Irom theii- ovm indi\idual 
countries thiit have also sold in other 
markets. Virtually all countries and all 
regions of the world are represente<l." 

Not all of the international acts 
make it to the TV show, which is edit- 
ed down to tw-o hours and bi-oadcast 




on the ABC Network. But BMI VP 
for government relations Fred Canon 
says world artists still have a chance 
to shine. "The international artists 
who are extraordinarj' performers 
can sometimes be included in the 
American broadetst." 

Eiu-opean winners included Lara 
Fabian (Benelu.x artist), the Ven- 
gaboys (Benelux group), H^lene 
Seg;u-<i (French artist), Peter Maffay 
((^lei-man artist). Pur (GeiTnan giwip). 
Eros Ramazzotti (Italian artist). 
Aqua (Scandinavian group), and Gola 
(Swiss artist). The event was co-pre- 
sented by actress Carmen Elektra 
and Sisqo. Proceeds from ticket sides 
to the show go to Monaco-based chil- 
dren's charity Monaco Aide. 

The show will be bmidcast in 160 
countries work! wide dming May ;uid 
June. In afldition, oi-ganizers .say, U.K. 
radio production house/syndicator 
Unique Broadcasting .syndicates 
reports on the .show to 23 million radio 
fcteners worldwide. 

"What is really powerful in the 
package is the broadcast schedule 



in so many major markets around 
the world," .says Sony Music Enter- 
tainment Europe president Paul 
Burger. "Although there are a lot 
of awards shows, this is one of the 
few shows that gets broadcast 
worldwide." 

The ABC show will air during 
prime time May 28 in the U.S. Last 
year's airing garnered a 6.1% 
Neilsen rating and an ll'?^ share, 
just behind NBC's flagship news 
progi-am Dtitelme, which had a 6.3% 
rating and a 12*^ share. 

Burger is enthusiastic about the 
show's impact in the U.S. "It's 
important in terms of being a show-- 
case opportunity in America," he 
says. "Its not a progi-am that sells 
records in the U.S.. but it is a pro- 
gi'am that gives artists an opportu- 
nity to gain very important expo- 
sure. It also gives international 
artists an opportunity to mix in with 
American artists in a progi-am that 
is packaged extremely well for the 
American public. That's really its 
great strength." 



FILM WORK 



CANADIAN ACTS TAKE UP 

(Continued from preceding page) 

Ott argues that film and TV pro- 
vide alternative avenues of exposure 
for newcomers. "This is a great way 
to get unsigned artists some e.xposure 
to the point where they can get a 
major [label] deaL" 

Kraser Hill, who oversees film and 
TV activities at EMI Music Canada, 
agrees, saying, "It is an artist-devel- 
opment tool. On average, I send ;J0O- 
400 packages to my contacts in Toron- 
to, Los Angeles, and London per 
release." 

Unlike \irtually any other coimtry 
in the w-orld, Canada has a cultural 
system almost entirely dominated by 
outsiders, and this includes filmmak- 
ing. Nearly all Canadians go to the 
movies, and most movies shown here 
commercially come from Hollywood. 
Most Canadian children pass into 
adulthood without ever seeing a 
Canadian feature-length film. 

"Canadian films are generally low- 
budget — $5 million-$7 million films, 
not $30 million-40 million films," notes 
Vancouver-based Janet York, VP at 
Feldman and head of its seven-mem- 
ber fdm/TV music department. 
"Americans spend milUons on their 
soundtracks; here music is an after- 
thought. If there's an overrun in pro- 
duction, Canadian producers take it 
out of the music budgets, which are 
skimpy to begin with. 

Proubi adds, "It's dicey how much 
supiMrt a Canadian film featiuv wiB get 
Tliere's more potential for e.xix)sure in 
[providing music for] t£le\ision." 

In the pa.st two years, Proulx has 
overseen music for such TV series as 
In a Heartbeat, Undergrads, and 
Screech Owls and for such TV mini- 
series as Me and Mij Shadows: The 
Life of Judy Garland, Haven, and 
Further Tales of the City. 

Proubc began music supervising in 
1994 while at Feldman. After a short 
stint at Greenlight Communications, 



he created Ron I*roulx International 
in 1997 and immediately oversaw 
music for two Canadian films that 
achieved sizable international recog- 
nition: The Hanging Garden, featur- 
ing music by Canadians Jane Siberry, 
Ashley Maclsaac, and Holly Cole, and 
The Sweet Hereafter, featuring 
Mychael Dimna's lush soundtrack and 
Canadian actress/singer Sarah Polley. 

In 1998, Proulx supervised music 
for the film Jacob TVx) Dm Meetx the 
Hooded Fang, which earned two 
Genies in 1999, for best score and 
best song. 

In the past year, Ron Proulx 
International — which also includes 



mid-January until the end of 
March. 

Julie Borchard, senior VP of 
marketing at Sony Music Europe, 
reports that the single and the 
album have each topped 1 million 
units sold in the French, Belgian, 
and Swiss markets. "Columbia 
France has a very aggressive tar- 
get in mind, and they have the 
tools to achieve it," she says. 

Garou was due to complete a 
European tour May 1 1 and is plan- 
ning summer shows in France and 
a fall TV special there. Sony's 
wider international plan for him 
includes an English-language 
album due for release this time 
next year. 

Adding more flavor to the 
French stock were the consistent- 
ly big-selling chanteu.se Farmer, 
reaching 1 million sales of her 
Polydor set Innamoj'amento, and 
Mercury's soundtrack album 
Romeo et Juliette — De La Haine. 
The latter reflects the lasting pop- 



music supervisor Chris Robinson 
and administrator John Jay Hebert 
— oversaw music for a string of 
films, including Century Hotel, 
Possible Worlds, Kevin of the 
North, New Waterford Girl, and 
My 0 Wives. 

Since being launched in 1988, 
Feldman's film and TV department 
has overseen music for more than 70 
projects. Four years ago, Feldman 
and Nettwerk Productions fonned 
a label co-venture, Unforscene 
Music, which has released a number 
of film soundtracks — including 
Inventing the Abbotts, Kissed, and 
The Brothers McMutlen— in addi- 



The meteoric rise of 
Hear'Say has been 

well-documented, 
but its inclusion in 
the April awards is 

still remarkable. 



ularity of the stage show in 
France, where the soundtrack 
went to No. 1 and the production 
continues its run into next year. 

Topping 2 million sales apiece in 
April were Italian tenor Andrea 
Bocelli, with the Polydor set 
Sogno, and Cheeky/Arista's Dido, 
who at press time is in her 12th 
consecutive week at No. 1 on 
European Top 100 Albums with 
No Angel. Arista estimates world- 
wide sales of that release at 7 mil- 
lion, W'hile Bocelli is no stranger to 



tion to a soundtrack to the syndi- 
cated TV series Due South. 

Feldman has also supervised 
other film soundtracks, including 
Tivo If by Sea (TVT), Over Canada 
(Warner Music Canada), Last Night 
(Sony Classics), National iMmpoon's 
Senior Trip (Capricorn), and Iron 
Eagle II (Epic). 

Among its current projects are 
the upcoming Bruce MacDonald 
film Clair's Hat, starring Mickey 
Rourke and Juliette Lewis, and 
Rare Birds, a comedy starring 
William Hurt, with York acting as 
executive producer. 

Feldman is also now- supervising 



Platinum Europe status, having 
hit the mark in 1999 w-ith both 
Sogno and Sacred Arias. 

The meteoric rise of Hear- 
'Say — from audition-seeking 
wannabes on the hit TV series 
Popstars to the real-life equiva- 
lent — has been well-documented, 
but the Polydor quintet's inclu- 
sion in the April awards is never- 
theless remarkable. Many acts 
reach their first 1 million with 
predominantly domestic sales, 
but Hear'Say has hit the seven- 
figure mark totally through 
British sales: The Popstars album 
has not been released elsewhere 
in Europe yet. 

"We're just at European radio 
now with the single ["Pure and 
Simple"] and gearing up for 
releases over the next month," 
says Polydor head of internation- 
al Greg Sambrook. "All the 
superlatives have pretty much 
been said, and now it's a case of 
knuckling down, converting inter- 



music for several TV series, includ- 
ing The Chris Isaak Show, Big 
Sound, and the North American 
version of Queer as Folk, developed 
by ShowtimeAVamer Bros./remple 
Street and bascnl on the U.K. series 
of the same name. Filmed in Toron- 
to, the series has a recently released 
RCA soundtrack featuring Canadi- 
ans Love Inc., Carole Pope, and 
Barrj' Harris. 

"Queer as Folk has broken every 
musical boundarj- there is for TV," 
says Toronto-ba.sed Feldman music 
supervisor Michael Perlmutter. 
"We have placed over 200 music 
ti-acks in 22 episo{Ies." 



national [markets], and develop- 
ing [Hear'Say] as an act in their 
own right." Universal is "still for- 
mulating" a plan foi- the act's U.S. 
release. 

Polydor had a second U.K. hit, 
in an outstanding month for the 
label's various European compa- 
nies, in the familiar guise of Irish 
heartthrob Ronan Keating. The 
former Boyzone front man's .solo 
debut, Ronan, hit 2 million in 
European sales, doubling its 
money since a first appearance 
for 1 million last September. 
Sambrook says that its success 
has been "pretty much spread" 
around Europe, with Germany a 
key market. 

The recent British No. 2 hit 
"Lovin' Each Day" — co-w-ritten by 
Rick Nowels and former New- 
Radicals leader Gregg Alexan- 
der — is charting across Europe, 
with top 10 slots in Germany and 
Italy as Keating embarks upon a 
U.S" launch. 



GAROU, MYLENE FARMER, ANDRE RIEU, HEAR'SAY AMONG PLATINUM WINNERS 

(Continued from imge CI) 
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Dusty Groove Cleans Up With Mix Of Bricks And Clicks 




BY MATTHEW S. ROBINSON 

Most music reudlt'i-s either st;u-t in 
the worUI of bricks and mort<ir and 
then open an online version of theij' 
stores or they sjjecialize as an Inter- 
net-only operation. But Chicago- 
based indie Dusty Groove America 
stiinds out for going in the op|X)site 
dii^lion. The company stalled as a 
pure-play E-commerce Web store 
five yeai-s ago and has slowly trans- 
formed itself into a bricks-and-clicks 
operation. 

Having made 
its start as a 
hobby business 
in the apartment 
of co-founder 
John Schauer, 
Dusty Groove — which specializes 
in funk, .soul, jsizz. and hip-hop as 
well as rare and used vinyl — now 
commands a collection of moiv than 
8,000 titles and an annual revenue 
of more than $2 miUion. 

Schauer, who works behind the 
boards at Northwe.stern Universi- 
ty's WNUR, and partner/CEO 
Kick Wocjik, a one-time DJ for 
WHBK Chicago and a former 
buyer for Reckless Records, began 
accumulating inventory on cross- 
country record-buying trips 
together that date back to the mid- 
1980s. They began selling records 
online for fun in 1995. 

"We often ended u)) coming home 
with more albums than we could 
ever hope to listen to," Wocjik 



admits. "That gave us the idea to 
stait selling them." 

In April 19it(i, Schauer iuid Wocjik 
launched a tiny Web site, dusty- 
groove.com. They .soon began allow- 
ing customers to browse the inven- 
torj' at the company's offices as well. 

In August 1907, Dusty Grooves 
move<l its retail ojjerations to a laix- 
er space. KoiU' months later, it began 
ojwning on weekends to the public. 

"We found ever-increasing 
demand and a strong synergy 
between online and brick sales," 
Wocjik says. 

Last month. Dusty Groove 
moved again, to an even bigger 
location at 1120 N. Ashland Ave. 
"We should be here for a long 
time," Wocjik muses. "Of course, 
that's what we said about our last 
space." 

Though Du-sty Groove's foot ti-af- 
fie accounts for only h'7c of total 
sales, Wocjik is planning to expand 
his open hours to include Thurs- 
days. "Our customers are verj' sup- 
portive," he says, "and we do all we 
can to return the favor." 

With its warehouse and retail 
space arranged alphabetically by 
artist and genre. Dusty Groove is 
easy to navigate for both walk-in 
customers and order-filling staff. 

Through special proprietary 
software, customers are able to 
deal directly with Dusty Groove's 
own shipping system, rather than 
having to work through a middle- 




NARM Wins Award. The National Assn. of Recording Merchandisers 
(NARM) was honored with the Impact Award from the Gospel Music Assn. 
(GMA) April 23 during the Gf^A's Gospel Music Week 2001 events in 
Nashville. Pictured, from left, are GMA president Frank Breeden, NARM 
executive VP Jim Donio. and Jeff Moseley. chairman of the GMA's board of 
directors. The Impact Award recognizes the contribution of a non-artist 
individual or organization to the gospel music industry. Through the promo- 
tion of Christian music to general-market retailers, including many years of 
Dove Awards point-of-purchase campaigns. NARM is credited with assist- 
ing in last year's 9% increase in mainstream sales of Christian music. The 
GMA reports that sales of contemporary Christian and gospel music are 
seeing double-digit increases in 2001. At the end of the first quarter, tx)th 
mainstream and Christian bookstore album sales were up a total of 1 7% 
over first-quarter 2000. 



man. And, once an order has been 
placed by one customer, it immedi- 
ately becomes unavailable to oth- 
ers. 
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As a result. Dusty Groove is 
often able to get albums to cus- 
tomers more quickly than local 
record stores can. 

"We get stuff out faster than 



.Amazon and CDnow." Wocjik says 
proudly. "Often, the same da.v. All 
our shipping is handled in-house. 
We don't use anybody else for ful- 
fillment." 

In an attempt to maximize its 
bricks-and-clicks synergies. Dusty 
Groove recently opened a "take-out 
window," which allows customers 
to place their orders online, drive 
by the store, and pick them up. 

"It will allow us to keep connect- 
ed to our customers and service 
them five days a week," Wocjik 
explains. 

in addition to its Web site. Dusty 
Groove has recently opened a toll- 



free line (888-DUSTi'GR) to make 
musical research and shopping eas- 
ier. The number is not a big part of 
the store's service, Wocjik admits. 
But it's an acknowledgment that 
some people still want to get on the 
phone and talk to somebody. 

"Many of our customers come to 
us because they are not being serv- 
iced elsewhere," Wocjik says. "Our 
ability to service them is the key to 
our success." 

While Wocjik says that more 
than 50% of those who come 
through the door have already vis- 
ited the Web site and have done 
(Continued on next page) 



Hensnmi, Clapton Are Eertifieil Platinum 



BY JILL PESSELNICK 

LOS ANGELES— Aerosmith 
earned its 22nd gold and 17th plat- 
inum award w*ith Just Push Play 
(Columbia), while Eric Clapton's 
Clapton CInxtnicles (RepriseAVam- 
er Bros.) became the artist's 11th 
platinum album, accoixling to April 
certifications issued by the Recorcl- 
ing Industr>' Assn. of America. 

Lenny Kravitz's Greatest Hits 
(Virgin) became the best-selling 
album of his career with its certifica- 
tion for sales of 3 million units. MCA 
Nashville artist Lee Ann Womack 
received her first multi-platinum 
award for 2 million copies sold of / 
Hope You fMnce. 

Teen acts continued to earn sales 
awards in April, with Backstreet 
Boy.s' self-titled Jive album reach- 
ing the 14-million mark, and label- 
mate Aaron Carter earned a dou- 
ble-platinum award for Aaron's 
Parti/ (Come Get It). Popstars 
group Eden's Crush received its 
fii-st gold single for "Get Over Your- 
self (143/London-Sire). 

C!olumbia's Billy Joel earned the 
first two platinum singles of his 
cai-eer with "My Life" and "It's Still 
Rock and Roll to Me." Jazz legends 
John (]!oltrane and Dave Bi*ubeck 
both received their second gold 
awards for Bine Train (Blue Note) 
and Dave Krnbeck's Greatest Hits 
(Columbia), respectively. 

Uncle Kracker. 8LW, and the Corra 
were honored with their first plat- 
inum awards in April, while Keith 
Urban, Sonicflood, Paulina Rubio, 
and Third Day received their first 
gold certifications. 

MULTI-PtATINUM ALBUMS 

Backstreet Boys, Backstreet Boys, 
Jivo. U million. 

Meat Loaf, IM Out of Hell. Epic. 14 
niilliun. 

Red Hot Chili Peppers, Blood Sugar 



Sex Magik, Warner Bros., 7 million. 

Bob Dylan, Bot) Dytaii « OrcateM Hits, 
Columbia, h millioa 

Billy JoeL River of Dreams, Colum- 
bia, 5 million. 

Blood, Sweat & Tears. Blood, Sweat 
&■ Tears. Columbia. 4 million. 

Lenny Kravitz, Greatest Hits, Virgin, 
3 million. 

Marc Anthony, jl/arc Anthony. 
C<)limibia. '.i milliim. 

Bon Jovi, Crunh, Island. 2 miUion. 

Soundtrack, Coyote Ugly, Curb. 2 
million. 

Aaron Carter, Anrtm's Party (Come 
Gcf 70. Jive. 2 million. 

Le« Ann Womack, / //o;x> Yon Dance, 
MCA Na.shville. 2 million. 

Dave Matthews Band, Everyday, 
RCA, 2 million. 

Blood, Sweat & Tears, Blond. 
Sweat i& Tears Greatest Hitx. Columbia, 
2 million. 

Various artists. Wow? WoraA/p. Integri- 
ty. 2 millitm. 

PLATINUM ALBUMS 

Dave Matthews Band, Everyday, 
RCA, iLs sL\th. 

Aerosmith, Jufit Push Play, Colum- 
bia, its 17th. 

Eric Clapton, Clapton Chmnicles, 
RepriseAVamer Bros., hi.s 1 Itli. 

The C-orrs, Itt Blue, I tVLava/Atlantic. 
their first. 

N^arious !irtbit>*. Songs 4 Worship: Shout 
to the !/)rd. Integrity. 

31W, .ilM Nine Livea/Epie. its first. 

Uncle Kracker, Double UVrfc. Top 
Dog/Lava/Atlantic, his fii-st. 

GOLD ALBUMS 

Janis .loplin, Jauis. Cohimbia, her 

seventh. 

Dave Matthews Band, Everyday, 
RCA, its seventh. 

John Coltrane, Blue Train, Blue 

Note, his sectmd. 

Aerosmith, Just Push Play, Colum- 
bia, its 22nd. 

Donnle Mcdorkin, Lii?e m Ijondnn & 
More. \'erily, his secoml. 

IVavis TVitt, Down the Road I Go, 
Columbia Nashville/Sony Nashville, hi-t 
seventh. 



Sara Evans, Bor^t to Fly, RCA Nash- 
ville, her st'c-ond. 

Dave Brubeck, Dave Bnit>eck's Great- 
est Hits. Columbia, his second. 

Vjuiou-s artists, Sojign i Worship: Hoiy 
Ground, Integrity. 

Keith Urban, Keith Urttan, Capitol 
Niishville, hl< fu*st. 

Jim Johnston, World WivstUng Fed- 
eration: VnV'f the Muxic, Vol. .7, Koch. hLs 
second. 

Sonicflood, Son icflood, Gotec, its first. 

Various artists, Drew's Famous Hal- 
louven Party Music, T\im Up the Music. 

THck Daddy, Thugs A>f Us, Slip-n- 
Slide/ Atlantic, liis third. 

Soundtrack. Gladiator. Decca. 

1 12, Paii !H. Bad Boy/Arista, its third. 

Third Day. Offerings, E.ssential/Jive, 
it.s fii-st. 

Paulina Rubio, Paulina, Universal 
Music Latino, her fii"st. 

Soundtrack, Rememt>er the Titans, 

Wait Disney. 

PLATINUM SINGLES 

The Emotions, "Best of My Love," 
Columbia, their fii-st. 

BUly Joel, "It'^; Still Rock and Roll to 
Me," Columbia, his first. 

Billy Joel, "My Life," Columbia, his 
second. 

GOLD SINGLES 
BiUy Joel. 'Tell Her About It." Colum- 
bia, hui sixth. 

Eden^ Crush, "(5et Over Yourself," 

14;i/Londun-Sire. its first. 

LATIN CERTIFICATIONS 

PLATINUM ALBUMS 

Banda Machos, Mi Guitarra y Yo. 
WEA Latina, their fii-st. 

Azul Azul, Ei Sapo, Sony Discos, its 
fu-st. 

GOLD ALBUMS 

Juan Luis Guerra, Culleccion Ro- 
mantira, Karen Publishing, his first. 

Jerry Rivera, Rivera. BMG U.S. 
Latin, his second. 

El Chichicuilote, Chichiruihtazos 
Con Banda, Lideres Entertainment 
(inmp, it.^ fii*st. 
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TRANS WORLD ENTERTAINMENT is projecting a flscal first-quarter 
earnings loss, in contrast to a profitable first quarter a year ago. 
The company is anticipating a loss of 5 cents per share on rev- 
enue of $309 million. In last year's first quarter, it posted posi- 
tive income of 18 cents per share on revenue of $310 million. 
Trans World is blaming the decline on "the competitive retail 
environment" and tough comparisons with last year's strong 
sales. Full results will be announced May 16. For the full fiscal 
year, which ends Feb. 2, 2002, the retailer expects earnings of 
70 cents-80 cents per share on revenue of $1.45 billion. Last 
year, it had earnings of 83 cents per share on revenue of $1.42 
billion. 

VIRGIN ENTERTAINMENT GROUP and American Express are collabo- 
rating on Blue for Music, a co-branded marketing campaign at 
Virgin Megastores. During the promotion, American Express 
members using the Blue card — a credit card equipped with a 
smart chip that stores digital information to identify card hold- 
ers — will receive a 309!; discount when they use Blue to purchase 
select albums. The campaign will spotlight four to five acts each 
month, beginning in May with Eric Clapton, Depeche Mode, Eliza 
Carthy, and Living End, as well as the soundtrack to The Broth- 
ers. The albums will be featured in branded endcap displays and 
at listening posts throughout Virgin Megastores. New point-of- 
sale terminals that incorporate smart-card readers will be 
installed in all U.S. Virgin Megastores and will be used to acti- 
vate the card member CD offer for the featured CDs. Virgin and 
American Express are also promoting the music-buying campaign 
with a new co-branded Web site, virginmega.com/amexblue, 
where visitors can purchase music and apply for Blue cards. 

EDEL ENTERTAINMENT, the North American arm of Hamburg- 
based edel music, has inked a deal to use ViaTech Technologies' 
eLicense system for E-commerce services. Natick, Mass. -based 
ViaTech says its system — to be used by edel and its affiliates, 
including RED Distribution — offers encoding, content protec- 
tion, digital rights management, and clearinghouse services. The 
single "It Happens Every 'Rme" by edel act DreamStreet was 
recently made available as a free download at Dreamstreet.com, 
using ViaTech technology. 

PEPSICO AND AD AGENCY BBDO WORLDWIDE are being sued by R&B 
singer Doris Troy for unfair use of her 1963 hit "Just One Look" 
in the rebroadcast of an early-'90s Pepsi commercial. The suit, 
filed in U.S. District Court in the Northern District of Califor- 
nia, seeks damages in excess of $1 million. Troy's "Just One 
Look" was featured in a 1991 Pepsi ad starring Cindy Crawford 
that was re-aired during this year's Super Bowl after being 
voted the company's most popular commercial in a Web promo- 
tion. Troy claims that her previous agreement with Pepsi did 
not authorize the rebroadcast of the commercial. PepsiCo had 
not yet seen the suit and was unable to comment; BBDO did not 
return calls. 

AMERICA ONLINE IS SPONSORING MADONNA'S Drowned World 2001 
tour and offered its users tickets to the U.S. shows before they 
went on sale. America Online and Maverick Records, Madonna's 
label, are both owned by AOL Time Warner. In an effort to gen- 
erate new subscribers, consumers not already using the Inter- 
net service were offered a special toll-free number on May 6 to 
join AOL and purchase tickets on a first-come, first-sold basis. 
Current AOL users were offered a chance to buy a limited num- 
ber of tickets online May 7. The advance tickets were made 
available as part of a recent alliance between the Internet giant 
and Ticketmaster. Additionally, AOL subscribers will have the 
opportunity to win tickets through a series of online contests 
and promotions throughout the duration of the tour. 

ARTISTDIRECT POSTED a first-quarter net loss of $17.2 million, or 
46 cents per share, vs. net loss of $36.7 million, or $2.47 per 
share, in the same period last year. The company credits cost- 
cutting for the gains. Revenue fell to $3.4 million from $4.5 mil- 
lion on lower ad sales. Chairman/CEO Marc Geiger says the 
company — which operates an online music network and a talent 
agency — is focusing its efforts on its proposed record label with 
Interscope Records co-founder Ted Field (BillboardBu//e(in, 
April 3). 



DUSTY GROOVE 

(Continued from preceding page) 

their own research at home, the 
new store also offers Internet 
kiosks. This enables customers to 
expand their searches just inches 
away from the actual albums. 

Currently, the site does not fea- 
ture sound files or cover art, 
although it does offer an internal 
search engine and a weekly mailing 
li.st that keeps fans up to date about 
new finds. 

"We go way past artists' names 
and such," Wocjik says. "We cross- 
reference artists and genres in 
ways which help people make con- 
nections they might not have 
thought of otherwise. 

"It's such a competitive environ- 
ment," he adds. "We are forced to 
rethink the wheel every day." 

Those efforts are paying off. Bas- 
ing its offerings on actual stock 
instead of projected availability. 
Dusty Groove is able to keep costs 
and operations in-house and in 
check. Wocjik reports that the 
store has seen revenue grow by at 
least 75% each year. 

As Du.sty Groove has grown, so 
too has its customers. The compa- 
ny, which started out catering to 
college consumers and record buy- 
ers outside the U.S., has seen a 
tremendous growth in domestic 
customers over the age of 30. 

Wocjik attributes this change to 
the wiring of America. "It used to 
be mostly university accounts," he 
recalls. "Now there lu'e many more 
personal accounts." 

And what are most of Dusty 
Groove's customers searching for 
these days? 

"Right now, we are selling a 
tremendous amount of French re- 
issues as well as Brazilian albums," 
Wocjik says. "Seventies soul is 
huge for us." 

Wocjik also cites strong markets 
for "well-engineered compilations 
designed for the discerning music 
enthusiast" and catalog sales from 
labels such as Blue Note and Luaka 
Bop. 

"We've moved over 150 units of 
Shuggie Otis, and I think EMI is 
very happy with that," Wocjik 
says. "Our sales equaled 50% of 
Chicago's sales, even though we 
are not involved with Sound- 
Scan." 

Though he bemoans the fate of 
many such albums, which, he 
asserts, "do not get the attention 
they deserve from the labels," 
Wocjik is also happy with the situ- 
ation because it gives his company 
a greater opportunity to shine. 
"That's where we can really get 
behind an album and make a dif- 
ference," he says. 

And unlike other retailers. 
Dusty Groove does not charge 
more for hard-to-find albums. "We 
do not penalize our customers for 
being connoisseurs," Wocjik 
explains. 

"There will always be a space, 
and there will always be things 
that fall between the cracks," 
Wocjik says. "And the retailer that 
can fill that space will find its cus- 
tomers." 
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\ 


NEW^ 


TOURING BAND 200O 

Epli Muv. ViiJecj StKri Music Enim»lnm«nt 54010 


Pearl Jam 


19.9V 

21V 


2 


1 


4 


ON BROADWAY 

SprinK HoLrse Vidro Chonlant Disl. Graup 44403 


Mark Lowry 


2t95«6 


3 


3 


20 


THE UP IN SMOKE TOUR A' 

Eaitle Vision Rm] Dislntxjtion 3000] 


Various Artists 


19.9V 
2397 


4 


2 


2 


WHAT IT FEELS UKE FOR A GIRL 

Wamef Reprise VkIw 36539 


Marlonna 


99;m 


s 


6 


21 


SALIVAL 

Tail Oiu<-dKinaWolr»no BMG Vidw31159 


Tool 


24.911 
2996 


{ 


22 


9 


FOUR EVED BLONDE 

M/ifh VidM VW=fd Video 86122 


Chonda Pienx 


1(91 IW 


7 


7 


21 


BRITNEY IN HAWAII: LIVE t MORE A' 

,'ivW/;riil>rt Viikii EjrAG ViOcO 41704 


Britney Spears 


1995/ 
2497 


g 


9 


12 


WHAT A TIME! 

Sprii>g House Video ChonlAnI Dili. Group 44424 


Bill & Gloria GaitlTer And 
Their HtKnecomir^a Fnends 


.'9 95VKS 


9 


12 


268 


HEa FREEZES OVER A' 

Geflen Home Video Universal Music ft Video DiSt 39548 


Eagles 


249Sr 
2499 


10 


4 


12 


1 DO BELIEVE 

S,.i ' . M, ...... V': . L ■ ril.i- [iiM Gfii..;.44426 


Gaither Vocal Band 




11 


5 


2 


METROPOLIS 2000: SCENES FROM NEW YORK 

EieAIra Enteftamment 40226 


Dream Theater 


19 95/ 
249) 


12 


11 


4 


DIG 

Epic Music Video Sony hlusic Entertauiment 79548 


MurJvayne 


99; no 


13 


13 


28 


LIVE AT MADISON SQUARE GARDEN A' 

Jitf&JuirLj Videu BMG Video 4 1 739 


NSync 


199V 
24.97 


14 


■E-ENTin 


KciusEifiMsniEESi-UMDSiiescriiuiaaHaiiiiei* 

Srmng House Video CSxmlBnt Oist. Group 44396 


Various Artists 


«95«IS 


IS 


14 


13 


MAKING THE TOUR A 

JwtfZomba Viileo BMC Vrijeo 4 1 726 


•U Sync 


199V 
2491 


16 


20 


11 


BATTt£ OF MEXICO CITY 

Epic Music Video Sony Muse Entertauiment 50213 


Rage Against The Machine 


14.9V 
1997 


17 


16 


11 


TIMELESS-LIVE IN CONCERT • 

Corumbia Music Video Sony Music Entertainment 54020 


Barbra Slrersand 


19.9V 
29.91 


18 


17 


77 


LISTENER SUPPORTED A 

BMG Vift-o 


Dave Matthews Band 


19.9V 
24 97 


19 


15 


37 


AARON'S PARTY (COME GET IT)— THE VIDEO A 

IrMUorUM Video BMG video 4 1 721 


Aaron Carter 


J9V 
1497 


20 


19 


9 


BITTERSWEET MOTEL 


Phish 


19917 

:t9g 


21 


21 


34 


SUPERNATURAL UVEA- 

Aiista Recoms Inc. BMG Video 15750 


Santana 


199V 
7497 


22 


RE-Eimn 


«U MY SINON' « THE DOME A 

aHlniHMM VMM OlMdaill Did. Group 44360 


Bill & Gtoha C^aither And 
Ttteir Homecoming friends 


2999 


23 


NEW^ 


GRAVEL PIT 

EpK Music Video Sony Music Enterlainnient 79553 


Wu-Tang Clan 


997 OW 


24 


24 


11 


ALL THE WAV... A DECADE OF SONG 

Epc Music Video Sony Mos< Entertainment 50229 


Celine Dion 


19-9V 
2997 


25 


23 


72 


UVE CONCERT HOME VIDEO • 

Epc Music video Sony Musk Entertainment 501 14 


Sade 


lt9V 
2997 


26 


RE-ENTRT 


PLATINUM'S ON THE WAU 

CMumbia Music video Sony Music Enlertainmenl 54022 


Destiny's CtrlW 


Mm 

1997 


27 


25 


60 


NO BULL: LIVE AT PLAZA OE TOROS, MEXICO • 

Eleldra Entertainment 40192 


AC/DC 


1!9V 
2»M 


28 


26 


13 


ONE LAST TIME LIVE IN CONCERT 

1, Visnii- Ri-d Distnbutwn 300059 


Tina Turner 


199V 
2397 


29 


32 


62 


DEATH ROW UNCUT * 

Death Row Valuta Distribution 66200 


ZPac/Snoop Doggy Oogg 


19.9V 
1995 


30 


30 


33 


BALLERBLOCXIN'A' 

r.i-,h T.liini-, 1 lrir,..i..ii Miiv... A Vid.v Ol%[ ?3834 


Cash Money Millionaires 


199V 
2497 


31 


38 


190 


THE DANCE A 

yvamer Repnse Vdeo 38486 


Reetwood Mac 


199V 
24 97 


32 


28 


16 


THE COMPLETE VIDEO ANTHOIOGV 197».2a00 

f .ti.irT ; .1 Music Video Sony Music Entertainment 49010 


Bruce Springsteen 




33 


27 


20 


CRUSH TOUR LIVE 

Island Video Universal Music & Video Dst. 53331 


Bon Jovi 


19.9V 
2497 


34 


31 


105 


ONE NIGHT ONLY: LIVE 

Eagle Rock Entertainment Image Entertainment 5474 


Bee Gees 


1999/ 
2499 


35 


36 


87 


HISTORY ON FILM: VOLUME II 

Epic Musk Vlden Sony Music Cnlcftalnment 5013a 


Michael Jadison 


14.SV 
2497 


36 


35 


20 


E.A 

Interscope \^deo Univeisal Musk & Video Oist 60819 


Eminem 


19.9V 
24.97 


37 


34 


17 


LIVE IN LONDON AND MORE.. • 

veiity video 43150 


Donme McOurtdn 


199SVHS 


38 


37 


266 


UVE FROM AUSTIN. TEXAS A' 

Epic Music Video Sony Music Entertainment 50130 


Stevie Ray Vaughan 
Arrd Drxible Trouble 


14.9V 
24 97 


39 


29 


39 


THE VELVET ROPE TOUR-UVE IN CONCERT 

Eagle flock Entertainment Image Entertainment 5517 


Janet JacksrHi 


1991 


40 


39 


76 


SliMA 

Eli-Vtt.i EritiTl,(il."ii;-i[ -lO: !e 


Metalika 


19.9V 

34 97 



O RIAA gold ceft. fw sales ol 25.000 units tor vicl>eo singles; • RIAA gold cert, for sales of 50,000 units 
fo( SF or LF vid«os; A RIAA platinum cert, lor sales ol 50,000 units for video singles; A RIAA platinum 
cert for sales of 100,000 units for SF or LF vitJeos; RIAA gold cert for 25.000 units for SF or LF 
videos certified prior to April 1, 1991; ♦ RIAA platinum cert, fw 60,000 units tor SF or LF videos certi- 
fied prior to April 1, 1991. C 2001, BilltMMfd/BPI Communications- 
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Former Abbey Road Aod Wherehoose Exec Ogilvie Joins Calif. One-Stop 



Look WHO'S back: Bruce 
Ogilvie, the former owner of 
super-one-stop Abbey Road Dis- 
tributors and one-time chairman 
of Wherehouse Entertainment, 
has bought into Super Discount 
CDs & DVD, a one-stop based in 
Irvine, Calif. Ogilvie, who will 



serve as CEO of the one-stop, 
declines to reveal terms of the 
deal, except to say he has 
acquired a one-third interest in 
the company and will co-own it 
with David Hurwitz and Jeff 
Wallier, who founded Super Dis- 
count CD back in 1990. 
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Ogilvie founded Abbey Road in 
1980 and built it into one of the 
premier one-stop.s of the day 
before selling it to Alliance 
Entertainment in 1994 for $35.5 
million. After spending a year 
with Alliance, Ogilvie left in 1995 
and the following year took on the 
role of chairman at Wherehouse 
Entertainment, where he suc- 
cessfully led the company out of 
Chapter 11. Since then, Ogilvie 
has not been involved in the 
music business. 

Super Discount CD, which 
employs 45 people, was on track 
to do about $20 million in revenue 
this year but recently took on 
some new customers because of 
the difficulties of Pacific Coast 
One-Stop. So the company is now 
on track to do $30 million, says 
Hurwitz. Ogilvie should help 
"keep the company growing," he 
says, labeling Ogilvie a good fit. 
"Adding Bruce is a huge boost to 
our team," Hurwitz says. "He has 
done this already, and his vision is 
similar to ours." 

Ogilvie says that while he 
owns one-third of the company, 
the two founders have agreed to 
"create a voting trust, and I will 
vote their stock," which effec- 
tively gives Ogilvie control of 
the company. Ogilvie explains, 
"Jeff and David had to make a 
big decision: Did they want to 
let somebody come in and take 
control of their company? Did 
they want to own one-third of 
something bigger or one-half of 
something smaller?" 

Ogilvie will assume the posi- 
tion of CEO and oversee the big 
picture for the company. But he 
will only work three days per 




week, allowing him freedom to 
spend time with his family. Hur- 
witz and Walker will run the 
business day-to-day. 

Hurwitz reports that he and 
Walker will split the role of 
COO, saying that in addition to 
the big picture, "Ogilvie can give 
each of us help when needed." 

While Ogilvie's goal is to help 
grow the business, he realizes it 
won't be an "easy battle" and 
notes that most one-stops are 
hurting right now. "I don't know 



RETAIL 
TRACK 

by Ed Chrlstman 



why all the [one-stops] are 
shooting themselves in the 
foot," he says. 

He says he intends to build 
the business by concentrating 
on independent retailers and 
will avoid other one-stop growth 
areas, such as E-commerce. 
"Some businesses we won't do 
because they make no economic 
sense," he says. 

Hurwitz says he is optimistic 
that the company can grow the 
business. It just received a com- 
mitment from GE Capital for an 
$8 million revolving-credit facil- 
ity, which is secured. Also, the 
company has spent the past two 
years upgrading its systems. 
"We went to a paperless ware- 
house last July and can do batch 
picking," he says. "Our next step 
is to look at sortation devices." 
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Hurwitz says the company will 
put more capital into increasing 
inventory and improving "fill" 
percentages. Between the new 
credit facility, the upgraded sys- 
tems, plans for automation, and 
landing Ogilvie as a partner, "all 
of our ducks are in a row," he 
says. "Bruce coming here is icing 
on the cake. Everything is lined 
up for us to take off." 

Getting credit: Tower 
Records has successfully con- 
cluded negotiations to extend 
for one year its $225 million 
revolving-credit facility with a 
consortium of banks led by 
Chase Manhattan. 

The move enables Tower to 
finance and maintain existing 
operations and accelerate its 
plan to reduce working capital, 
improve cash flow, and use com- 
pany strategies for sustained 
growth, according to a company 
statement. As part of the agree- 
ment for the extended revolver, 
Tower has agreed to take on a 
restructuring officer from the 
retail consulting firm Policano & 
Manzo. 

According to Tower spokes- 
woman Louise Solomon, that 
executive "is on board to help us 
be more profitable. We're looking 
to make our processes more effi- 
cient in order to accelerate com- 
parative-store sales growth." 

Needing credit: Pacific 

Coast One-Stop has 30 days to 
find funds — either through a new 
lender or equity investor — to pay 
in full the funds owed to its Coast 
Business Credit-supplied revolv- 
ing-credit facility or liquidate, 
according to the May 2 Chapter 
1 1 filing by the company. 

The document, which was 
filed in the U.S. Bankruptcy 
Court in the Central District of 
California in Woodland Hills, 
says the debtor, in exchange for 
new temporary financing of 
$537,000 from Coast Business 
Credit, must have a commitment 
letter from a replacement in- 
vestor by the end of that time 
period or immediately com- 
mence liquidation to pay off the 
revolver. If a replacement in- 
vestor is found, Pacific Coast 
has an additional 60 days to com- 
plete the deal, and if unsuccess- 
ful, it must commence immedi- 
ate liquidation to pay off the 
revolver. 

The document states that as 
of April 6, Pacific Coast owed 
Coast Business Credit $13.5 mil- 
lion. The time period begins if 
and when the bankruptcy court 
approves the loan. 

■The filing also states that in 
April Coast Business Credit 
filed a complaint against Pacific 
Coast in the Los Angeles Supe- 
rior Court for breach of loan 
agreement, fraud, breach of per- 
sonal guarantees, and other 
charges. 
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Moss Bros. Bet Boost From Ex-Metallica Bassist 



Oh. BROTHERS: The Moss Bro- 
thers are back, and boy do they have 
a cool stoiy to tell this time around. 
The two Bay Area boys, 12-yeai'-old 
Reuben (lead and rhythm guitar, 
vocals, violin, and most of the song- 
WTTting) and 1.5-year-old Evan (drums, 
vocals, bass on one track, and song- 
WTiting), released their debut album. 
Oil the Nnrth Siile nftlie Tive. in 19i)9 
iChikl's Play, BUlboaixl. Nov. 6. 1999). 

t^uTningly niggefl and siiiprLsingly 
accomplished, the rockin' little disc 
leceived a cnasiderabk" amount of atten- 
tion, eventually leailing to the Mo,ss 
Brothel's' acqui.sition of a bass player 
one Jason Newsted, late of Metallica. 

Now comes its follow -uji. Kli'ctrifi- 



vutioii — ^just in time for the touted 
garage-iwk re\ival. And as might be 
e.xpected. it's a quantum leap fonvard 
for the brothers. (.\s anyone who's 
s|)ent time around children knows, 
two years in the lives of kids repre- 
sents a universe of changes.) Reuben's 
.songwiiting is even wittier ;uid more 
a.ssui'cd than the fo'st time aixiund. its 
he tackles such age-appmpriate sub- 
ject matter as the joys of summer 
vacation ("Oit of School Anti-Blues"), 
the woes of ovei'sehe<luling {'% Horn' 
Day"), and his own diminutive stature 
(■'(iff the Chart.s"). 

The kid's got an impressively pithy 
way with woixls. Consider tWs closing 
verse fi-om the fjuiciful "Heaven (lot 




bij Moira McCornikk 

Overpopulated." which appears to 
address Reuben's fear that the Peaiiy 
Gates will be dosed by the time he gets 
there (and which. Reuben takes pains 
to as.siu'e us in his liner notes, is "all fic- 
tion. I w'ltjte tills to amuse myself, like 
wilting a comic strip"): "Kurt Cobain 
iuid Frank Lloyd Wright/.Aiid some- 
one else will die tonight/Heaven has 
grown so very well/But without 
Hitler, 'cause he's in hell." 

He also has a slyly but good- 
natimxlly .satirical way of ribbing iiiu - 
ents for their foibles: "TV Crisis" ]X)r- 
tniys a kid who's so hooked on the 
tube that he eventually ends up "in 
.some j)rivate nut house, in the South- 
em Hemisphere." 

"I w'TOte this." .says Reuben in his 
notes, "to niiike ftm of the TV-brain- 
rotting cliche that adults u.se to WiU-n 
their kids." 

Newsted's jxuticipation aune about 
initially threugh the Moss Bnjthers' 
maniiger/pmlucer. Marshall Lanun, 
whose indie label is Marshall Lamm 
Productions. "Jason walked into 
Yoshi's [in December 1999], where 
Mai-shall works." says Reuben, "iuid 
he g-ave .lason oui- fij'st CD." Newst- 
ed then "contacte<l Marshall and said, 
'Come to my house, imd we'll talk.' " 

l..junm and the boys took Newsted 
up on his offei' and visited the bassist, 
who was still with Metallica at the 
time, at home. "We thought we'd just 
have a little chiit." says Reuben. "We 
thought he'd tell us two things: a) 
practice and b) keep writing songs. 
Instead, what he .said wiis, 'Let's jiim.' 
And we didn't play Metjillica -songs — 
he'd learned ours." 

The collaborations continued, luid 
"pretty soon, we starte<l doing gigs 
together — about once a month, at 
dubs, ijaities, and community events" 
Reuben .says. 

That began last spring. Reuben 
notes that when the Moss Brothel's 
went to Dallas over the summer, 
Metallica was iilajing there, and the 
bo.ys got t« see the luJlowed foiu'some 
in conceit. "We got to sit on the stage," 
Reuben says enthusiastically. Plus, 
New sted jierfornKxl with the brothers 
at two of theu- foui' D-allas gigs, and the 
thix-e ap|X';u«l on a loc5il radio station. 

Naturally, the ne.xt steji was re- 
cording, iind Newsted offei-ed to play 
bass on the new album. "We re- 
hearsed at his house," .says Reuben. 
Electrification was reconied in No- 
vember. 

"I think our songs have become 
more complex on this album." Reuben 
obsen es. "On the first album, I wrote 
those songs when 1 was 8." 

There's no question that Newsted's 
involvement has helped draw more 
attention to the Mo.ss Brothers. We 
W(mder. though, if this is a double- 
edged swoiTd: Is the bassist's presence 



drawing the focus away from the 
boys? If so. says Reuben, it's certainly 
not due to any showboating by New- 
sted, who has "tried to stay in the 
backgi'ound." Indeed. Newsted's n;une 
does not apijear on Electrification. 

"He's very good at critiquing oiu- 
.songs," says Evan, "and not in a bad 
wa.v." The boys, inddentally, weren't 
die-hard Metallica fans before meet- 
ing Newsted. As Evan ]iuts it. "1 liked 
some of theu' songs, but I ilidn't own 
any of theii- CDs. After we met Jason, 
I bought their CDs. I have great re- 
s|)ect for Metiillica." 

The Moss Brothers' pai'ents (Dad's 
a real estate broker, and Mom's a 
wiiter) have (kme im exemplai-j' job in 
letting the boys follow theu' iwk'n'roll 
muse without letting it interfere with 
school, fiiends. etc. "We don't have to 
miss school for anything mu.sic-relat- 
ed," says Evan. "We do pla.v some 
nights, but we've never gone on iiast j 
10 o'ckxrk. I think I'm a noinial kid." 

In fact, the lx)ys are pretty much 
putting the band on hold for the sum- j 
mer while they pursue camp acti\ities. ! 
They've let it be knowTi that maybe in 
Augast they'll be aviiilable for gigs. 

The Moss boys are philosophical 
about their chances of major success. 
"We could get big," siiys Evan, "or it 
could all stop. We're ju.st gonna go I 
where it takes us." 



E 


X 


E 


C 


U T 


1 V 


E 


T 


U 


R 


N 


T A 


B L 


E 



HOME VIDEO. Jerry Shevick is pro- 
moted to executive VP of docu- 
mentan- and reality progi'amming 
for Heai'st Entertainment Produc- 
ti(ms in Los Angeles. He was sen- 
ior VP of documentarj' and reality 
progi'amming. 

Justine Brody is named VP of 
marketing and promotions for New- 
Line Home Entertainment in Los 
Angeles. She was director of mar- 
keting for Warner Home Video. 

Universal Studios Home Video 
promotes Ynko Sakamoto to direc- 
tor of publicity and Matt Kalinow- 
skl to manager of Inteinet iiublicity 
in Universal City. Calif Universal 
Studios Home Video also names 
Cristina Mancini manager of pub- 
hcity in Univei-sal City. 'They were, 
respectively, senior publicist, pub- 
licity assistant, and manager of cre- 
ative sendees for New Line Home 
Video. 

DISTRIBUTION. Bob Keskcy is 

named senior VP of fulfillment 
services for Alliance Entertain- 
ment in Coral Springs, Fla. He was 
operations manager for United 
Parcel Service. 

Universal Music and Video Dis- 
tribution promotes Billye Sluyter 
to senior director of field merchan- 
dising and Bryan Mead to senior 
director of artist development in 
Universal City, Calif. They were, 
respectively, director of field mer- 
chandising and an artist develop- 
ment representative. 
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VARIOUS ARTISTS • TODDLER FAVORITES 
MUSIC FOR UTILE PEOPLE/KIO RHINO 75262/RHINOI3,9&6 981 
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TOODIER TUNES 26 CLASSIC SONGS FOR TODDLERS 
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VARIOUS ARTISTS DISNEY'S GREATEST VOL. 1 
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VARIOUS ARTISTS DISNEY'S GREATEST VOL. 2 
WAIT DISNEY 860694< 1 1 ,98/ 1 7, 97 1 
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VARIOUS ARTISTS A' DISNEY CHILDREN'S FAVORITE SONGS VOLUME 1 
WALT DISNEY ^,8 9 
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VEGGIE TUNES • VEGGIE TUNES 
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CEDARMONT KIDS CLASSICS A ACTION BIBLE SONGS 
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VARIOUS ARTISTS • DISNETS PRINCESS COLLECTION 
WALT DISNEY 860897(9,98/12 98) 
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FRED MOLLIN DISNEY'S LULLABY ALBUM 
WALT DISNEY 860677(9 98/12 981 
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CEDARMONT KIDS CLASSICS • SUNDAY SCHOOL SONGS 
BENSON 82218)3, 9a'5,981 
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BEAR BEAR IN THE BIG BLUE HOUSE 
WALT OtSNEY 860640(9 9812-98) 
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CEDARMONT KIDS CLASSICS • SILLY SONGS 
BENSON 82220(3-98/5 981 
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VARIOUS ARTISTS RADIO DISNEY JAMS VOL. 2 
WALT DISNEV 860980(9.98/12 98) 
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VARIOUS ARTISTS KID S DANCE PARTY 
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BENSON 82216(3 gSi'S 98) 
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VEGGIE TUNES QUEEN. A KING. AND A VERY BLUE... 
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Bayside Layoffs Tied To Ghaoges At Tower; 
Gets WilsoD 'Live'; AFIM Gives Awards 



Dgiio 
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JAYSIDE CUTS STAFF: Dur- 
ing a not especially newsy Assn. 
for Independent Music (AFIM) 
convention May 2-5 at the Bilt- 
more Hotel in Los Angeles, 
most of the corridor talk cen- 
tered on Bayside Entertainment 
Distribution's unexpected May 2 
layoff of 1 1 of its 19 sales reps. 

We caught up with Bayside 
COO Mark Viducich, who ex- 
plained that the downsizing was 
based on a move toward auto- 
matic replenishment at sister 
company Tower Records. 
Almost all of the reps who were 
let go primarily serviced Tower 
stores. 

Viducich added that in the 
case of new releases, product 
would be allocated to stores 
based on the sales history of 
similar releases. 

Bayside's move appears tied to 
Tower's increasing emphasis on 
streamlined operations. During 
a May 5 panel on distribution, 
moderator George Scarlett, 
Tower's VP/director of product 
and vendor management, let it 
drop that the West Sacramento, 
Calif.-based chain would soon be 
moving to centralized buying. 
Traditionally, each Tower store 
handled its own purchasing. 

Bon MOT: Quote of the week, 
from former Billboard director 
of charts Tom Noonan, during 
an AFIM panel: "Right now I'm 
a consultant, which is a record 
executive out of work." 

AfIM quick HIT.S: Oglio Re- 
cords has picked up the Brian 
Wilson concert set, Liue at the 
Roxy Theatre, for retail distri- 
bution. The two-CD collection, 
originally on Brimel Records, 
was previously available only 
through the Internet. Oglio 
president Carl Caprioglio says 
the retail version of the album, 
due June 19, will include previ- 
ously unreleased versions of 
"Sloop John B" and "Barbara 
Ann" and a new interview with 
Wilson . . . Alt. country 
singer/songwriter Gillian 
Welch has formed a new indie 
label, Acony Records. The com- 
pany will reissue Welch's first 
two albums, originally released 
by the now-defunct Almo 
Sounds. A new record by the 
singer/songwriter is scheduled 
for August. The label will be dis- 
tributed by DNA. 

Indies winners: On May 5, 
AFIM handed out its annual 
Indie Awards, recognizing the 
best among 2000's releases in 41 
genre categories. The awards 
show, held during a banquet at 
the Biltmore, was co-hosted by 
Newbury Comics senior VP 
Duncan Browne, master of 
musical arcana Dr. Demento, 
and the hilarious singer/song- 




by Ch ris Morris 

writer (and recent Red House 
Records signee) Loudon Wain- 
wright III, who also performed 
a warmly received set. The 
evening was highlighted by per- 
formances from singer/song- 
writer Jonatha Brooke, gospel 
singer David Gough, "tribal 
music" unit Sonic Tribe, and 
guitarists Strunz & Farah. 

'Right now I'm a 
consultant, which is 
a record executive 
out of work. ' 

-TOM NOOMAM, 
FORMER BnjJIOAKD 
DOTCCrOR OF CHARTS 



The winners were as follows: 
Acoustic blues: Back on Top. 
Pinetop Perkins (Telarc). 

Acoustic instrumental: Grati- 
tude: Groovemasters Vol. Al 
Petteway and Amy White (Solid 
Air). 

Alternative rock: Lost Souls, 
Doves (Astralwerks). 

Americana: Flying Saucer 
Bines, Peter Case (Vanguard). 

Big-band jazz: Buddy Collette 
Big Band in Concert, Buddy Col- 
lette Big Band (Bridge). 

Bluegra.ss: Carry Me Across tfie 
Mountain, Dan IVminski (Doo- 
bie Shea). 

Celtic/British Isles: Lost in the 
Loop, Liz Carroll (Green Linnet). 

Children's music; Pillow Full of 
Wishes, Cathy Fink and Marcy 
Marxer, Rounder. 

Children's storytelling: I'm 
Hmm, Ysaye M. Barnwell 
(Sounds True). 

Contemporary folk: Covenant, 
Greg Brown (Red House). 

Contemporary jazz: Life in the 
Tropics, the Rippingtons (Peak/ 
Concord). 

Contemporary world: Chimur- 
enga Explosion, ThomSLS Mapfu- 
mo and the Blacks Unlimited 
(Anonym). 

Country: A Lifetime in the 
Making, the Whites (Ceili Music). 

Cover design: Practice Tape 
No. I, BUI Evans, design by Evan 
Evans and Edoardo Chavarin 
(E3). 

Dance: The Mirror Conspiracy, 
Thievery Corporation (ESL). 

Electric blues: Wicked, She- 
mekia Copeland (Alligator). 

Electronica: Igizeh, Banco De 



Gala (Six Degrees). 

Ensemble classical: Karl Weigl: 
String Quartets 1 & .5, Artis 
Quartett Wein (Nimbus). 

Extreme rock: Spit. Kittle 
(Ng/Artemis). 

Gospel: The Fairfield Four and 
Friends — Live From Mountain 
Stage, the Fairfield Four (Blue 
Plate Music). 

Hip-Hop: Art Official Intelli- 
gence: Mosaic Thump, De La 
Soul (Tommy Boy). 

Historical: Arhoolie Records 
iOth Anniversary Collection 
1960-2000, various artists 
(Arhoolie). 

Jazz and cabaret vocals: How 
Can I Keep From Singing, Ren^ 
Marie (MaxJazz). 

Latin: Jam Miami, Sandoval, 
Sanchez, Corea, and Escovedo 
(Concord). 

Liner notes: The Best ofBroad- 
sie 19ff2-l98H. various artists, 
notes by Jeff Place (Smithsonian 
Folkways). 

Mainstream jazz: Octet Plays 
Trane, David Murray Octet 
(Justin Time). 

New age: Sun Spirit, Deuter 
(New Earth). 

North American native music: 
Peacemaker's Journey, Joanne 
Shenandoah (Silver Wave). 

Orchestral classical: Britten: 
Billy Budd, Philip Langridge, 
Simon Keenlyside, John Tom- 
blinson, London Symphony 
Orchestra and Chorus, and 
Richard Hickox (Chandos). 

Packaging: The Best of Broad- 
side 19(!J-I98l<, various artists, 
packaging by Scott Stowell 
(Smithsonian Folkways). 

Pop: The Friends of Rachel 
Worth, the Go-Betweens (Jet 
Set). 

Rap: Lets Get Free, Dead Prez 
(Loud). 

Reggae; Humble African, Cul- 
ture (VP). 

Rock: Bachelor No. 2, Aimee 
Mann (Super Ego). 

Seasonal music: In the Christ- 
mas Spirit, the Chenile Sisters 
(Cantoo). 

Singles; "Camera One + 2," 
Josh Joplin Group (Ai-temis). 

Solo classical: Rosza: Concerios 
for Violin and Cello, Yoel 
Levi/Atlanta Symphony Orches- 
tra with Robert McDuffie, vio- 
lin, and Lynn Harrell, cello 
(Telarc). 

Soundtrack/cast recordings: 
Genghis Blues, featuring Kongar- 
ol-Ondar & Paul Pena (Six 
Degrees). 

Spoken word: Dark: Stories of 
Madness, .Murder and the Super- 
natural, various narrators (Listen 
& Live Audio). 

Traditional folk: Poor .Man's 
Troubles, Bruce Molsky 
(Rounder). 

Traditional world: Night Silence 
Desert, Kayhan Kalhor & M.R. 
Shajarian (Traditional Cross- 
roads). 
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Aimster Takes Precautions To Avoid Napster's Legal Trouliles 



AlMSTER VS. RIAA: With Nap- 
ster usage on the decline, the 
Recording Industry Assn. of Amer- 
ica ( H I A A ) apiiears to be increasing 
its fcK-us on going after other peer-tx>- 
peer technologies that facilitate the 
swapping of free music. One such 
company is moving quickly to rebuff 
RIAA policing. 

r&tributors of the peer-to-peer soft- 
waiv Aimster have filed a complaint 
against the trade group, claiming that 
the RIAA has targeted it for copyright 
infringement. Aimster distributor 
AbovePeer says it received a cease- 
and-desist letter from the RIAA ;it the 
end of April. In papere filed April .'iO in 
U.S. District Court in Alban.v, N.Y., 
AbovePeer claims that it is protected 
by the Digital Millennium Cop>Tighl 
Act and seeks a declaration that it has 
"no obligation orliabiMt/'tothe RIAA. 

Aimster users can swap music via 
instant-me.s.saging "buddy li.sts" on 
the America Online, Microsoft, and 
Yahoo! services. "We don't have any 
knowledge of what goes through this 
network, since it's all encrypted," 
says AbovePeer CEO Johnny 
Deep. 

An RIAA representative says, 
**We have been trying to meet with 
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Aimster's management, but they 
have canceled twice. They obviously 
would rather litigate than resolve 
the issues between us." 

Promoting via im: Swapping 

files isn't the only popular function 
for instant-messaging technologies. 
Music companies are also using 
instant messaging to foi-m a per- 
sonal link with consumei-s and build 
up audiences for their artists or 
senices. 

Jeff Price, owner and GM of New 
York-based indie SpinArt, is using 
the instant-messaging comiwnent of 
Nap.ster to promote his act Apples 
in Stereo. Price says he finds Nap- 
ster u-sei-s who have seveml Apples 
songs displa.yed on their hard drives, 
then sends a message asking if they 
are fans. If they answer yes, he E- 
miiils a link to a Web site where they 
can find free tracks. 

Recently, he directed users to 
EMusic, where SpinArt had jKJsted 
an unreleased song by Marbles, a 
side project of Apples principal 
Robert Schneider. Through EMu- 
sic, users may also pay a monthly fee 
to access the entire SpinArt catalog, 
which includes mateiial by \ic Ches- 
nutt, Jason Falkner, and Franlc 
Black. Price says SpinArt is about 
to clo.se a deal with Napster to make 
Chesnutt, Kalkner, and others fea- 
tured acts on the service. He says 
SpinArt staffei's will instant-mes- 
sage random users who download 
the acts' tracks and give them gift 
certificates to indie-rock E-tailer 
Insound.com. 

Meanwhile, Radiohead fans will 
soon be able to have infomiation on 
the revered U.K. rock act delivered 
dii-ectly to them online, thanks to a 
new promotion between Capitol 
Recoils and Active Buddy Inc. The 
instimt-messaging campaign is part 
of the promotional effort for the 
Radiohead album Amimiac, due 
June .5 in North America. Through 
in.stant-messaging, Radiohead fans 
will be able to ask questions and 
receive information about the band, 
including tour dates, Web links, and 
biographic"al data. 

Also, F^cho Networks, which 
allows users to create personalized 
radio streams, i-ecently forged a deal 
that will make its proprietiu^- play- 
er, which also offers instant messag- 
ing, compatible with the MSN and 
Yahoo! messaging applications 
(BiUboardBur/efm, April 6). Echo 
users will be able to send me.ssages 
to friends on the MSN and Yahoo! 
services, directing them to a Web 
site to heal' the Echo user's preferred 
music sti-eam. 

Napster security: The latest 
version of Napster's file-swapping 
software, Napster 2.0 Beta 10 for 
Windows, includes technologj' Irom 
Relatable that allows for the random 
tracking of music through its 
"acoustic fingerprints." 

That means songs are identified 
through "a small amount of data that 
represents the unique sound record- 
ing of a file" rather than file names. 
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by Brian Garrity 

"With Beta 10, we are introducing 
fingerprinting technology into Nap- 
ster so that we may begin collecting 
fingerprints to form the foundation 
for a database that we will soon 
begin to use to identify files and 
more accurately block those files that 
rights holders have asked us to 
exclude from the Najxster communi- 
ty," the comjiany .said in a statement. 

Meanwhile, Bertelsmann's Digital 
World Servic-es (DWS) says it Ls test- 
ing two security systems for Na|ister 
and that the file-swapping network 
is on track for the launch of its new 
subscription service, scheduled for 
.luly 1. One sy.stem would secure files 
during transfer between users; the 
other would prevent the new Nap- 
ster player from being hacked. Users 
will have to dovmload the new play- 
er in order to hsten to Nap.ster files. 
"We're on time for the July launch 
and are testing systems right now 
that have so far been successful," 
says a DWS spokeswoman. 

In addition to DWS, Napster is in 
talks with other technology compa- 
nies, including Microsoft, to possibly 
incor|x>rate its software into the new 
service. A Napster spokeswoman 
would not elaborate on the type of 
Microsoft software the company is 
coTLsidering. 

Moving OFFLINE: Some of the 
latest developments at online music 
companies are hapjjening offline. In 
a recent conference call discussing 
first-quarter financial results, 
ArtistDirect chairman/CEO Marc 
Geiger downplayed the company's 
online network and emphasized its 
plans to start a record label and 
e.xpiuid its talent agency in conjunc- 
tion with Interscope Records co- 
founder Ted Field (BillboardBuf- 
letin, May 4). 

Jeir Vilensliy. who tracks Artist- 
Direct ^txxk for Bear Steams in New 
York, says the company's move 
offline makes sense, giv'en Field and 
Geiger's exfjerience in the tradition- 
al music industry. "While the online 
advertising economy is weak, and 
while all the problems and issues 
with delivering digital music get 
sorted out, they're |Msitioning their 
business to capitalize on what they 
know best," he says. 

In the case of ArtistDirect, the 
development of an offline business 
that could ultimately be tied back in 
with online operations — for example, 
selling merchandise on the Internet 
for a concert the company is pro- 
moting — is compelling, Vilensky 
says. And, for the time being, 
records and concerts constitute "a 
real business, whereas the online 
business right now is a little bit more 
questionable as to how it's going to 
shake out." 



Such question marks ai-e prompt- 
ing others to pursue similar strate- 
gies. In an attempt to build its brand 
offline, information and E-commei*ce 
site Music.com has launched an 
eponjTOous magazine with publisher 
Milor Entertainment Group. 

The magazine — which offers a mix 
of music and technology content — 
launched as a quarterly, with distri- 
bution of 250,000 copies and a cover 
price of $4.99. Plans are in the works 
for it to publish monthly starting 
next year. Each issue comes with a 
locked-content CD, Dine Space, that 
links back to the Music.com site and 
offers as many as 40 music tracks 
that can be purchased ils dovvTiloads. 
The disc in the spring 200 1 issue con- 
tains tracks by Smasli Moutli, 98", 
Diana Krali, Blink-182, Maxi 
Priest, and others. 

Ads eye WEBCASTERS: While 
the Internet economy continues to 
fight for viability, a new study shows 
that advertisers, at least on the sur- 
face, are verj' interested in placing 
ads on the Web. New research by 
Arbitron and the Digital Media 
Assn. reveals that two-thirds of 
Webcasters have been called by 
agencies placing Webcast ads. In a 
similar study conducted last year, 
nearly half of the agencies said they 
had never been approached by Web- 
casters trying to sell advertising — 

Billbcxird. 



which indicates that despite the 
shakeout in the dotcom sector, much 
hits changed in the past 12 months. 

Arbitron Webcast Services GM/ 
VP Bill Rose says Webcasters agree 
that the medium's greatest strength 
is its ability to deliver a targeted mes- 
sage to people who listen or watch 
online. According to the .study, a high 
percentage of Webcast ad dollars 
comes from direct adveitisei-s (42%), 
with one-third &-om interactive agen- 
cies and only one-(iuarter from tradi- 
tional ad firms. Tvvo-thiixis of Web- 
cast advertising is being bought by 
brick-and-mortar companies and 
.slightly more than one-third (.'M'J ) by 
dotcoms. In looking for potential 
advertisei-s, Webcasters are target- 
ing automotive companies firet, fol- 
lowed by entertainment (24%), music 
(20'^ ), dotcoms (l.'j^), and alcohol 
companies (I3'!f^). 

The survey, by Arbitron Web- 
cast Services, consists of ()2 inter- 
views with senior executives at 
Internet-only Webcasters, repre- 
sentative firms, content-delivery 
networks, technology companies, 
and broadcasters. 'The surveys 
were conducted from February 
through April. 

AtUlitiotial refmtiing for this issue's 
column ivas pnn'ided by Matt Benz, 
Eileev Fitzpafrick, Wes Orshnski, 
mid Frank Saxe. 
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California DVD Replicators Face Cliallenge Df Rolling DIackoots 



BY DEBBIE GALANTE BLOCK 

As California audio and video 
replicators head into their peak 
production periods, threats of 




JVC Disc America's Sean Smith says 
that because of California's tough 
environmental regulations, the replica- 
tor won't be able to depend on back- 
up power sources to get through the 
energy crisis. 

rolling blackouts and rising energy 
costs have sent man.v plants 
scrambling to devise conservation 
plans to avoid shutdowns and 



missed deadlines. 

During the summer, replication 
plants t.vpically work overtime to 
duplicate an avalanche of titles 
scheduled to hit stores dating the 
fourth quarter. But meeting dead- 
lines will be difficult for companies 
operating in California because of 
the state's ongoing energj' crisis. 

The Independent System Oper- 
ator ( ISO) is the state agency that 
controls California's electricity 
grid. During periods of reduced 
resources and increased demand, 
energy reserve levels drop; if 
they drop too far, utility compa- 
nies begin rotating random, hour- 
long power outages to points on 
the grid. 

"We will bring them back in an 
hour and, if necessary, go to the 
next group. That would go on until 
the emergency was over," says a 
Southern California Edison power 
plant spokesman. "It could be days 
or weeks before a plant is affected. 
If they do get interrupted, then 
they'll go to the back of the line 
before they are intemipted again." 

If a shutdown does occur, repli- 
cators say, the key is a quick 




SUPER DVD. 

w w w.S|JPER-r)V D.com | s 

Replicator SuperDVO experienced two shutdowns as a result of California's 
rolling blackout progran^ to reduce energy usage. 

Microsoft Web Site iHal(es Deai 
Witli VastVideo For Its Videociips 



Vast Video has .signed a deal with 
Microsoft to feature the company's 
videociips on WindowsMe<lia.com. 

The Microsoft site recently re- 
launched, adding sports and news 
content to it.s entertainment offerings. 
V;Lst Video's content will be featured 
in the site's lifestyle guide. 

Va.st Video licenses and provides 
digital clips of health, sports, cook- 
ing, business, travel, and educa- 
tional videos to a variety of Inter- 
net sites, which, combined, have 75 
million monthly users, according to 
the company. 

The New York-based technolo- 
gy firm also provides VideoAn- 
swers software, which allows con- 
sumers to find answers to general 
questions by searching its data- 
base of videociips. Instead of offer- 
ing a printed answer to the ques- 



tion, as inquiry Web site Ask- 
Jeeves.com does, VastVideo an- 
swers the question by providing a 
videoclip that presents an expla- 
nation or demonstration. The clips 
arc also used as a way for con- 
.sumers to preview special-interest 
videos before purchase. 

The company has more than 
17,0(K) clips covering more than 500 
categories, and all will be encotled 
in the Windows Media Format. 

In addition to selling videos on 
the VastVideo site, the company 
has agreements with the Barnes 
& Noble Web site and Yahoo! 
Shopping. 

The deal with WindowsMedia.com 
also makes VastVideo content acces- 
sible through the media guide on the 
Wmdows Media Player. 

EILfEN FITZPATSICK 



restart after the power is turned 
back on. Molds need to be cleaned 
out before the e<|uipment can be 
started up again. "If the shut- 
down is orderly, it will likely only 
take about a half an hour to 
restart after a two-hour shut- 
down," says Anthony Angelini, 
president/coo of Zomax, which 
operates plants in Concord and 
Fremont, Calif. 

To prepare for the expected 
rolling blackouts, JVC Disc Amer- 
ica, which operates one California 
plant, is setting up a pager notifi- 
cation system with the ISO that is 
expected to be in place by June. 

"We could be down one or two 



hours every 12-14 days," says 
JVC VP/plant manager Keid 
Montgomery. "So, every morning 
the ISO will be providing us with 
an overview of what the day will 
look like and w hich plants will 
likely go down." 

SuperDVD. a new replicator in 
Hayw ard, Calif., has experienced 
two rolling blackouts since the 
energy crisis began late last year 
and has begun finding other repli- 
cators to handle its w orkload. 

"SuperDVD is lucky because we 
have very good working relation- 
ships with other replicators in the 
Bay Area." says .SuperDVD pro- 



duction VP Ichiro Ko<laka, "and we 
can farm out work without missing 
our deadlines." 

But start-up companies looking 
for financing haven't been so lucky. 
One newcomer, who cho.se not to be 
directly quoted, says the company 
has had to prove to potential in- 
vestors that it has the energy situ- 
ation under control. As a solution, 
the company's new plant will be 
putting in diesel power generators 
as well as co-generation units that 
can run on reconverted heat. The 
replicator is also using smaller util- 
ity companies for energy rather 
(Coiitiiiited i)H /mge 7^) 



Video Streaming Service CinemaNow 
Plans Tn Reduce Free Online Offerings 




Online SLKVIVOKS: with half a million users 
per month — plus financial backing from Lions Gate 
Entertainment, Microsoft, and Blockbuster — the 
online video streaming m;nice CinemaNow has man- 
aged to sur\ive the dotcom crash. 

Originally a division of the former Trimark Pic- 
tures, the Web company is now^ 60')^-owned by 
Lions Gate Entertainment, which bought Trimark 
for $50 million last year. 

CinemaNow offers about 1,000 feature films, as 
well as such short films as Mr. Bill. CinemaNow exec- 
utive VP Bruce Eisen .says that users often watch 
films over the course of several visits. "Most are not 
watching a feature-length film all in one sitting," he 
says. "On average they 
watch about 15 minutes, 
leave, and come back." 

CiuTCntl.v, most of the 
site's offerings can be 
watched free of charge. 
But that's about to charge. 

"Right now, about 759t 
of our content is free and 
2i3*^ is available on a pa,v- 
per-view or subscription 
basis," Eisen says. "By 
the end of the year that 
ratio will flip." 

Prices for the paid programming range from 
$1.99 to S2.99 for a 48-hour viewing window. Addi- 
tionall.v, there is a .$9.95 monthly subsciiption rate 
for unlimited access. The site also generates rev- 
enue from advertising. 

Eisen sa.vs CinemaNow's libran,' of 1,000 films has 
generated more than $1 billion in traditional distri- 
bution, proving that the content is something con- 
sumers are willing to pay for 

While most of the paid subscriptions launched 
by the music industry have failed, Eisen says, 
the planned summer launch of new services will 
increase the development of paid content serv- 
ices on the Web. "All of those previous services 
failed because they just didn't have the content," 
he says. "The announcements that have been 
made will offer something consumers want, and 
they will signal that the free ride is over." 

As CinemaNow's streaming services take hold, 
the company is also looking into other business 
opportunities to expand its revenue. Eisen says the 
company is in discus.sions with Blockbuster to 
develop a video-on-demand ser\ice with the retail- 
er, which recently dropped plans for a similar serv- 
ice with Enron. "We're in the midst of speaking 
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w ith them, and I'd be very surprised if we didn't 
end up doing something with them," Eisen says. In 
addition, CinemaNow will be expanding into over- 
seas markets this year. 

Two FOR ONE: The online DVD store Rent- 
MyDVD.com has snagged a yearlong promotion with 
New York-based retailer the Wiz. 

Starting May 13, consumers who piu^ha-se a DVD 
player at any of the Wiz's 42 stores will receive a 
coupon good for a month of free rentals when they 
sign up at RentMyDVD. In order to qualify, con- 
sumers must commit to using the service for at least 
one paid month. The coupoiLs are valid until April HO, 
2002. 

RentMyDVD offers 
three different rental 
plans designed to fit 
various eonsimier view- 
ing habits. Prices range 
from $18.95 a month to 
rent any two DVDs at 
a time to $49.95 to rent 
10 DVDs at a time. The 
online store stocks 
more than 12,0(X) titles. 

In another con- 
sumer giveaway, con- 
sumers who rent any three of nine DVDs or VHS 
titles from Warner Home Video or its affiliated 
labels New Line Home Entertainment and HBO 
Home Video will receive a $100 gift certificate 
toward a Club Med vacation. Included in the pro- 
motion for June are Proof of Life. The Pledge, Thir- 
teen Days, Sugar & Spice, State and Main, and Dis- 
appearing Acts. July titles are Sweet November, 
Vxilentine, and Crossfire Trail. 

Consumers who rent any one title can also 
enter a sw'eepstakes for a free Club Med vacation. 
Five retailers will be .selected for a Club Med get- 
away as well. Warner is offering an in-store mer- 
chandising kit highlighting the sweepstakes and 
promotion. Retailers can order the kit by calling 
800-891-1311. 

Watch your manners: Wherehouse Music 
advertising staffers Rob Cohen and David Wollock 

have an etiquette parody book that went on sale at 
the chain May 8. TTie 300-page HarperCollins book. 
Etiquette for Outlaws, advises readers how to act in 
such high-pressure situations as being pulled over 
by the police, how much to tip adult entertainers, and 
how to dress for the mosh pit. 
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THIS WEEK 


i/i 

5 


WKS. C. . 


TITLE 


Label 

Distributing Label, Catalog Number 


Prinrlnal 
r Fincipal 

Performers 


Year of 
Release 


RaUns 


li 




















1 


3 


5 


102 DALMATIANS 


Walt Disrwy Home Video 

Buena Vista Home Entertainment 21639 


Gtenn Close 


2000 


G 


2<S9 


2 


Nn 


*► 


THE EMPEROR'S NEW GROOVE 


Walt Disney Home Video 

Boena Visla Home Enteitainment 21638 


Animated 


2000 


C 


ze» 




1 


7 


GUDIATOR 


DreamWorks Home Entertainment 86026 


Russell Crowe 


2000 




I9SI 




2 


6 


MARr-KATE It ASHLEY: 
WINNING LONDON 


Dualslar Video 

Warner Home Video 37332 


Mary-Kate & 
As^i py Oteen 


2001 




19% 


C 

9 


4 


9 


MEET THE PARENTS 


Universal Studios Home Video 86032 


Ben Stiller 
Rot»ert Oe Niro 


2000 


PG-13 


2298 


e 
D 


8 


6 


RUuKATS IN rARIS: Tnc MOVIE 


Nickelodeon Video 

ParaiiMunt Home Video 336723 


Anirrtated 


2000 


G 


2495 




5 


4 


PUVBOY 2000 THE 
PARTY CONTINUES 


Playboy Home Video 

Universal Music & Video Oist. 0886 


Various Artists 






1998 


■ 

0 


7 


7 


PLAYBOY: PLAYMATES ON 
THE CATWALK 


Playboy Hoine Video 

Universal l^usic & Video Dist. 0885 


Various Artists 


2001 


NR 


1998 


a 

m 


9 


5 


FARSCAPE; VOLUME 2 


A.D,V. Films 002 


Ben Browder 
Claudia Black 






1498 


18 




PUYBOY'S 2001 PUYMATE 
OF THE YEAR 


Playboy Home Video 

Universal Music i Video Oist. 0888 


Brande Roderick 






1998 


11 


28 


10 


LADY AND THE TRAMP 
II: SCAMP'S ADVENTURE 


Wall Disney Horne ViOeo 

Buena Vista Home Entertainment 21226 


Animated 


2001 


HR 


26-99 


12 


II 


2 


ESCAFUMME: VOL 5-PARADISE 
AND PAIN 


Bsndai Entertainnwnt 
Pioneer Entertainment 71147 


Animated 


2001 


NR 


1998 


i« 


22 


38 


THE SILENCE OF THE LAMBS 


MGM Home Entertainment 207746 


Jodie Foster 
Anthony Hopkins 


1991 


R 


994 


ij 
1* 


10 


4 


BIG MOMMA'S HOUSE 


FoxVltJeo 2000779 


Martin Lawrence 


2000 


PC-i3 


1498 


IE 

19 


6 


6 


REMEMBER THE TITANS 


Walt Disney Home Video 

Buena Vista Home Eiitertainment 21651 


Oenzel Washington 


2000 


PC 


1999 


Ifi 


14 


4 


CLEOPATRA 


Fc»Vic5eo 2001482 


Elizabeth Taylor 
Richard Burton 


1963 




1498 


17 
1/ 


NEW^ 


FARSCAPE: VOLUME 3 


A.D V. Films 003 


Ben Browder 
Claudia Black 


2001 


NR 


1498 


11 
10 


21 


2 


THE PRODUCERS 


MGM Home Entertainment 100157 


2ero Moslel 
Gene Wilder 


1968 


PG 


149S 


19 


17 


31 


ERIN BROCKOVICH 


Universal Studios Home Video S5710 


Julia Roberts 
Albert Finney 






14.98 


Urn 


13 


13 


FARSCAPE: PREMIERE-I E.T. 


A.D.V. Filrrs 001 


Ben Browder 
Claudia Black 


1999 


NR 


1498 


21 


23 


19 


THE SOPRANOS: THE 
COMPLETE FIRST SEASON 


HBO Home Video 

Wanw Home V»deo 99335 


James GandoHini 
Lorraine Bracco 


2000 


NR 


99.92 


22 


26 


3 


PRINCESS MONOKE 


Miramax Home Eritertainment 

Buena Visia Home Entertainnwnt 64312 


Animated 


2000 


PG-13 


1999 




24 


2 


SCARY MOVIE 


Dirnension Home Video 

Buena Vista Home Entertainment 21371 


Anna Faris 
Jon Abrahams 


2000 




1999 


U 


34 


6 


GUNDAM WING: VOL. 10 


Bandai Entertainment 
Pior>eer Entertainment 7 1 163 


Animated 


2001 


NR 


1498 


4C 

«9 


15 


4 


BLAZIN' 


Ground Zero Entertainment 3001 


Cjban Link 


2001 


NR 


19.98 


Zl 


18 


2 


THE PATRIOT 


ColumtHa TriStar Home Vkteo 05702 


Mel Gitson 


2000 


R 


19.95 


£i 


12 


12 


GUNDAM WING: THE 
MOVIE-ENDLESS WALTZ 


Bandai Entertainment 
Piorwer Entertainment 1666 


Animated 


2001 


NR 


14.98 


21 


20 




LOVE It BASKETBALL 


New Line Home Video 
Warner Home Video 5064 


Omar Epps 
Sanaa Lattian 


2000 


PG-13 


19.98 


28 


27 


16 


THE UP IN SMOKE TOUR 


Eagle Vision 

Red Distribution 30001 


Various Artists 


2000 


NR 


1995 


Ml 


33 


23 


MARY-KATE It ASHLEY: OUR 
LIPS ARE SEALED 


Dualstar Video 

Warner Home Video 37236 


Mary-Kate & 
Ashley Otsen 


20O0 


NR 


19.96 


31 


25 


49 


SEX AND THE CITY 


HBO Home Video 

Warner Home Video 99301 


Sarah Jessica Parker 
Kim Cattrall 


20O0 


NR 


39 92 


9Z 




CANDY 


Anchor Bay Entertainment 1 1025 


Ewa Aulin 
Richard Burton 


1968 


R 


1498 


33 


30 


15 


PLAYBOY: THE COMPLETE ANNA NICOLE Playboy Home Video 

SMITH $450 MILLION PLAYMATC Univ«rul Music i Video Dist. 0882 


Anna Nicole Smitti 


2001 


NR 


19.98 


34 


37 


4 


RULES OF ENGAGEMENT 


Paramount Home Video 332173 


Tommy Lee Jones 
Samuel L. Jackson 


2000 


It 


1495 


35 


19 


5 


MERCY STREETS 


Signal Hill Pictures 

Providence Entertainment 1031 1 


Eric Roberts 
Stacy Keach 


2001 


PG13 


24.98 


36 


31 


14 


DINOSAUR 


Walt Oisney Home Video 

Buena Vista Home Entertainment 21575 


Animated 


2000 


PG 


28.99 


37 


16 


5 


SAMURAI X: THE MOTWN PICTURE 


A,D.V. Films 003D 


Animated 


2001 


NR 


1998 


31 


32 


9 


THE LITTLE VAMPIRE 


New Line Home Video 
Warner Home Video 5162 


Jonathan Lipnicki 


2000 


PG 


1996 


3S 


40 


3 


CHARLOTTE CHURCH IN JERUSALEM 


Sony Classical Video 

Saiy Music Entertainment 89608 


Charlotte Church 


2001 


NR 


1495 


40 


NEW^ 


CENTER STAGE 


Columbia TriStar Home Video 


Amanda SchutI 

7oe Saldana 


2000 


PG-13 


14.95 



3jllboad. 




MAY 19, 2001 


Top Ifideo Rentals. 


1 THIS WEEK 1 


1 UST WEEK 1 


1 WFfKS ON 1 
CHART 


COMPIIXD FROM A NATI0r4AL SAMPLE OF RETAIL STORE RENTAL REPORTS 

TITLE (Ratme) Principal 
Distribiittng Label, Caulog N«nb*f Pertormers 










No. 1 




1 


2 


7 


ALMOST FAMOUS iR: 


DreamWo^u l^ome Lniertainmerj 


Bilil CojOl-P 1 
Kate Huoson ■> 


2 


3 


5 


CHARUE'S ANGELS (PC 13) 


C'lli.i'ibiii TriSliir HuimC VidWi 




3 


4 


9 


MEn THE PARENTS lPG-13) 


UniWMl Studtu Home Vidto 
86032 




4 


1 


2 


SPACE C0WB0VSIP(M3) 


Warner HomeVxleo 1B722 


Ciinl Eajtwood 


5 


S 


7 


WONDER BOrStRI 


Paramount Hoitw Video 332613 


'.' .^r,!- Douglas 
r.-. M,i|i-,. - 


6 


NEW^ 


RNDING FCDItESTER (PG ISI 


Columbia TnStar Home Video 

-'..7: : 


Sean Ccnnery 

^■■i.-- .V. ■ 


7 


e 


6 


REMEMBER THE TITANS (FGI 


Wall r.vif, -t <-■ Vrto 


Deruel Washington 


8 


10 


7 


THE CONTENDER (Rl 


DreamWorttt Home EflierUmment 


Joan Allen 
Jert :ii 


9 


12 


3 


MEN OF HONOR l«l 


FoxVMleo 2001670 


RDben De Niro 


10 




7 


THE 6TH BAT (PG 13) 


Columbia TriStar Home Video 


Amoid Schwantntcpr 


U 


11 


3 


BILLtrELUOTOO 


Universal Studies Home VtOea 

87112 


Jamie Beii 
Julie waiters 


12 


14 


23 


GLADIATOR (H) 


DreamWorta Home Entertammenl 

860; 6 


RussAllCfOwe 


13 


7 


3 


BOUNCE IPG'I3) 


Mnmn Home t^tef-ji-ingnt 

Buena Visli Home Emprtj,-,-ne-t 21655 


Ben Affleck 
Gwvnetn PalErtMT 


14 


9 


4 


THE LEGEND OF 

BAGGER VANCE IK li 


DreamWoris Home Entertainment 


Man [>amon 


IS 


13 


6 


DANCER IN THE DARK (R) 


New bne Home Video 
Wamer Home Vrfeo 5198 


Bjork 


16 


16 


5 


RED PLANET IPG U) 


Warner HomeVKteo 1S954 


Val Kilmer 

Cairir Anre Mc« 


17 


18 


29 


ERIN BROCKOVICH (Rl 


UnEversal Studios Home Video 

85710 


Jut a fioCwfts 
Albert Firney 


It 


19 


13 


WHAT UES BENEATH (PG-13) 


OnamWorts Hone EntBftainfnent 

S640J 


Harmon Ford 

Micfieiii! P1t\nv 


19 


17 


2 


THEITARDSCRI 


Hiiamai Home Entertliiunent 

S',^"! V.st.) M:r.* [ii»riiinrr^ 162 '6 


Mark WahiW'E 
Joaqjin Plwnn 


20 


15 


2 


BAMBOOZEIED (Rl 


Hew Lire Home Video 


Damon Wayans 



^ IRMA goM certificalion for a mwwnum of 125,000 units or a dollar woiume of S9 million at retail tor ttwatrtcally released 
pragrarrs, or of al least 25.000 units and SI milUon at suggesled retail <cr nonineatncal titles. O IRMA platinum certilicatMXi 
for a minimum sake of 250.000 unitsor adollaf vohimeof S16 mitinn at retail for Itiealnca'ly released programs, and of a1 
least. 50.000 units and S2 million at suggested retait tar nonttieatrical titles- c 2001 . BiHtxMftlfiPl Communications 
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# RIAA gold cert, for sates erf 50,000 units or $1 million in sales at suggested retail. ARIAA platinum cert, for sales of 100.000 units or $2 million in sales at suggested 
retail. * IRMA gold certification for a minirrtum of 125,000 units or a dollar volume oif $9 million at retail for theatrically released programs, or of at least 25,000 units and 
$1 million at suggested retail lor nontfieatrical titles. > IRMA platinum certification for a minimum sale of 250,000 units or a dollar volume of $18 million at retail for 
theatrically reteased programs, and of at least. 50,000 units and $2 million at suggested retail for nontheatrical titles, 2001 , BillboanVBPI Communications. 



Top DVD Sales . 


1 THIS WEEK 


§ 


1 WKS. ON CHAR) 


COMPILLD FROM A NATIONAL SAMPLE OF jAa^*^ 
RETAIL STORE AND RACK SALES REPORTS fr'^' 
COLLECTED. COMPILED, AND PROVIDED BY ' 

TITU (RUlin) IPliia) 'f'^^ . „ ,„ 
OistnOutinti Ljbcl. CaLilDf Number 


Princ'rpal 
Performers 










No. 1 


Sandra Bulkxk 


1 


NEW^ 


MISS CONGENIAUTV (F&li) 12S 38) 


Warer Hcrr.e 'V.Jec 18976 


2 


NEW^ 


THE EMPEROR'S 
NEW GROOVE !Gl ;;5 99: 


W8« Ouneir Home Video , 

r,»!ri v.iu -(I..T. t r-Tti -r„-'i! 21617 Animated 


3 


1 


2 


m uwr M an Lnwnn entoi k.|!> a x 


Universal Studios Home VKM 


Brendan Fraser 

«a:iYi Weiw 


4 


3 


2 


FINDING FORRESTER (PG IS) 124 95) 


c.niiif-:;,i TnSlar HomeVrfeo 


Sean Cornery 


i 


2 


2 


LITTUNICKV(Fe.|31l2498l 


New Unc Home Video' 
Wamet Home Video 6160 


Adam Sandler 


6 


4 


3 


SPACE COWBOYS (PG 13) I2S 98) 


Wamer HomeVdeo 18722 


Clint Eastwood 

TornrrTf' Lee Jones 


7 


5 


4 


MEN OF HONOR (R) (29 9!) 


FoxVdeo 2001665 


Robert OeNm 

CL;WG»]inK, Ji 


t 


NEW^ 


SUPERMAN: THE MOVIE 
SPECIAL EDITION ■T.li?i981 


Wamei Home VMjeo 1013 


Christopher Rew 
Gene Hachman 


9 


HEW^ 


THE COMPLETE SUPERMAN 
COLLECTION 5;. 


Wamer Home V«lM 2 1306 


Chr^bMpt-^' Ree« 


10 


6 


E 


CHARLIE S ANGELS: 

SPECIAL EDITION Ij HI 127 56) 


ColunDii TnStar Home V<leo 

606C1 


Can-'ji-y] Diaz 
D-^-ft Barfvr-ijte 


11 


9 


24 


GLADIATOR (Ol (29 98) 


DreaiTi Works Home Enleftsmnent 

86386 


Russell CfCFive 


12 


7 


4 


REMEMBER THE TITANS (PG) (2? 991 


WaltC-w, VKto 


Deiuel Washingtcn 


13 


NEW^ 


THE EMPEROR S NEW GROOVE- 
THE ULTIMATE GROOVE .Ci iJ5!9! 


Walt Osney Heme 'I'Oi'i 

Bwrj v'^Ll Her-, tnla'^a'irrf-.: I'^^il 


Animated 


14 


11 


9 


MEH THE PARENTS (PG ISl (2(98) 


Uni.viMi Studios Home VkKo 

Zllii 


Bei Sillier 
Hot»:rt OvUki 


15 


NEW^ 


SUPERMAN II (PG) (19 981 


Warner Home V«Jeo 11320 


Chnstopttsi Reeve 
Gene H}i>,nfln 


16 


10 


3 


BILLY ELUOT (R) 124 981 


Universal Studios Home Video 

2 1 1 3'I 


Jam« 8eil 

Ju.ie Waller 


17 


i; 


85 


THE MATRIX IR) 124 91) 


Wamei Home Video 17737 


Hmdi. Reeves 


18 


14 


6 


THE6THDAY(PC.|3)I2?96) 


Columbia ThStar Home Vdeo 
05074 


Arnold SchMTzenqger 


19 


8 


2 


ROCKY (PG) (24 98) 


MGM Honte Enteftainmenl 

1001736 


Svivesipt Stallone 
Tans Shif^ 


20 


12 


2 


THE ROCKY COOEaiON (PG) (89 961 


VGM Mir"e Entertaimnenl 


S,^.'C3t?f Stallone 

Taha S- re 
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MERCHANTS & MARKETING 



CALIFORNIA DVD REPLICATORS FACE CHALLENGE OF ROLLING BLACKOUTS 

iCoHtiiiued troni pauc 7JJ 



than relying on the troublesome 
Southern California Edison or 
Pacific Gas & Electric. However, 
using smaller suppliers may only 
be a shoit-term solution, since the 
ISO will order cutbacks from them 
as well. 

Other larger replicators with 
plants outside California are 
beginning to redirect their work- 
loads out of the state. Panasonic 
Disc Services. JVC Disc America. 
Crest National, and Zoma.x, for 
instance, are prepared to send 
business elsewhere. 

"We have four other factories 
around the world and are prepared 
to do bu.sine.ss there if we have to." 
says Bob Pfannkuch, president of 
Panasonic, which operates one 
plant in Torrance, Calif. He says 
replicating materials for all major 
titles have been and will continue to 
be sent to all of Panasonic's other 
locations. "Although we don't plan 
to make the titles elsewhere, we ai-e 
prcpai'ed to do so if we lose power." 

Mo.st important, replicators need 
on-site contingency plans if power 
is cut, but backup power sources 
can create added problems. 

JVC, for e.xample, has an on-site 
generator as part of its disaster- 
recovery program. However, 
because of California's stringent 



environmental laws, JVC cannot 
run the unit more than one hour 
without violating state emission 
laws, according to senior VP of 
marketing Sean Smith. The result 
is a frustrating tug of war. 

"That's typical for California: They 
tell you you must cut back usage and 
suffer destructive busine.ss practices, 
but you cannot supplement the 
required demand without \iolating 
other laws and incurring other penal- 
ties," Smith says. 

But cutting back overall energy 
usage appears essential because 
of cost increases that are expect- 
ed to run between 40%-60% this 
year. As a result, some replicators 
are looking for ways to cut down 
their energy needs. 

SuperDVD, for example, is con- 
sidering installing electric injec- 
tion molding machines, which con- 
sume ,'50% less energy than the 
commonly used hydraulic injection 
molding machines. Installing the 
new machines could save the plant 
between $8,000 and $9,000 per 
machine per year, says Super- 
DVD's Kodaka. "This is huge for Billboaid 
even a medium-size replicator 
with 10 to 20 lines." 

In addition, the company is tak- 
ing other conservation steps. "I 
have also installed heat exhaust 



systems on all the DVD production 
equipment to draw as much heat as 
possible away from the machines," 
Kodaka says. "My theory is you 
have to blow the hot air out first 
before you try to cool the facility 
with air conditioning." 

Zomax has also been implement- 
ing conservation efforts for quite 
some time and, in fact, its Fremont 
plant has won .several energy-sav- 
ing awards. Angelini says an 
enthusiastic staff and increased 
attention to the little things — such 
as turning off lights — help. 

"We have timers on all of our 
lights, and if someone leaves with- 
out shutting off the lights, they will 
automatically go off at 7 p.m.," 
Angelini says. "Also, the facihty is 
controlled by a computer system 
that is tied to pagei-s. Our manager 
gets paged when equipment goes 
down or when it gets too hot or cold 
in one room. He can monitor these 
things while he's here or can dial in 
from home." 




Bring It On. A trip to the Blockbuster video store in Bloomington, Minn., 
won Cheryl Somvachai, center, a pair of diamond earrings when she 
rented the Universal Studios Home Video title Bring It On. The title is 
part of the six-month Universal Million Dollar Movie Game promotion 
that awards various prizes, including a $1 million grand prize, when con- 
sumers rent selected Universal videos. Somvachai was the first winner In 
the promotion. Pictured with her are Blockbuster store manager Misty 
McDuffy. left, and Universal sales rep Steve Pechter, right. The contest 
ends May 31 . 
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DIRECTORIES 



The Definitive Source for Industry Information 

INTERNATIONAL BUYER'S GUIDE: Jam-packed wich cridcal 
personnel and other informadon about every major record company, 
video company, music publisher, digital music company and seller of 
products and services for the entertainment industry worldwide. A 
powerful toot. $ 1 55 

INTERNATIONAL TALENT & TOURING DIRECTORY: The 

leading source for those who promote or manage talent. Lists U.S. and 
International; talent, booking agencies, facilities, services and products. $ 1 25 

RECORD RETAILING DIRECTORY: The essential tool for diose 
who service or sell products to the retail music community. Detailed 
Informadon on thousands of independent, chalnstore and online opera- 
tions across the USA. $ 1 99 

INTERNATIONAL DISC/TAPE DIRECTORY: The exclusive 
source for information in the manufacturing area of the music and video 
business. Lists over 3000 professional services and suppliers. $89 

THE RADIO POWER BOOK: The ultimate guide to radio and 
record promotion. Detailed information atx>ut every major radio station, 
record label, and radio syndicator Includes Arbitron information of top 
100 markets. $1 15 

INTERNATIONAL LATIN MUSIC BUYER'S GUIDE: 

The most accurate reference source available on the Latin music 
marketplace. Business-to-business contacts in 1 9 countries. $90 

To order: call 800-344-71 19 (International 732-363-4 1 S6), 

fax 732-363-0338, or mail this ad and payment to: 
Billboard Directories, PO Box 20 1 6, Lakewood, NJ 0870 1 . 

Add $7 pcf directory for shipping ($IS for imematiorul orders). Add sales ux in NY. NJ. 
O.TN, MA. IL. PA OH.VA S DC. Orders payable in U.S. funds only.AJI sales are Anal. 

For Information on getting a directory on diskette or mailing 
labels email: jjamin@billboard.com 

www.billboard.com BOZZ3028 
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Program Supplier. Catalog Number 




RECREATIONAL SPORTS . 




HEALTH AND FITNESS . 


1 


1 


5 


WWF: DIVAS IN HEOOnIsM 

WoiliJ Wic!.t:cig F,-c;i.-tjlion Home Video 281 


14.95 




1 


1 


123 


BIUY BUNKS: TAE^O WORKOUT 

Ventura D'i.'.nlijt.i.n 2:J'' 


J995 


2 


2 


5 


WWF: BEST OF RAW VOL. 2 

'.'VI ■ ! ,■ .■ Federation Home Video 280 


14.95 




2 


2 


69 


LIVING YOGA COLLECTION 

Living Alts 10/0 


1198 


3 


3 


5 


WWFi NO WAY OUT 

World Wrestling Federation Home Video 268 


19.95 




3 


3 


61 


YOGA CONDITIONING FOR WEIGHT LOSS 

Living Arts 1203 




4 


4 


14 


MICHAEL JORDAN TO THE MAX 

FOKVideo 2001286 


14.98 




4 


5 


US 


THE CRUNCH: TAE BOXING WORKOUTS 

Anctioi Bay Enteitalninent 10813 




5 


5 


ID 


WWF: ROYAL RUMBLE 

Woild Wiestimg Federation Home Video 267 


19.95 




S 


4 


105 


YOGA FOR BEGINNERS: ABS Y04SA 

Living Alts 1075 


999 


6 


6 


24 


TONY HAWK: SKATEBOARDING TRICK TIPS-VOL 1 

Rediine Entertainment 77002 


15.95 




S 


6 


„ POWER YOGA FOR BEGINNERS: STAMINA 

1. .Arts 1078 


998 


7 


8 


38 


WWF: DIVAS POST CARDS FROM THE CARIBBEAN 

Woild Wrestlinii Federation Home Video 261 


14.95 




7 


; 


130 


TOTAL YOGA 

Living Arts 1080 


9 98 


8 


10 


10 


WWF: HARDCORE 

Woild /.'I ! ! i,' Federation Home Video 278 


uos 




8 


10 


96 


BILLY BLANKS: TAE BO WORKOUT AOVANCEOTAE^a UVE 

Ventura Distnbutiofi 2271 


J4 95 


9 


9 


4 


ECW: BARELY LEGAL 

Pioneer Entertainment 71630 


19 <« 




9 


9 


342 


YOGA JOURNAL'S YOGA PRACTICE FOR BEGINNERS 

Li. I, Arts 1088 


1198 


10 


11 


55 


WWF: THE ROCK: THE PEOPLE'S CHAMP 


14.95 




10 


8 


34 


DENISE AUSTIN: KIT WOKKOUT BASED OR THE WORK OF JJt. PIUIB 

•ii;i-..i III-..: n ■■■'\ 10152 


14 58 


11 


; 


4 


ECW: DEEP IMPACT 
F>ioneer Entertainment 71622 


19.98 




11 


12 


16 


MINNA LESSIG: OPTIMIZER-FAT ELIMINATOR 

Parade Video 11213 


14 98 


12 


14 


10 


WWF: REBELLION 2000 

World ' : . Federation Home Video 264 


19.95 




12 


11 


52 


BILLY BLANKS: TAE BO GOLD 

Ventura Distnbutioo 2276 


24 95 


13 


13 


15 


WWF: ARMAGEDDON 

Woild WrestlinR Federation Home Video 266 


19.95 




13 


16 


32 


BILLY BLANKS: TAE BO UVE 

Ventura Distnbution 2723 


59 95 


14 


15 


15 


WWF: SURVIVOR SERIES THE RULES HAVE CHANGED 

Woild Wiestling Fedeiation Home Video 265 


19.95 




14 


17 


11 


PIUTES: BEGINNING MAT W0RK04JT 

Living Alts 1231 


1498 


15 


NEW^ 


WWF: WRESTLEMANIA X SEVEN 

Woild .■. Federation Hoiiie Video 269 


19.95 




IS 


13 


2 


DENISE AUSTIN: POWER YOGA PLUS 

Artisan Home Entertainment 1 1754 


1498 


16 


16 


10 


WWF: MICK FOLEY HARD KNOCKS I CHEAP POPS 

Woild Wiestiing Federation Home Video 277 


14.95 




16 


14 


19 


DENISE AUSTIN: BLAST OFF TEN POUNDS 

Artisan Home Entertainment 10154 




17 


12 


22 


WWF: MOST MEMORABLE MATCHES '00 

world Wrestling Federation Home Video 826 


14 95 




17 


19 


23 


THE METHOD: TARGET SPECIFICS 

Parade Video 840 


1291 


18 


17 


11 


NFL SUPER BOWL XXXV 

USA Home Entertainment 1883 


19 95 




18 


20 


36 


THE METHOD: PRECISION TONING 

KiM ln Video 572 


1291 


19 


18 


38 


\MWF: TABLES LADDERS CHAIRS 

World il . Federation Home Video 259 


14 95 




19 




YOGA FOR BEGINNERS: STRESS RELIEF 

Living Aits 1077 




20 


K-omn 


GRAND PRIX FINALS 2 

Brentwood Home Video 3610 


;J9B 




20 


18 


11 


MINNA LESSIG: OPTIMIZER-STRENGTH i GRACE 

Paiade video 11223 


14 '3?. 



^IRMA gold certilicatiofi tor sale o1 125.000 units or a (toUar volume of $9 million at retail tor ttieatrically telease>d programs, 25.000 units and SI miNton at 
suggested retail for nontheatricdl titles. '>IRMA platinum certificatton lor sale ot 250.000 units or a dollar volume o( S18 million at retail fof Iheatricalty released 
programs, or 50.000 units or $2 million at suggested retail (or nonthealrical titles, 'C 2001 . BilltwartJ/BPI Communications and VideoScan Inc 
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Connect with the music IndustrVs 
most important decision makers 
in Billboard Classified. 

Gel the oHenlton o» 1 50,000 Industiy 
professionol eoch week In print t 
ovef 1 .000,000 nnonlhlv visitore at 

www.billboard.com 



Enormous 
EjQMsura 



RemarKaUe 
Results. 



Billboard 

CLASSIFIED 



Call: 1-800-223-7524 TOdayl 

Fax al ads to: 646-654-4798/99 

f Ads now appear online ^ 

I, for one low price! J 

OVER 15 MIIUON PUE HITS A MONTH! 

www.billboard.com 



DUPLICATION/ 
REPLICATION 



DUPLICATION/REPLICATION 



DUPLICATION/REPLICATION 







as low 

1 1 


as $1.80 each! 

m 




»Of>LD CLASS OUALir* CD 4 DVD OePLICATION 



500 CDs = $ 999 
1000 CDs = $1229 



300 FULL COLOR 11x17 POSTERS 

IE ONLY $99 

with Your CO/DVD Pdch«fl« 



• FREr Woh Patif! v.. >. 

tRft I hurl Colin on I 
. . • tKtt r.lnrtf lr.tVT, 
, . J • ( RLt UPC fia 

' ' • rnrr □«% 



(800) WAVE CD-I 

www IhiHCWAVLMtUiA ZQM 



Repmedia 
1-877-221 -9057 

500 CD s $1085 
1000 cd s S1430 

Packaged FUm & I Panel PiHnt 



REACH OVER 200.000 
RESPONSIVE READERS 

EVERY WEEK CALL 
BILLBOARD CLASSIFIED 
TODAY 
1 -800-223-7S24 
OR 

a4a-es4-4697 



M REPLICATION 
Complete Packages! 



4/4 Color Priming, BOTH SIDES Booklet & Tray Card 
from your electronic art (no film needed!] - no ettra cost! 

6«st Priu, Bftt Scrviu - tfld evervlhinj ii made in Bur faettrff 
FrnCOiltS: (800) 455-8555 enill: ed@iiirofadlili.nffl 

EOPS^ SBi^ij PXCl www.eurotiadisk.eom 



www.digltalforce.com 

DIGITRL F'dRCE' 

TOm CD, CDR. CD-ROIIi, DVD. 4 CASSETTE PRODUCTION 212-252-9300 !■ MVC 



1-877-DISC-USA the POWER oi Excellence 



^^^^^^^^^^^^ 



-^bHiRe 



I CDR DUPLICATION! 

25,50.100 OR MORE! 

DISCOUNT PRICES! 
k • IN JEWEL BOX • 

1 ^ FAST TURNAROUND! J 

CALL NOW! (800)423-2936 



npii^ 1015 w, ISABEL STREET, BURBANK, OA 91506 

CUSTOM SERVICE Fax (818) 569-3718 • %ates%aist\ire.com • www,alshlre.com 



COMPACT DISCS - 60«t: EACH 



ITS A BETTER DEAL! 
"ADD IT UP" 

I.OOOCDs (MM 
I. QOO Jewel/Wrap 2SO.O0 
1.000 2-Pg BooIi/Tq/ idO.OO 
$ 1.090,00 

(mm your CO-ft«od>' Mosf»r 
& Pnnl-Reody Film 



NATIONAL TAPE^DL 

CORPORAIIO'. \ 

1 1 10 48lh An, Nwth - Nulnilli. n imt} 

1-800-874-4174 




www.ntdc.com 



46 PRODUCTIONS 

25 CDRs - $45.00 / 50 CDRs • $88.00 
100 CDRj ■ $150.00 / 200 CDRi • $290.00 
ASK ABOUT OUR DISCOUNT 
FOR ASCAP MEMBERS! 

From CD or CDR maBU-r 
Includes CDK)ewel box 
w/'lexl printing on CD label 
Add $35 for other digital master. 
$55 for analog maHter 
OitiminstbeprepM} Sloping nol rdtxM 
42 W S57 Hiwk arcle. St Charles. IL 60175 
TellSOO) 850-5423 Eiaul: mro^46pMm 

Vimit our Web Pate at bttpi' 'Www.4ep.coiD 



Tape & Disc 

MANUFiauRisG •. SnifliicDESiaK • PsmriNG 

HIGHEST^QUALITY 
COMPLETE DESIGNED PACKAGES 
LOWEST 'PRICESy 

CD BOOKLET ai-J-CAft»PPINTINC 

Cnllforn custom qytatt. 

1 -800-989-4487 



WWW.MIDWESTDISC.COM 



Looking for the perfect job? 
BILLBOARD CLASSIFIED 



1 -877-TO -BUY-CDS 
/?V\^I^-*i« 516-771-1935 or FACKAoma/^TN 
f V) WWWJnTUItEDISK.COM opnoiis f 

^^£7 vou^ numac^ onE wmcE fot; 



CD/DVD DUPUCATION-REPUCATION 
VHS ft CASSETTE DUPUCATION 
BUSINESS CARD CD PRODUCTION 
WEB DESIGN ft HOSTINa 

CD ft DVD-RECORDABLE UEDIA 
COMMERCIAL PRDmNO 
DUPUCATION EQUIPaiENT 
SHORT RUNS ft DJ^ 
ARE WELCOME 

lOOO-f RETAIL READY CD'S 
CALL FOR BEST 
QUOTES 



FAST TURN AROUND 
NEW CRYSTAL CD-R (FOR SHORT RUMS) 
GUAUTY USA HADE MEDIA 
DISTRIBUTION ON 
-AMAZON.COM 
-CD-NOW.COM 
-ORCHARD, ETC. 

UCENCDIG FOR COMPELATIONS 

ALL HIGH QUALITY 
USA MADE PRODUTS 
1000 BULK CD'S: 
$0.55 M 



* »1tlC« AOeS NOT INCLUIX ARTWORK OR MTU* fla' 



PROMOTION & MARKETING 





T-1 




traffic media 


• Staffing 

• Tour Planning 




• Short/Long Term 


• S UV, Specialists 

• Nationwide Coverage 

• Uiban/lnner City Specialists 

• Veliicle Acquisition & Wrapping 

• Hummers, Escalades, Yukons 




PT Cruisers, VW s, Range Rovers 




• GPS Tracking and Digital Imaging 

For further info contacf 




1-215-787-0886 


E-Mail: info''itratticMEDIAGroup,com 



INVESTORS WANTED 



NEW ADULT BUSINESS BEHER THAN THE INTERNET 

INVESTORS WANTED FOR A UNIQUE NEW ONE-OF-A-KIND ADULT 
BUSINESS USING AMAZING NEW VIDEO PHONES WITH FEATURES 
FAR SUPERIOR TO THE INTERNET 
HUGE PROFIT POTENTIAL 
MINIMUM INVESTMENT $12,500 
1-800-542-2730 



BILLBOARD MAY 19, 2001 
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PUBLICATIONS 



LEGAL NOTICE 



The Essential Tool for 
Today's Working Musician 



THE 15TH EDITION OF THE 

Musician's Guide to 
Touring and Promotion 

A BIOBOARO PUBUCAT10N 



Includes: 

• City by city club directory 

• Tapeldisc services 

• A&R directory 

• Music services directory 

• Music industry websites 

• And much more 



Only $13.95 - ($15.95 in Canada, $16.95 overseas). 
Order by phone 800-407-6874 or on our website 
vvww.musiciansguide.com 

Mention code TGBB when ordering! 




PUBLICATIONS 




FREE Guide to 
Master Tape Preparation 
Saves You Time and Money! 

1-800-468-9353 

www.dlscmakers.comybb 
lnfo§discmakers.com 



DISC MAKERS 



INTERNETA^^EB 
SERVICES 



IMusic Network USA 

"Youf gateway to Music IrxJustry Resoutces* 
NewsWire. Event Calendar. Web 
Directory. Industry classifieds, Web hosting 
& Design since 1992 

CALM310) 428-4989 
www.musicbizclaasifieds.com 



WANTED TO BUY 



$$ NEED CASH $$ 

TUNES CDS WILL PAY TOP DCLUR FOR 
NEW ANO USED COS OH DVDS'WE BUY 
COLLECTIONS, CLOSEOUTS & LIQUIDATIONS! 
MARLTON: B5S-B83-2S66 
HOBOKEH: 201-653-3355 
TURNERSVILLE: 8SS-227-0558 

VOORHEES: 856-782-3733 
INTERNET: www.turwmcds.com 



Looking for a 
record deal ?? 

GcV.\r-<i signed i-) iitny li.ird Id do Uul m A'lll 
got the iccord dc.il yoii am looliing for' Gua'- 
anteed Service CaH now to iccerve your 
FREE »il«inaliofi 



Talent 2000 
I00-499-63SS 



IF 



ATTENTION 

MUSIC ACTS 
& RECORD PRODUCERS 

Ron Yatter, veieran talent and producer's 
aoent dormer Sr VP of William Morris Ajy) 
announces his company. The Producers 
Agency, is introducing Record Producers lo 
Singer-Songwrilers & Songwriting Bands 

Producers and Artists are invtted to 
Call 212-247-9800 or 

E-Maii:RonYatteii9aol.cam 



COMPUTER/ 
SOFTWARE 



RecordTrak 



Inventory Manageme. 
For Record Stores 




800-942-3008 



UNITED STATES BANKRUPTCY COURT 
SOUTHERN DISTRICT OF NEW YORK 

X 

In re 

RMM RECORDS & VIDEO CORP. 

Debtor. : 



CHAPTER 1 1 

Case Nos. 99-B-40449 (JHG) 



NOTICE OF AUCTION SALE AND HEARING ON CONSIDERATION OF APPROVAL OF SALE 
OF DEBTOR'S PROPERTY FREE AND CLEAR OK ALL LIENS AND ENCUMBRANCES, 
SUBJECT TO HKiHER OR BE I TER OFFERS 
PURSUANT TO SECTION 363(b) OF THE BANKRUPTCY CODE 

TO ALL PARTIES ON THE ANNEXED SERVICE LIST: 

PLEASE TAKE NOTICE that on the 3tsi day of May, 2001 , at 1 1:00 a.m-, or as soon thereafter as counsel may be heard, a hearing 
("Hearing") will be held before the HomHabIc Arthur J. Gon/alc/,. United States Bankniptcy Jtidgc. in Counnx>m 617 of the United 
Stales Bankruptcy Court, Alexander Hamilton Custom House. One Bowling Green. New York. New York (the "Bankruptcy Cixirt"), in 
respect of the Application ("Application") of RMM Records & Video Corp.. the debtor and dcbior-in posscssion ("Debtor"), for authori- 
zation and approval of the sale of the Debtor's assets and bu-siness free and clear of all claims, liens and encumbrances pursuant to that 
either: (a) that certain Asset Purchase Agreement (the "Sony Agreement") between the Debtor and St>ny Discos Inc.. ("Sony"), or (b) 
that certain Asset Purchase Agreement (the "Universal Agrecment"t between the Debtor and Universal Music & Videi* Distribution 
Corp., ("Universal"), subject to higher or better bids; <ti) establishing bidding procedures, overbid protections and break-up fees, (iii) 
approving the a.ssumption and assignment of executor)' agreements and estaHishing a cure claims bar dale: (iv) fixing the manner and 
scope of notice; and (v> other related relief. 

PLEASE TAKE FL^RTHER NOTICE that the terms and conditions of sale are set forth in the Sony Agreement and the Universal 
Agreement, respectively, and the supporting motion papers, which are available for inspection: (i) at the Bankruptcy Courtis WetKite 
(www.nysb.uscouni.gov); or (ii) during regular business hours at the office of the Clerk of the I'nited States Bankruptcy Court fi>r the 
Southern District of N,Y. You may obtain a copy by contacting Michael E. Lehman, Esq. Lehman, Lehman & Oruber. 70 South Orange 
Avenue. Livingston, New Jersey 07039, telephone (*>73| 740-0770. 

PLEASE TAKE FURTHER NOTICE, that: 

(a) Pursuant to B363(0 of the Bankruptcy CixJe. the sale shall bo free and clear of all claims, defenses. selofTs. ntorlgages. 
lien encumbrances, the same, if valid, (o attach to the proceeds of (he sale. 

(b) That the IX*btor intends to seek approval of either the Sony Agreement or the Universal Agreement, and intends to close 
under one of those agreements unless a higher or better olTer Is made and approved by the Bankruptcy Court- Additional 
offers and competitive bids will be considered at the Hearing subject lo the terms and cotiditions set forth below and in 
the Application. 

(c) Any and all offers and competitive bids must be made in writing and submitted to the Debtor at least 2 business days 
prior to the sale hearing (by May 29. 20()I ) together with a 10'^ earnest money g<,x>d faith deposit: any and all compet- 
itive bids submitted as higher or better offers must comply with the bidding prtK-edures. A hearing to approve the bid- 
ding prwedures and a topping fee has been scheduled for May 16. 2(K)I . Interested parties should contact the under- 
signed for details. 

(d) Any and all competitive bids must be substantially similar or better in all material (enns to those provided in the .Sony 
Agreement, except for the purchase price, which the bid must exceed. 

(e) The hearing referenced in this notice may be adjourned from time to time without further notice to creditors or other 
parties of interest, other than by announcement in Court of such adjournment on the date of the hearing. 

(f) All claims for cure costs and accrual costs or oiher\visc arising from executory agreements to be assumed and assigned 
must be filed w ith the Clerk of the United Stales Bankruptcy Court. Alexander Hamilton U.S. Customs House, One 
Bowling Green. New York. New York 1 (XKM, v\ ith copies lo the undersigned ni>t later than the close of business on May 
25. 2(X)1 . All disputes regarding the number of albums still due from artists to the Debtor under their agreements must 
be filed with the Clerk of the Court w ith copies to the undersigned not later than the close of business on May 25. 2001 . 
Contracts to be assumed and the number of albums still due from artists lo are detailed in Kxhibit G and H to the 
Application, respectively. 

(g) Objections, if any. to the Application shall be in writing and shall set forth in detail the basis of the objections and the 
relationship of the objectant to the Debtor. .Any such objection must be filed with the Clerk. United Stales Bankruptcy 
at the afi)rementioned address, with a copy to the undersigned, at least seven (7) days prior lo the return date of the 
Application. 

Dated: New York. New York 
May 3. 2001 



Michael Lehman. Esq. 

LEHMAN. LEHMAN & GRUBER 

Counsel to the Debtor 
70 South Orange Avenue 
Livingston. New Jersey 07039 
973.740.0770 



Alan D. Halperin, Esq. 
HALPERIN & ASSOCIATES 

Counsel to the Cretlitor^' Committee 

Caniegic Hall Tower 

152 West 57lh Street 

New York. New York 10019 

212.765.9100 



MUSIC MERCHANDISE 



T-SHIRTS 



WE ARE CASH BUYERS OF 
UNWANTED LP's, 
CASSETTES OR CD's 

No quantity is too large or small. 
We pay the freight 
CALL: (609) 890-6000 



The Computer and POS Solution | 
for the Music & Video Industry » 



L young 

(888)658-7100 
.Chains -Independents -One-Stops 



BUY DIRECT ANO SAVEI 

Whia other peopis are raising thstr pricm, w« 
an slashing ours. Mator latMl CD's, cassettes 
and LP's as low aa 50C Your chCHCS from the 
most eiclensive lisvr^B avallat]W 

For free catalog call (SOQ) no«000. 
Fax (60B) ftKK)247 Of Wttl* 

P.O.Baai A TrManTNJ. 0M91-0020 



THE WORLD'S LARGEST SELECTION 

of "Vintage & Oldies" titles on CD at 
the lowest prices. FREE catalog^ 
Wholesale only. 



GOTHAM DISTRIBUTION CORP. 

1I)«)-4 G0THAH • F»X: (610) 649 0315 
2324 Ha>erford Road • Aiilmora, PA 19003 



T-SHIRTS 

DAVID K» T-tMIRT PniNTINC 



1-12 INK COLORS • 4 COLOR PROCESS 

310-204-381i 



BUY DIRECT! 



davldkla.com 
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T-SHIRTS 



HELP WANTED 





FASHION 

Worldwide Distributors of Licensed: 
ROCK & NOVELTY T-SHIRTS, 
STICKERS, PATCHES, FLAGS & MORE! 

Check out our website catalog: 

W¥fW.bsekstage-fashiott.eom 

or call for a free price list/flyer (dealers only}: 

800-644-ROCK 

(oiilside Ihc li.S, - 520^3-OlW)) 



VINYL PRESSING 



WITH OVER 60 YEARS OF EXPERIENCE & IN-HOUSE FACILITIES, WE'LL PRODUCE 
YOUR CD, VINYL & CASSETTE PROJECT WITH THE EXCELLENCE IT OESERVESI 



D.J. VINYL m 

lOO 12" VINYL $775.00 



-V 300 I 2" vturi fm wtm JAan w/ noil} $1,249.00 BtomBUvvoo 
\ 1000 113" vturi (kiVmrn lACKnm/HOU} S'^, 779.00 stottoeK $1199 00 

I 300 7" VINYL A5's (WtTM WHm iuivi) S675.00 aioKoea S29900 
J 1000 T" viMYi ^3*9 (vmawwnsumt $849.00 sfOffcxv-^^/ooo 

y Ui PAOUCtS IMCIUDE: MA5TIRING / fUU PBOaSSlHG / TTST PRESSINGS / ,„ qus 

2-COlOR U»ELS [tlMk liock9r<>urHl) / SHRINKWRAP (12' ^^y)/ OUKK TURN AROUND Ftil UO<KUtE 



Rainbo Records and Cassettes s 

I7J8 BcTkrl<-y St. • Santa Mt>nJca,CA 90404 • (110) 829-3-476 
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HELP WANTED 



BILLBOARD 

ADVERTISING SALES EXECUTIVE 
UK/NORTHERN EUROPE 

Billboard magazine, the Internalkinal Newsweekly of Music. Video and Home En- 
tertainment, tias a rare opening lor an Advertising Sales Executive lor the London 
office Print advertising sales experience essential, knowledge/involvemenl in Itie 
music industry preferred. Travel required. Seeking high ertergy cksser who can 
grow this important territory! Exciting position 

Please send CV with cover letter to: 

Christine Broadbent 
Billboard Ltd., 189 Shaftesbury Ave. 
5th Floor Endeavour House, London. WC2H 8TJ 
Email: C.broadbent @whltaker.co.uk 



MUSIC & MORE 

Savvy SENIOR level negoialor 3-4 yeais expe- 
rience in licensing music, clips etc lor expanding 
rights clearance agency We license rights 
tor music, lilm & TV clips, photos, cetebrrties 
etc. Small company 

Fa rwM li DWi It nt-tt4'2SeB 



PR PERSON WANTED 

Well established Rap latwl is seeking a full 
-time Director of Public Relations/Publicity, 
Looking tor a prolessional publicist with a 
minimum o\ 5 years experience. 

Box, 676, Billboard, 770 Broadway, 
New York. N.Y. 1Q003-9595 



Sales Position 
Music Video Distributors, inc. 

Is Nring experierx^ sates representa- 
tives Applicants must have excellent 
computer/con^municalions skills, deter- 
mination, attention to detail. Postion in- 
volves acquiring r>ew accounts and serv- 
icing existir>g accounts. Highly competitive 
compensation, benefits and bonus 
plans. Rek)cation required Ptease send 
resume to 

Michael OeMonte, Sales Manager 

Music Video Distributors 

Box 280 
Oaks,P.A. 19456 
Fax:(610)-650-9102 
mlke@mu9lcvldeodlstrlbutors.com 



RoyaltlM IMrvctor to $140K 

Top inl'l indep. record & music publishing co. 
seeks Sr indiv. to mge Royalties. 
Royattitts Mgr. to $60K 

Supv. tracking & acctg. Pref. CG w/3+yrs 
royalties exp Excell benes/bonus. 

Carol Agenqr 
IS E. 41 SI. * NYC 
Ph: 212-889-8711 *Fax: 212-889-8718 
Email: carolpersonnel@aol.com 



SALES REP In/Out 

Music Manufacturing Co. in NY/NJ 
Metro area seeks aggressive, experi- 
enced sates person with proven track 
record & exceltent written communica- 
tion skills. Career opportunity for sawy, 
sen-starter. 

Fax resume to: 

201-525-3302 or email 
bcronin@1ruloiw.com 



K7! Records 

Responsible for itie influential OJ Kicks 
ser>es, and artist projects by Ihe likes ol 
KiKler & Dodmeister, A Guy CaltedGeraU. 
arKi Smith & Mighty is kxjking for a label 
manager Marketing experienced required 

Please tax a cover tetter and resume to: 

212-685-8731 

c/o Ian Baptiste 



PROJECT MANAGER 

Independenl record label seeks ,i vital cog. You 
will oversee ifie manufacturing process album 
artwork anti design, and marketing materials. 
Position requires superior organizational and 
communication skills. Music industry experience 
a BIG t. 

Please fax resume to:201-a66-5444 



PUBLICITY 
PHOTOS 
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saw 

8x1 0's 
500 ■ '80 
1000 • '108 

B&W 
POSTCARDS 
500 - •65.00 
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Update 



CALENDAR 



MAY 

May 14. Fourth Annual Music and Enter- 
tainment Industry GoK tournament, present- 
ed by City of Hope. i\ Caballeio Country Club. 
Los Angeles. 213-202-5735. 

May 14. 1 0th Annual Polar Music Prize, 
Berwald Hall, Stockholm. 46-8-407-1816 

May 14-21. Fourth Annual Hip-Hop Appre- 
ciation Week. Riverside Church. New York. 
201-521-9742. 

May 15. Steven I. Ross Award Dinner, pre- 
sented by the Entertainment, Media, and Com- 
munications Division of UlA-Federation of New 
York. Waldorf-Astoria. New York. 212-843-8028. 

May 16, More Than a Feelint Gospel 
Forum. BMI. New York 718-659-5269. 

May 16, Music in Commercials: The New 
Trends, presented byAIMP, BMI, New York, 212- 
758-6157, 

May 16, 10th Annual Music Video Produc- 
tion Assn. Awards, Directors Guild of America. 
Los Angeles. 323-469-9494. 

May 17, ASCAP/Real Stories: Artist. Man- 
agement, and Label Relationships. ASCAP, New 
York, 212-621-6243. 

May 17, Urtian Music: Dealing WTitli a Chang- 
InK Industry, presented by the Chicago chapter 
of the National Academy of Recording Arts and 
Sciences. Metro. Chicago. 312-786-1121, 

May 18. RocK 'n Soul to Erase MS. Century 
Plaja Hotel & Spa. Los Angeles 310-449-2878, 

May 21, 2001 Touchstone Awards Lun- 
cheon, presented by Women in Music, New York 
Marriott Marquis, New Yoik. 212-253-9940, 

May 22, Understanding Basic Trademark 
Law in Nevada, sponsored by Quirk & Tratos, 
Golden Nugget Hotel. Las Vegas, 715-833-3959, 

May 24, ASCAP Concert Music Awards, Wal- 
ter Reade Theatre, New York, 212-621-6318, 

May 24. 22nl Annial W.C. Handy Blues Awanis, 
Orpheum Theatre. Memphis 323-653-1588. 

May 28, 41st Edison Classical Music 
Awards, de Nieuwe Kerk, the Hague, Holland. 
31-35-625-4422. 

May 31-June 2. Forte Riga International 
Music Industry Forum. International Exhibition 
Centre. Riga. Latvia, forte.lv. 

Submit items for Lifelines, Good 



Works, and Calendar to Jill Pes- 
selnick. Billboard, 5055 Wilsliire 
Bird.. Lux Angeles, Cnlif. mm. E- 
nia il jiu's,sein ickiB^hil IbtHi rd.Cfmi. 



GOOD WORKS 



Rock 



:KIN' for a CURE: On June 5, 
Epic Rtwrcls Ls i^leiusing the benefit 
CD Keeping the Oreoiii Alive — 
RACK III Emse .MS. The album fea- 
tuiv.i new mb;e.< of Macy Grayls "I 
Try." Destiny's Child's ".Jumpin'. 
.Jumpin'." and Mandy Moore's 
"Candy." Hit.-; by Donna Summer, 
Gloria EsteCui, and Jamiroquai lu-e 
aL'>(> ineliuiwi, ai* :i versirm of "Lean 
on Me" that is performed by 98°, 
WVclef Jean, Jim Belu-slii, Meredith 
Brooira, Montel WUUains, Sopliie B. 
Hawkins, Donny Osmond, and oth- 
ers. Vlll and Tommy Hilliperarepi^ 
.senting the Rcwk 'n Soul to Era.se MS 
conceit in conjunction with the CD 
i"elea.se. The event, which takes place 
Fiiiliiy (18) at Los Angeles' Centuiy 
Plazii Hotel & Spa, will featuiX' pei'- 
formances by Stevie Wonder and 
Brian McKnijiht It will air June 28 on 
V'H I. Both the CD and the concert will 
benefit the Nancy Davis Foundation 
for Multiple Sclerosis. Contact: 
Brooke Primero at 310-274-7800. 



Hat 



\TS OFF FUNDS: The Hat.s off to 
High Hopes event April 22 at 
Kiushville's Wildhorse Saloon rai.sed 
$100.(KX) for the High Hojses organiza- 
tion, which pnivides tlier.iity :m(l edu- 
cation senict'S to children with s|)ecial 
nee<ls and their I'amilii'S. .Song\mtei's 
Mark D. Sanders and Tim Nichols 
hosted the sbith annual event. Contiict 
Dariene Bieber at GlIVKKKtKTa 



LIFELINES 



BIRTHS 

Boy, Stephen, to Steve and Brit- 
tany Popovicli, .^pril 20 in Cleve- 
land. Father is head of A&R/pro- 
motions for Cleveland International 
Recoitls. 

Boy, Jack Paris Wright, to TViila 
Paris and Jack Wriglit, April 29 in 
Nashville. Mother is a Sparrow 
recoi-ding arti.st. 

DEATHS 

Billy Higgins, 65, of liver and lung 
failure. April Ki in Inglewood, Calif. 
Higgins was a. jazz diummei'. He is 
sun'ived by four sons, two daugh- 
ters, and a brother 

Dick Howard, (il, of com))lication.s 
from renal disea.sc. April 27 in Los 
Angeles. Howard was a talent 
agent and manager who worked 
with such acts as the Judds. 
Tammy Wynette. Mel Tillis. and 
Marie Osmond. In the lOOOs. he 



was a talent booker for the ABC 
rock music program Sliiiuliy. He 
also worked with country music 
manager Jim Halsey to ojien the 
Hollywood office of tile Jim Halsey 
Agency. Howard managed the TV 
and motion picture careers of 
many country artists while work- 
ing for Halsey. He later joined the 
William Moi ris Agency to repre- 
sent a variety of country acts. 
Howard is survived by two 
nieces, a nephew, anrl a cousin. In 
lieu of flowers, the family sug- 
gests donations be made in How- 
ard's name to the National Kid- 
ney Foundation. 

Reuben Dobbis, 78, of cancer. 
April 28 in New Vork. I'nder the 
stage name Ruby Dee. Dobbis led 
his own kazoo band. He often 
o|)ened shows at Passaic. N.J.'s 
Capitol Theatre. Dobbis is survived 
by a son. a daughter, two grand- 
sons, a sister, and a bi-other. 
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Clear Channel Tries New Biz Tactics 

President Randy Michaels Addresses Badc-Seiis, Critics 



BY FRANK SAXE 

NEW YORK — "An umazingiunount 
of money is being spent promoting 
bad records thai aiv never going to 
be hits," Clear Channel Radio presi- 
dent Randy Michaels assertj;. "If the 
labels could focus theh" promotion dol- 
lars on stuff that hiLi a shot, it seems 
t« me they can si)en<l less money and 
we'd have less noise." 

With nearly 1,200 radio stations 
across the U.S., Clear Channel 
Communications is looking for new 
ways to capitalize on its relationship 
with the record industrj'. A number 
of high-level executives and pro- 
grammers are meeting on a regular 
basis, and within the next month or 
so they are expected to begin 
revealing new ideas. 

Michaels and Clear Channel — the 
largest U.S. nidio conglomcrale — 
have been criticized for what .some 
call heavy-handetl tactics. The one- 
time morning jock, meanwhile, insist-s 
that many comiietitors are merely 
"afraid" of the changes Cleai' Chan- 
nel is making and "jealou.s" of what 
the company has built. 

THE WKTU EXPERIMENT 

Although Cleai- Chiinnel hiis said it 
wanti* to find new sources of revenue 
from record labels, its first experi- 
ment ended quickly, and no repeat Ls 
planned. Afler just one week, its top 
4(Vdance WKTl I New York scrapi)ed 
a program in which it sold back- 
announcements identifying artists, 
song titles, and retailer information. 

WKTU GM Scott Elberg, who ini- 
tially signed off on the test, says the 
mentions simply added too much 
"clutter" to the station's program- 
ming. "We tried it once, it didn't 
work, and it is something never to 
be heard again." 




Sam Goody and Epic Records 
bought a dozen live-read spots fol- 
lowing -lennifer Lopez's "Play." pro- 
moling her album J.Lu as well as 12 
traditional, WKsecond sjmts promot- 
ing new albums by both Lopez and 
Anastaeia. "What was very clear from 
the \ery beginning was that this was 
not a pay-for-play program." says 
Sam (loody Kast Coast marketing 
manager ChrLs Natiler. 

Niuller adds that the retailer was 
not able to select 
when its back-an- 
nouncements 
would air — that 
decision was left to 
WKTU'spiT^T-am- 
ming department, 
which decided 
w^hen the track 
would be played. Michaels 

Epic, which paid 
$1,5,000 for the advertising c-ampaign, 
says it wiis happy with the outcome, 
and sales manager Steve Kennedy 
says he is di.sapi)ointed WKTU will 
no longer take the ads. Kennedy says 
he saw a 21% spike in Lopez's sales 
and a 279! rise in Ana.stacia's sales 
coinciding with the ad program. 

Those numbers come as little sur- 
prise to Elberg. Although he says the 
station will never run such an ad 
campaign again, he agrees that the 
live-read announcements made an 
impact. "I think the consumer is .so 
conditioned to [typical] spots that 
the.se jumped out at them as being 
something different." 

Although the WKTU experiment 
was brief, it may not be the last time 
a record label or retailer approach- 
es a station to buy a front- or back- 
sell. Among the stations Nadler 
says he would consider buying ads 
from are New York's R&B WQHT 




Etherldge Breathes Deep. A^> Oxygen Media continues expanding lis music- 
based programming, it begins a senes of in-studio concerts. The first, to air in 
July, wilt feature Island/Def Jam recording artist f^elissa Etbendge, whose new 
album. Skin, will be released July 10. As part of the cable network's interactive 
effort viewers were able to vote via the Internet for the concert's set. Etheridge's 
wardrot>e. and the opening numtaer. The concert special is hosted by Simran 
Sethi, who also hosts Oxygen's Daiiy Remix music program. Pictured at the 
April 20 taping, frcxn left, are Oxygen Media VP of music and talent Julie 
Insogna, actress Lucy lawless. Tipper Gore. Etheridge. and Sethi. 



(Hot 97) and country WYNY (Y- 
107). Crosstown modern rocker 
WXRK (K-Rock) is also on his short 
list, but so far any deal has been 
hung up in Infinity Broadcasting's 
legal department. 

WXRK PD Steve Kingston says 
he is not opposed to back-selling out- 
right and fwls it drxw not neces.sarily 
detnu't from the station's on-iiir cred- 
ibility. "( )ne of the biggest complaints 
from listeners, and certainly the 
biggest complaint from reconi labels, 
is that announcers don't efTectively 
back-sell and identify the music and 
artists on the radio." 

Kingston admits, though, that it 
could put added pressure on a pro- 
grammer to add a song out of "rev- 
enue concerns." That said, Kingston 
believes jxiid back-selLs could be both 
a sen'ice to the artist and the listen- 
en "I Vnperly managing this will main- 
tain it as a program enhancement. 
Abuse it and it becomes a paid-for 
infomercial." 

While Michaels .says he gives .sta- 
tions a lot of latitude to try things, he 
doubts few other stations will try to 
offer labels a jjaid-for back-sell. "As a 
programmer, it is pn)bably .something 
I would not want to trj'. I don't want 
to be in the business of adding pres- 
sure (on a programmer] over adding 
a record so we can get a back-tag. I 
just don't think it's going to be part of 
our initiative. I don't want to tell you 
at this point that any idea is off the 
table, but that's not one that's high on 
the list." 

OTHER OPTIONS POSSIBLE 

Although the WKTU e.\{)eriment 
ilid not work out as well as some had 
hoped, Michaels says Clear Channel 
is seeking other on-air options for 
labels to promote their artists — and 
make a buck for their stockholders. 

One option still under consideration 
is a pay-for-play .spin. If done proper- 
ly, with full on-air disclosure, .such an 
arrangement can be legal, iiecording 
to officials at the Federal C>)mmuni- 
cations Commis.sion. 

"Would I eliminate a whole string 
of commercials for a record that a 
hibel thinks is going to be a hit, with 
the proper ID? I probably would," 
Michaels says. "I think that would be 
a win for the program director (and] 
a win for the audience." 

While few radio listeners would 
miss the blaring car commercials or 
pitches for weight-loss pills, label 
executives might not be willing to 
pay. If a 60-sccond spot on Clear 
Channel's top 40 WHTZ (Z-100) 
New York can be sold for as much as 
$800, a label would typically have to 
pay three times that much — consid- 
( Continued on next page) 



newsline... 

JOHNSON DEFENDS BET SALE Black Entertainment 1>>levision (BET) 
founder/chairman Robert .Johnson continues to he questioned about his 
decision to sell the nation's largest black-owned media compimy to Via- 
com. Sjjeaking to the Capital I'lvss Club..Johns<in said that he was after 
the best deal he could get and that only Viacom could offer him the tax- 
free deal at the best price. As for fears that Viacom will make whole- 
sale changes to BET, John.son .said it would be a "conspiracy theorj'" 
to think Viacom would take its $3 billion investment and "turn it against 
its core market." Addressing a crowd largely consisting of African- 
American journalists. .Johnson said black media companies have an 
unfair burden placed on them by the community to spend more time 
and money on social issues than general-market media companies do. 

INTERNET OEVaOPER (SETS HJHDINa RadioCentral has .secure<i $2£ nullion 
in aflditional hmding fiTini the Ackerley Group, owner of rhythmic top 40 
KUBE and classic rock KJR-FM Seattle; FBR CoMotion, the venture 
ca()ital firm that has made previous investments in the comixmy; iind (Jood 
Guys, the high-end specialty electronics retailer San Francisco-based 
RadioCentral creates interactive radio programming for consumer brand 
and content Web sites. "We see a tremendous amoimt of strategic oppor- 
tunity between RadioCentral and consumer electronics," says Ronald 
Unkefer, chairman/CEO of Goo<i Guys, which o|X!rates 79 stores in Cali- 
fornia Nevada, Oregon, and Washington. 

FORMER FCC HEAD JOINS FINANCIAL RRM. Former Federal Communica- 
tions Commission (FCC) Chjiimian WilUam Kermard is joining inve.st- 
ment firm the Carlyle Grouj) as a managing director of its telecom- 
munications and media practice. Carlyle manages more than $12 
billion in funds worldwide — although verj' little of that has been in 
the telecom sector. A number of former government officials are on its 
payroll, largely from Republican administrations. 

WEB USTENING HABfTS SIMILAR. Some radio listening habits may trans- 
late to the Internet, according to statistics in the latest Webcast rat- 
ings report produced by MeasureCast. It also shows that, .similar to 
terrestrial radio, on the Net the most-listened-to day is Thursday, 
with 209! of all online listening coming that day. The peak listening 
hour was noon PDT, followed by 8 a.m. PDT. In fad, 81% of all lis- 
tening occurred between .'> am. and b p.m. PDT. The report also found 
that the largest single age group Ustening to Internet radio is the 25- 
.'J4 cell, accounting for more than one in four Web listeners. Online lis- 
tening remains largely male, however; only 29% of users are female. 
Overall, the weekly MeasureCast numbers show that during the week 
of April ,'iO, online listening continued to rebound from the blackout 
imposed by a number of radio gmups over the American Federation 
of Television and Radio Artists contract issue (Billboard, April 21 ), 
led largely by Internet-only radio stations. 

NOTED. A Spokane, Wash., man has been sentenccKl to 42 days in jail for 
as,saulting a federal marshal who tried to shut down a pair of pirate radio 
stations he was operating. Mark Alan Rabenokl was also onlered to pay 
in court costs. Rabenold pleiidcd guilty to trying to inn down the mar- 
shal with his car last Februaiy . . . When I^Com announced it was .scrap- 
ping its Kerhango Internet-radio receiver project, it .said it would take 
one month to find a buyer for the division. No buyers have come for- 
wani, so the development team has been laid off ... As the '80s format 
continues to be hot on radio, former MTV VJ Martha Quinn will host 
Martha Quinn's lieiimid, a daily show focusing on music and artists 
^rom the '80s. The show, based at Clear Channel's KIOI San Francis- 
co, debuts May 21 on four other Clear Channel stations: KMSX San 
Diego, WLOL Minneapolis, KTCL Denver, and KISN Salt Lake City, 
with plans to roll out nationally . . . NBG Radio Network has inked a 
deal with Radio Expre.ss to distribute its Bigg Syion/i Dogg Radio and 
Hollywood Hamiltmi s Weeke^id 7}>p .10 programs internationally. Bigg 
Snoop Dogg Radio features multi-platinum-selling hip-hop artist Snoop 
Dogg, co-host Frantastic, and DJ Jam — Snoop and Dr. Ore's personal 
EXI — and features new tracks from Dogg House Records artists, inter- 
views, and Snoop's favorite music. 

With reporting by Frank Saxe in New York. 
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1 HOPE YOU DANCE 


LEE ANN WOMACK 
7 vmM at So i 


CD 


4 


5 


22 


IF VOU RE GONE 


MATCHBOX TWENTY 
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2 


33 


THIS 1 PROMISE VOU 


■N SYNC 


CD 
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12 


ANGEL 
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LIONEL RICHIE 


CD 
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THANK YOU 


DIDO 
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3 


3 


IS 
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THE WAY YOU LOVE ME 


FAITH HILL 


CD 
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14 


ONLY TIME ENYA 
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31 


SHAPE OF MY HEART 


BACKSTREET BOYS 
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BACK HERE 


BBMAK 
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CRUISIN HUEY LEWIS & GWYNETH PALTROW 

■.. r L'JI t 


12 


16 


14 
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TAKING YOU HOME 

ftARNtP ALBUM CUT t 


DON HENLEY 


13 
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18 
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AMAZED 


LCNESTAR 
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18 


13 


14 


MY EVERYTHING 

■."I vC-.i! AlBUW UUI t 


98 DEGREES 


IS 


15 


15 


32 


BREATHLESS 

. " ■ I,' LUTiATLANTIC t 


THE CORRS 


16 


12 
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1 NEED YOU 


LEANN RIMES 
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17 


14 


16 


68 


BREATHE 


FAITH HILL 


18 


13 


17 


84 


1 KNEW 1 LOVED YOU 


SAVAGE GARDEN 
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20 
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82 


THAT'S THE WAY IT IS 

;':.[nirt 


CELINE DION 


20 


19 


19 


36 


MY BABY YOU 


MARC ANTHONY 


(D 


21 


22 


4 


EVERY DAY 

■ . ■ .-, . 1,' 1 lit 


STEVIE NICKS 


(D 


22 


21 
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PERFECT WORLD 


PETER CETERA 


23 


23 


23 


7 


THIS IS WHERE 1 CAME IN 


BEE GEES 




24 


25 
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WHOLE NEW YOU 


SHAWN COLVIN 




25 


24 
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ALL THE WAY 


JOURNEY 


Adult Top 40 
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FOLLOW ME 


UNCLE KRACKER 
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LIFEHOUSE 
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AGAIN ^ 


LENNY KRAVIT2 


CD 
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13 


DROPS OF JUPITER (TELL ME) 


TRAIN 
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33 


IF YOU'RE GONE 


MATCHBOX TWENTY 
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6 
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I'M LIKE A BIRD 


NELLY FURTADO 
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9 


9 


24 


SOUTH SIDE MOBY FEATURING GWEN STEFANI 


9 


8 


; 


16 


JADED 


AEROSMITH 


10 


10 


10 


17 


BEST 1 EVER HAD (GREY SKY MORNINGI VERTICAL HORIZON 
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13 
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la 


YELLOW 


COLDPLAV 
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MAD SEASON 
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22 


DON'T TELL ME 

MA^r'.' :^ /.m'.'.- Rwns, 1 


MADONNA 
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DRIVE 
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BEAUTIFUL DAY 
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14 
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WITH ARMS WIDE OPEN 
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1 HOPE YOU DANCE 
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LEE ANN WOMACK 
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CRAZY FOR THIS GIRL 
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1 VAN AND JARON 
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THE SPACE BETWEEN 

He/ ALfliJ.' Ui. I f 


DAVE MAUHEWS BAND 
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HERE'S TO THE NIGHT 


EVE 6 




24 


25 


4 


IMITATION OF LIFE 

AARNtR BRC'i ALBUM Cut t 


R.E.M. 


® 


27 


2/ 


6 


WALK ON 

IMrHV,:CPr ALBUM CUl t 


U2 


24 


23 


22 


22 


HEMORRHAGE (IN MY HANDS) 

' I' .■."iiMrUT't'^LCt 


FUEL 


® 


76 


?f 


6 


UNFORGIVEN 


GO-GO'S 



CLEAR CHANNEL 

(Continued from preceding page) 

ering the average song is at least 
three minutes long — to have a 
record aired once. 

Michaels concedes, "It's probably 
not cost-effective for the record com- 
panies to do that." 

One method that Clear Channel 
will probably use to make money — 
estimated by some to be as much as 
$20 million annually — is to select 
dedicated independent record pro- 
moters, or indies, to act as liaisons 
between its PDs and the labels 
(Billboard, March 24). 

"There was some consideration 
early on to take indie promotion in- 
house, and I just don't think it can be 
done," says Slichaels. "But I do want 
to have a couple of business-like con- 
trolled relationships, .so we are look- 
ing at forming not one but a limited 
number of alliances for purpo.ses of 
interfacing with the recoixl industry." 

The company «nll likely end up iiik- 
ing multimillion-dollar deals with a 
few of the better-established inde- 
pendents, a list most likely to include 
TVi-State Promotions. The Cindiinati- 
based firm is headed by Bill Scull, a 
friend of Michaels' dating back to his 
programming days. 

It's a relationship Michaels does not 
shy away fmm. "Bill is a guy I know 
and feel better about than some other 
people," Michaels admits, adding, "I 
would ceitainly ex])ect 1Vi-State to be 
a iJiul of that." 

Industiy insidei-s doubt Michaels 
will spmul the business beyond TVi- 
State, acknowledging that the Cincin- 
nati-based fiiTO .specializes in top 40 
and iwk format'' and has few contacts 
in R&B and countiy. Some label pro- 
motion executives wony that Scull 
will be given too large a jjiece of the 
business and will therefoi^e be able to 
squeeze the labels for more. 

But Michaels says the kibels will bo 
better .served through the relajing of 
more i"eliable information. He says 
there are indies that claim to do busi- 
ness «ith Cleai' Chiuinel stiitions but 
(Continued on next page) 
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Roll Rocks Into Orbit. XM Satellite 
Radio's second satellite, named Roll, 
launctied into space May 8 from the 
Pacific Ocean. As Roll headed into 
orbtt. XM's first satellite. Rock, had 
already begun to transmit and receive 
test signals. Rock is scheduled to 
begin broadcasting by the end of 
May. as XfL^ prepares to launch its 
commercial satellite-to-car radio 
service in the U.S. late this summer 



MAY 19, 2001 



Top 40 Tracks. 








i/i 

£z 
So 


TRACK TITLE ARTIST 

MwiNI F'RnV'ii .■■ LABEL 


CD 


3 


8 


6 


UOir MWMALUIE l^itx : CHRISTIM AGUILEIU. LIE KIM. MYA S PIKK 
IHTERSCOPi 


2 


1 


2 


10 


AU FOR VOU JANET 

VIRGIN 


CD 


5 


5 


11 


HANGING BY A MOMENT LIFEHOUSE 
DREAMWORKS 


4 


2 


1 


10 


SURVIVOR DESTINY'S CHILD 

COLUMBIA 


CD 


4 


4 


14 


RIDE WIT ME NELLY FEATURING CITY SPUD 
FO' REEU\JNIVERSAL 


CD 


7 


7 


12 


FOUOW ME UNCLE KRACKER 
TOPtXXVlAVA/ATUKTIC 


7 


6 


3 


20 


THANK YOU DIDO 

ARISTA 


(D 


9 


10 


13 


I'M LIKE A BIRD NELLY FURTADO 
DREAMWORKS 


9 


8 


6 


22 


ANGEL SHAGGY FEATURING RAYVON 
MCA 


10 


11 


11 


14 


STUTTER JOE FEATURING MYSTIKAL 

AVE 


11 


12 


12 


7 


PLAY JENNIFER L0PE2 

EPIC 


12 


10 


9 


27 


AGAIN LENNY KRAVITZ 

VIRGIN 


® 


16 


17 


11 


SOUTH SIDE MOBY FEATURING GWEN STEFANI 

V? 


14 


13 


13 


17 


BUTTERFLY CRAZY TOWN 

COLUMBIA 


® 


17 


20 


9 


DROPS OF JUPITER (TELL ME) TRAIN 
COLUMBIA 


le 


14 


15 


17 


JADED AEROSMITH 
COLUMBIA 


17 


IS 


14 


24 


CRAZY K-Cl i JOJO 

MCA 


11 


18 


18 


16 


PUT IT ON ME JA RULE FEATURING LIL' MO & VFTA 
MURDER VKJOfT JAMIOJMG 


19 


19 


16 


12 


NEVER HAD A DREAM COME TRUE S CLUB 7 

A&MANIERSCOPE 


20 


20 


19 


32 


IF YOU'RE GONE MATCHBOX TWENTY 

LJAVfcATLANTtC 


® 


21 


29 


4 


WHAT IT FEELS LIKE FOR A GIRL MADONNA 
UAVERICK'WARNER BROS 


'® 


22 


28 


5 


MAD SEASON MATCHBOX TWENTY 

LAVA'ATUWnC 


'® 


25 


30 


4 


THIS IS ME DREAM 
BAD BOY/ARISTA 


® 


32 


40 


3 


IRRESISTIBLE JESSICA SIMPSON 
COLUMBIA 


® 


28 


31 


7 


BABY, COME OVER (THIS IS OUR NIGHT) SAMANTHA MUMBA 

WILD CARD'AiWlSTLPSCOPt 


® 


30 


39 


3 


DRIVE INCUBUS 

lUMORTALEPiC 


27 


23 


21 


16 


AROUND THE WORLD (LA LA LA LA LA) ATC 

REPUBLICUNIVEHSAL 


» 


26 


27 


7 


YELLOW COLDPLAV 

CAPHOE 


® 


36 


- 


2 


WHAT WOULD YOU DO? CITY HIGH 
eOOGA BUEMENT/INTERSCOPE 


30 


24 


23 


24 


DON'T TELL ME MADONNA 

MAVERICIA WARNER BROS 


® 


33 


38 


3 


GET OVER YOURSELF EOEN S CRUSH 

143.10NDOS SIRE 


® 


37 




2 


GET UR FREAK ON MISSY "MISDEMEANOR" EELiOn 
THE GOLD MINDitASTWEST/EXG 


33 


27 


24 


16 


BREATHLESS THE CORRS 
laiUWAHmANTK 


® 


REEHTDV 


5 


LOOK AT US SARINA PARIS 

PWnANOffRIOHirv 


3S 


31 


26 


25 


LOVE DON'T COST A THING JENNIFER LOPEZ 

EPIC 




29 


25 


11 


1 HOPE YOU DANCE lEE ANN WOMACK 

MM \A-^>'iV:Ut,UNfVERSAl 


® 


NEW^ 


1 


LET ME BLOW YA MIND EVE FEATURING GWEN STEFANI 

RUFF RYDERi'iNTERSCOPE 


® 


40 


36 


5 


OOCHIE WALLY QB FINEST FEATURING NAS AND BRAVEHEARTS 

ILL WIU.COLUWBI* 


® 


NEW^ 


1 


»KE IT TOM HOUSE TRICK DADDY FEATURING THE SNS EXPRESS 

SEIP-N-SllDt'AUANriC 


40 


34 


32 


13 


BEST 1 EVER HAD (GREY SKY MORNING) VERTICAL HORIZON 



Compiled from a national sample of airplay ol Mainstream Top 40. Rhyttimic Top 40 and Adutt Top 40 stations 
supplied by Broadcast Data Systems' Radio Track serwre. 252 Top 40 stations are electronically rranitored 24 
hours a day, 7 days a week. Songs are ranked by Audience Impressions O Tracks showing an increase in 
Audience over ttie previous week. A record wttich has tieen on the chart for more than 20 weeks will generally 
not rebeve a bullet, even H it registers an Increase m audience Reconjs below the top 20 are rertwed from the 
chart after 26 weeks, € 2001 , Billboard/BPI Communications 
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CLEAR CHANNEL 

(Continued from preceding page) 

don't. "I liken them to the Mayan 
priests that extracted a pa^Tnent or a 
sacrifice to make the siin come up, and 
it always worked." 

One plan is not an attractive option 
for Clear Channel: getting into the 
record business. "The idea that we're 
going to start our own label is just 
silly," says Michaels. "We're not Hy- 
ing to be unfriendly to the labels. \Ve 
nee<l to not only co-exist but thrive in 
a partnership with the music indus- 
trj'." Tb facilitate that |)aitnership, the 
company plans to appoint a liaison to 
work with the indastrj' nn advertis- 
ing and marketing campaigns. 

'WE COME IN PEACE' 

With a buffet of synergistic opjwr- 
tunitiea lined up, Clear Channel's task 
involves finding which combinations 
ai-e the mo.st ap|)ealing. The comjm- 
ny'spuiX'ha.seofSFX Entertainment 
has given it control over 130 live 
music venues in the U.S., while its 
outdoor billboard divi.sion, Eller 
Media, could be used to promote sta- 
tions, artLstii, or retailers. "We have a 
number of pieces to the com|)any to 
coordinate," Michaels says. 

Clear Channel's breadth woriies 
people like Ron .Jacobs, a morning 
show host in Kancohe, Hawjiii, and an 
organizer of an effort to form a 
"prote.st group" against the company. 
"Clear Channel's tentacles aiv stran- 
gling the nejirly extinct local ojiera- 
tor," Jacobs siiys in a missive that has 
spread thmughout the i-aflio commu- 
nity via E-mail. He also takes on 
Michaels, sajnng he Ciuvs "only about 
money and jxiwer, including the abuse 
of ixjwer." 

In his .self-de.scribefl "call to arms," 
Jacobs suggests a "iJeaceful and a'C- 
ative anti-Michaels/Clear Channel 
protest of just a few hundml jx'ople 
at, .say, a Clear Channel .stockholders' 
meeting or broadcast convention" to 
get me<lia attention. 

Cleiu- Channel and Michaels have 
been the subject of .several negative 
ailicles in i-ecent weeks, including a 
scathing ai-ticle in Salon.com titled 
"Radio's Big Bully." which chiu-acter- 
ized the chain's business methods as 
"dirty tricks and crappy program- 
ming." Michaels describes that story 
as "just wrong" and "full of crap," 
siM-'cifically denying chai-ges that he 
taped comments made by two 
AMFM producers who were later 
fired following the .AMKM/Clear 
Channel merger. He adds that "we 
have never, ever dmpped a i-ecoirl for 
SFX," something the story claims 
happene<l twice. 

Beyond the fact that people love 
to throw stones at whoever is at 
the top, Michaels feels that Clear 
Channel is in the process of dra- 
matically changing radio and that 
most people are afraid of that 
change. "People are stunned, jeal- 
ous, and threatened: they feai" what 
we're going to do, and the truth is, 
we're trying to figure it out our- 
selves, but we come in peace." 

Many questions remained unan- 
swered for label executives, Clear 
Channel employees, and their com- 
petitors—yet that is just fine with 
Michaels. "We'ri' deliberately taking 
this slow. When you know what 
you're doing, you move like lightning. 
Tliis is all new, we're being veiy ten- 
tative, and whatever we start with 
I'm sure will change." 



JILL PESSELNICK 



The members of Sum 41 have only been out 
of high school a few years, but their song 
"Fat Lip" has already reached No. 25 on 
this issue's Mo<lern Rock "Ti-acks chart. 

Derj'ck Whibley, the Canadian band's vocal- 
ist/guitarist, e.xplains that wiiting about this |)ar- 
ticular stage of life may be what's attracting lis- 
teners. "The verses are really about what we do: 
growing up in the suburbs, going to parties and 
hanging out with our friends, and causing trou- 
ble. A lot of ijeople say they relate to it." 

Whibley notes that this theme recurs 
throughout Sum iVs Island disc All Killer, 
Nn Filler. "We were 16 when we started, in 
nth grade. It relates to growing up, since 



we're kind of in that stage of. Are we still 
young, or are we growing up?" 

Creating the pop/punk album — which Whib- 
ley says is influenced by such Southern Cali- 




fornia bands as Pennyw ise and Rancid and such 
acts as Elvis Costello and the Beatles — was a 
different experience from the making of the 
group's earlier EP, Half Hour of Power. "For 



3illbocnd. 
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the EP, basically we recorded our set list that 
we had been playing live. Two months after we 
did the EP, we had tu record this album. We had 
to w ork up a lot of songs in a short time. Each 
one came up as they came, one by one." 

Each show the band plays is becoming 
increasingly crowded. Fresh off MTV's Cam- 
pus Invasion tour with labelmates American 
Hi-Fi and Saliva, Sum 41 is touring with 
F'enix TX. The band is also about to do dates 
w ith Blink-1H2 and the Offspring. The sched- 
ule has been something of an adjustment. 
"Before we'd do two weeks here and there," 
Whibley says. "Now we haven't been home 
for two weeks the whole year." 

MAY IS, 2001 



Mainstream Rock Tracks 








ii 


TRACK TITLE ARTIST 

ILPJM T TLl y AN' IMPRINT poOMuTICII LABfL 


CJU 


1 


I 


7 


IT'S BEEN AWHILE wr . ir. STAIND 


2 


2 


2 


19 


DUCK AND RUN .'. 


(D 


5 


7 


9 


GREED GODSMACK 
i.VAri RCPUBLICajNIVERSW t 


4 


3 


3 


20 


tJKcAKDuWN TAINT RIC 

TiVRC MAVERICK 1 


(D 


i 


9 


11 


VOUR DISEASE <iA\ IVA 
tVEd- m SECONDS ISUN&IDJMG t 


( 


1 


5 


12 


MY WAY LIMP BIZKIT 

-■ >r,f;,Mjrta i-o! p'X, riAvoBfn watr Fiip.irnERScopt t 


7 


8 


6 


39 


HEMORRHAGE (IN MY HANDS) FUEL 

■ 1 l-ir.;, ll-L itUM^N "lEOMIjSlCri^T 1 


8 


9 


i 


32 


AWAKE GODSMACK 

.V.VAM RtPUBjDiM;t9yn 1 




10 


15 


5 


LICKIN' THE BLACK CROWES 


10 






23 


OUTSIDE AARON LEWIS OF STAIND WITH FRED DURST 

iHE FiML- ■ ■Ml' [[■}■ 'iAy.Lf5i:iLf(fj MfRscnPt* 




NEW^ 


1 


m AiRPowER m 

SCHISM TOOL 

" ■■■!■ vOlCANft'JtVE 


12 


15 


12 


26 


HANGING BY A MOMENT LITEiHOUSC 


13 


14 


18 


4S 


LOSER 3 DOORS DOWN 

Ml e;irifRt.ii! RtPuffur.uMvtRMi i 


14 


13 


13 


36 


ONE STEP CLOSER LINKIN PARK 
■I- HI- [:'■■! ::-t\f, -QRACUIA 2O00" SOUNDTRACK WAflNER BROS t 




IS 


23 


5 


CRAWLING LINKIN PARK 

MARNER BROS t 


16 


11 


1! 


14 


ARE YOU THERE? OLEANDER 

LhNiMO REPUBKC'UNIVERSAL t 




Zl 


37 


3 


WAIT SEVEN MARY THREE 

IHE ECDNOMVQF SOUND MAMMnih 


18 


17 


19 


13 


NO ONE COLD 

:.! /.Af;, iiittD "'nrAC; n rr,Ff-r\ T.TERr-.r.";pr i 


QD 


3i 




2 


-^■M AlRPOWER 

RISE THE CULT 

BEYty<0GCO[; AMI ■ . , lAVWLANTIC 


20 


16 


16 


23 


VOICES DISTURBtD 


21 


12 


10 


13 


RIDIN' BUCKCHERRY 

; l.'i BlMl OHEAMWOflKS 1 


QD 


23 


33 


3 


Ul^T PI|(^H PI AV AFPfl^UITH 
juoi ruon rUMi nunuoiViiin 

i.T PL'-' COLUUet* 


(23) 


25 


24 


10 


DROPS OF JUPITER (TELL ME) TRAIN 

DRC^j Of JUPItEi* CDtUMBW t 


24 


20 


17 


17 


JADED AEROSMITH 

,USt PUSH PI** tOIUMBlA ' 


25 


21 


22 


8 


SAFE IN NEW YORK CITY AC/DC 

SUM -Jl^'-K 11^ CWT^VfST EIG » 


2$ 


22 


20 


24 


DRIVE INCUBUS 

V.Hl rl II IMMWlil.l.f Pir t 


(2) 


29 


26 


6 


MAKE IT RIGHT ECONOLINE CRUSH 

■ : ■. ,', 1 -1 .'.-( PESULSS 1 


(D 


28 


25 


8 


BEGINNING OF THE END SYSTEMATIC 

■■ ■■.1 ■ ■■ . ■ '_1'/.E-_N T^•OtLE-^:RA.•Ei 


29 


26 


28 


5 


MOTO PSYCHO MEGADETH 


30 


19 


11 


IS 


INNOCENT FUEL 

■■ '-uVlflN E.HC t 


® 


31 


32 


4 


PAIN STEREOMUD 

ri -'.f-a -,1 : LOUDCOLLMSIA t 


(D 


32 


34 


4 


SO FAR AWAY STABBING WESTWARD 

^Tflt>Bi"jr,7,f.^TWftfi'D KOCMt 


33 


27 


27 


12 


WHAT A DAY NONPOINT 

■iiaUMtr-T MCA 


CE) 


39 


40 


3 


ELEVATION U2 

A,, THAT YOb CANT LEAVE Btt'lNr; MERStOPL t 


QD 


38 


39 


4 


BLOOM SINOMATIC 

Srjf M.'.T". 9.L\' A'LAM : 


36 


33 


30 


10 


HEADS EXPLODE MONSTER MAGNET 


37 


30 


2! 


14 


THE HOLLOW A PERFECT CIRCLE 

WEft :i£ "JOKtS VIRGIN 


38 


37 


35 


5 


DIG MUDVAYNE 

I n 1 NO NAME,'EP(C t 


(D 


NEW^ 


1 


OUTSIDE STAIND 

■ I ■ fLiPiiLfHrftiMtr. 


® 


NEW^ 


1 


REVOLUTION MAN THE UNION UNDERGROUND 

lU^CATiON IN R£B£LUON I'llflHA'l V.Ol liMEi'A 



CompitM tr 
shatving an 
Icp ?0 on n 
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Modern Rock Tracks 
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1/1 


TRACK TITLE ARTIST 

AlHIiM Ji"l t II' .\NVi I'll-,- ■li-i* 'IN 1 Afici 


CD 


1 


1 


7 


No. 1 

IT'S BEEN AWHILE . STAIND 


CD 




8 


4 


HASH PIPE 1 n 


3 


2 


2 


2i 


DRIVE i\LuBUS 

UAKIYQU.VI.KI IMMOPTAurPiC t 


CD 


4 


4 


11 


BREAKDOWN TANTRIC 

TftNTRlL MAVtRICH t 


5 


3 


3 


13 


MV WAV LIMP BIZKIT 

ri-nroi .v"r r^iwr s-i the Hn: jr.c, =i Av'OfirD /.;.TFR 'i p iPiTtR^ciTPt 1 


6 


6 


5 


16 


FLAVOR OF THE WEAK AMERICAN HI-FI 
AUEfilCAN HI Fl iStANftKHMG t 


7 


7 


6 


30 


HANGING BY A MOMENT LIFEHOUSE 

W NAME FACE DfitAMWOflKS t 


8 


8 


9 


29 


SOUTH SIDE MOBY FEATURING GWEN STEFANI 

11*1 v?l 


CD 


9 


19 


8 


CRAWLING LINKIN PARK 

H-tt" L: M-:l:-y| WAfiNFfi BROS f 


CD 


U 


23 


5 


THE SPACE BETWEEN DAVE WAHHEWS BAND 


OD 


15 


20 


10 


YOUR DISEASE SALIVA 

ISLAVDIOJMG t 


12 


11 


11 


12 


DROPS OF JUPITER ITELL ME) TRAIN 

COlUMBtAt 


13 


12 


14 


39 


HEMORRHAGE (IN MY HANDS) FUEL 

' ■ ^WMlvT.ICfFIC » 


CS) 


20 


29 


4 


ELEVATION U2 

ALL THAI >CU ;a\ ' LLAvt aEH SD INTERSCOF^ t 


OD 


13 


16 


10 


HEY PRETTY POE 

MAi.'.Ti FElArLANTiC t 


QD 


22 


21 


6 


m AlRPOWER » 

DREAM ON DEPECHE MODE 

Lli< MUTE;RCT^ISE t 


17 




10 


33 


ONE STEP CLOSER LINKIN PARK 

i i 1 ........ . rtARNEW BROS t 


18 


16 


12 


17 


DUCK AND RUN 3 DOORS DOWN 

Hi yilhl. 1 -1 1 '--.JtHIULiNIVt^yi < 


OD 


NEW^ 


1 


M AlRPOWER 
SCHISM TOOL 

lAIERAiUS .. iLCAWJIVt 


CD 


30 




2 


—^m AlRPOWER m 

OUTSIDE STAIND 

BREAK THE CVat FUP<tUKmA/EEG 


21 


13 


17 


13 


NO ONE COLO 

1 .v,u: I I III 1 l:j ON ST«JE fUWGEFFENHmtRSOOPl t 


22 


10 


7 


16 


INNOCENT FUEL 

i.V: III LI^E HUMAN EPIC t 


23 


23 


28 


4 


IMITATION OF LIFE R.E.M. 
~IL.LAL WAANERenOS f 


24 


26 


30 


25 


YELLOW COLDPLAY 

i AHAL:HUI(5 CAmOf. t 


QD 


27 


32 


4 


FAT LIP SUM 41 

ALL ni.LER. -ILLER ISLANEMDJMG t 


2S 


19 


15 


14 


HIT OR MISS NEW FOUND GLORY 

M .'. ■ .|i' riRlVF 'HRl. i,*:a t 


QD 


29 


37 


3 


so FAR AWAY STABBING WESTWARD 

L.I^ABIM: /.LL.T.VARD KOCH t 


CD 


NEW^ 


1 


THE ROCK SHOW BUNK- 182 

TAhrr.rr ir.|.Rii.;MSAND JACKET MCA 


QD 


31 


35 


6 


IT DON T MATTER REHAB 

•I- I-:- tPlC 


30 


25 


25 


12 


BETWEEN ANGELS AND INSECTS PAPA ROACH 

DREAMWORKS t 


QD 


NEW^ 


i 


1 MIGHT BE WRONG RADIOHEAD 

.1.". 1 CAPITOL 


32 


35 


31 


26 


RENEGADES OF FUNK RAGE AGAINST THE MACHINE 

Wi'iiLiAiJES EP'Ct 


® 


40 




2 


WAIT SEVEN MARY THREE 

THE ECOMMV OF SOUND MAMMOTH 


34 


28 


26 


8 


WAITING GREEN DAY 

.VAFMNG REPRISE t 


CD 


39 


38 


5 


FRED ASTAIRE LUCKY BOYS CONFUSION 

II-ROLVING THE GAME EUKTRAtEG 


QD 


38 


39 


5 


GREED GODSMACK 

■'I/-AKI REPUeUOUNIVtRSAL t 


37 


24 


22 


14 


THE HOLLOW A PERFECT CIRCLE 

MER V- 'OMi VIRGIN 


CD 


NEW^ 


1 


RISE THE CULT 

bL - JiTLi L,OuD AND tvil tAVA/ATlANTiC 


CD 


NEW^ 


1 


SHIVER COLDPLAY 

i .VRAi.Hi.TES CAPITOL t 




36 


34 


8 


HERE'S TO THE NIGHT EVE 6 

HORRORSCOPE RCAt 



4 nwilein nxd »Mli>« »« ctnrlrun^airir i*i 
?0 wreta will geneially ret mmivt * I 
2001 , B((ibo*(*BPi Comni,irn*iirK 
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Billboard Video Monitor 

THE MOST-PLAYED CLIPS AS MONITORED BY BROADCAST DATA SYSTEMS 

"NEW ONS" ARE REPORTED BY THE NETWORKS (NOT BY BDS) FOR THE WEEK AHEAD 




Continuous ProgMmminf 
1235 W. Stmt. NE 
Wash>r«lan. D.C. 20018 

1 n2.fV-Kh«.4Cream 

2 OutKstt. So Fresh. So Clean 

3 0M9iHl|iin.U bi.llialh«.u.Mlr<'-M:t 

4 Ur RomvD. Mv Baby 

5 Ul Bow Wow, F\ippy lovt 

6 2Pac. Unii I The End Of Time 

7 Eve. LH Mv Blow Ya Mind 

8 Ja Rule. I Cry 

9 Trick D»ddy. Take It To Da House 

10 Aaliyah. We Heed A Resolution 

1 1 Ray J, Wait A Minute 

12 Dettiny'i Chtld. Survivor 

13 R. Kelly. Fmta 

14 Musiq. lo-^ 

15 Oueen Pen. i Got Crta 

16 Tyrese, i Lihe Them Girls 

17 SuRthine AnderMn, Heard It AJi B(tor« 

18 Snoop DoflE. La/ Low 

19 Gtnuwkte. iriere n Is 

20 Tanli. T.taybe < Deserve 

21 IndU.Aiie, \'xieo 

22 Mniy Elliott. Get Ur Freak On 

23 Cat*. Missiiig You 

24 3LW, PUyas Gon' Play 

25 Jay-Z, Guilly Until Pnjwi lnrK)cent 

26 Three The leTsGel II 

27 CwJacm, S^::-.iiriern Hospitality 

28 Craig David, hli Me In 

29 Donnie UcClurkin. We Fall Down 

30 Janet. A i h\i vr.u 

31 Enc Benet. Love Cton't Love Me 

32 Ltl' Mo. Su|M^rw;)man 

33 Prefect Pat. CnK:kenhBa(l 

34 St. Lunatics. MKNvnl Swing 

35 Bithop. U Know U Gtietlo 

36 Kardinal Ofllihall. Baliarai Slang 

37 N.E.R.D.. Lapdance 

38 Toys. I Do 

39 JT Money, Lo 

40 Oave Halli&ter. T.tke Care 0* Home 

41 Syleena JotinHMi, I Am Yotir Wo ma!* 

42 Xzibrt. ffort > Back 

43 City Higti, V^UM Would You Do 

44 OB rirwtl. OKhie Wally 

45 Hetly, Hide Wit Me 

46 WycW Jean. Perfect Gentieman 

47 CappMkmna. Si.pe'mocM>[ 

48 Master R Ptx;».ets Gone Stay Fal 

49 BeatnuU. N'l Escrtpin' Thi''. 

50 Kirli Franhlm i Mary Mary , ThanK Yoi, 

* NEW ONS 

Jahcim, Just ii C3s« 
Babyface. Th«>re She Goes 
Uthcr, U Remirxl Mv 
Erich Sermon, Musk: 
Faltti Ewan», Can ) Sel'trve 
Bad Azi. Wrong idea 
Project Pal, Don t $av« Her 
Blu Canlrell. Hil Em Up Style 



Continuous programmine 
2806 Opryland Dr.. 
Nashville. TN 37214 

1 ThScttrBoiMBirt.A--JU)'Cr>><ti(IE£nM 

2 Kenny Chetney, Do«i't Happen Twice 

3 Failh Hill. II My Heart Had Moines 

4 Trans Tntt. it i ^ Great Day To Be Aliw 

5 Brooks t Dunn. Ain't Nathtng Bout You 

6 Elbert West, Oi(Wi«y • 

7 PKty Lo¥**ess, tf^ Last Ttm^ fri My Mirrf 

8 Gary Allan. HinW W^eie I To Be 

9 Billy Giintart, Tttere s A Hero ' 

10 Marh McGuinn. Mrs. Steven KuOy 

1 1 Troht tuTMoL I Wa.Mw l\r-l A-^-Ai. ■ 

12 rt««0ll«l. rtDp-, I ri-mh AttSjt A/tp-i ■ 

13 Toby Keith. How Oo Vou Like Me Mom 

14 Lee Ann Womack. I Hope Vou Oannf 

15 Duue ChKhs. Without You 

16 Sara Evans, Hniii To Fly 

17 Dixie ChiclQ. GoodCiye Earl 

18 LcAnn Rimes. I Nml You 

19 Tern Clark. No Feaf 

20 Jessica Artdrews. WOo I tun 

21 Tammy Cochran, Angels In Waiting 

22 Faith Hill, (he Way Y<xi Love Me 

23 Travis Tntt. Best Ot Inlenlions 

24 Stierric Austin, Jolerw 

25 Clay Davtdson, Sometimes 

26 Chhs Caflc. Laredo 

27 Nickel Creek, wner Tou Oxre Ba;ti Dc.*,'! 

28 Atan Jackson, rthen S<>^telx<}| iTtn faj 

29 Charlie Robtson, I Want You Bad 

30 Brad Paisley, Tao People Fell l.i Lovi.- 

31 MM|MMrT&Mliy,Sr>eCaidi'tO-.in^ VV 

32 Toby Ketth. Country Comes Td Tcwn 

33 Jamie O'Neal. There Is No ArL-cyia 

34 Jo Dee Mestiiu, That's The Wa> 

35 CfiA Thomiwi. WUf I Seaty Uat. k Siv 

36 Diamond Rio, One More Day 

37 Sara Evans, l CoM Not As>> For Mort^ 

38 Darryl Worley. Second Wind 

39 Faith Hill. Bfeatt>e 

40 e»i Ray Cyrus, you Wont Be Lonely Uat, 

41 VlnceGiH, Irm Like Love 

42 Jo Dec Messina, Burn 

43 Tim McGraw. Something Like Thai 

44 Dix»e Chicks, COMfrf Take Me A^.iy 

45 Keith UrtMH. But For Ttw Grace CK Gx 

46 Toby Keith. You Shouldn't Krss W.- 

47 Phil Vassar, Rose Bouquet 

48 Trick Pony, Pour Me 

49 George Strait, Write This Dowr 

50 Aaron Tippm. Kivs This 

* Indicates Hot Shots 



Carolyn Dawn Johnson. Complicated 
Lorella Lynn, I Can't Hear The Music 



m 



1 Deillny'i Child, Survivor 

2 Janet, All For You 

3 Omlni lp*rL ur Kk Hil t M. un Hangiit 

4 Snoop OofC Lay Low 

5 NeRy, RK>e W.t Me 

6 Eve, Let Me BkTA Ya Mind 

7 Slatftd, It's Be«n Awhile 

8 StelU So4e<l, Kiss. Kiss 

9 Sunshww Andcfson. Hevd II Aii Before 

10 Fatboy Shm, Weapon Of Choice 

11 Three The.... Let'sGet It 

12 Tram. Drops Of Jupiter 

13 Missy Ellion, Gel Ur Freak On 

14 Craig David, Fill Ue In 

15 Taninc, BrMkOuwti 

16 Uncle Kracker, Follow Me 

17 Jennifer Lopez. Play 



20 Tyrete. I Like Trwrn Girls 

21 Llnhin Park. Crawling 

22 India.Alie. Video 

23 City High, Wtiat Would You Do 

24 Sum 41, Fat Lip 

25 Dream, Tttis Is Me 

26 Jay-Z, Guil^ Until Proven Innocent 

27 2P»c, Until The End CH T-me 

28 R. Kelly, Fiesta 

29 Lifehouse, Hariginf By A Monwnt 

30 Com. Ud One 

31 Mudvayne, Dig 

32 Incubus, Drive 

33 Salnra, Your Disease 

34 American Hi-Fi, Flavor Of The Weak 

35 Papa (teach, Betwnn Anpls And kneels 

36 Godimack, Greed 

37 Matchbox Twenty. Mad Season 

38 OVvia, Bi^nce 

39 Ja Rule, l C'y 

40 Tnck Daddy. Take It To Da House 

41 Nelly Furtado, i n- Uke A Bird 

42 Limp Btzkit. My Way 

43 Xiibil, Ffcnt ? fljick 

44 R. KeMy, A Woman's Threat 

45 O'Town. All Ot Nothing 

46 BntiW) Spears, Cb- 1 ulUiBtPelJiIT:Kn»i 

47 Lil Bow Wow. Puppy Lov« 

48 Good Charlotte. The ClKk 

49 3LW, lM,ty^Gofi' Play 

50 Eden's Crush. Get Over Yourself 

" riiiir.iies MTV Exclusive 



St. Lunatics. Midwest Swing 
LH' Mo. Supcrwoman 
Jessica Simpson, IrtesistiDle 
Poe, Hey Prcfly 



1 Moby, South Side 

2 DWo. Thank You 

3 Jennifer Lopez. Play 

4 Janet All Fo- You 

5 Tram, Dr,^'>s Oi Jupder 

6 Fatboy Slun, Weapon Of Choice 

7 Matchbox Twenty;, Mad Season 

8 Destiny's Child. Survivor 

9 Acrosmrlh, J,aded 

10 U2. Wa k On 

1 1 Lifettouse. H^ ri^ng By A Moment 

12 Uncle Krackec. Follow Me 

13 IrKubus. D'lw 

14 Nelly Furtado. I'm Uke A Bird 

15 R.E.M.. imitation Ot Lite 

16 Fuel. Hemorrhage (In My Hands) 

17 lndla.Arie. Video 

18 Bon Jowl. Say It Isn't So 

19 CoUplay, Yvlltw 

20 Stella Soleil. Kiss. Kiss 

21 Slirv, Allt-r the Ram Has Fallen 

22 Go-Go's. Unforgtven 

23 Jill Scott, A I COB Walk 

24 Dand Gray. Please Forgive Me 

25 Chstrjlpiri U'Kn.llFilPW.L(tfllr^WX 

26 Dave Matthews Baml, I Did It 

27 The WaWtowm, L?fViFtcm Ttw Wasteland 

28 Sle«e Nicks, Every Day 

29 Lenny Kravitz. Af^in 

30 Stalnd. it s Been Awhile 

31 U2. Beautiful Day 

32 Barenaked Ladin, Pinch Me 

33 Bfrtre, Se*«, r-.-UflUeBrTreUsHKnw 

34 Shaggy. ■Vl^;er 

35 Bruce Springsteen. Amen can Skin (Lnvl 

36 Alanis MorisMtle, Ironic 

37 3 Doors Down. Kryptonile 

38 Joe. Slullt^f 

39 Bon Jovi. It s My Lile 

40 Bee Gees. Ihrs is Where I Came In 

41 Sting. Dpmi-I Rose 

42 Josh Joplin Group, Camera One 

43 Depeche Mode, Dream On 

44 Shelby Lynne, Killm' Kind 

45 Vertical Honzon, You're A God 

46 Madonna. Dnn't Tell Me 

47 Pearl Jam. Better Man 

48 PdIkc. Every Breath You Take 

49 Stevie Nick», Slarxl Back 

50 Queen, Bohemian Rhapsody 

NEW ONS 

Dave Matthews Band. Tnc Space Belwevi 

Blues Traveler. Gii Inside My Head 

Babytace. There Stie Goes 

Alice Cooper, It's The Little Thii«s 

Blu Cantreil, Hit Em up Style 

Everclear. Bmwn Fyetl Girl 

Jessica Simpson, l-rpiistiblc 



THE CLIP LIST 



A SAMPLING OF PLAYLIST5 SUBMITTED BY 
NATIONAL & LOCAL MUSIC VIDEO OUTLETS FOR 
THE WEEK ENDING MAY 19. 2001 



\iikximmjmrV '.1 

Conlimious programmang 
200 Jcncho Ouadrangte 
Jerkho, NY 117S3 

Travis. 5mg iHEm 
Weczcr, Hash hpt 
Ja Rule, I Cry 
Sum 41. fat Lip 
Stella Soleil. Kiss Kiss 
Qimtmil«itm.U-IUaM|i 
Eve 6. Here's To The Nighl 
Depeche Mode. Dream On 
The Living End, Roll On 
Stalnd. It's Been Awhile 
Missy Dlkrtt Get Ur Freak On 
Fatboy Slim. Weapon Of CttoKe 
Eve. Lei Me RioM Ya Mind 
Sunshine Anderson, Heard It All Before 
Jennifer Lopez, Play 
GodsiTtack, Gteed 
Gerillaz, Cimt Eastwood 
Destiny's Child, Survivor 
Nelly Furtado. I m Like A Bird 
Nelty. Ride W.t Me 



3800 W Alameda Ave 
Burbank, CA 91505 

3LW. N--. Mo'e iSat/y ) ma Do Right) 

Aaron Carter. 1 1 i.il s How I Beat Shaq 

A'Teens, fJcunc mg Off The Ceiling 

Brooke Allison. The Kiss OH 

Dream. He Li^es U Not 

Leslie Carter. Like. Wow! 

Lil Bow Wow. Puppy Love 

Nelly Furtado, I m Like A B<rd 

Richard Lugo. Bocm 

Samantha Mumba, Baby, Come Over 



Q\2 

Continuous programmang 
1515 Broadway 
New York. NY 10036 

NEW 

U2. Elevation (Remix) 
Air. Radio « I 
BHal. Lov« II 

Eve 6. Heres To TIse Night 
Nikka Costa. Like A Feather 
Linkin Parh. Crawling 
Green Day, Wailmg 




Continuous programmiitg 
299 Queen St West 
Toronto. OnUrio MSV2ZS 

Weezer, H,i'.h hpe iriEWJ 

Bran Van 3000, AsltMinoed INLWI 

Swollen Members. Lady Venom INEWI 

Tnck Daddy. I n A Thug (NEW) 

Powderfinger, My Happiness (NEW) 

Sialic In Stereo, Before My Tune (NEW i 

Jessica Simpson. IrresistiWe (NEW) 

SUInd, II ^ Been AwhiW 

Janet, Ail Fo- You 

Dido. Thank You 

Destiny's Child, Survivor 

Lifefmne. Hanging By A Moment 

Nelly Furtado. Turn Out The Light 

Ecortolina Crush. Make II Right 

Jennifer Lopez. Play 

U2. Walk On 

Nelly. Ride Wit Me 

SoulOceiston. LeTs Oo II Righl 

Shaigy. Angel 

Our Lady Peace, Life 



Continuous programming 
1 1 1 1 Uncoin Rd 
Miami Beach. FL 33139 

Ortia Oe Van Gogh, Cuidali- 
Backstreet Boys, The Call 
Acmmilh, J^iJi^i 

Ricky Martin W.Oirlstma Jlfuiltra, NcCody 

U2. Stuck In A Moment 

Creed. With Arms Wide Open 

D Cran Stiencto, Deieme Si Estoy Ltorando 

Westlife. I Lay My Love On You 

Medio. Chiitm' 

Alejandro Sanz. Ei Alma Ai Aire 

Chnstina AguMera. Pao Me Acuerdo De Ti 

Genitailica. Que Foe Lo Que Paso' 

Crazy Town, Butterfly 

Morbo, EnserwTie 

Limp Bizkrt. Rollm' 

Daft Punk, One More Time 

Eminem, Stan 

Dido, thank You 

Jennifer Lopet, Love Don't Cost A Thing 
Madonna. Wtiat It Feels Like For A Girl 




2 hour* weekly 
3900 Main SI 
Phitadilphia. PA 19127 

Missy Elliott. Get Ur Freak On 
2Pac, Until Trie End Of Time 
Ray-J. Wa,l A Minute 
Eve. Ut Me Blow Ya Mind 
Lil' Mo, Superwoman Pt. II 
Jay-Z. Guilty Until Proven innocent 
Desbny's Child. Survivor 
OutKast, So Fresh. So Clean 
Sunshine Anderson. Heard It All Before 
Angle Martinez. Dem Thangs 
Janet. An For You 
Queen Pen. I Got Cha 
Nelly, KrK W<t Me 

Ovntw*pien.LrKHi.ljlfilPiik. itftUir-^uk 
QB Finest, cxk- hii- w.iity 



5 hours weekty 
223-225 Washington St 
Newark, NJ 07102 

R.E.M., Imilalton Of Life 

U2, Walk On 

CoWptay. Shiver 

Maxwell, Get To Know Ya 

Madonna. What II Feels Like For A Girl 

Chtdni IfriM, If Kfik Nil ( M. La}< MmMdc 

Our Lady Peace, I ile 

lndia.Arlc. Video 

Janet. Ail For You 

Monster Macnet. Heads Explode 

Depeche Mode. Dream On 

Aerosmith. Jaded 

Skindhre, Tianqu'lizer 

Craig David. Fill Me In 

Placebo. Specui K 

Jonatha Brooke. Lmger 

Eve 6, Here's To The Night 

flui>-D.M,C.. Rock Slww 

Creeper Lagoon. Wrecking Ball 

Joan Osborne, t ove Is Alrve 



CMC 



CALIFORNIA MUSIC CHANNEL 

1 5 hours weekly 
10227 E 14th St 
Oakland, CA 94603 

Eden's CniSh. Get Over YourMll 

Eve. Let Me Bkxw Ya Mmd 

3LW. PI*yrfS GO"' Play 

O-Town, All Of Nothing 

Janet. All For You 

Deslirty*i CMtd. Survivor 

Bnlney Spewi Don i Let Uc Be The Lasl To Km 

Crazy Town. Butterfly 

Train. Drops OI Juprier ITell Me) 

Dream, This Is Me 

tfttst. I Like Them Girls 

Fatboy Slim, Weapon Ot Choice 

Snoop Dogg. Lay Low 

NeNy, R>de Wil Me 

Samantha Mumtu, Batry, Ctniiv Ovn 



Music Video 



PROGRAMMIN 



CMT's Longform Focus Includes 
New Video Countdown Programs 



CmT EVOLVES: After 
beinjt purchased by Viacom 
and undergoing management 
restructuring last year, CMT 
is now launching its most 
ambitious longform program- 
ming to date. 

CMT president John Sykes 
tells liillhoard. "CMT has 
tremendous potential to reach 
a larger audience. In order to 
grow the network, you have to 
invest in it." 

A good deal of that invest- 
ment comes in the form of new 
original programming on ('MT. 
The programming that is set to 
debut this year includes; 

• CMT Most Wanted Lire, a 
daily interactive show that fea- 
tures viewers' requested vid- 
eos, artist appear- 

i n I ■ ■ ■ ; , music news. 
and a live studio 
audience. The show 
launches this sum- 
mer and will be tele- 
vise<l from the new- 
Country Music Hall 
of Fame in down- 
town Nashville. 

• TV)/) too Viden.1, 
a program counting 
down the 101) fa- 
vorite country vid- 
eos, as voted on by 
CMT viewers. 

CMT will have an 
entire week of pro- 
gramming focusing 
on Fan Fair in .June 
and the Country Music Assn. 
Awards in November. There 
will also be new episodes for 
the regular CMT series Face 
the Music, Hit Trip, CMT 
Showcase, and Video Bit). 

CMT'a decision to play fewer 
music videos in favor of more 
longform programming is a 
concern to the country music 
industry, says Jeff Walker, 
president of AristoMedia, a 
leading independent video pro- 
motion firm in Nashville. Walk- 
er notes, "CMT only adds one 
or two new videos to its play- 
list every week. It's too earl.v 
to tell how CMT's new pro- 
gramming will affect the rate 
at which [country) videos will 
be made. It depends on how 
videos are package<l in the new 
CMT programming." 

Walker says that other video 
outlets, such as Great Ameri- 
can Country, video pools, and 
local music shows, are still 
viable options lo play videos 
out.side of CMT. 

Sykes — who is also president 
of VHl — emphasizes that de- 
spite the changes at CMT, the 
channel will remain focused on 
music and giving exposure to 
artists. "The future of country 
and C'MT is not lifestyle-based 
hut music-style based." 



II 



hii Carlo 



This & that: As exjiected 
(The Eye, Billboard. Dec. 2.). 
2(100), music video network 
New Urban Entertainment has 
gone out of business. The com- 
pany, which had Quincy Jones 
as a key investor, had been 
struggling financially since its 
launch la.st year. 

VHl has named Fred Graver 
executive VP of programming 
and production. He was previ- 
ously senior VP of the VHl 
Group, a unit of MTVi. Graver 
replaces Jeff Gaspin, « ho left 
to rejoin NBC (The Eye, Bill- 
boaivl, March 17). 

Propaganda Films has named 
Catherine Finkenstaedt to the 
post of executive prtMlucer. .She 
re])laces Tony Maxwell, who has 

exited the compan.v. 

F i n k e n s t a e d t ' s 
Extension Films has 
closed, and she has 
brought Extension's 
former roster to Pro- 
paganda. 

Pi-oduction compa- 
ny Satellite Films has 
signed directors Fritz 
Flieder, Jason Gold- 
wach, Norbert Heit- 
ker, Enda Hughes, 
and Richie Smyth . . . 
Director F. Gary 
Gray has joined HSI 
Pro<luctions . . . Palo- 
mar Pictures has 
added director Dar- 
ren Grant to its ros- 
ter . . . Director Tim Story has 
signed with Clever Films . . . 
Director Nick Egan Is now being 
represented by RW Media 
through Cognito Films. 

Local show spotlight: 

This issue's spotlight is on the 
Los Angeles-based program 
TlireelitI Degrees of Ktioirledi/e, 
Wisdom, and Hip-Hop. 

TV affiliates: AT&T Cable in 
Los Angeles and Inglewood, 
Calif.; Adelphia Cable in Califor- 
nia's San Fernando Valley. 

Time slot: 10:3(1-11 p.m! Thurs- 
days on Adelphia Cable; 1 1-11::«) 
p.m. Fridavs and Saturdays on 
AT&TCabie. 

E-mail ad<lress: three()Odegix'es 
ofkno\vledge(? hotmail.com. 

Key staffers: Dot Thurman, 
executive producer Tunika Bai- 
ley, pmlucer/host. 

The following are five videos 
that were played on the episode 
that aired during the week end- 
ing May 5: 

Kam, "Benefits" (JCor). 

JT Money, "Hi-Lo" (Free- 
world/Priority). 

Remedy, "Hip-Hop Music" 
(Fifth Angel). 

Jay-Z Featuring R. Kelly, 
"Guilty Until Proven Innocent" 
(Roc-A-Fella/Def.Iam). 

Bilal. "Soul Sisto" (Intei-sco|K'). 
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SMALL LABELS CULTIVATING THE HITS 

(Conlinut-'dfruni page I) 

Industrj- observers say the success 
that these labels are exjieriencing is 
<lue to jjatience. strong mieromai'ket- 
ing, altemative means of exposure, 
and satisfaction with lower sales fig- 
lu'es than those ex|)ecteci for m^oi's. 

'Theiv ai-e more British bands find- 
ing their way to the U.S. through 
smaller labels than there used to be," 
says Nie Hiux-ouit. music director for 
KrRW Los Angeles. "These labels 
have an opportunity to put together a 
marketing plan [for these acts] that 
bigger labels with theii' priorities on 
breaking the next boy band or Brit- 
ney cannot. The pi'omotions people 
ai*en't working 2() prejects at once." 

For retiiilei's. esi»cially mom-and- 
jxip shops, the heart shown by these 
.smaller labels often goes far. "These 
labels look at ;^5,(JO0 [in sales] as an 
immense success," says Paul Epstein, 
owner of Denver's Twist & Shout. 
"The majoi-s would di-op [that act] in a 
he<utlx-at. Tile sm;iller laliels t;ike the 
time to understand the store and the 
artist and how the two can form a 
meaningful relationship." 

For many of these labels, small 
numbers .still can mean proiits. "Oui- 
initial projections for Badly Drawn 
Boy's The Hour of Betvihlerbeaul 
aune to .50,000," .says Le-sley Bleakley, 
CEO of Beggai-s Banquet U.S. 'men 
we hit that number, I bought some 
champagne." The XL/IXvistetl Nene/ 
Beggars Bancjuet album has sold 
()1,00() units, SounilScan i-e|xirts. 

Unfortunately, the going continues 
to be rough overall for British acts trj'- 
ing to gain a foothold on the other side 
of the AtliUitie. As (loaimente<l in a set 
of cover stories in S////x«/t/!s Sept. 9, 
2000, issue, British act* — once the dom- 
inant influence on American music — 



Virgin Plays Host To Best Of Britisli Baods 

U.&-Based Megastores Holding Monthlong Summer Celebration of U.K. Music 



BY JILL PESSELNICK 

The British are coming to Vir- 
gin Megastores this summer. To 
toast their :{0th annivei-sary. all 19 
Virgin outlets in the U.S. are cele- 
brating the influence of U.K.-bred 
music with a monthlong Best of 
British promotion. 

The cami»ign — running June 26- 
.luly 22 — will highlight establishe<l 
and developing British acts with 
special in-store endcaps and shelf 
displays supplying editorial content 
about British music history. Listen- 
ing stations will feature British 




music, and artists will appear at 
each of Vu-gin's U.S. locations. 

The germ of the idea, says Dawn 
Roberts, Virgin Entertainment 
Group North .'America's VP of mar- 
keting, "w'as a sort of coimtei-point 
to July 4 celebrations in the U.S. 
and developed fi'om that into a cel- 
ebration of all things British." The 
promotion follows a partnership 
that Virgin Entertainment Group 
forged with BBC America last 
August to expose British acts to 
Americans via thebritbeat.com 
(BiUboard,Sept.9,2000). 
The new Best of British cam- 



paign came to frtiition after discus- 
sions with Paul Birch, chairman of 
the British Phonographic Industry 
(BPI) international committee. 
(Bii-ch is also managing director of 
Revolver Music.) Although Roberts 
acknowledges that the BPI .sees the 
campaign as a way to heighten U.S. 
market share for British artists, she 
says this wasn't Virgin's focus: "We 
come up with ideas we think are 
going to make customers excited." 

Bireh says the BPI's involvement 
will be mainly to carv e out a fnune- 
work for the promotion: "We have 
to be cai^ful not to interfere in the 
competitiveness of the record com- 
panies them-selves. So we have been 
putting the labels in contact with 
Virgin America to discuss them- 
selves how they implement the pi-o- 
motion from one fum to the next." 

Beggars Banquet is among the 
hoix'ftil labels. "This is a great idea," 
says Lesley Bleakley, CEO at Beg- 
gars Banquet U.S. "Everyone in 
England is so concerned about mar- 
ket share dropping. To have the 
clout of the BPI trying to help 
British artists over here is wonder- 
ful. We need to stick together" 

In addition to in-store displays 
and performances. Virgin will be 
sponsoring giveaways and contests 
surrounding the promotion. The 
chain may also sponsor a concert 



that highlights some of the featumi 
artists. The campaign will be sup- 
ported on the company's digital 
radio station. Radio Free Virgin. 

Although the British acts to be 
included in the C"ampaign have not 
been determined, Roberts says that 
"the range of artists highlighted will 
run the gamut from David Bowie, 
Nick Drake, and Elvis Costello to 
current artists like Coldplay and 
David Gray. We also really want to 
expose developing artists in the pro- 
motion." Acts on both msgor labels 
and independents are being consid- 
ered. Labels will 
partner with Vir- 
gin for advertising 
support. 

After the pro- 
motion, the BPI 
plans to evaluate 
the results. "I'm 
BIRCH (jarticularly keen 
on finding out 
what the dollai- value is in teiTns of 
the increase in sales of British reper- 
toire in the stores," Birch .says. "If 
it's successful, then I'll implement a 
strategj' to work a similar promo- 
tion in other territories. We've got 
our eye on Japan nex-t." 

Assistance i>t preparing this 
story provided by Gordon Mas- 
son III London. 





have slipped from gameiing as much 
as a 32^i cluut sluu'e in I'Mi to a record 
low of 0.29! by the end of KW. 

The few bright .spots include 
Gray— whose ATO set. Wliile Ludder. 
leads the pack of sellers on small 
labels, with SoundScan sales of more* 
tlian 1 million. Following him is Cold- 
play, w'hose Nettwerk debut, Pam- 
chnti'yi, has move<l .ViO,(K)0 copies. 

Gray, formerly on Hut/Vernon 
'i'aixl/Vlrgin, was the first ailist signed 
to ATO Records, a label started in 
early 2000 by Dave Matthews, his 
manager Coran Capshaw, and |)art- 
ners Michael McDonald and Chris 
TetzeU. "A'TO did all the things they 
said they were going to do," Gray 
says. "They didn't get waylaid by 
some high-level executive's fucking 
strategj'. You could sense that they 
had had success with fitting a square 
|jeg in a round hole." 

The.se smaller indies often have the 
luxun,' of letting an ;Ubum build slow- 
ly, since they lu^n't as ctincemed with 
the quailerly results that obsess the 
majors. For acts who.se music is not 
an instant add at nulio, that time fac- 
tor can be veiy appealing. "With a 
miyor label, (Badly Drawn Boy akal 



Damon Gough would be so fai- under 
the radai', he would have been off it by 
now." Bleakley says. "We're seven 
months in, an<l we haven't even gone 
to modem nxk yet." 

When left-of-center labels do find a 
patch of supjxjrt, they rtish to culti- 
vate it. "If we only have a handftil of 
stations on a single, that doesn't mean 
that after foul" weeks we give up on 
it — <{uite the contrary," says Asti-alw- 
erks GM (U.S.) EiTol Ko'losine. "We 
go into the markets and shower those 
people with affection. It's about mas- 
tering micromarketing." 

THEY GOT THE HOOK-UP 

Fur many of these smaller labels, 
alliances with majors often lead to 
higher sales. Nettwerk is a EWSO ven- 
ture with EMI and is distributed in 
the U.S. by Capitol Records. Astnil- 
werks, while it operates independent- 
ly from Vu'gin and goes through Ciu-- 
oline Distiibution, is wholly owned by 
Virgin. ATO is distributed through 
BMG, and for Wliite Ludder, it turned 
to RCA for acklitional .sup|x)rt. 

"If you see a theme to the success, 
it's that eiich of these acts is associat- 
ed with a major," .stres.ses Roy Lott, 
deputy president, EMI Recorded 
Music North America, and former 
president of Capitol Records. "They 
had .struc-tures that allowed a jartic- 
ular aitist to be nurtured and to gi-ow 
oi'ganiciilly ;md not depend on hype. 
While Capitol w'as busy selling the 
Beatles' ) and Radiohead's Kid A, 
Nettwerk was able to [make] Cold- 
play its No. 1 priority." 

'h>iT>' McBride, CEO of Nettwerk 
Productions, notes that "the cost of 
I our| taking Coldplay to modem rock 



for 'Yellow' is about one-fifth the cost 
of Capitol doing it. We had our two 
radio folks fly ai-ound for two months 
and hand the single personally to 
radio. Six or seven weeks into our 



Brits On The Charts 

The following alv t)le 10 Ijest-.st-lling 
!iH)Uia>i by U.K. arts in the U.S. for tirst- 
qiiarter 2tlOI .( Kigunw are niurekii, with 
sales for 2000 in jmi-entheses.) 

1 THE BEATLES 

; lAliJitc/CalMtoil 

1.9 million million in 2tK]0) 

2 OIDO 

Stt Angfl i.ArisUO 
1.3 million (1.2 milljun) 

3 SADE 

Lijivnt Rock (Epic) 
;«E>.<««)< 1.7 million) 

4 DAVID GBAY 

Wli ,1, UM-r ( ATCVRCA) 
121.111 «){:vt!.nooi 

5 COLDPLAY 

Pamdntte» 1 Nettweri(/Capitol) 
:£B.IKI« I!r7.(100> 

6 ERIC CLAPTON 

ll)iuk/I!c|iri.«l 

:il.'i,0(Mi 

7 STING 

Bnnul S'fir [Miy (A&.Wlntenscope) 
21.j.ll0llK.2mUlionl 

8 S CLUB 7 
.-(PolyiloiVAiM) 
l.>l,OOOll.>S,000) 

9 ROD STEWART 
H:iia,iu lAlkntic) 

l.Td.ono 

10 RADIOHEAO 
A'"/. 1 (Capitol) 
14.1,(1110 (til».000) 

SiHuw. SfMuxISom. 



campaign, Capitol .started backing us 
up. Where we didn't have adds, theu" 
regionals .stai-ted pushing it." 

The situation w"<«s similar with Grav. 
When ATO turned to RCA. Wli He Lad- 
(fcr-was at 70,000," says ATO's McDon- 
ald. "It was No. 2 at triple- A, and w'e 
were iibout to cross it over | with single 
"Babylon"]. It was the right time for a 
major's stix-ngth. We spent six months 
getting it to that .stage." 

Unlike Gray and Coldplay, Badly 
Drawn Boy and Doves are .still incu- 
bating. "A.strolwerks ;ux? at the veiy 
eaiiy stages of trj'ing to bivak Doves 
in the U.S.," says Tony Wadsworth. 
president/CEO of EMI Records 
Group U.K. and Ireland. "What that 
needs Is consistent focus, because you 
can't afford for anybody to take their 
eye off the ball for a week or two," 

Doves manager Dave Rolfe says 
Asti-dwerks has ah'eiuly e.\cee<led his 
expectations for Lost Souls. "It was 
foreaist for 50,000 sales over the life of 
the album, and it's [shipped] more than 
that now." (According to SoundScan, 
the album has .sold ;35,000 copies.) 

Beggai-s Banquet, which is distrib- 
uted tlirough Altemative Distribution 
Alliance, doesn't link with a major and 
has no plans to, says Martin Mills, 
chairman/CEO at Beggars Banquet 
Group. "We haven't done a licen.sing 
deal in America for two years — ttiat 
was Basement Ja.xx [with Astralw- 
erks]." (Seestoiy, |xige9.) 

That desire to become even more 
autonomous comes at a time when 
Beggars pLins to become less reliant on 
radio. Mills says, "Commereial ratlio — 
which is obviously what you need a 'big 
brother' for in America — is increas- 
ingly irrelevant for a lot of what we do." 



MAKING IT BEYOND RADW 

If radio is not going to be a key part 
of the etjuation, how do these labels 
build awiu^ness that, in turn, leatls to 
growing sales for their artists? For 
many of these acts, the answer lies in 
touiing (.see storj', page 1). 

For the artists who do put in such 
time, the rewaifis can be imme<liate, 
since strong pivss and word-of-mouth 
often lead the way. On the group's tour 
earUer this year. Doves lead singer 
Jimi Goo<lwin was "bowled over by 
the sheer ground-level support of our 
fans from what has been minimal 
radio, really. We couldn't believe that 
w e filled venues all over." 

Similarly, Gough is experiencing 
live success out of proportion to his 
album siiles. While Bewilderbeast has 
scanned relatively low numbers, 
Gough is selling out large clubs, 
including two nights this month at 
Los Angeles' El Rey Theater "The 
audiences' knowledge is much great- 
er [than my last time herel," Gough 
says, "They aren't scratching their 
heads, going, 'What is it?' " 

While their songs may not get mudi 
radio exjxisure, many of these British 
acts have their music heard by mil- 
lions via placements in advertise- 
ments. BiuUy Drawn Boy's music has 
figured in a Gap commercial. Doves 
lent a song to the American Red 
('ro.ss, and Coldplay's "Yellow" was 
used extensively in an ABC campaign. 

Lance Jensen, creative director/ 
president of Boston-base<l ad agency 
Mo<ieniista!, matched Badly Drawn 
Boy with Gap. He feels that these 
placements work for both the artist 
and the advertiser. "People aren't look- 
ing at it iis a sellout but as a way to get 
their music heard," he says. "British 
music works well. 
There's a certain 
intelligence to i 
their pop. We try 
to pick songs that 
have indie cred 
but don't alienate 
anyone." 

"Beautiful," the 
first single from 
U.K. group Man- bleakldt 
dalay, who.se V2 de- 
but Soliwc came out April 24, has been 
picked to launch new Est6e Lauder 
fi'agnmce Intuition. "It's about creat- 
ing opportunities to hear the music," 
insists V2 U.S. president Richard 
Sanders. "If it's done with the artists 
feeling comfortable, it's a good thing.'* 

Yet not all acts allow their music to 
be used for ads. V2's Sanders says 
Stereophonies have turned down mul- 
tiple oSem to have their .songs used in 
commercials. So has Gray. "Music is 
more' important than selling mashed 
I)otatoes or a dodgy jacket made in the 
Philippines," Gray says. Still, he 
admits, "it's staggering the amount of 
money you're offered." 

Even as these U.K. artists gain 
pre'stige and sales in the States, most 
soon learn to keep things in |)erspec- 
tive. Jast ask Gough, whose Beii'iltler- 
heast won the U.K.'s prestigious Mer- 
curj' Music Prize la.st yeai-. He quickly 
reiUized th;it the honor didn't mean so 
much stateside: "Someone said to me, 
'You've won the Freddie Mercury 
prize.' I didn't bother to correct them. 
I actually thought it was Idnd of cute." 

Assititance in preparing this story 
Mm provided by Jill Peiisetnick. 
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U.K. POP ACTS HAVE TO SPEAK NEW LANGUAGE 



(Coutiniu'd fnwi fxigc I) 

dozen observers to take the temper- 
ature of U.K. mu.'iic- for last year's 
Sept. y Issue, the reaction to EnglLsh 
lK)p trio BBMak was an otisis of [xxs- 
itivity in a desert of indifference to 
that genre. (Now the boy band's label, 
Telstar, is using the group's success 
acii)ss the pond to give a boost to its 
new' marketing camjKiign at home.) 

The pictiux' tuts brightene<l consid- 
erably for I '.K. |x)p since then, as it 
has for the countiy's productions in 
modem iwk with Ti-avis, Coldplay, 
imd Da\id Gray, among others. More- 
over, Dido !md Sjule have scored «ith 
axlult top 40 audiences, while Ii-eliind 
hasweigluil in with ;ur|ilay;uiil com- 
mercial recognition of its own. via 
Saniantha Mumba and the C'oiTS. 

As theii' labeU aflopt diflfeiing tiic- 
tics to break the U.S., Steps and 
S Club 7 team members, along with 



other eyewitnesses, agree that long- 
temi attendiuice in the mai-kelpliice Ls 
cincial to succes.<. But it is far fi-om the 
only factor. Also key aix- the ability to 
jwrfonti live; a band's image cumpaied 
with that of heavy-hitting U.S. acts; 
and the .siivxy to undeivtiuid, or con- 
vert to, the sonic and visual retiuire- 
ments of the American market. 

Maiy Collins, manager at Bomlers 
Btmks & Music in Newai'k, N J., says 
that in the case of Steps, there was 
something missing from the start. "It 
wiis just too light for American kids. 
Even preteens hei-e mjuire a smiill 
degi'ee of sophistication in their |)op 
music, and there was no edge to this 
gi'oup. They were almost too clean 
and innoc-ent, ikH ius tliat .-iounds. It 
was chai-ming. but it didn't work for 
this piut of the world." 

While a visit tJ> a U.K. concert fea- 



turing Steps or several other staples 
of U.K. |)0|) underlines that they're 
often "mum and daughter" nights out, 
Collins doesn't tliink that pliiys :ts well 
in the States. "You don't necessarily 
want to be a teen act that your Mom 
loves, too — or at leiust one that she 
comes to accept too readily," she says. 
"Even at a veiy young age here, you 
want your music to belong to you." 

aYWG THE IMKM JACK 

S Club "s Jon I .ee is thrilled at the 
act's first genuine U.S. hit at both 
mainstream top 40 and retail with 
"Never Had a Dream Come 'R'ue," a 
U.K. No. 1 last Decemlx'r But he is 
quick to :uimit tliiit "oiu' place isn't set 
there." In the States, though, "we feel 
pi'oud when we're there," he says. 
"We feel like we're flying the [British] 
flag, becau.se although things have 
improved loads, not a lot of British 
acts iui' middng it there." 

Ian Watkins (aka H) from Steps 
takes a somewhat different view. 



"We've got to start fr»m scratch in 
every country we go to, which is 
fine," he says. "But to uproot to (that) 
country and have to slog away . . . 
We've earned a lot of money from 
[the U.K.], so you think, "Why should 
we go iuiound the world and not earn 
anything?' America is so huge, you 
have to have commitment from your 
reconi company, iuid you've got to go 
over with the right song." 

S Club Ts first showing on a Bill- 
board chart wu'i on Hot 100 Singles 
Sales in Janu;u^' 2000, by which time 
it had burst forth in the U.K. via its 
own children's TV series, a debut 
No. 1 single ("Bring It All ISack"), two 
No. 2 seiiuels, imd a double-platinum 
album, S Club, all for Polydon In the 
U.S. during the pa.st yeiu-, the act had 
no fewer than three top 30 singles 
sales chart entries, each of them 
crossing the 1(X),0(X) barrier in .sjiles, 
according to SoundScan, without 
ever cracking the Hot 100. 

That lack of airplay support was 



iiLso suffered by Stejxs, The .Jive act's 
only U.S. chart im|)act has been a No. 
25 ranking on the singles s;iles list for 
'"IVagedy." (By contrast, that re-cord 
Ls just one of 10 con.secutive U.K. top 
five hits that the group has scored 
over the |)ast 2'/2 years.) 

By early May, S Club 7's sopho- 
more set, 7, had sold :W(),000 in the 
U.S., according to S<nmdScan. Its 
prenleces-sor (re*lease<l in the U.S. as 
S Club 7) hiul soUl :)14.(XX). Ste|)s has 
sold 200,000 copies of .S>/) One (an 
amalgam of its first two big-selling 
U.K. albums), plus 9K,0(I0 of the 
"Thigedy" .single. 

"The British music that the U.S. 
sees as relevant is dance and DJ- 
ba.sed elettronica, wliich will include 
2-step," .says Arista U.S. director of 
|)ublicity Matt Sheltxm, a Briton based 
in New York. "(Juitar and indie bands 
jare ;ilso] where' the U.S. is looking. 
Po]) — they're not that intere.sted in." 

If true, that may be because the 
(CtniliiiKcd oil piiffe US) 




by Silvio Pietroluongo 



*AlUS' RUN.IUST ABOUT DONE: Janets ".All for You" (\1i-gin) miiin- 
tains its hold on the No. 1 |>osition on The Billboiuxi Hot UK) for a sixth con- 
secutive week. "All" iil.<o completes the Hot UX) Irifecta by climbing to No. 
1 on the Hot KXI Aiiplay cluui after previously reaching the top of the Hot 
1(X) Singles Siiles ch;ut for four weeks. "All" is .Jiuiet's fii'st No. 1 aiiplay 
track in almost eight yeiu-s. Her prior chml-topper was "Again," which 
sjx-'nt four weeks at No. 1 in Novemlx'r \\Y-X\. 

The comjietition is coming on stiiing, however, and this will most likely 
he the final week at the top of the Hot UX) for,Iimet. Tvvo songs are' piime 
candidates for No. 1 ne.xt Issue: Destiny^ ChildV "Sunivor" (Columbia) 
imd "Liuly MiUiniihule" fn)m the all-st;u- quiutet of Christina Aguilera, 
Lil' Kim, Mya, and Pink (lntei-sco|K'). "Sunivor" hit retail on C'D-maxi 
and 12-inch vinyl May S ;mil will make its ftill imi)act on the chiut next is.sue. 
Tile single intikes it onto the .sales chart tliis week at No. 49, due to sti-eet- 
date violations. "Marmalade" is not .scheduUxl to be rele:ised as a single, 
hut it is making such strides at radio that it may not neetl iuiy sjdes ijoints 
to eventually reach No. 1. On the Top 10 "R-acks chait, "Manruilade" makes 
it to No. 1 in its sLxth week, tying for rapidity on the 2'&-ye;u--okl ch:ut with 
'N SyncVi "Bye Bye Bye" (.live) in April 2('xX) and Ricky Martin>i "Livin' 
lil \1(hi l,iKa"(C21 in May liKli). 

"MiUTnalade" is the Greatest Gainer/.Aiiplay winner on the Hot 100 for 
the fourth time in the la.st five weeks and increases its audience by 15 mil- 
lion li.'^tenei's, which is the .sjune audience ttttal by which "SiUTivor" dreiis. 
.\ similiU' g-din by "Mamialaile" imd decline by "Survivor" next is.sue would 
vault Aguileni & Co. piist both .lanet and Destiny's Child and into the No. 
1 slot on the Hot 1(K) Ahijlay chart. This would put pressmx! on "Survivor" 
to .'^an enough singles to tiike the Hoi UX) throne. 

B;i.se<l on the afoix'mentioned scenjuio. "SiuTivor" wouki nee<l to scan 
close to 2l),(XX) units. .Mthough that might not seem like much fora top air- 
play -song fi-om a .suiiei'sUu- act, the CD-m;Lxi and vinyl solely contjdn ivmLx- 
es of the li-ick, not the nuho version. The original version can Ix* found on 
the rex'ently re'lejised album, id.so titletl Survirtji; which scannwl moii' l\nm 
mum in its fii-st week out imd entei-s Tile BilUxianl 2(X ) at No. 1 . Will con- 
sumei's be vrilliiig to sjx'nd money on a higher-pria'd single that dix'S not 
incliule the more famiUiU' ivcoixling when they have ab-eady pmxha-sed or 
can get that version on the album fora few doUai's more? 

By comparison. Madonna's similar remix-only release of "What It 
Feels Like for a Girl" (MaverickAVanier Bros.) scans l:),.5flO units of its 
Cl)-ma.xi and 12-inch vinyl (17,000 units total, including DVD) in its first 
full week of re'lease, climbing 4G-2:i on the Hot KM). Although you can 
m-gue that this Ls Madonna's thii-d single from Miixir lus compiuxnl with the 
second relea.se from De.stiny's Chikl's Siiri'iivr, there' is no denying that 
in retail, nothing is guaranteed. 

Romeo is debuting: LU* Romeo, the 11-year-okl son of hii>liop artist 
Master P, hits the Hot Shot Debut on the Hot l(x') at No. ;{i witli hi; fiivt chjut- 
ing single "My Biiby" (Sou^a/No Limit/Piiority). "Baby" scans 2(v)(X) units 
and also enters the Hot 100 Singles Sides diart at No. 4. The No. '.ti debut is 
the highest entry by a debut male artist since fellow Priority act JT Money 
Featurint; Sole came in at No. 22 in the April ai, 1999, Issue with "Who Dat" 
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CHART 


ARTIST TITLE 

IMPRINT & NUMBEIW)ISTRiaUTINC UBEL (SUGGESTED LIST PHK:t OR EQUIVAIENT fO« CASS£TTE«» 


PEAK 
POSITION 


CT) 


NEW^ 


1 


^ No. 1/HoT Shot Debut 

DESTINY'S CHILDcOlUUBI»61<«,C«ill29e£Oie98l l««nl»o,l SURVIVOR 


1 


2 


1 




2 


JANET VIRGIN 10144 n2.9S/l&m ALL FOR YOU 


1 


3 


3 


1 


5 


VARIOUS ARTISTS A' SONT/20MBMINn/ERSAUCUI8&663,IP1C (12 98Ea'ie98! NOW 6 


1 


4 


2 




2 


TIM MCGRAW CURB 78711 112 98/18 98) SET THIS CIRCUS DOWN 


2 


CD 


NEW^ 


1 


STEVIE NICKS reprise 47372>WARr4ER BROS 112 g{ils.9S) TROUBLE IN SHANGRI-LA 


5 


CL) 


NEW^ 


1 


EDEN'SCRUSH 143 31164/lONDONSiRE HI gwusei POPSTARS 


6 


7 


4 


2 


6 


2PAC AMARU'DCATH ROW 49(»40-/INTERSC0fC (19-98/24 9BI UNTIL THE END OF TIME 


1 


8 


6 


3 


39 


SHAGGY A'- MM 1 120%' 11 1.9»1 7.98) HOTSHOT 


1 


9 


7 


9 


18 


UNCLE KRACKERA TOf IXX^VAATLANT)CB3279-/AG(11 9&17.98)BB DOUBLE WIDE 


7 


10 


5 




2 


CASE KF SOUL &4B62Gf'JDJMG fl2 9&'18.96J OPEN LETTER 


^ 




10 


7 


45 


NELLVA'^FO REEL 157743'/UNIVERSAL(12 9ai'18.98l COUNTRY GRAMMAR 


1 


12 


8 


6 


27 


LIFEHOUSEA DREAMWORKS 4S023lJ1^<TERSC0PE tU9a']7 98J || NO NAME FACE 


6 




13 


15 


7 


112 • BAD BOY 73039-i'ARI5IA(12,9a'l8 9e) PART III 


2 


14 


II 


13 


9 


EVE RUFF RTDERS 490W5*/INTERSCOPt (12-98/18.98) SCORPION 




15 


14 


14 


6 


TDAIM A AiAiADT rY^i 1 kUDiA ^^aQaojCDT 1 1 t 00 rrvi 1 7 oai r^DDD^^ IIIPITPD 
I nMm V ftlrrAHtjUjLUMDM D!wOa\jKl> [11 ■» tl4/ 1 / ,?al LJrtUrO Ur JUrllCn 


6 


16 


9 


8 


51 


DIDO A' ARISTA 19025 111 9ft'l 7.98) ^| NO ANGEL 


4 


17 


12 


10 


29 


1 lUD ni7lf IT A • 

J-^|J^^^,,?IZMT^A _ ^^^^ CHOCOLATE STARFISH AND THE HOT DOG FLAVORED WATER 


1 


18 


17 


11 


10 


DAVE MATTHEWS BAND A' f^CA 67988 ill 9& 18 96) EVERYDAY 


1 


OD 


22 


25 


28 


LINKIN PARKA WARNtftBfiCS 47755111 9&l7,58t IHYBRID THEORYI 


16 


(3D 


NEW^ 


1 


POINT OF GRACE W0RD85414^EPIC(13 98EQ(17 981 FREE TO FLY 


20 


21 


15 


5 


3 


SUNSHINE ANDERSON SOULifLATLANTiC93011VAGm-9a'179e) YOUR WOMAN 


5 


22 


20 


16 


40 


SOUNDTRACK A- CLiRB 78703(11 9&'17 98) COYOTE UGLY 


10 


23 


19 


12 


5 


GINUWINE • EPtC6%22-{I2 98EQ'189B) THE LIFE 


3 


24 


21 


19 


19 


SOUNDTRACK A MrRajRY(NASMviiii; 170069 ::i 9818 961 0 BROTHER. WHERE ART THOU? 


13 


2S 


23 


21 


6 


INDIAJVRIE MQTOWN01377G.\JN)VERSAL(J29a'i89BI ACOUSTIC SOUL 


10 


2i 


25 


18 


15 


DREAM A BADBOy 73037,'ARlSTA<11.9ai'17 9B) IT WAS ALL A DREAM 


6 


27 


29 


26 


30 


JA RULE A' MURKH INCj'OEF jam W2934'rtOJMG (12 98i'IS.96) RULE 3:36 


1 


28 


26 


28 


19 


NELLY FURTADO 0 DREAMWORKS 4502]7^1NT£HSCOPE 11 1 SB* 1 7 98J H WHOA, NELLY! 


26 


29 


24 


20 


32 


AARON CAnltn A JIVE 41/08 (1 1 9tH7 98) AAKUN b rAK 1 Y (LUMt bt III) 
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30 


27 


22 


29 


LUDACRISA D rufiENGT-A^yCtlDEf 5iB13B*'DJUG i296;65C' BACK FOR THE FIRST TlWE 
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31 


30 


21 


7 


TRICK DADDY* siiPNSLmE.ATiANTice3432*iAG(ii,9a.i7 9«i THUGS ARE us 


4 


32 


18 


4 


3 


BROOKS & DUNN AWSrANASHVlLLE6700J'm.G<129&'18 9B> STEERS & STRIPES 


4 


33 


16 
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BEE GEES uNiVERMi.54962e(L2 9&'lS98i THIS IS WHERE 1 CAME IN 


16 




34 
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E ° " 155 E4;8 96) "CBEAL: FOR ONCE IN MY UFE FEATURING VOND* SHEPARD 


34 


□L) 


37 


29 


27 


OUTKAST A' lAFACE 260 7 2 *,| ARISTA 112 9&18 96) STANKONIA 
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C36) 


40 


44 


24 


ENYA A REPRtSE 47426WARNER BROS (12 9&18 98) A DAY WITHOUT RAIN 


i; 


37 


28 


23 


28 


LbNNT lUMVI l£m VIRGIN 90316 112.9a 18 981 uKLnl to 1 Mils 
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38 


35 


33 


25 


THE BEATLES A apple 2932iCAP1TOL ill 9618 98) 1 


1 


39 


33 


31 


15 


JENNIFER LOPEZ A EPIC&3786I1?9BEQ'18 9B) J.LO 


1 


40 


38 


30 
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TANK emCKGROUND 50404* 112 98,il6,98) FORCE OF NATURE 
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41 


39 


27 


15 


0-TOWNA J 20OO0 (11 9&'17 98) 0-TOWN 


5 




47 


40 


10 


h^WtKk^ oId 195aCfiG (12,98 EttU 96) "^'^TA DON'T PLAY EVERYTHANGS WORKIN 
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43 


36 


38 


4 


SOUNDTRACK i^AW)548797flDjMG(12 9&'l8 98l BRIDGET JONES'S DIARY 


36 


44 


31 


17 


6 


SOUNDtRAtn • PlAY-TONi 856SJTPIC 112 98 £(118981 JUolt oi IMt rUSoYLiAlo 


16 


49 


45 


42 


26 


R. KELLY A' JIVE 4;705* (12 9a'l8 981 TP-2.COM 
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46 


41 


36 
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uiicm cm II r'Uii n a 

""S?L «°l'a9™!t?ifl.9a,l7 98. AIJUSWANASEING (1 JUST WANT TO SING) 
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46 


47 


50 


Ltt ANN WUMAUKA MCA FIASHVILLE 170099 (1 1 .9b'17. 98) 1 HUrt TUU UAnLb 


17 


QD 


NEW^ 
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IT ftjmJFV rDrcLAAnDi n -i Jrv;a.VDii-kDirv 1 1 i aiki i T Qa\ PI rV^n C\A/P AT AMD VTA 


48 


GD 


NEW^- 


1 


MONTGOMERY GENTRY COLUWBA INASHiflLLCWieTMNYIHASHVULEItll 9eEHl7 Mi CARRYING ON 


49 


50 


48 


45 


27 


U2 A- MERSCOPE 524653 112 9618 981 ALL THAT YOU CAN'T LEAVE BEHIND 
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51 


42 


34 
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AEROSMITH A COLUMBIA 620e8','CRG(12 98 EttieeB) JUST PUSH PLAY 
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52 


50 


41 


84 


CREED A" WIND UP 13053* (11 9&1B 981 HUMAN CLAY 
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53 


52 


55 


75 


INCUBUS A IMMORTAL 63652^PIC (12 98 EQ'1B98I MAKE YOURSELF 


47 


54 


49 


39 


42 


S»*£?JLu7-,tPe,n 9eE(»1798.H WHO IS JILL SCOn? WORDS AND SOUNDS VOL. 1 


17 


55 


56 


48 


20 


SNOOP DOGG A no limit 23225*.rrio«ity (12 W18-98I THA LAST MEAL 
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5S 


51 


37 


24 


CRAZY TOWN A Columbia &365*)3WJ (1 1 96 Eai7 98) ■ THE GIR OF GAME 


9 


57 


54 


56 


25 


SAOEA^EPICBS18S(12 98E(yi89ei LOVERS ROCK 


3 


SI 


44 


35 


7 


SOUNDTRACK buuground 10192 (12 Wl8.9ei EXIT WOUNDS — THE ALBUM 


8 


99 


55 


46 


22 


3LWA NIN£LrVES63961*itPIC(lI.98Eai798l 3LW 


29 


(0 


58 


67 
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SALIVA iSLAN0M29t9/iDjMG(l2 98 C0) EVERY SIX SECONDS 


S8 


61 


53 


51 


32 


LIL BOW WOWA^SOSOOET-cOLbMBtAfeSgsi'^PG i; 9aEQ:7 9ei BEWARE OF DOG 


8 


(2 


57 


50 


33 


FUELA 5»MUSIC69434tPICll2 98Eai7 98) SOMETHING LIKE HUMAN 


17 


a 


61 


58 


8 


JAHEIM DIVINE MILH7452'7W)LRNER BROS. (11-9*17.96) [GHETTO LOVEl 


9 


M 


43 




2 


KRS-ONE FRONT P)m;e/1N THE PAINT 8242-)K0CM 11 1 9^17 98) THE SNEAK ATTACK 


43 


ss 


66 


65 


24 


TIM MCGRAWA'CURB 77978(129»ie98l GREATEST HITS 


4 


66 


64 


78 


38 


OAVIDGRAYAato69351,rc»(16 98 C0)11 WHITE LADDER 


35 


67 


60 


49 


7 


JON B EDMONDS 69998/EP)C (11.98 E(H 7 98) PLEASURES U LIKE 


6 


66 


62 


32 


3 


ANGIE MARTINEZ elektra 6236&EEG (12.9&1B.96) UP CLOSE AND PERSONAL 


32 


GD 


78 


80 


30 


SARA EVANS • RCA(NASHVILLE)67964.'RLG(11 9&T7 981 BORN TO FLY 


62 


70 


59 


43 


5 


BIG PUN LOUD I963'.CRGI12 9BE0'13 96) ENDANGERED SPECIES 


7 


71 


65 


60 


21 


COLDPLAY % NETTWERK 30162^AP(TOL (16.98 CO) PARACHUTES 


51 


72 


68 




10 


DJ CLUE # ROC A FELLATXF JAM 5A2325*TDJFAG 1 12 9&18 98) DJ CLUE? THE PROFESSIONAL 2 


3 


73 


72 


64 


27 


GODSMACKA REPUBIIC 15966fl/UNIVERSAL (12 9&'18 98) AWAKE 


5 


74 


71 


69 


31 


?E??.'^A^ LIVE IN LONDON AND MORE- 


69 


7S 


63 


53 


19 


SOUNDTRACK • WALT WSNty 860687 117 96 CD} REMEMBER THE TITANS 


49 


76 


75 


89 


32 


KENNY CHESNEY • 8NA6797&RLG111 961798) GREATEST HITS 


13 


77 


73 


75 


50 


MATCHBOX TWENTY A' lavivatlantics3339'AG(12 9&iB98i MAD SEASON 


3 


78 


74 


73 


91 


MOBYA /; £:'M9*il09a'179a)O PLAY 


38 


QD 


83 


82 


88 


DIXIE CHICKS A* WONUMENT 6%78'SONY INASKV'ILLE) 112.98 ECi'18 961 FLY 


1 


80 


67 


57 


8 


ERIC CLAPTON WCit'REPRi&E 47566WAHSEH BROS 9&ia 5«l REPTILE 


5 


81 


82 


72 


IS 




28 


82 


70 


62 


7 


SOUNDTRACK WARNER 8R0S *80&B' 1 12 9&18 Ml THE BROTHERS 


32 


83 


76 


59 


II 


, , - rT :9 98C0) SONGS 4 WORSHIP — SHOUT TO THE LORD 


58 


84 


77 


68 


ID 


JESSICA ANDREWS • [>REAMWORKS(NASHVIUE)<lEO2Aa'INTERSCX>Pt(i0 9ai6 98l WHO 1 AM 


22 


85 


32 




2 


FEAR FACTORY ROADRUNNER 856 1 117 98 CO) DIGIMORTAL 


32 


86 


87 


83 


78 


FAITH HILLA walker BROS INASHVILLE; 473731^^ {12 9&'1S 98) BREATHE 


1 


87 


60 


63 


22 


K-CI & JOJO A MCA U 2396 1 12 9618 98) X 


20 


88 


85 


88 


33 


MADONNA A UAWRICK 47S9BFWAiiPiER BROS ll296i'169Bl MUSIC 


1 


89 


84 


120 


12 


TANTRIC MAVERICK 4797&'WARhER BROS (1I98CDjH TANTRIC 


84 


90 


90 


86 


54 


DISTURBED A GIANT 2473&'WARNER BROS 111 98:7 98) D THE SICKNESS 


29 


91 


79 


61 


5 


SOUNDTRACK GOSPO CENTRIC ;co3fi.Jiv£r:i ga :; ^si KINGDOM COME 


61 


92 


69 


52 


5 


?c^l'^^^,l^,^,^^ol^^EU « ' ^'^"^ LIVE IN NEW YORK CITY 


5 


93 


96 


35 


16 


MUDVAYNE 'lo name (i3S2l.XPtc (17 98 £(3 CO) ■ LD. 50 


85 


94 


94 


74 


6 


BILLY IDOL CHRYSALIS 28a:2.CAPlT0L (16 98 CDi GREATEST HITS 


74 


95 


86 


70 


25 


VARIOUS ARTISTSA'SQMT,';OMB)^UNIVER^'EM(8S20&CRG(1298Ea'189ei NOW 5 


2 


96 


98 


102 


30 


TRAVIS TRITT • COl JWSIA HASHWlLEI 621feKOh^ (KAWWiEl 1 1 1 98 Eli'l 7 981 DOWN THE ROAD 1 GO 


51 


97 


91 


116 


3 


RUSSEa WATSON decca A6e69S (17 98 CDl ■ THE VOICE 


91 


96 


88 


77 


20 


S «ii't!SIL* !-CK(ll «E0l! » N»S * «J- *1LL BECOROS PRESENTS QUEENSBBIOGE THE ALBUM 


53 


99 


89 


76 


30 


VARIOUS ARTISp * ..,„...,„„ THE FAMILY VALUES TOUR 1999 

F'.A<VL£S$GtF(Ef*49064r,INTERSCCf'E(:29ai89ai i nt rnmii. . wr^i-vt.^ ivwn t^^^ 


32 


100 


81 


87 


10 


AMERICAN HI-FI island SA2871 riDjMG 112 98 CDi ■ AMERICAN HI-FI 


81 


dD 


115 


113 


; 


VARIOUS ARTISTS 'MWWniKUIPr.l}FTN TFVlVvlMJOtTP'XUtBtlll 'MDSCUIDCFWC 
ll'-');r'WlWH( ylf DfO^P" ftfiiEt '11 S [K7 Sll nUFQWII'ljKHN. ILIiAI S il C.WLIfUL tn/^nv 


78 


102 


103 


95 


51 


DnITNtT ortAKdA J(VE 41704 (11 9&1B9B) UUrbl...! U(L7 II ALiAIN 


1 


103 


101 


93 


65 


3 DOORS DOWN A' REPUBLIC 15392(1(UN(¥ERSAL(12 9»T8 96)H THE BETTER LIFE 


7 


104 


100 


104 


19 


SOUNDTRACK OR£AMWOfiRS450279i1NTERSCOP£(18.96CD) ALMOST FAMOUS 


43 


dD 


BEENIRY 


2 


ESTEBAN CArsTAR8832(ia9a?5.98) LIVE! 


105 


106 


102 


96 


14 


LEANN RIMES <ajRB 77979(11 98(17 98) 1 NEED YOU 


10 


107 


93 


90 


34 


TNECORRSA )43aAVA(ATLANT1C833S2/AG(l! 96(17 98) IN BLUE 


21 


dD 


114 


111 


27 


TO«EfL*,OEfJAMMB203VID«(12 98,189e, THE DYNASTY ROC LA FAMILIA (2000 - 1 


1 


109 


95 


81 


1 


DAFT PUNK VIRGIN 49606- 112 98/18981 DISCOVERY 


44 



OAlDums with me gre^te^ sain gams this wMk. •Recording Industry Aun. Of America (RiAA) cerlificalion for n«l sKipmeni of 500.000 alburn units (GoKll. Afl>AA certificaliDO tor net shipment C I mMion units (PlBimum]. ^ RIAA certification for net inipmeni of 10 millKVi uniU (Diamom]). Numeral 
lollowins Platinun or Diamond symt>ol indicates album's mulli-platinum level. For txueO sets, and double albums with a running time of 100 mmiAes or rrwre, tt>e RIAA multiplies shipments by ttw number ot discs tntlloi tapes. RIAA Latin awards; o Cefirficat>wi tor net shipment al 100.000 units (Oro). 
A Cc«trficalion al 200.000 units (Plaimo)- ix CertiticatJon ol 400,000 units (Multi-Plattno). 'Aslensh indicates LP rs available. Most tape prices, and CD pnces tor BMG and WEA labels, are sugB^M) 'is's Tape poces marked EO, and all other CD prices, are equivalert prices, wtiich are projected tram 
wholesale prices. Greatest Gamer shows chat's largest und increase. Pacesener indicates Diggesi percentage erowtti. Heatseelier impact shows albunvs removed from Heatseeliers this week BindKales past o< present HealseeMr title, t 2001. BillboarO^PI Communicaliorts. and SoundScan, Inc 
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110 


108 


38 


» 


■N SYNC*" jm 41702 11 1 9W1B 961 NO STRINGS ATTACHED 


1 


111 


92 


79 


16 


SAMANTHA MUMBA miDCARMVLtrwAAM M9799<lNTifisc£RE 3Si B GOTTA TELL YOU 


67 


112 


105 


91 


24 


BACKSTREET BCJYS A" JIVE41743U2 9»l8.98l BLACK & BLUE 


1 


113 


97 


66 


19 


SOUNDTRACKA Hollywood 162?88i18 9BC0| SAVE THE LAST DANCE 


3 


114 


107 


103 


SO 


EMINEM A* wE&AniRMATH 490629'imTERSCOPE (12 9&ie 98) THE MARSHALL MATHERS LP 


' 


115 


104 


108 


93 


DESTINY'S CHILD A'coiUM«A69eTO'«lGll2 98E(yi898) THE WRITING'S ON THE WALL 




(HD 


118 


122 


35 


GARY ALLAN • mca nashvilu 170101 in 9frt7 98) SMOKE RINGS IN THE DARK 


84 


117 


99 


71 


4 


ANI DIFRANCO righteous base 024 124 98 CO) REVELLINO'RECKONING 


50 


OH) 


122 


131 


10 


DIRTY NFINITV 013S57AJNIVERSAI (12 9&'1B 9B1 THE PIMP 4 DA GANGSTA 


88 


119 


113 


100 


5 


Vnn Wt l I3 ■ 3 KAZUn ft lit BfM^A 1 1 i )W1I1 ^H) IVIUI'I^ 1 DUU 1 I 


95 


120 


106 


94 


55 


JOEA' jrvE 41703(l2 9Kiawi MY NAME IS JOE 


2 





164 


166 


84 


Greatest Gainer 

STINGA'AAM49O443rtMTtRSC0«(12,98/18 98l BRAND NEW DAY 


9 


122 


117 


109 


32 


MYSTIKAL A' jive 416%' (129»I8 98) LET S GET READY 


1 


123 


121 


97 


11 


ramuamolx* 1 9»m96l '"^^ WRESTLING FEDERATION: WWF THE MUSIC VOLUME 5 


2 


m> 


NEW^ 


• 


SOUNDTRACK cufle 787IS (12 Wl8-9ei DRIVEN 
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U.K. POP ACTS HAVE TO SPEAK NEW LANGUAGE 



ICiiiili 



U.S. industiy hns yet to see seven- 
fifj:iire album .sales frcim tunvnt out- 
and-out British teen proups. Mem- 
bers of S Club 7 arel Steps ai-e acutely 
aware of the ease with which U.K. 
top 4() acts can wither in the hothoastj 
of American pop and of what they 
must do to .sti»y alive. 

"We were |in the U.S.] a couple 
of months ago — everyone said, 
'You've fjnt to ain^ live,' " Lee says. 
"That's something we're up for — 
we're doing our tour live. In the 
U.K., they just don't expect it from 
you; is not live. I know we 
mime a lot |in the lI.K.j, hut you get 
a lot more respect if you sing, even 
if people don't like the song." 

S Club Ts audiovisuiU api)esU works 
for Robin -lones, PD of Radio DLsney, 



'In the U.S., everyone 
said, "You've got to 

sing live. " In the 
U.K., they just don't 
expect it from you. ' 

-JON Lee, S CLUB 7 



which has 49 U.S. stations (including 
in 18 of the top 21) markets). Its core 
audience is 9- to 12-year-olds. Of 
"Never Had a Dream Come TVue", 
she says, "It's gifat, the kids love it. 
Its a [Kip sound, ;uid they've grown 
fomi of the show with the gi^mp, 
so the visual is there, and with kids 



newsline... 

INDIE TBOPICAL lABa RMM Records has filetl a motion before the U.S. Bank- 
ni]itcy ( 'ourt of the Southern District of New York seeking permission to 
si ll ihe company to the highest bidder. According to Michael Lehman. 
R.Vl.M's bankniptcy counsel. Sony DLscos and Univei-sal Music and Vidwi 
Distribution have emerged as the two most intere.ste<l pirties. k May 31 
hearing will determine who will purcha.se the company, and a closing will 
pi-obably take place within 10 days. leoacobo 

SONG CORP. — an indcix-ndent, publicly traded miLsic comjiany with record 
pnxluction, mu.sic ])ubli.shing, imd rcconle<l music distribution businesses — 
sought protection .May 4 under the Canadian Bimkruptcy and lasolvency 
Act The move also covers the com|)iiny's wholly owTied subsidiju'ies: Song 
Kntertjiinment Distribution Inc.. Song I*ublishing Inc., fiong Recordings 
Inc., iuid Attic Music Ltd. Song Coip. shai'es closefl May 3 on the Can:uli:ui 
Venture Exchange at ,') Cimadiim cents (3 cents). Larry u-blanc 

BILLBOARD CEHTURY AWARD WINNER Randy Newman— along with Tom 
Waits and Heart's Ann and Nancy Wilson— has filed a copyright in- 
fringement law.suit against MI':i.com. In the lawsuit. file<l May 7 in the 
U.S. District Court in Los Angeles, the artists allege that MPi.com ille- 
gally copied 270 tracks foi* u.se on the Web company's My.MP3.com stor- 
age locker service. The acts self-administer publishing rights to the 
tr.icks. San Diego-bjised MP3.com said it has not been served with the 
lawsuit and declined comment EILEEN FrrzPATRlcK 

EDGAR BRONFMAN JR., vice chairman of Vivendi Universal, w hicli owns 
Universal Music Group, will join RealNetworks president Roger 
Glazier as a confirmed paneli.st at a May 1 7 hearing about online music 
before the House Subcommittee on Courts, the Internet, and Intel- 
lectual Property. They will join ASCAP songwriter Lyle Lovett, 
MP3.com president Robin Richards, and National Music Publisher.s' 
.Assn. president Kd Murjihy. bill Holland 

TINLEY PARK JAM, a Chicago-area promoter, has filed a breach-of-contract 
suit Feb. 2M in Cook County (III.) C'hancen' Court ag-ainst piulies including 
SFX Entertiiinment, related to the booking of Chicago market venues the 
World Music Theativ in Tinley Park, III., and Alpine Valley Music Center 
in Kast TKiy. Wis. (Billboard£ui/e(in, May 10). .liun's interest in the facil- 
ities was bought out by SFX in 19!)!). but the company maintained a co- 
booking agi"eement with SFX that the suit alleges SFX \iolated. SFX offi- 
cials declined to comment. rat waddell 

FIVE MUSIC INDUSTRY EXECUTIVES have filed a breach-of-contract suit agsiinst 
N:Lsh\ille-ba.scd Gayloitl Entertiiinment Co.. following Gaylord's scrapping 
of plans to oi>en a new reconl laV)el (Billboard£u//eftn, May 10). Rick 
Shedd. Mike Owens. Denisc' Nichols, Bi->'an Switzcr, and Kevin F.rick.son 
claim Gaylonl did not honor contracts to hii'e them at the new label. The suit, 
filetl April 25 in Davidson County (Ttenn.) Chancery Court, .seeks comix-n- 
satory damages 'In an amount to be proven at trial." ray waodell 

GROOVE ASYLUM INC. and Groove A.sylum Mu.sic Publishing Inc. have filetl 
a five-count lawsuit against P'amous Music Coip.. alleging that Fiunous 
breached a Miuvh 1!)!)2 co-publishing agi-eement th;it encompasses an April 
19!)2 co-publishing pact with Groove songwriter/producer Christo])her 
"Tricky" .Stewart. Charging that Famous failed to honor Groove's one- 
third copyright ownership interest and income participation for songs 
delivemi under the fifth and sixth (»ption i)eri(Hls of the i)act. GrtxA'e seeks 
damages based on a full accounting for those periods. The suit was filed 
May 8 in Ix)S Angeles Superior Court. uail mitiiiell 



that's incredibly important. 

"We're building affinities for cer- 
tain geni-es of mu.sic with these kids." 
Jones adds, "and I think it will can-y 
through with them. I think it's the 
s;une as if you start to shop at Kmait 
when you're younger — when you're 
okler you still want to go to Kmart." 

H of Steps recalls that when the 
giDUp fii-st visited the U.S., it touix-d 
with Jive kibelmate Britney Sjx'ai's. 
The aspiring acts wouki name-check 
eiich other in interviews ;uid "could lie 
playing in a cattlefield one day and a 
department .store the next." But he 
now realizes that Steps' eai'ly materi- 
iil was un.suited to the more knowing 
ta.stes of Ameiicim |x)p con.sumei's. 

"With the music we had before, it 
was very fun, happy, skippy, and 
that was basically down to [produc- 
er] Pete Waterman," H says. "I'm 
not knocking him, it made us very 
successful, but looking back at the 
image I think, '\Miat the hell was I 
doing'.'' We were ba-sically jumping 
around in yellow jKnlal-pu-shei-s and 
banana-hoop tops, imd Britney was 
coming on aftenvanls looking fan- 
tiLstic. It didn't work — there was not 
enough thought coming into it. 
When we stai'led, we didn't really 
look at the big picture. We had a one- 
single deal, and w^e were basically 
playing everything by ear." 

Jive is said to be working now on a 
fresh U.S. strategy for Steps, al- 
though executives at its American 
company were unavailable for com- 
ment as the group recorded a new al- 
bum. Meanwhile, the act continues to 
focus on the U.K. with a single. "Here 
iuid Now'"/"You1l Be Sorry." due May 
28. Both songs are fi-om the double- 
platinum-certified Buzz album. 

"From this side of the Atlantic, we 
w'ere pretty plea.sed with the [U.S. 
reaction to Ste|)s[," says Stiuut Wat- 
son, managing director of the Zomba 
InteiTuitionjU Reconl Gi"oup. "But air- 
play was a problem. The new album 
will allow more access to the I'.S. and 
international mai'kets than before." 

S Club 7 returns to the U.S. in July 
for three months to shmrt a thiitl TV 
series. A&M Records pre'sident Ron 
Fair iwints out that this cros.s-me<lia 
e.\i)osure is invaluable. Still, he aikls, 
"We're e.xcited about theu- develo|>- 
ment as a live act. coming off their 
successful U.K. tour." 

Greg Sambrook, Polydor U.K. 
heail of international, adds that the 
value of "g*)od radio reconls" cannot 
he ovei'sUtX'd and th.^t "Never Had 
a Dream Come D'ue" — co-written by 
fonner chart .stjir Cathy Dennis — is 
"one of those great ballads. Inter- 
scope has been incre<libly .successful 
in the last couple years. They get half 
a sight of the goiil, and they put the 
ball in the net." 

Whatever the problems of image 
"tr.inslation," Marlon ('reaton, man- 
ager of San Francisco indie store 
Reconl Kitchen, says that it Is simply 
a matter of "finding the right song," 
as S Club 7 h:is now done. " 'E.xperts' 
can go on ad nau.seam about things 
like image imd geogi-aphic point of ori- 
gin, but a gixxl song .sells, |)eri(xl," he 
says. "When .Ste|js find the riglit .song, 
there's no reason to believe that they, 
too, won't have a hit" 

Additional reporting provided by 
Larri/ Flick, ftasliauii Hall, and 
Frank Sa,i-e in Xew York. 



/betweentheN 
(jULLETSj 



bij Geoff Ma ufield 

Bigger THAN EVER: There was zero suspense over whether the 
new Destiny's Child album would nile The Billboard 200 its first week 
out. The only question was how big it would be. The answer: ()(>3.(X)0 
units, 9.()'"'f bigger than last week's impressive Janet bow. 

It is the second week in a row lh;it the big chiut has seen ;ui iict achieve 
a career-high Soun<ISciin total and the .second straight week that a label 
has notched its biggest SoundScan opener. Destiny's previous high was 
l(>i,000 for sophomore album The Writing'.i on the Wall, a hit during 
Christmas week of 2000. That title's seconcl-largest week oceurre<l dur- 
ing another holiday ft-ame — during Easter of the .same year. A month 
after "Say My Name" reached No. 1 on Hot 100 Airplay and just as 
"Jumpin', Jumpin' " began its radio assault. Writing movetl 1.58.(X)0 units 
on the chart that ap|)eared in last year's .May (> Issue, the album's ;i!»th Bill- 
boaiil 200 week. "Name" and "Jumpin' " started a streak that has seen 
four straight tracks to)) the all-format Hot 100 Air])lay list: the two that 
continued it. "Independent Women Part I" from the Charlie's Angels 
soundtrack and the ciui'ent "Survivor." both appear on the new Destiny's 
Child album, also titled Stirriror. 

Meiuiwhile, Columbia's previous fii-st-vveek high in the 10 yeai's that Bill- 
boiml has u.sed SoundScan data anive<l in May 1!)99. when Ricky Martini 
first EngUsh-language album banged the gong with (Xil.OtKI units. The 
label's biggest week for any album, however, was set by Mariah Carey, 
who.se Dai/dreani scannefl 760,000 units during the Christmas frame of 
\<m, the title's 12th chail week. 

Last week, when Janet started with (i05,(XXI copies, marke<l the biggest 
SoundSeui week ever for Vii'gin.'I'he .s;ime iutist hekl the label's pn'vi(XLs top 
week, which was set when l!)!)3's joiirt. debuted at No. 1 VYith :i50.000 mills. 

.As noted here last issue, this is the fii'st time since last November — when 
Backstreet Boys ( 1 .6 million units) followed the Beatles' (.59.'),()0() units) — 
that The Billboaitl 200 has seen back-to-back albums debut at No. 1 with 
.sums above the .")n().0(X)-unit mark. 

Omnipresent women, part 2: it is no coincidence that Des- 
tinyls Child joins Janet as membei's of the hiilf-million-plus club. Like 
Jiinet's Ali tor You, setup for the new chart champ began long before the 
year 2000 sang "Auld Lang Syne." The aforementioned "Independent 
Women" first dented the Hot 1(K) .Aii-j)lay list in last year's Sept. 23 issue 
and helped the Charlie's Angel album reach as high as No. 7. "Women" 
was still in the top 20 in the March 10 issue, a week before the title track 
from the trio's new album debuted on the audience-ba.sed chart. 

The gals have also been i-ather visible on the tube for more than half 
a year. They were winners at MTV's Video Music Awards last Sep- 
tember, the Billboaixl Music Awanls the following December, and the 
Grammys this pa.st February, turaing in performances at the last two 
shows, as well as the Kids Choice Awanls last month. During Sunmirr's 
release week, much promotion was afoot for Beyonce Knowles' star- 
ring role in MTV's Cannen, VYhich premiered May 8. Of course, one 
could also argue that the success of Destiny's Child's previous album, 
with four top 40 .songs, including two No. is on The Billboard Hot 100, 
also did much to pave the road for the new set's success. The Writing's 
on the Wall (now No. 1 15) has charted as high as No. 5, moving 5.8 mil- 
lion copies, acconling to SoundScan. 

Sales, with SALSA: with improved ratings over the previous 
year (Billboard. May 12). all but one of the 1(5 acts who played the Bill- 
board Latin Music Awards, which aired April 29 on 'Telemundo, see 
increases over the prior week. Of them, five bullet on The Billboard 
Latin 50— Lupillo Rivera (S-4, up im ), Thalia (25-20, up 129; ), Son 
by Four (:U-23, up 3Kf ), Alejandro Sanz (3.5-21, up S5%), and Joan 
Sebastian (31-2(), up \19r) — while a sixth, by Ricardo Montaner, re- 
enters the chart at No. 37, with sales more than doubling over the pre- 
vious week. Bubbling imder the Liitin albums list, Los Lobos, who won the 
night's El Pi-emio Billboard Award, .see two albums advance, including the 
bo.xed set Mas ij Mas. 

Big sjiles duiing Easter week make it moi'e difficult to judge the im[)act 
of two other recent avvai-d shows. The Blockbu.ster Awanls, which aired 
A|)ril 11. siiw four albums that featured the night's three mu.sical per- 
fonnei-s (LeAnn Rimes, Creed, and Ricky Martin) gain, with two of 
them bulleting on the April 28 Billboard 2(X). However, given the week's 
holiday traffic, it is hiutl to sort out how much of those increases stemmed 
fi*om the Fox six?tial. Similarly, all four of the music acts featured on Nick- 
elo<leon's April 21 Kids Choice .Awanls (Destiny's Child, LU' Bow Wow, 
Backstreet Boys, and Aaron Carter) all slid on the May 5 chart, the 
week that Easter's impact dissipated . . . Stevie Nicks enters at No. 5 
with 10!),(XX) units, her highest solo nmking since l!l8;Vs The Wild Heart 
hit the same peak, and her biggest SoundScan week ever, besting 1994's 
Stivet Angel, which started with 27,000 units. Thus one veteran lafly, with 
a bevy of promotion from cable's V H 1 , outmu.scles a new group of young 
ones, Eden% Crush (No. fi, 99,000 units), who benefited from the Pop- 
stars series on broadcast network WB. 
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TOURING ACTS CAN REAP REWARDS 

(Coiilinited fmm iHige I) 



Coldplay, David Gray, Dido, and 
Badly Drawn Boy. "TheyH come over 
here and play a dozen or so dates, go 
home, and then come back a couple of 
months later and try to build on that." 

Finding that time isn't always easy. 
Carole Kinzel, Creative Artist 
Agency agent for Radiohead, says, 
"The problem with a lot of (overseas) 
acts is they don't dedicate enough 
time in the U.S. to really breaking 
here. The situation has been exacer- 
bated because now the worldwide 
market is so enormous that every ter- 
ritoiy is vying for bands:' attention." 

When touring .>ichedules go awry, 
labels .sci-iimble to rewiite their mar- 
keting plans, since acts often ai-en't 
available for months at a time. Such is 



BY ADAM HOWORTH 

LONDON — "It's a nugget if you dug 
it" As aphorisms go, that remark at- 
tributed to Lenny Kaye — compiler 
of Elektra's 1972 collection Ntiggetn: 
Oriffhial Artyfach From the Firttt 
PsycheMic Era 1965-1908— was as 
faithful to the time as the musK itself. 

With Rhino's June 19 release of 
NiiggeUt II: Original Artyfoctx From 
the British Empire & Beyond, Kaye's 
words still ring true. But the likeli- 
hood of anyone having heard more 
than a handiiil of these 109 tracks — 
let alone "dug" them — is remote. 

The Nuggets story began in 1972, 
when Elckti-a founder Jac Holzman 
recruited journalist and fiiture Patti 
Smith guitarLtt Kaye to help him com- 
pile a double-album showcasing the 
crejun of 'l)<)s U.S. garage and psy- 
che<Wlic huvh — the original "jjunks." 

With their tuszcd-up guitjffs, beat 
melodies, and do-it-yourself ethos, 
acts like the Electric Prunes, Blues 
Magoos, and the Standells were 
proto-punks and the precursors and 
inspiration for bigger names that fol- 
lowed — the Stooges, the Ramones, 
the Se.\ Pistols. At the time, they 
were virtually unknown; their coHa- 
tkm on Nuggets served to recognize 
the genre as a genuine strain in the 
evolution of American [wp mvae. 

Fast-forward 25 years, when spe- 
cialist reissue label Rhino Records 
decided to revive the original double- 
album as a four-CD boxed set with a 
slew of extra singles as bonus tracks. 
The Niiggets set found its way onto 
critics' end-of-year polls and sold 
"40,000 units — four times what I 
thought it would sell and 10 times 
what the original double-album sokl in 
■72," says Gay Stewart, Rhino VP of 
A&R and co-producer of both sets. 

Nuggets II is a companion piece 
rather than a sequel to the original, 
populate<l by the allied groups that 
trailed the British advance paity of 
the Beatles, the Rolling Stones, the 
Kinks, and the Who but fiiiled to make 
it much beyond the U.S. coastline. 

This time, instead of such cult U.S. 
names as the Thirteenth Floor Ele- 
vators or the Chocoliite Watch Band, 
there are hits and misses from the 
length and breadth of the U.K. and 
beyond. British chart singles from 
such key '60s names as the Pretty 
Things ("Roealyn'O, the Small Faces 
(Here Comes the Nice'O, (r the Move 



the situation in which V2 finds itself 
with Stereophonies' Just Enough 
Edncntinn to Peifarm, which came out 
in late Api"fl. A UiS. tour, slated to start 
Monday (14), was canceled abruptly 
when singer Kelly .lones fell ill. 

"The tour was key to our promotion 
of the band," laments V2 Records VS. 
president Richard Sanders. "The 
radio impact date |for single "Mr. 
Writer"] was post-tour in order to 
build up a groundswell before we 
went to ra(lio. Before, we've tried to 
get a modem ix)ck stoiy out of the box, 
and that deterioratetl without having 
the band here. Now we're fticked." 

Realistically, the next time Stereo- 
phonics can come to the U.S. is in 
August. Because of the delay, the 



("I Can Hear the Grass Grow") sit 
alongside such one-hit wonders as 
Tbmorrow ("My White Bicycle"), Les 
Fleur de Lys ("Circles"), and the 
Action cni Keep Holding On"). 

"The impoitant thing is that these 
are really good, not just curios," 
Stewart says. "And I w anted to give 
them access to the American mar- 
ket they never had before." He adds 
that producing the set was "a labor 
of love, five times harder than the 
first Nuggets, because it was harder 
to find the licensing." 

Stewart's fellow Nuggets II pro- 
ducer Alec Palao suggests that "no 
record collection in the w orld would 
have all of these records." Rhino esti- 
mates that the cost of buying each of 




THE PRETTY THINGS 

the singles on the second collection 
would work out to $21,940;57, com- 
])aro<l with the compilation's suggest- 
ed 1l< of Svl.ilH — a high priiv for a set 
that Slewiut ironiodly notes will cany 
the sticker "Contaias no hits." 

Pretty Things guitarist Dick Tay- 
lor — ^whose band features three times 
on Nuggets II — says that, in retro- 
spect, there was a mutual appreciation 
between g;u->igc bands on both sides 
of the Atlantic, although none of the 
parties knew this at the time. 

"Bands over there (in the U.S.] 
were listening to us, and we were 
influential," Taylor tells Billboard. 
"There were two parallel scenes 
going on — neither of whom knew 
much about the other." One factor 
that weighed against the Pretty 
Things breaking the UJS. was 196T8 
Summer of Love. The guitarist 
recalls, "It was the start of the flower- 
power era, so we went back to our 
"undergroundy' roots. We were the 
rebels' rebel band in Europe." 

Joe Foster — who produced the 
Creation's eponymous comeback 
album in 1996 for the U.K label the 
band inspired. Creation Records — 



label has decided to not put aU its pro- 
motional muscle behind "Ml'. Writer." 
Instead, Simdcrs says, 'Sve'll just let 
that die and get in sync with the I'est 
of the world w ith the next single, 
'Have a Nice Day.' " 

On a happier, healthier note. Gray is 
on his fourth U.S. swing to support 
Wiite Ladder, with this outing indud- 
ingtwo.'soldHiut KiulioCity Mimic Hidl 
dates. Dido touiv the U.S. foi' the fourth 
time in June and July, with TVavis. Cold- 
play plaj's 2,00O<3ipacity to 5,00O«q)ae- 
ity ixwms on its .second fiill Ui5. toui- in 
June, culminating with a sokl-out June 
28 Radio City Mu.sic HiUl show. Oi his 
second VS. outing, Baflly Drawn Boy 
is playing rooms moiv than double the 
size he perfoi-med in jast months ago. 



also remembers the Pretty Things as 
a hit in Europe. "In Holland, they 
were the biggest band ever, and as a 
London live band, they were huge," 
he says. "Malcolm McLaren alw ays 
said that the Pretty Things were 
much better than the Stones. They 
were really loud and insane." 

Former Creation Records head and 
now Poptones CEO Alan McGee — 
whose own former band Biff! BangI 
Powl took its name from a Creation 
track — says, "Gixxips like the Action 
and the Creation changed how' I 
thought about music — they were .sem- 
inal, pop-art psychedelia and great 
undiscovered songvMiters." 

As for public response, Chris 
Richards, pop buyer at Ann Arbor, 
Mich.-bas«l Bordere Books & Music, 
estimates that .sales for Nuggets II 
coukl reach "(fi of the first set. "Not 
many [people knew who the Creation 
were until [the "9** mo\ie] Rushnuire 
came out (with "Making Hme" on the 
soundtrack], and that's what it takes," 
he says. "If they got to hear it, they'd 
love it" 

Of the third-generation guitar 
bands that emerged in the wake of 
punk's heyday in 1976-77, British 
group the Jam was perhaps closest in 
spiiit and appearance to its Nuggets 
II forefatliers. Jam leader Paul Weller 
tells Billlxxml he was oblivious to his 
group's debt, in particular to the 
Action: "1 hadn't heard of them till 
John Peel (late-night DJ on BBC 
Radfa) 1] said we sounded like them." 
Weller's intro to this lost era of guitar 
music showed him "a world I hadn't 
heard before." Once hooked, the 
singer was struck by "the look and the 
image — good bamets [haircuts]!" 

Martin Bandyke, music director at 
WDET Detroit, eagerly awaits 
Nuggets II. "I w~as bom in 1954 and 
love all garage rock," he says. Via his 
ardor, WDETs 200,000 ILstenere will 
also get some blasts from the pa.st. 
"For sure 111 be playing it" Bandyke 
says, adding that Willy Wilson's vin- 
tage rock'n'roll show on the station 
will also air a feature on the set 

Rhino's Stewart points out that, for 
a listener into "bands like TVavis, 
Oasis, R.E.M., there's something here 
to get excited about Nuggets II Is a 
set that's supposed to inspire passion- 
ate discovery. If you don't pick up this 
record alongside the new U2 record 
or Beck, then we've feiled." 



"When people see me live, that's 
when the penny drops and they real- 
ly get it," .says Gra.v, who notes that 
he has never done four U.S. tours to 
support a release before. "It's impor- 
tant for me to be out there to repre- 
sent myself properly. I've been tour- 
ing behind thus record since it came 
out (internationally] in 1998. I've been 
touring within an inch of my life." 

Ami that's what it takes, according 
to Diamond. "When I sign a band, I 
know it can take three to five years to 
become a viable headliner, where it's 
creatively and financially profitable," 
he says. "It takes commitment." 

These acts ai-e succeeding becau.se 
their performances — not their ac- 
cents — are striking a chonl with fans. 
"The common denominator is they're 
writing good songs, and they're real 
|x»ple," .siiys promoter Seth Hurwitz 
of Wa.shington, D.C.-ba.sed I.M.P "A 
lot of people I know w ho are into 
David Gray, I don't know if they think 
of him as being British. I don't think 
this is like the early '80s with Echo & 
the Bunnymen, New Order, Dcpeche 
Mode, and the Cure, where there 





Brits On The Road 


The following are the top 10 U.K. 


touring acts in the U.S., based on con- 


cert grosses for first-quarter 2001. 


Figures have been rounded. 


1 


ELTON JOHN ttiMdwt»«iB»yJoal) 




TnOU gnisK S2).ai6,(M0 




Tbul auendancp: 2CUX» ( 15 shows) 


2 


SARAH BRIGHTtlAN 




tatal gross: $4,138,000 




Ibtal attendance: 69,000 (17) 


3 


STING 




Ibtal gross; C08S,000 




lUal attendance: 39,000 (5) 


4 


JEFF BECK 




TtiUd gross: $1,505,000 




Ibtal attendance: 43,000 (21 ) 


5 


DURANDURAN 




Total gross: $1,014,000 




Tatal attendance: 52,000 (4) 


a 


DEF LEPPARD 




Total gross: SH«9,000 




Ibtal attendance: StOOO (1) 


7 


JOE JACKSON 




ToUil gross: $250,000 




lUal attendance: 9,000 (8) 


8 


THE WATERBOYS 




1M\ grass: $134,000 




lUal attendance: 5,000 (4) 


9 


COLOPLAV 




Ibtal graE $102,000 




Total attendance: 7,000 (4) 


10 


RICHARD ASHCROFT 




Tbtal gross: $99,000 




Ibtal attendance: 5,000 (7) 


Scnree: Amuamaa Buaiim*. 



really was a British influence." 

Radiohead is a band that devoted 
touring time to the U.S. early on. Its 
|)ath, since Kinzel begstn booking the 
act in 1994, provides a blueprint of 
steady growth for up-and-comcrs. 
Radiohead opened for .such acts as 
R.E JW., PJ Harvey, and Alanis Moris- 
sctte to augment its own headlining 
efforts. Creative AitisUs Agfncy gi^ad- 
ually took Radiohead fitim iVXKseat to 
1310-seat rooms. This summer, the 
band will play lai'ge outdoor venues 
with capacities as large as 20,000. 

"Railiohe;ul did it light in that they 
wanted to ])lay venues where they 
could .sell out, creiiting a ftmir," Kinzel 
says. "There is such divergence be- 
tween w hat happens airplay-w ise, 
CD-sales- wise, and toiuing. The intel- 
ligent way is to approach touring as a 
separate entity and present (the 
band] as a touring attraction. That's 
how you build a touring (an bitse." 

Asuistance in preimring this story 
proinded hy Melinda Neunnan in 
Los Angeles. 



THIS WEEK@ 



BilllKMld 

^ .COM' ^.^^ 



Visit Billboard.com for live 
reviews of Sigur Ros, Autechre, 
and ttie annual Jazz & Heritage 
Festival in New Orleans 



Exclusive 
Album Reviews 

Les Claypool's Frog Brigade 

"Live Frogs - Set 1" 
(Prawn Song) 

John Moyail & Friends 

"Along For The Ride" 
(Eagle) 

MorK Lanegon 

"Field Songs" 
(Sub Pop) 



Free Digital 
Downloads 

News Updates 
IMce Dally 

Hit Fradict Previews 
Every Monday 



News contact: Jonathan Cohen 
jacohen@blllboard.com 



■ BPI C0«IMUMCAinNS MC. • PrmdeM & CCO Jotai B. Babcock Jr. iKOtm Vice PiCHknts: Maili Omci 
IMedi^ Group). RfllMft J. Dowling CF^ & TV &oup). HowanJ Lander (MuSJC & Uterary (>oups) • Senor Vice Prev 
denls Paul Curran (Coosixiier Ooi^il. RobMt MontMnayor ICiicuUDor) & Databases! • Vice Presidefits Dalilite 
KahMrcm (Hft). Qenn Hatranian [Books). Deborah Patton (Conmncations) • Chavmai Emeritus: WJ}. LMaford 

■ VNU BUSICSS MEDIA • President t, CEO Jotn tWckanhanv Senor Vice President/^siness Development 
Greg Fairar. Chief Fauncial Othcer: Joaepb Furay, Presideiit. VNU ExixtstKxis: Jamet Bracken. Presideflt. VNU 
eMedia Jeremy Grayzel 

OCepyriflit 2001 by BPI Cwenuncalicni Inc. No pifl e( Ms piM c Hicn may be rtfjroduced. itmd in any rvfrlevil lystam. 
or ba mn iKHO. ^ any form or by any maim. ih LU wfc . mactianlcal, pholocapyvic. rocordmc . or oIlMrMM. uttvMl th< (ffMr 
artlin ponnluion of (he pubkshor OlifiOMID MAGAOC (ISSN 0006-25101 Is pubWwd waeUy oxcoot for ttw first WMk In 
January, by BPI Commiailcatxins kK- 770 Broadway. Now >b(k. N-Y- 10003-9595 Suttscripbofl rata: amual rata. Conttnontal 
U S S299 00 Continental Europe 229 pounds Billboard. Tower House. Sovereign Parii. Market Harborough. Lolcostenflire. 
England t£ 1 6 9eF Registered as a newspafier at the Bralsh Post Offke. Japan 109.000 yen. Musk tabobu . Denva Biddmg. 
2iid Fkxir. 11-2. l-CHome. MiaA><!otnla. SliinBiawakii. Tokyo 141. Japan. P«io<ti:als postage pakl at New Visk. N-V. and 
at addakmal maiev e(lic«. Pxmaaar please send changes of addttes u BBieanl. P 0. Bos 2011. Marion. OH 43306- 
II 1 1 . Ciaraia and bail capiai ot BKoiid n BiraUk on micioan koni Kraui Mknhnn 
or Xaroi Uitranlly HinAiit. P. 0. Boa 134C. Ann Arbor. Hell. 41106. For Glow Siiiiefli^ 

Fcr S«l>sciip6(n kionnalain ca< l-KI0-;454322 (Ousida U.S.: 740-362-3322). For any oAar Mormaton cd 6466S44400. 
Canada Po< Corp. bUenialkaialPlMcabons Mai AgreooiM 10921920. Vd. 113 Iiaua20. Piktad Inllie USA 

H yoj (to not iusli to receiw prmNAcnal material fn]m maders odier ttian Bilioanj Magazines, please 



Mm Kemis tmplre's Hack Treasure In 'Kuggets W 



BILLBOARD MAY 18, 2001 



www.bMlboard.com 



89 




AN UPDATE ON BBMG EVENTS & HAPPENINOS 



Dance Music Summit 
Takes Shape For 2001 



Billboard's eighth annual 
Dance Music Summit is gaining 
momentum, with the recent con- 
firmation of panels, performers, 
and participants. 

This international assembly of 
(lance music's elite, sche<iuled for 
July 24-26 at the Waldorf Asto- 
ria in New York City, will fea- 
ture daytime jjanels covering all 
aspects of the dance and elec- 
tronic music busi- 
ness. At night, 
Billboard's Dance 
Music Summit 
will fill New 
York's hottest nightclubs with 
some of the world's best dance 
artists and club DJs. 

The panels will host some of 
the industry's most iirominent 
executives, producers, Internet 
pioneers, promoters, and D.Js. 
Panel topics include Artists, Pro- 
ducers, Remixei-s and D)s; A&R, 
Marketing, & Promotion: Inter- 
national Dance; Internet/Digital 
Radio; Nightclubs; and Women in 
Dance. Among this year's con- 
firmed panelists are Tom Moul- 
ton, remi.xer/producer; Michael 
Cohen, Warner Music Group; 
Seth Neiman, Music Choice; 
Peter Rauhofer, Star 69 Records; 
DJ Paulette; and others. 
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In addition. Billboard dance 
music editor Michael Paoletta 
will be paired with a luminary 
from the dance/electronic music 
community in a face-to-face 
interview, followed by a Q&A 
.session. The conference will also 
include an exhibition area fea- 
turing the latest technology and 
products in the dance/electronic 
market. 

Artists sched- 
uled to perform so 
far include Ultra 
Nate (Strictly 
Rhythm Records) 
(jaynor (Logic 
Past performers 
include Martha Wash, Krankie 
Knuckles, David Morales. DJ 
Skribble, Chicane, Wamdue Pro- 
ject, Joey Negro, Todd Terry, 
Joe T. Vannelli, and Peter 
Rauhofer. 

For more information on the 
2001 Billboard Dance Music 
Summit, please visit www.bill- 
board.com/events/dance, or con- 
tact Michele Jacangelo at 646- 
654-4660. For registration and 
group discounts, contact Phyllis 
Demo at (>46-654-4()48. For spon- 
.sorship information, contact 
Cebele Rodriguez at 646-654- 
4648. 



and Gloria 
Records. 




TWo Above Par. Gene Smith, international sales dilator, and Irwin Komfeld, 
associate publishef/workJwide director of sales for BilltMard, receive a token of 
appreciation for their continuing efforts to assist in the search for a cure for dia- 
betes from the Diat)etes Research Institute. Smith and Kornfeld were honored 
for tfieir role as Tennis and Golf Chairmen, respectively, of the Hope & Harmony 
Golf and Tennis Tournament. Tbe award was presented April 23, at this year's 
Billtxtard Latin Music Conference and Awards in Miami Beach. 



Billboard Dance Music Summit 

Waldorf .\.sloria • New York City • July 24-26 

Billboard/BET R&B Hip-Hop Conference & Awards 
Ni'w York IlilKiu • New York City • August 2H-'-M) 

Billboard/Airplay Monitor Radio Seminar & Awards 
Eden Kck- Hotel • Miami Beach • October 1-6 

Billboard Music Video Conference & Awards 
Beverly Hilton • Beverly Hills • ()ctoher;iI-Nnveiubor2 

For more information contact Michele Jacangelo at 646-65i-iS60, 
email bbetJents@billboard.com, or visit unew.billboard.com/evenls. 
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Janet Jockeys With Destiny For Top Spots 



B 



BEAT 



.VI'TI.K I,IN?;S WERE DRAWN this i.ssue, as 
■lanpt and Destiny's Child faced a showdown on The 
BilllxiiUil Hot KKI and The Billboard 200. The dust has 
clcareil, and it's a tie, with each act claiming one vic- 
tiirv. .lani't ivmahis ensconced alo|i the Hot 100 for a 
sixth week with "All for You" (Virgin), the longest- 
running chart-topper of 2001 by a margin of two 
weeks. "Survivor" (Columbia) by Destiny's Child 
remains stuck at No. 2. 

It's the other way around on the 
albums chart, where Snrriror 
enters in pole position, knocking 
Janet's All for Yoii down a notch 
to second place. It's the highest- 
charting album to date for Des- 
tiny's child. The act's self-titled 
(lelnit set peaked at No. 67 in 
April 19!»S. The follow-up. The 
\Vritiitf/s on the Wnll, W'ent as high jus No. 5 in May 
2(M)0. As the album Sitrririir is No. 1 and the tele\'i- 
sion series of the same name was also No. 1 in the 
Nielsen ratings. Chart Beat reader Pat Kelly of 
Brampton, Ontario, is prompted to write that it's 
appropriate the girl group has achieved the same suc- 
ce.ss its the TV show, ii,s both have made a habit of vot- 
ing members out. 

H'yoii include Hot 100 Singles Airplay, the score 
becomes Janet 2, Destiny's Child t, as "All for You" 
finally nKtves to No. 1, replacing "Survivctr." But it's 
a tie scoiv once more when arldiiig in Top R&B/Hi|>- 
Hop Albums. As on The Billboard 200, Siirrivor 
begins its chart life at the to|). .sending All fur You 
down to the runner-up position. 

StEVIE'S WONDER: It's not much of a surprise 




by Fred Bnmium 



when a current act such as Destiny's Child debuts 
at No. I on the albums chart. What might not have 
been as expected is the second-highest debut this 
i.ssiie, a posting at No. 5 for Tranble iti SImiKjri La 
(Reprise), the latest album from Stevie Nicks. It's 
the highest debuting solo album ever for the Fleet- 
wood Mac singer and, in its first chart week, is 
already tied with lit,S3's The Wilil Heart as the sec- 
ond-highest charted album of 
Nicks' solo career. 

Nicks s(x>nt one week at No. 1 
in 1981 with her first chatted solo 
LP. liella Ihnnin. Her latest 
release is her first album of new 
material to ap|)ear on The Bill- 
board 200 since Street Angel 
|>eaked at No. 45 in 1994. A boxed 
.set. The Kiiclinnted Works of Ste- 
vie. Nick.", reached No. 85 in May 19i)8. 

And Kelly adds his 2 cents' worth again, pointing 
out that Nicks is not only No. 5 but is also repre- 
sented on the No. I album, as Destiny's Child ha.s 
sampled "Edge of Seventeen" on the track "Hooty- 
licious." 

OcT-MODED: One of the faviirlte songs in this 
year's Eun)vision Song Ciintest is Spain's "Dlle Que 
la Quiero" by David Civera. The single jumps 11-2 
on the Spanish singles chart this is.sue. outsold only 
by Depeche Mode's "Dream On." That nuikes 
Civera 's single the first Spanish entry to reach the 
top 10 in S|iain since 1991, when "Bailar Pegjidos" by 
Sergio Dalma was No. 1. One difference: I>alma went 
t(> No. I after Eurovision, while Civera is No. 2 before 
the live broadciuil on Mav 12. 




VEAR-XO-DAXE 
OVEFIAI_l_ 
UNIT SAI.es 

2000 200-i 

TOTAL 265,773,000 252.317.000fDN5.I%) 

ALBUMS 243,515,000 238,910,000 (DW 1.9%j 

SINGLES 22,258,000 13,407.000 fDA/39.8%j 
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VEAR-TO-OATE 
SALES BV 
ALBUM f=ORiWIAT 

2000 200-I 

CD 214,640.000 220,566,000 (UP 2.8%) 

CASSETTE 28,319.000 1 7,878.000 fDN36.9%J 

OTHER 556,000 466.000 fDN ?6.2%) 
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TOTAL. VEAR-TO-DATE CD SAI.ES BV STORE TYRE 



CHAIN 

INDEPENDENT 
MASS MERCHANT 
NONTRADITIONAL 

ROUNDED FIGURES 



2000 

122,274.000 
32,348,000 
55,808,000 
4,210,000 



200-I 

123.940,000 
29.559.000 
59,276,000 
7,792,000 



UP 1.4% 

DN 8.6% 
UP 6.2% 
UP 85.1% 

FOB WEEK ENDING S/fiflM 
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THE MOVIE AND MUSIC EVENT OF THE SUMMER 

PEARL HARBOR 

MUSIC FROM THE MOTION PICTURE 





THE NEW SONG ^^^^ J^jOUtPl ^"tjitS. 

THERE YOU'LL BE 



(2/4-481 13) 



ALBUM IN STORES MAY 22ND 
MOVIE OPENS MAY 25TH 



Tlwr* V^H a«- Produced by Trvvw Horn mkI Byron Gadimoto 
Muod by mk» S»upl«y mmI Stov* hUcMIRon 

WWW.WBR COM WWW PEARLHARBOR.COM 
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